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ABSTRAK 

 
Dennissa Febrianty, 1905774 “Analisis Implementasi Marketing innovation Dalam 

Meningkatkan Kualitas Pemasaran (Studi Kasus Pada Perusahaan Akomodasi 

Hoomestay Room Bandung)” dibawah bimbingan Dr. Bagja Waluya, S.Pd., M.Pd 

dan Aan Khosihan, S.Pd., M.Sos. 

 

Peningkatan kualitas pemasaran pada perusahaan akomodasi untuk mampu 

menciptakan keunggulan kompetitif. Perusahaan akomodasi memerlukan adopsi 

pemasaran inovatif dalam bentuk ide-ide baru dan praktik pemasaran non-

tradisional yang terkait dengan produk, harga, promosi, distribusi, bukti fisik, 

proses dan penyedia layanan. Hoomestay Room Bandung, sebagai salah satu 

perusahaan penyedia jasa akomodasi  dengan target market nomadic tourism telah 

mengimplementasikan marketing innovation pada strategi pemasarannya. 

Penelitian ini bertujuan untuk menganalisis mengenai implementasi marketing 

innovation dalam meningkatkan kualitas pemasaran. Penelitian ini menggunakan 

pendekatan kualitatif dengan metode analisis studi kasus. Informan dalam 

penelitian ini terdiri dari Chief Executive Officer, Chief Marketing Officer, Chief 

Operating Officer dan 12 tamu yang sudah menginap di Hoomestay Room 

Bandung. Hasil menunjukan bahwa Hoomestay Room Bandung telah berhasil 

mengintegrasikan berbagai inovasi dalam strategi pemasaran mereka, mencakup 

branding, desain, pelayanan, dan promosi. Melalui pendekatan komprehensif ini, 

mereka menciptakan identitas yang menarik bagi konsumen dengan 

menggabungkan kualitas hotel dan harga homestay serta menekankan nilai 

tambah lokasi strategis dan akses mudah. Dengan penerapan marketing 

innovation, Hoomestay Room Bandung berhasil meningkatkan performa bisnisnya 

dalam hal hunian, pendapatan, dan ulasan positif. Selain itu, perusahaan ini juga 

berhasil menciptakan perceived quality yang tinggi melalui ulasan positif dari 

tamu dan ketiadaan keluhan, menunjukkan kepuasan pelanggan yang 

berkelanjutan. Hal ini menunjukkan bahwa inovasi dalam pemasaran menjadi 

kunci kesuksesan dalam memperluas pangsa pasar di industri akomodasi yang 

kompetitif. 

 

Kata Kunci : Marketing, Innovation, Pelanggan, Kualitas, Hoomestay Room 
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ABSTRACT 

 
Dennissa Febrianty, 1905774 "Analysis of Marketing innovation Implementation in 

Improving Marketing Quality (Case Study at Hoomestay Room Bandung 

Accommodation Company)" under the guidance of Dr. Bagja Waluya, S.Pd., M.Pd 

and Aan Khosihan, S.Pd., M.Sos. 

 

Improving the quality of marketing in accommodation companies to be able to 

create a competitive advantage. Accommodation companies require the adoption 

of innovative marketing in the form of new ideas and non-traditional marketing 

practices related to products, pricing, promotion, distribution, physical evidence, 

processes and service providers. Hoomestay Room Bandung, as one of the 

accommodation service providers with a nomadic tourism target market, has 

implemented marketing innovation in its marketing strategy. This study aims to 

analyze the implementation of marketing innovation in improving marketing 

quality. This research uses a qualitative approach with a case study analysis 

method. The informants in this study consisted of Chief Executive Officer, Chief 

Marketing Officer, Chief Operating Officer and 12 guests already stayed in 

Hoomestay Room Bandung. The results show that Hoomestay Room Bandung has 

successfully integrated various innovations in their marketing strategy, including 

branding, design, service, and promotion. Through this comprehensive approach, 

they create an attractive identity for consumers by combining hotel quality and 

homestay prices and emphasizing the added value of strategic location and easy 

access. With the implementation of marketing innovation, Hoomestay Room 

Bandung has succeeded in improving its business performance in terms of 

occupancy, revenue, and positive reviews. In addition, the company has also 

managed to create high perceived quality through positive reviews from guests 

and no complaints, demonstrating continued customer satisfaction. This shows 

that innovation in marketing is the key to success in expanding market share in 

the competitive accommodation industry. 

 

Keywords : Marketing, Innovation, Customer, Quality, Hoomestay Room  



vi 

 

KATA PENGANTAR 

 

Puji serta syukur senantiasa penulis panjatkan atas kehadirat Tuhan Yang 

Maha Esa yang telah melimpahkan rahmat dan karunia-Nya, sehingga penulis 

dapat menyelesaikan skripsi yang berjudul “Analisis Implementasi Marketing 

innovation Dalam Meningkatkan Kualitas Pemasaran Pada Hoomestay Room 

Bandung” sebagai salah satu syarat menempuh ujian sidang sarjana Program 

Studi Manajemen Pemasaran Pariwisata. 

Penyusunan skripsi ini dilakukan untuk memperoleh temuan mengenai 

implementasi marketing innovation dalam meningkatkan kualitas pemasaran 

(Studi Kasus Pada Perusahaan Akomodasi Hoomestay Room Bandung). Penulis 

menyadari kekurangan dalam penulisan skripsi ini, sehingga saran dan kritik dari 

pembaca diharapkan dapat menjadi evaluasi untuk penelitian yang lebih baik. 

Penelitian skripsi ini diharapkan dapat bermanfaat bagi pengembangan ilmu 

manajemen pemasaran pariwisata, khususnya dalam kajian marketing innovation. 

