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ABSTRAK
Gusti Ketut Oka Saputra “Pegaruh Perceived Ease of Use dan Perceived
Usefulness terhadap Switching Intention” (Survei pada Pengguna Traveloka) di
bawah bimbingan Ibu Yeni Yuniawati, S.Pd., MM dan Bapak Oce Ridwanudin,
SE.MM.

Teknologi dan internet membawa perubahan besar dalam pariwisata, terutama
melalui layanan online travel agent seperti Traveloka. Tantangan utama yang
dihadapi oleh Traveloka adalah fenomena "switching intention™ di mana konsumen
cenderung berpindah dari satu penyedia layanan ke yang lain, berpotensi
menimbulkan kerugian seperti kehilangan pelanggan dan penurunan keuntungan.
Penelitian ini bertujuan untuk menganalisis pengaruh perceived ease of use dan
perceived usefulness terhadap switching intention pada pengguna Traveloka.
Metode penelitian yang digunakan adalah metode kuantitatif dengan jenis
penelitian yaitu deskriptif dan verifikatif dengan metode explanatory survey. Data
dalam penelitian menggunakan data primer dengan pengambilan sampel sebanyak
107 responden yaitu pengguna Traveloka. Teknik analisis data yang digunakan
adalah regresi linear berganda. Hasil penelitian menunjukkan bahwa secara
simultan dan parsial terdapat pengaruh yang signifikan antara perceived ease of use
dan perceived usefulness terhadap switching intention. Traveloka sebaiknya
mempertimbangkan dan menganalisis kembali aspek perceived ease of use dan
perceived usefulness untuk meminimalisir terjadinya switching intention pada

pengguna.

Kata Kunci: Online Travel Agent, Perceived Ease of Use, Perceived Usefulness,

Switching Intention
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ABSTRACT
Gusti Ketut Oka Saputra ""The Effect of Perceived Ease of Use and Perceived
Usefulness on Switching Intention™ (Survey on Traveloka Users) under the
guidance of Mrs. Yeni Yuniawati, S.Pd., MM and Mr. Oce Ridwanudin, SE.MM.

Technology and the internet are bringing big changes in tourism, especially
through online travel agent services such as Traveloka. The main challenge faced
by Traveloka is the phenomenon of "switching intention” where consumers tend to
move from one service provider to another, potentially causing losses such as losing
customers and decreasing profits. This study aims to analyze the effect of perceived
ease of use and perceived usefulness on switching intention in Traveloka users. The
research method used is a quantitative method with the type of research, namely
descriptive and verification with the explanatory survey method. The data in the
study used primary data with a sampling of 107 respondents, namely Traveloka
users. The data analysis technique used is multiple linear regression. The results
showed that simultaneously and partially there is a significant influence between
perceived ease of use and perceived usefulness on switching intention. Traveloka
should consider and re-analyze aspects of perceived ease of use and perceived

usefulness to minimize the occurrence of switching intention in users.

Keywords: Online Travel Agent, Perceived Ease of Use, Perceived Usefulness,

Switching Intention
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