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PENGARUH KUALITAS LAYANAN DAN ATRAKSI WISATA
TERHADAP KEPUASAN WISATAWAN DI OBJEK WISATA BUDAYA
BATU KURSI PARSIDANGAN SIALLAGAN, SAMOSIR

Sabam Fernando Simbolon

ABSTRAK

Penelitian ini bertujuan untuk mengkaji persepsi wisatawan terhadap kualitas
layanan, atraksi wisata, dan tingkat kepuasan wisatawan di Objek Wisata Budaya
Batu Kursi Parsidangan Siallagan, serta menganalisis seberapa besar pengaruh
kualitas layanan dan atraksi wisata terhadap kepuasan wisatawan. Data
dikumpulkan melalui penyebaran kuesioner kepada 99 wisatawan yang telah
berkunjung ke Batu Kursi Parsidangan Siallagan dengan teknik pengambilan
sampel non-probability sampling menggunakan pendekatan purposive sampling.
Sebelum dilakukan analisis lebih lanjut, dilakukan uji validitas dan reliabilitas
terhadap instrumen kuesioner untuk menilai ketepatan dan konsistensi alat ukur
dalam menilai persepsi wisatawan. Teknik analisis data yang digunakan dalam
penelitian ini terdiri dari analisis deskriptif untuk menggambarkan tanggapan
wisatawan terhadap masing-masing variabel, serta analisis verifikatif yang meliputi
uji asumsi klasik, analisis regresi linier berganda, koefisien determinasi, uji t, dan
uji F. Hasil penelitian menunjukkan bahwa nilai koefisien determinasi sebesar
0,563, yang mengindikasikan bahwa kualitas layanan dan atraksi wisata secara
bersama-sama memberikan kontribusi terhadap kepuasan wisatawan sebesar
56,3%. Secara umum, penelitian ini menunjukkan bahwa kualitas layanan, atraksi
wisata, dan tingkat kepuasan wisatawan memperoleh penilaian positif dari para
wisatawan. Selain itu, kualitas layanan dan atraksi wisata terbukti memberikan
pengaruh yang signifikan terhadap kepuasan wisatawan di Objek Wisata Budaya
Batu Kursi Parsidangan Siallagan, Kabupaten Samosir.

Kata Kunci : Kualitas Layanan, Atraksi Wisata, Kepuasan Wisatawan, Batu
Kursi Parsidangan Siallagan
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THE INFLUENCE OF SERVICE QUALITY AND TOURIST ATTRACTIONS
ON TOURIST SATISFACTION AT BATU KURSI PARSIDANGAN
SIALLAGAN CULTURAL TOURISM SITE, SAMOSIR

Sabam Fernando Simbolon

ABSTARCT

This study aims to examine tourists' perceptions of service quality, tourist
attractions, and the level of tourist satisfaction at the Batu Kursi Parsidangan
Siallagan Cultural Tourism Site, as well as to analyze the extent to which service
quality and tourist attractions influence tourist satisfaction. Data were collected
through the distribution of questionnaires to 99 tourists who had visited Batu Kursi
Parsidangan Siallagan, using a non-probability sampling technique with a
purposive sampling approach. Before conducting further analysis, validity and
reliability tests were carried out on the questionnaire instruments to assess the
accuracy and consistency of the measurement tools in evaluating tourists'
perceptions. The data analysis techniques used in this study include descriptive
analysis to describe tourists' responses to each variable, and verification analysis,
which includes classical assumption tests, multiple linear regression analysis, the
coefficient of determination, t-test, and F-test. The results of the study show that the
coefficient of determination is 0.563, indicating that service quality and tourist
attractions together contribute 56.3% to tourist satisfaction. In general, the study
shows that service quality, tourist attractions, and the level of tourist satisfaction
received positive evaluations from tourists. Moreover, service quality and tourist
attractions were proven to have a significant influence on tourist satisfaction at the
Batu Kursi Parsidangan Siallagan Cultural Tourism Site, Samosir Regency.

Keywords: Service Quality, Tourist Attractions, Tourist Satisfaction, Batu Kursi
Parsidangan Siallagan
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