Bandung, 10 Januari 2024 

 

 

Penulis 

Dennissa Febrianty 

 

  



vii 

 

UCAPAN TERIMAKASIH 

Puji serta syukur senantiasa penulis panjatkan atas kehadirat Tuhan Yang 

Maha Esa telah melimpahkan rahmat dan karunia-Nya, sehingga penulis dapat 

menyelesaikan penyusunan skripsi ini sebagai salah satu syarat memperoleh gerlar 

Sarjana Pariwisata pada Program Studi Manajemen Pemasaran Pariwisata 

Fakultas Pendidikan Ilmu Pengetahuan Sosial Universitas Pendidikan Indonesia. 

Penyusunan skripsi ini tidak dapat berjalan dengan baik tanpa dukungan, 

perhatian, bimbingan, serta bantuan dari beberapa pihak. Penulis mengucapkan 

terima kasih dengan penuh rasa hormat kepada:  

1. Bapak Prof. Dr. H. M. Solehuddin, M.Pd., MA selaku Rektor Universitas 

Pendidikan Indonesia.  

2. Bapak Prof. Dr. Agus Mulyana, M.Hum selaku Dekan Fakultas 

Pendidikan Ilmu Pengetahuan Sosial Universitas Pendidikan Indonesia.  

3. Bapak Taufik Abdullah, PhD selaku Ketua Program Studi Manajemen 

Pemasaran Pariwisata Universitas Pendidikan Indonesia yang telah 

memberikan bimbingan serta masukan kepada penulis selama penyusunan 

skripsi.  

4. Bapak Dr. Bagja Waluya, S.Pd., M.Pd., selaku Dosen Wali dan selaku 

Dosen Pembimbing I yang telah memberikan bimbingan serta dukungan  

kepada penulis selama penyusunan skripsi dan perkuliahan di Program 

Studi Manajemen Pemasaran Pariwisata Universitas Pendidikan. 

5. Bapak  Aan Khosihan, S.Pd., M.Sos selaku Dosen Pembimbing II yang 

telah memberikan ilmu, bimbingan, motivasi serta arahan selama 

penyusunan skripsi. 

6. Ibu Prof. Dr. Vanessa Gaffar, SE., Ak., MBA., Ibu Yeni Yuniawati, S.Pd., 

M.M., Dr. Rini Andari, S.Pd.,SE.Par.,Bapak Dr. Gitasiswhara, SE.Par, 

MM, SE.Par., MM., Ibu Dewi Pancawati Novalita, S.Pd. MM., Ibu H.P. 

Diyah Setyorini, MM., , Bapak Shandra Rama ix Panji Wulung, S.Par., 

MP.Par., dan Bapak Rijal Khaerani, S.Si., M.Stat., serta segenap dosen 

pengajar di Program Studi Manajemen Pemasaran Pariwisata yang telah 

memberikan pembelajaran, pengetahuan, dan bimbingan bagi penulis 



viii 

 

dalam menyelesaikan studi di Program Studi Manajemen Pemasaran 

Pariwisata.  

7. Ibu Tika selaku staff di Program Studi Manajemen Pemasaran Pariwisata 

yang senantiasa membantu penulis dalam urusan administrasi selama 

masa perkuliahan.  

8. Bapak Ruswandar dan Ibu Reni Asmara selaku orang tua, Ibu 

Rusdahliana ( almh.) dan Ibu Nelly Murniati  selaku ibu angkat , serta Ega 

Edwin Pratama, Indah Siti Ara, sebagai kakak tercinta, tidak lupa 

Muhammad Rafly sebagai adik tercinta beserta segenap keluarga besar 

yang telah memberikan kasih sayang, mendoakan, dan mendukung 

penulis secara moril maupun materil dalam menyelesaikan studi di 

Manajemen Pemasaran Pariwisata.  

9. Seluruh Anggota Hoomstay room Bandung khususnya kepada Bapak 

CEO, CMO, dan COO  yang telah meluangkan waktu dan memberikan 

motivasi, arahan, serta dukungan selama proses penyusunan skripsi ini.  

10. Salah satu mahasiswa Universitas Binus jurusan Wirausaha Kreatif selaku 

orang yang sangat spesial bagi penulis yang senantiasa memberikan 

dukungan serta semangat selama penyusunan skripsi ini.  

11. Shinta Priwardani, Sabila Karunisa, Nadia Putri, Afifah Tsalis 

Rahmayanti, Dinda Ayu Lestari, Dylla Saffanah Firdaus, Shofia Salsabila, 

Dwi Afifah, Banowati Azelia, Ana Inayatul Millah, Wida Fitria sebagai 

teman terdekat penulis yang senantiasa memberikan dukungan, arahan 

serta motivasi selama perkuliahan hingga penyusunan skripsi ini. 

12. Seluruh Anggota Evroa Team khususnya kepada Bapak Dani Setyawan 

dan Bapak Merlin Herlangga , Seluruh Anggota Angkringin Tim, Seluruh 

Anggota Tap12, selaku pihak pihak yang selalu memberikan dukungan 

baik moril maupun materi kepada penulis selama penyusunan skripsi.. 

13. Pihak-pihak yang berpengaruh selama perkuliahan, terutama proses 

penyusunan skripsi ini yang tidak dapat penulis cantumkan satu persatu. 

Semoga Allah SWT senantiasa memberikan balasan serta rahmatNya atas 

segala kebaikan, dukungan dan do’a yang telah dipanjatkan untuk penulis 



ix 

 

selama perkuliahan, terutama penyusunan skripsi ini. Aamiin Allahumma 

Aamiin.  

