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ABSTRAK 

 

ANALISIS HUBUNGAN FILM-INDUCED TOURISM DENGAN MINAT 

BERKUNJUNG WISATAWAN (STUDI PADA SERIAL GADIS KRETEK 

DAN FILM EXHUMA) 

Hasna Faza Shafiyyah 

2003036 

 

Penelitian ini bertujuan untuk menganalisis hubungan antara film-induced 

tourism dengan minat berkunjung wisatawan pada serial Gadis Kretek Netflix dan film 

Exhuma. Penelitian menggunakan pendekatan kuantitatif dengan alat analisis uji 

korelasi rank spearman, pengujian dilakukan dengan menggunakan IBM SPSS 25 for 

windows. Sampel penelitian menggunakan teknik accidental sampling berjumlah 320 

responden dengan jumlah 160 responden pada masing-masing film. Instrument 

penelitian menggunakan kuisioner yang disebar baik secara offline maupun online 

seperti sosial media. Hasil penelitian analisis deskriptif dan pengujian korelasi 

spearman menunjukan bahwa terdapat hubungan yang signifikan antara film-induced 

tourism Serial Gadis Kretek dengan minat berkunjung wisatawan ke Museum Kretek 

dengan hasil H₁ diterima dan H₀ ditolak dengan kekuatan hubungan bernilai 0.708 dan 

dalam klasifikasi tingkat hubungan artinya memiliki hubungan yang kuat. Sedangkan 

pada hasil analisis deskriptif dan uji korelasi pada hubungan film-induced tourism 

Exhuma dengan minat berkunjung wisatawan ke Hutan Ahopsan menyatakan bahwa 

tedapat hubungan yang signifikan antara kedua variabel tersebut dengan nilai korelasi 

koefisien 0.784 yang pada klasifikasi tingkat hubungan berada pada kategori hubungan 

kuat. 

Kata Kunci: film-induced tourism, minat berkunjung wisatawan, serial Gadis 

Kretek, film Exhuma 
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ABSTRACT 

 

 

ANALYSIS OF THE RELATIONSHIP OF FILM-INDUCED TOURISM WITH 

INTERESTS IN VISITING TOURISTS (STUDY ON THE SERIES 

CIGARETTTE GIRL AND THE FILM EXHUMA) 

 

 

Hasna Faza Shafiyyah 

2003036 

 

This research aims to analyze the relationship between film-induced tourism and 

tourists' interest in visiting Netflix's Cigarette Girl series and the film Exhuma. The 

research uses a quantitative approach with the Spearman rank correlation test analysis 

tool, testing is carried out using IBM SPSS 25 for Windows. The research sample using 

accidental sampling technique was 320 respondents with 160 respondents for each 

film. The research instrument uses a questionnaire that is distributed both offline and 

online such as social media. The results of descriptive analysis research and Spearman 

correlation testing show that there is a significant relationship between film-induced 

tourism in the Cigarette Girl Series and tourist interest in visiting the Kretek Museum 

with the results H₁ being accepted and H₀ being rejected with a strength of relationship 

of 0.708 and in the classification of the level of relationship it means having a strong 

relationship. Meanwhile, the results of the descriptive analysis and correlation test on 

the relationship between Exhuma film-induced tourism and tourist interest in visiting 

the Ahopsan Forest stated that there was a significant relationship between the two 

variables with a correlation coefficient value of 0.784, which in the classification of 

the relationship level was in the strong relationship category. 

Tags: film-induced tourism, interest in visiting tourists, Cigarette Girl series, 

Exhuma 
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