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ABSTRAK 

 

Inda Yulian (1904668). Pengaruh Money Attitude dan Store Environment 

terhadap Impulsive Buying Behavior Mahasiswa Saat Berbelanja di KKV 

Store Kota Bandung. Skripsi. Program Studi Psikologi, Fakultas Ilmu 

Pendidikan, Universitas Pendidikan Indonesia, Bandung. (2024). 

 

Penelitian ini bertujuan untuk mengetahui apakah money attitude dan store 

environment dapat mempengaruhi impulsive buying mahasiswa ketika berbelanja 

di KKV store di Kota Bandung dengan signifikan. Penelitian ini menggunakan 

pendekatan kuantitatif dengan jumlah responden sebanyak 418 responden. Teknik 

analisis data yang digunakan dalam penelitian ini adalah teknik analisis regresi 

linier sederhana dan analisis regresi linier berganda dengan bantuan aplikasi 

software IBM SPSS 29. Hasil dari penelitian ini menunjukan bahwa money attitude 

dapat mempengaruhi impulsive buying dengan nilai signifikansi sebesar 0,00 (p < 

0,05) begitupun store environment dapat mempengaruhi impulsive buying dengan 

nilai signifikansi sebesar 0,00 (p < 0,05). 

 

Kata Kunci: money attitude, store environment, impulsive buying, KKV store 
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ABSTRACT 

 

Inda Yulian (1904668). The Effect of Money Attitude and Store Environment on 

Impulsive Buying Behavior of College Students When Shopping at KKV Store 

Bandung City. Thesis. Psychology Study Program, Faculty of Education, 

University of Education Indonesia, Bandung. (2024). 

 

This study aims to determine whether money attitude and store environment can 

significantly influence impulsive buying of students when shopping at KKV stores 

in Bandung City. This study uses a quantitative approach with 418 respondents. 

The data analysis technique used in this study is simple linear regression analysis 

technique and multiple linear regression analysis with the help of IBM SPSS 29 

software application. The results of this study indicate that money attitude can 

affect impulsive buying with a significance value of 0.00 (p < 0.05) as well as store 

environment can affect impulsive buying with a significance value of 0.00 (p < 

0.05).  

Keywords: money attitude, store environment, impulsive buying, KKV store 
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