Bandung, 13 Januari 2024, 

 

 

 

 Penulis  

Dennissa Febrianty  

  



x 

 

DAFTAR ISI 

 

LEMBAR HAK CIPTA ...................................................................................... i 

LEMBAR PENGESAHAN ................................................................................ ii 

PERNYATAAN TENTANG KEASLIAN SKRIPSI DAN BEBAS 

PLAGIARISME ................................................................................................. iii 

ABSTRAK .......................................................................................................... iv 

ABSTRACT .......................................................................................................... v 

KATA PENGANTAR ....................................................................................... vi 

UCAPAN TERIMAKASIH ............................................................................. vii 

DAFTAR ISI ....................................................................................................... x 

DAFTAR TABEL ............................................................................................ xiii 

DAFTAR GAMBAR ....................................................................................... xiv 

DAFTAR LAMPIRAN ..................................................................................... xv 

BAB I.................................................................................................................... 1 

PENDAHULUAN ............................................................................................... 1 

1.1 Latar Belakang............................................................................................... 1 

1.2 Rumusan Masalah Penelitian ........................................................................ 7 

1.3 Tujuan Penelitian ........................................................................................... 7 

1.4 Manfaat Penelitian ......................................................................................... 7 

1.5 Struktur Skripsi .............................................................................................. 8 

BAB II .................................................................................................................. 9 

KAJIAN PUSTAKA ........................................................................................... 9 

2.1 Kajian Pustaka ............................................................................................... 9 

2.1.1 Marketing Management ................................................................................ 9 

2.2 Marketing innovation ................................... Error! Bookmark not defined. 

2.2.1 Konsep Marketing innovation .................................................................... 10 

2.2.2 Dimensi Marketing innovation ................................................................... 14 

2.3 Kualitas Pemasaran ..................................................................................... 17 

2.3.1 Konsep Kualitas Pemasaran ....................................................................... 17 

2.3.2 Dimensi Kualitas Pemasaran ...................................................................... 19 

2.4 Nomadic Tourism ........................................................................................ 20 

2.4.1 Konsep Nomadic Tourism........................................................................... 20 

2.4.2 Karakteristik Nomadic Tourism ............................................................ 21 

2.5 Akomodasi ................................................................................................... 21 

2.5.1 Homestay Sebagai Bagian Dari Akomidasi .............................................. 21 



xi 

 

2.6 Penelitian Terdahulu .................................................................................... 24 

2.7 Kerangka Pemilkiran ................................................................................... 38 

BAB III .............................................................................................................. 40 

METODE PENELITIAN ................................................................................. 40 

3.1 Desain Penelitian .......................................................................................... 40 

3.2 Partisipan dan Tempat Penelitian ................................................................. 42 

3.2.1 Partisipan Penelitian .................................................................................... 42 

3.2.2 Tempat Penelitian ........................................................................................ 43 

3.3 Jenis dan Sumber Data.................................................................................. 43 

3.4 Teknik Pengumpulan Data ........................................................................... 45 

3.4.1 Teknik Wawancara ...................................................................................... 46 

3.4.2 Teknik Observasi ......................................................................................... 46 

3.4.3 Teknik Dokumentasi ................................................................................... 47 

3.4.4 Studi Literatur .............................................................................................. 47 

3.5 Teknik Analisis Data .................................................................................... 48 

3.6 Validitas Data ............................................................................................... 51 

3.7 Etika Penelitian ............................................................................................. 53 

BAB IV ............................................................................................................. 55 

TEMUAN DAN PEMBAHASAN .................................................................. 55 

4.1 Gambaran Umum Hoomestay Room Bandung............................................ 55 

4.1.1 Profil Hoomestay Room Bandung .............................................................. 55 

4.1.2  Produk Hoomestay Room Bandung .......................................................... 56 

4.2 Temuan Penelitian ....................................................................................... 58 

4.2.1 Marketing innovation Yang Diimplementasikan Oleh Hoomestay Room. 

  ................................................................................................................. 58 

4.2.1.1 Brand Innovation ................................................................................. 59 

4.2.1.2 Design Innovation ................................................................................ 62 

4.2.1.3 Service Innovation ............................................................................... 64 

4.2.1.4 Promotion Innovation.......................................................................... 66 

4.2.2 Kontribusi Marketing innovation Pada Peningkatan Kualitas Pemasaran 

Di Hoomestay Room ............................................................................................. 69 

4.2.2.1 Performance ......................................................................................... 70 

4.2.2.2 Perceived Quality ................................................................................ 72 

4.3 Pembahasan Penelitian ................................................................................ 75 

4.3.1 Marketing innovation Yang Diimplementasikan Oleh Hoomestay Room 

  ................................................................................................................. 75 



xii 

 

4.3.2.1 Brand Innovation ................................................................................. 75 

4.3.2.2 Design Innovation ................................................................................ 76 

4.3.2.3 Service Innovation ............................................................................... 77 

4.3.2.1 Promotion Innovation.......................................................................... 78 

4.3.2 Kontribusi Marketing innovation Pada Peningkatan Kualitas Pemasaran 

Di Hoomestay Room ............................................................................................. 80 

4.3.2.1 Performance ......................................................................................... 80 

4.3.2.1 Perceived Quallity ............................................................................... 81 

BAB V ................................................................................................................ 83 

KESIMPULAN, IMPLIKASI DAN REKOMENDASI ................................ 83 

5.1 Kesimpulan .................................................................................................. 83 

5.2 Implikasi ...................................................................................................... 84 

5.3 Rekomendasi ............................................................................................... 86 

DAFTAR PUSTAKA........................................................................................ 88 

LAMPIRAN ...................................................................................................... 97 

 

