
 

Puji Astuti, 2014 

Penerapan Metode Fuzzy ANP dan Topsis dalam Penentuan Strategi Pemasaran  

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

 
 

DAFTAR PUSTAKA 

 

 

Adhinapuspitasari, M. (2009). Strategi Pemasaran pada Rocketz Cafe. Tugas 

Akhir, Program Studi Manajemen Pemasaran Fakultas Ekonomi, 
Universitas Sebelas Maret. 

Anonim. (2013). Aburizal Bakrie. [Online]. Tersedia:  

http://inspirasisuksesmulia.blogspot.com/2013/01/pengusaha-kelahiran-
jakarta-15-november.html.[14 Februari, 2014]. 

Arvianto, A., Sari, D.P. & Olivia G. (2014). Pemilihan Strategi Pemasaran pada 

PT. Nyonya Meneer dengan Menggunakan Pendekatan Metode ANP dan 
TOPSIS. Jurnal Teknik Industri Universitas Diponegoro, 1 (9). 

Beig, M. (2012). Identifying and Prioritizing Strategies of Manufacturing 
Company Through Integration of BSC, FANP and TOPSIS. Interdisciplinary 

Journal of Contemporary Research in Business, (3) No.10. 

Chatterjee, D. Chouwdhury, S. & Mukherjee, B. (2010). A Study of the 
Application of Fuzzy Hierarchical Process (FAHP) in The Ranking of 

Indian Banks. International Journal of Engineering Science and Technology, 
2(7), 2511-2520. 

Chen, S. J., Hwang, C. L. (1993). Fuzzy Multiple Atribute Decision Making, 

Methods and Applications. In Lecture Notes in Economics and 
Mathematical System. Vol 375. New York. Springer. 

Grant, R.M. (2005). Contemporary Strategy Analysis (5th edition). Oxford: 
Blackwell Publishing. 

Kamila, F.N. (2013). Pengaruh Strategi Diferensiasi Produk Terhadap Keputusan 

Pembelian. Reporsitory.upi.edu.  

Kastaman, R. (2003). Perencanaan Usaha dan Pemasaran Produk Industri 
Rumahan Makanan Camilan. Dalam: Lokakarya Pemecahan Masalah di 

Sentra Makanan Kota Bandung. 

Kaur, P dan Mahanti, N.C. (2008). A Fuzzy ANP based approach for selecting the 
ERP vendors. International Journal of Soft Computing 3 (1): 24-32. 

Kiris, S. (2013). Multi-Criteria Inventory classification by Using Fuzzy Analytic 

Network Process (ANP) Approach. INFORMATICA Vilnius University, 
(24). No.2. 199-217. 

Kusumadewi, S., Hartati, S., Harjoko, A., Wardoyo, R. (2006). Fuzzy Multi-

Attribute Decision Making. Yogyakarta: Graha Ilmu. 



53 

 

Puji Astuti, 2014 

Penerapan Metode Fuzzy ANP dan Topsis dalam Penentuan Strategi Pemasaran  

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

 

Kusumadewi, S. (2002). Analisis Desain Sistem Fuzzy Menggunakan Toolbox 

Matlab. Yogyakarta: Graha Ilmu. 

Lootsma, F. A. (1997). Fuzzy Logic for Planning and Decision Making. 
Netherlands: Kluwer Academic Publisher. 

Marimin dan Magfiroh, N. (2010). Aplikasi Teknik Pengambilan Keputusan 

dalam Manajemen Rantai Pasok. Bogor: IPB Press. 

Mohaghar, A. et al. (2012). A Combined VIKOR-Fuzzy AHP Approach to 
Marketing strategy Selection. 1 (3). ISSN 2157-6068. 

Porter, M.E. (1985). Competitive Strategy: Technique for Analyzing Industries 
and Competitors. New York: The Free Press. 

Rezaeiniya, N., et al. (2014). Fuzzy ANP Approach for New Application: 
Greenhouse Location Selection: a Case in Iran. Journal of Mathematics and 
computer Science. (8), 1-20. 

Rudolphi, W. (2000). Multi Criteria Decision Analysis as A Framework for 

Integrated Land Use management in Canadian National Parks, dalam: A 
Fuzzy Decision Support system for Equipment Repair Under Battle 

Conditions. Fuzzy Sets and Systems, 115: 141-157. 

Saaty, T. L., dan Vargas, L. G. (2006). Decision Making with the Analytic 
Network Process Economic, Political, Social and technological 
Applications with Benefities, opportunities, Cost, and Risk . Pittsburgh: 

Springer. 

Salusu, J. (1996). Pengambilan Keputusan Stratejik . Jakarta: PT Gramedia 
Widiasarana Indonesia. 

Supranto, J. (2005). Teknik Pengambilan Keputusan. Jakarta: PT. Gramedia 

Widiasarana Indonesia. 

Tanjung, H. dan Devi, A. (2013). Metodologi Penelitian Ekonomi Islam. Bekasi: 
Gramatika Publishing. 

Tettamanzi, A. dan Tomassini, M. (2001). Soft Computing Integrating 

Evolutionary, Neural and Fuzzy System. Berlin: Springer-Verlag. 

Wulandari, Fera T. (2013). Implementasi Fuzzy TOPSIS dalam Perencanaan 
Strategi Bisnis. Magistra No. 85 Th. XXV. ISSN 0215-9511. 

Yayin, Y. D. (2011). Integrasi Pendekatan Fuzzy Analytic Network Process 

(FANP) dan TOPSIS dalam Permasalahan Pemilihan Logistic Service 
Provider. Tesis Teknik Industri ITS Surabaya. 

Yulianti, Mega. (2013). Penerapan Metode analytic Network Process (ANP) dan 
Technique for Order Preferences by Similarity to Ideal Solution (TOPSIS) 



54 

 

Puji Astuti, 2014 

Penerapan Metode Fuzzy ANP dan Topsis dalam Penentuan Strategi Pemasaran  

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
 

 

dalam Pemilihan Supplier PT. INTI. Skripsi Jurusan Matematika UPI 

Bandung. 