  



xiii 

 

DAFTAR TABEL 

 

Tabel 2.1 Penelitian Terdahulu ........................................................................... 253 

Tabel 3.1 Partisipan Penelitian .............................................................................. 40 

Tabel 3.2 Teknik Pengumpulan Data .................................................................... 42 

Tabel 3.3 Kebutuhan Data Penelitian.................................................................... 46 

 

 

  



xiv 

 

DAFTAR GAMBAR 

Gambar 1.1 Profil Instagram Hoomestay Room ..................................................... 5 

Gambar 1.2 Konten Instagram Hoomestay Room ................................................... 6 

Gambar 1.3 Profil Tiktok Hoomestay Room ........................................................... 6 

Gambar 2.1 Dimensi Marketing innovation.......................................................... 16 

Gambar 2.2 Kerangka Pemikiran .......................................................................... 37 

Gambar 3.1 Alur Penelitian Kualitatif .................................................................. 39 

Gambar 3.2 Komponen Analisis Data .................................................................. 45 

Gambar 4.1 Logo Perusahaan Hoomestay Room Bandung .................................. 51 

Gambar 4.2 Kamar di Hoomestay Room............................................................... 52 

Gambar 4.3 Kamar Mandi di Hoomestay Room ................................................... 53 

Gambar 4.4 Front Yard Hoomestay Room ............................................................ 54 

  



xv 

 

DAFTAR LAMPIRAN 

Lampiran 1 Lembar Penjelasan Penelitian ........................................................ 97 

Lampiran 2  Lembar Kesediaan Partisipan ....................................................... 98 

Lampiran 3 Pedoman Wawancara ..................................................................... 99 

Lampiran 4 Lembar Pertanyaan Penelitian ..................................................... 101 

Lampiran 5 Lembar Wawancara Penelitian .................................................... 105 

Lampiran 6 Lembar Member Check Hasil Penelitian ..................................... 106 

Lampiran 7 Lembar Hasil Pernyataan Kesediaan Partisipasi.......................... 107 

Lampiran 8 Lembar Hasil Uraian Wawancara Penelitian ............................... 122 

Lampiran 9 Lembar Hasil Member Check Wawancara Penelitian ................. 172 

Lampiran 10 Lembar Pengkodean Hasil Penelitian ........................................ 187 

Lampiran 11 Laporan Bimbingan Skripsi  Pembimbing I .............................. 200 

Lampiran 12 Laporan Bimbingan Skripsi  Pembimbing II ............................. 238 



88 

 
 

 

DAFTAR PUSTAKA 

 

Abubakar, R. (2021). Pengantar Metodologi Penelitian. 

Agyeiwaah, E. (2019). Exploring the relevance of sustainability to micro tourism 

and hospitality accommodation enterprises (MTHAEs): Evidence from 

home-stay owners. Journal of Cleaner Production, 226, 159–171. 

https://doi.org/10.1016/j.jclepro.2019.04.089 

Ali, A., & Frew, A. J. (2013). Information and communication technologies for 

sustainable tourism. In Information and Communication Technologies for 

Sustainable Tourism. https://doi.org/10.4324/9780203072592 

Almira, W., & Alodia, W. (2019). Analisis Strategi Traditional Travel Agency Di 

Tengah Persaingan Online Travel Agency (Studi Kasus: Airlangga Travel). 

Jurnal Manajemen (Edisi Elektronik), 10(2), 123–130. 

Almomani, R. Z. Q., Al-Abbadi, L. H. M., Rumman, A. R. A. A. A., Abu-

Rumman, A., & Banyhamdan, K. (2019). Organizational memory, 

knowledge management, marketing innovation and cost of quality: Empirical 

effects from construction industry in Jordan. Academy of Entrepreneurship 

Journal, 25(3). 

Alon, I., Ni, L., & Wang, Y. (2012). Examining the determinants of hotel chain 

expansion through international franchising. International Journal of 

Hospitality Management, 31(2), 379–386. 

https://doi.org/10.1016/j.ijhm.2011.06.009 

Anggito, A., & Setiawan, J. (2018). Metodologi Penelitian Kualitatif. 

Asmara, M. A., & Purwati, S. (2023). Optimizing Brand Identity of MSME 

Products through Rebranding in Increasing Consumer Brand Awareness. 

05(03), 8519–8527. 

Astrama, I. M., & Darsana, I. M. (2023). Pengelolaan Guest House di Ubud Bali 

sebagai Pengembangan Nomadic Tourism. Journal on Education, 5(3), 

8960–8970. https://doi.org/10.31004/joe.v5i3.1694 

Azhar Mohd Harif, M. A., Nawaz, M., & Hameed, W. U. (2022). The role of open 

innovation, hotel service quality and marketing strategy in hotel business 

performance. Heliyon, 8(9), e10441. 

https://doi.org/10.1016/j.heliyon.2022.e10441 

Bachok, S., Hasbullah, H., & Rahman, S. A. A. (2018). Homestay operation under 

the purview of the ministry of tourism and culture of Malaysia: The case of 

kelantan homestay operators. Journal of the Malaysian Institute of Planners, 

16(2), 175–185. https://doi.org/10.21837/pmjournal.v16.i6.472 



89 

 
 

 

Bachri, B. S. (2012). Meyakinkan Validitas Data Melalui Triangulasi Pada 

Penelitian Kualitatif. Teknologi Pendidikan, 10, 46–62. 

Banda, A., Pritchard, M., & Nhedzi, A. (2020). Brand Innovation and Value-

Creating Practices of the City of Johannesburg’s Twitter Community. 

Communicatio, 46(1), 87–112. 

https://doi.org/10.1080/02500167.2019.1700295 

Baxter, G. (2019). Capturing and Delivering Competitive Advantage in the Japan 

to Europe and Europe to Japan Air Cargo Markets: The Case of the ANA 

Cargo and Lufthansa Cargo A.G. Strategic Joint Venture. MAD - Magazine 

of Aviation Development, 7(2), 6–21. 

https://doi.org/10.14311/mad.2019.02.01 

Belch, G. E., & Belch, M. A. (2003). Advertising and Promotion: an Integrated 

Marketing Communications Perspective. In Angewandte Chemie 

International Edition, 6(11), 951–952. (6th ed., Vol. 13, Issue April). The 

McGraw-Hill Companies. 

Bencharif, K., & Rais, A. (2020). The impact of marketing innovation on 

improving the quality of tourism service. 14, N°: 03(365–386). 

Blal, I., Singal, M., & Templin, J. (2018). Airbnb’s effect on hotel sales growth. 

International Journal of Hospitality Management, 73(July 2017), 85–92. 

https://doi.org/10.1016/j.ijhm.2018.02.006 

Boachie-Mensah, F., & Acquah, I. S. K. (2015). The Effect of Innovation Types 

on the Performance of Small and Medium-Sized Enterprises in the Sekondi-

Takoradi Metropolis. Archives of Business Research, 3(3), 77–98. 

https://doi.org/10.14738/abr.33.1240 

Breesam, M. A., Salman, A. D., & Thabit, I. S. (2019). Marketing innovation and 

its reflection on improving the marketing performance in the mixed sector 

hotels of Baghdad. International Journal of Innovation, Creativity and 

Change, 10(6), 329–350. 

Cosma, S., Paun, D., Bota, M., & Fleseriu, C. (2014). Innovation – A Useful Tool 

in the Rural Tourism in Romania. Procedia - Social and Behavioral 

Sciences, 148, 507–515. https://doi.org/10.1016/j.sbspro.2014.07.073 

Del Carpio Gallegos, J. F., & Miralles, F. (2020). Analyzing marketing innovation 

in peruvian manufacturing companies of lower technological intensity. RAE 

Revista de Administracao de Empresas, 60(3), 195–207. 

https://doi.org/10.1590/S0034-759020200303 

Fikri Irham Firdaus. (2023). Assistance In The Quality Of MSME Marketing 

Through Social Media Marketing Innovation For Banana Chip Business 

Actors In Tanjung Sarana Village, Cihanjawar Village In 2023. ORGANIZE: 

Journal of Economics, Management and Finance, 2(2), 75–82. 



90 

 
 

 

https://doi.org/10.58355/organize.v2i2.18 

Gareche, M., Hosseini, S. M., & Taheri, M. (2019). A Comprehensive Literature 

Review in Competitive Advantages of Businesses. International Journal of 

Advanced Studies in Humanities and Social Science, 8(3), 223–240. 

https://doi.org/10.33945/sami/ijashss.2019.3.1 

George, R. (2021). Marketing tourism and hospitality: Concepts and cases. In 

Marketing Tourism and Hospitality: Concepts and Cases. 

https://doi.org/10.1007/978-3-030-64111-5 

Global Social Media Maketing. (2022). Dimensions of Quality Marketing. 

Gupta, S., Malhotra, N. K., Czinkota, M., & Foroudi, P. (2016). Marketing 

innovation: A consequence of competitiveness. Journal of Business 

Research, 69(12), 5671–5681. https://doi.org/10.1016/j.jbusres.2016.02.042 

Gustavo, N. (2013). Marketing Management Trends in Tourism and Hospitality 

Industry: Facing the 21st Century Environment. International Journal of 

Marketing Studies, 5(3). https://doi.org/10.5539/ijms.v5n3p13 

Hamel, V. A., & Murti, A. A. G. B. (2023). Nomadic Tourism di Desa Canggu : 

Sebuah Momentum Menuju Deliberasi Kebijakan Pariwisata di Bali. Jurnal 

Ilmiah Cakrawati, 6(2). 

Han, Y. (2019). Analysis of Enterprise Marketing Innovation Level and Path 

Based on Big Data Perspective. 96(Icemse), 563–567. 

https://doi.org/10.2991/icemse-19.2019.130 

Hasan, M. K., Ismail, A. R., & Islam, M. F. (2017). Tourist risk perceptions and 

revisit intention: A critical review of literature. Cogent Business and 

Management, 4(1). https://doi.org/10.1080/23311975.2017.1412874 

Hasanah, H. (2017). Teknik-Teknik Observasi (Sebuah Alternatif Metode 

Pengumpulan Data Kualitatif Ilmu-ilmu Sosial). At-Taqaddum, 8(1), 21. 

https://doi.org/10.21580/at.v8i1.1163 

Hassan, M. U., Shaukat, S., Nawaz, M. S., & Naz, S. (2013). Effects of innovation 

types on firm performance: An empirical approach in South Korean 

manufacturing sector. Pakisan Journal of Commerce and Social Sciences, 

15(2), 215–230. https://doi.org/10.1504/IJBIR.2018.089144 

Hole, Y., Pawar, S., & Bhaskar, M. P. (2018). Service marketing and quality 

strategies. Periodicals of Engineering and Natural Sciences, 6(1), 182–196. 

https://doi.org/10.21533/pen.v6i1.291 

Jara, M., & Cliquet, G. (2012). Retail brand equity: Conceptualization and 

measurement. Journal of Retailing and Consumer Services, 19(1), 140–149. 

https://doi.org/10.1016/j.jretconser.2011.11.003 



91 

 
 

 

Kim, H. H., & Law, R. (2015). Smartphones in Tourism and Hospitality 

Marketing: A Literature Review. Journal of Travel and Tourism Marketing, 

32(6), 692–711. https://doi.org/10.1080/10548408.2014.943458 

Kotler & Keller. (2016). Marketing Mangement. In Pearson Education. 

Kotler, P., Bowen, J. T., & Makens, J. C. (2017). Marketing for hospitality and 

tourism. In Current Issues in Tourism (p. 683). 

https://doi.org/10.1108/09670730610690358 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15e ed.). 

Krubally, M., Mustapha Fanneh, M., & Singh, H. (2021). the Impact of Green 

Innovation Strategies on Hotel Performance in the Gambia. American 

Research Jpurnal of Humanities Social Science(ARJHSS), 4(9), 9–21. 

Kuhzady, S., Seyfi, S., & Béal, L. (2020). Peer-to-peer (P2P) accommodation in 

the sharing economy: a review. Current Issues in Tourism, 0(0), 1–16. 

https://doi.org/10.1080/13683500.2020.1786505 

Kulshreshtha, S., & Kulshrestha, R. (2019). The emerging importance of 

“homestays” in the Indian hospitality sector. Worldwide Hospitality and 

Tourism Themes, 11(4), 458–466. https://doi.org/10.1108/WHATT-04-2019-

0024 

Kurniawan, W. A., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif. 

In Pandiva Buku (Vol. 4, Issue 4). 

Kusumawati, A., Utomo, H. S., Suharyono, S., & Sunarti, S. (2020). Effects of 

sustainability on WoM intention and revisit intention, with environmental 

awareness as a moderator. Management of Environmental Quality: An 

International Journal, 31(1), 273–288. https://doi.org/10.1108/MEQ-03-

2019-0064 

LAODE, M. (2018). the Sustainability of Tourism Competitiveness in Ternate. 

Journal of Life Economics, 5(4), 75–96. https://doi.org/10.15637/jlecon.262 

Lee, R., Lee, J. H., & Garrett, T. C. (2019). Synergy effects of innovation on firm 

performance. Journal of Business Research, 99(November 2016), 507–515. 

https://doi.org/10.1016/j.jbusres.2017.08.032 

Leung, X. Y., Xue, L., & Bai, B. (2015). Internet marketing research in hospitality 

and tourism: a review and journal preferences. International Journal of 

Contemporary Hospitality Management, 27(7), 1556–1572. 

https://doi.org/10.1108/IJCHM-05-2014-0268 

Lindawati, L., Damayanti, A., & Putri, D. H. (2021). The Potential of 

Community-Based Nomadic Tourism Development: Insight from Three Case 

Study in Yogyakarta. Jurnal Pemberdayaan Masyarakat: Media Pemikiran 



92 

 
 

 

Dan Dakwah Pembangunan, 5(1), 135–162. 

https://doi.org/10.14421/jpm.2021.051-06 

Mawahdani, N. M. E. (2018). Nomadic Tourism, Wisata Pendidikan, Digitalisasi 

Dan Wisata Event Dalam Pengembangan Usaha Jasa Akomodasi Homestay 

Di Destinasi Wisata. Jurnal Kepariwisataan, 17(01), 1–13. 

Medase, K., & Barasa, L. (2019). Absorptive capacity, marketing capabilities, and 

innovation commercialisation in Nigeria. European Journal of Innovation 

Management, 22(5), 790–820. https://doi.org/10.1108/EJIM-09-2018-0194 

Medrano, N., & Olarte-Pascual, C. (2016). An empirical approach to marketing 

innovation in small and medium retailers: An application to the Spanish 

sector. Contemporary Economics, 10(3Special Issue), 205–216. 

https://doi.org/10.5709/ce.1897-9254.210 

Murphy, K. (2023). Brand innovation, brand relationship, brand commitment, 

quality of customer interaction, and behavioral intention in hotels. Human 

Resources Management and Services, 5(1), 3355. 

https://doi.org/10.18282/hrms.v5i1.3355 

Musawa, M. S., & Ahmad, K. (2018). A Conceptual Framework for the Influence 

of Entrepreneurial Orientation and Environmental Dynamism on Marketing 

Innovation Performance in SMEs. Business and Economics Journal, 09(03), 

187–203. https://doi.org/10.4172/2151-6219.1000361 

Narayanan, S., & Das, J. R. (2022). Can the marketing innovation of purpose 

branding make brands meaningful and relevant? International Journal of 

Innovation Science, 14(3–4), 519–536. https://doi.org/10.1108/IJIS-11-2020-

0272 

Nasef, A. M., AboTaleb, M., Emad, M., Abdelaal, M., & Abouraia, M. G. (2022). 

The Effect of Internal Marketing on Innovation in Hotels. 4(1), 37–54. 

Nemati, V., Makian, S., & Hanifezadeh, F. (2023). Decisive determinants shaping 

nomadic tourism future development : The case of Shahsavan tribes in Iran 

Decisive determinants shaping nomadic tourism future development : The 

case of. Journal of Global Hospitality and Tourism, 2(2), 156–176. 

O’Cass, A., & Ngo, L. V. (2012). Creating superior customer value for B2B firms 

through supplier firm capabilities. Industrial Marketing Management, 41(1), 

125–135. https://doi.org/10.1016/j.indmarman.2011.11.018 

O’Dwyer, M., Gilmore, A., & Carson, D. (2009). Innovative marketing in SMEs. 

European Journal of Marketing, 43(1), 46–61. 

https://doi.org/10.1108/03090560910923238 

Orlov, A. K. (2020). Methodological foundations of using blue ocean strategy in 

the course of construction megaprojects implementation. In Smart 



93 

 
 

 

Innovation, Systems and Technologies (Vol. 172, Issue October). 

https://doi.org/10.1007/978-981-15-2244-4_46 

Pacific Destinations. (2014). Types of Accommodation. 

Pai, C., Kang, S., Liu, Y., & Zheng, Y. (2021). An examination of revisit intention 

based on perceived smart tourism technology experience. Sustainability 

(Switzerland), 13(2), 1–14. https://doi.org/10.3390/su13021007 

Park, E., & Kwon, S. J. (2018). Effects of innovation types on firm performance: 

An empirical approach in South Korean manufacturing industry. 

International Journal of Business Innovation and Research, 15(2), 215–230. 

https://doi.org/10.1504/IJBIR.2018.089144 

Parwoto, B. D., Harjanto, A. G., & Peja, E. (2020). Dampak Komunikasi Generasi 

Milenial Terhadap Perilaku Nomadic Tourism. Kepariwisataan: Jurnal 

Ilmiah, 14(01), 45–52. https://doi.org/10.47256/kepariwisataan.v14i01.18 

Peng, Y., & Boonyanmethaporn, W. (2021). Special Issue: Hospitality and 

Tourism Industry Survival-Critical Perspective on the Industry Recovery and 

Adaptation 7Ps theory of service marketing innovation: A survival strategy 

for hotel sector post Covid-19 in China Special Issue: Hospitality and To. 

Journal of Tourism, Hospitality & Culinary Arts (JTHCA) 2021, 13(3), 110–

127. 

Potjanajaruwit, P. (2023). The Effect of E-Service Quality on the Competitive 

Advantages of Tourism and Hotel Businesses in Thailand. Geojournal of 

Tourism and Geosites, 47(2), 363–369. https://doi.org/10.30892/gtg.47201-

1033 

Prabawati, N. P. D. (2020). Desa Canggu, Bali Sebuah Basecamp Bagi Digital 

Nomad? Identifikasi Produk Wisata Berdasarkan 4 A (Attraction, Amenity, 

Accessibility, Ancilliary). Jurnal Kepariwisataan Indonesia, 14(2), 91–108. 

https://doi.org/10.47608/jki.v14i22020.91-108 

Prasasti, A. K. (2019). ANALISIS KEUNGGULAN BERSAING 

BERDASARKAN METODE FIVE FORCES PORTER PADA HOTEL 

PELANGI MALANG. Sustainability (Switzerland), 1(2), 1–11. 

http://www.unpcdc.org/media/15782/sustainable procurement 

practice.pdf%0Ahttps://europa.eu/capacity4dev/unep/document/briefing-

note-sustainable-public-

procurement%0Ahttp://www.hpw.qld.gov.au/SiteCollectionDocuments/Proc

urementGuideIntegratingSustainabilit 

Purchase, S., & Volery, T. (2020). Marketing innovation: a systematic review. 

Journal of Marketing Management, 36(9–10), 763–793. 

https://doi.org/10.1080/0267257X.2020.1774631 

Putra, I. N. D., Muhamad, Nabati, A., Pitanatri, P. D. S., Mahadewi, N. M. E., 



94 

 
 

 

Darmayasa, Aryasih, P. A., Aryanata, N. T., Sulistyawat, S., Sujatha, D. K., 

& Darmiati, M. (2018). Homestay: Mozaik Pariwisata Berbasis Kerakyatan. 

Raco, J. . (2010). Metode Penelitian Kualitatif: Jenis, Karakteristik dan 

Keunggulannya. PT Grasindo. 

Ramadhan, B., Darmawan, F., Aditya, K., Hananto, D., Santoso, Mitasari, & 

Maulana, A. (2023). Inovasi Pemasaran Jasa: Meningkatkan Daya Saing 

Bisnis di Era Digital. 2(1), 1–6. 

Ridwan, M., Alghifari, E. S., Yadiati, W., & Hidayah, K. A. (2023). Determinants 

of Firm Value: A Study on Islamic Banking in Indonesia. Sriwijaya 

International Journal of Dynamic Economics and Business, 7(2), 137. 

https://sijdeb.unsri.ac.id/index.php/SIJDEB/article/view/440 

Risitano, M., La Ragione, G., Turi, A., & Ferretti, M. (2023). Analysing the 

relevance of value creation in the interconnection amongst entrepreneurship, 

marketing and innovation: a systematic literature review. International 

Journal of Entrepreneurial Behaviour and Research. 

https://doi.org/10.1108/IJEBR-02-2022-0203 

Rosli, M. M., & Sidek, S. (2013). The Impact of Innovation on the Performance 

of Small and Medium Manufacturing Enterprises: Evidence from Malaysia. 

Journal of Innovation Management in Small & Medium Enterprise, 2013, 1–

16. https://doi.org/10.5171/2013.885666 

Rukajat, A. (2018). Pendekatan Penelitian Kualitatitf. 

Rungraweewan, S., Maneeniam, A., Waedoko, W., Namburi, N., & Raksudjarit, 

S. (2022). Green homestay management innovation model for tourism to the 

next normal. Central European Management Journal, 30, 648–656. 

https://doi.org/10.57030/23364890.cemj.30.4.59 

Sahir, S. H. (2021). Metodologi Penelitian. 

Sal Moslehian, A., Kocaturk, T., & Tucker, R. (2021). An integral view of 

innovation in hospital building design: understanding the context of the 

research/practice gap. Building Research and Information, 49(3), 265–280. 

https://doi.org/10.1080/09613218.2020.1740577 

Samalam, A. A., Rondunuwu, D. O., & Towoliu, R. D. (2016). Peranan Sektor 

Akomodasi Dalam Upaya Mempromosikan Objek Dan Daya Tarik Wisata. 

Jurnal Hospitaliti Dan Pariwisata , 3(1), 01–113. 

Samsudin, P. Y., & Maliki, N. Z. (2015). Preserving Cultural Landscape in 

Homestay Programme Towards Sustainable Tourism: Brief Critical Review 

Concept. Procedia - Social and Behavioral Sciences, 170, 433–441. 

https://doi.org/10.1016/j.sbspro.2015.01.004 



95 

 
 

 

Sánchez-Gutiérrez, J., Cabanelas, P., Lampón, J. F., & González-Alvarado, T. E. 

(2019). The impact on competitiveness of customer value creation through 

relationship capabilities and marketing innovation. Journal of Business and 

Industrial Marketing, 34(3), 618–627. https://doi.org/10.1108/JBIM-03-

2017-0081 

Sawczuk, M. (2021). Application of the Marketing Innovation in the Museum 

Market International Journal of Marketing, Communication and New Media. 

Magdalena Sawczuk International Journal of Marketing, Communication 

and New Media, 9(June), 52. 

Sigala, M. (2015). Social media marketing in tourism and hospitality. Information 

Technology & Tourism, 15(2), 181–183. https://doi.org/10.1007/s40558-015-

0024-1 

Sri Widyanesti, & Masyithah, S. (2018). PENGARUH SUPPLY CHAIN 

MANAGEMENT PRACTICES DAN MARKETING CAPABILITY 

TERHADAP FIRM PERFORMANCE MELALUI COMPETITIVE 

ADVANTAGE. Jurnal Ilmiah Manajemen, 8(2), 208–227. 

Steven, S., & Ruslim, T. S. (2023). Brand Awareness, Brand Image, Perceived 

Value, and Perceived Quality Towards Brand Loyalty. International Journal 

of Application on Economics and Business, 1(1), 535–642. 

https://doi.org/10.24912/v1i1.535-642 

Su, W. S., Hsu, C. C., Huang, C. H., & Chang, L. F. (2018). Setting attributes and 

revisit intention as mediated by place attachment. Social Behavior and 

Personality, 46(12), 1967–1981. https://doi.org/10.2224/sbp.6861 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Susanti, P. H. (2023). Readiness of Canggu Village Bali as digital nomad tourism. 

Jurnal Pariwisata Pesona, 8(1), 1–7. 

Suwardi Suwardi. (2023). the Effect of Brand Awareness, Social Media 

Marketing and Brand Association on the Purchase Decision of Local Shoes 

Products Compass. International Journal Multidisciplinary Science, 2(1), 

47–54. https://doi.org/10.56127/ijml.v2i1.551 

Tajvidi, R., & Karami, A. (2021). The effect of social media on firm performance. 

Computers in Human Behavior, 115. 

https://doi.org/10.1016/j.chb.2017.09.026 

Tonny, L., & David, K. (2022). Product Innovation Mediating Effect on the 

Relationship Between Social Media Marketing and Performance of Star 

Rated Hotels in Kenya. British Journal of Management and Marketing 

Studies, 5(1), 93–110. https://doi.org/10.52589/bjmms-yyuffsh7 

Ungerman, O., Dedkova, J., & Gurinova, K. (2018). The impact of marketing 



96 

 
 

 

innovation on the competitiveness of enterprises in the context of industry 

4.0. Journal of Competitiveness, 10(2), 132–148. 

https://doi.org/10.7441/joc.2018.02.09 

Wang, G., & Miao, C. F. (2015). Effects of sales force market orientation on 

creativity, innovation implementation, and sales performance. Journal of 

Business Research, 68(11), 2374–2382. 

https://doi.org/10.1016/j.jbusres.2015.03.041 

Wei, S. (2021). Analysis of Marketing Innovation under the New Retail Mode-

Taking luckin coffee as an Example. E3S Web of Conferences, 235. 

https://doi.org/10.1051/e3sconf/202123501074 

Wijaya, I. N. M., Oka, I. M. D., Murni, N. G. N. S., & Darmayanti, P. W. (2023). 

E-marketing in Accommodation Business Model Innovation at Airbnb in 

Bali. Jurnal Ilmiah Hospitality Management, 13(2), 119–126. 

https://doi.org/10.22334/jihm.v13i2.249 

Williams, A. (2006). Tourism and hospitality marketing: Fantasy, feeling and fun. 

International Journal of Contemporary Hospitality Management, 18(6), 

482–495. https://doi.org/10.1108/09596110610681520 

Wisatasiana. (2022). Jenis dan Pengertian Akomodasi Pariwisata. 

Yang, Q., Hayat, N., Mamun, A. Al, Makhbul, Z. K. M., & Zainol, N. R. (2022). 

Sustainable customer retention through social media marketing activities 

using hybrid SEM-neural network approach. PLoS ONE, 17(3 March), 1–23. 

https://doi.org/10.1371/journal.pone.0264899 

Yusuf, M. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan Penelitian 

Gabungan. Kencana. 

Zulkefli, N. S., Awang, Z., & Suffarruddin, S. H. (2023). The Innovation 

Elements of Homestay Programmes on the East Coast of Malaysia. 

Academica Turistica, 16(2), 233–246. https://doi.org/10.26493/2335-

4194.16.233-246 

  


	86a6c2e1ee5f9f7f632c179b73bf89c21c97add5136d16b0e83e7c7ccd474b66.pdf
	86a6c2e1ee5f9f7f632c179b73bf89c21c97add5136d16b0e83e7c7ccd474b66.pdf

