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ABSTRAK 

 

Ratrining Puspito Sari (1700827), “Pengaruh Online Shopping Experience dan 

E-Satisfaction Terhadap E-Loyalty (Studi pada Pelanggan Ponny Beaute di 

Indonesia)”. Di bawah bimbingan Prof. Dr. Ratih Hurriyati, MP. dan Lisnawati, 

S.Pd., M.M. 

Semakin banyaknya pesaing di Industri Beauty e-Commerce, menuntut perusahaan 
untuk memperkuat strategi pemasaran dalam menciptakan loyalitas pelangan. 
Online Shopping Experience dan e-Satisfaction merupakan strategi yang dapat 
berkontribusi dalam membangun e-Loyalty pada Beauty e-Commerce. Penelitian 
ini menganalisis signifikansi Pengaruh Online Shopping Experience dan e-

Satisfaction terhadap e-Loyalty dengan metode deskriptif dan verifikatif. Populasi 
dalam penelitian ini adalah pelanggan yang menggunakan Beauty e-Commerce 

Ponny Beaute di Indonesia dengan sampel sebanyak 400 orang. Teknik analisis 
yang digunakan adalah analisis SEM-PLS dengan program SMARTPLS 3.0. 
Dimensi experience relational dalam Online Shopping Experience dan 
security/privacy dalam e-Satisfaction memberikan kontribusi terbesar dalam 
membangun e-Loyalty. Hasil penelitian ini mengimplikasikan bahwa Online 

Shopping Experience (sensorik, kognitif, emosional, pragmatis dan experience 

relational) sebagai variabel (X1) dan e-Satisfaction (convenience, customization, 

security/privacy dan web appearance) sebagai variabel (X2) berpengaruh signifikan 
terhadap e-Loyalty sebagai Variabel (Y). Penulis merekomendasikan agar Ponny 

Beaute atau perusahaan yang berada pada industri beauty e-commerce di Indonesia 
tetap menginovasi strategi Online Shopping Experience dan e-Satisfaction sebagai 
sarana pemasaran melalui sensorik, kognitif, emosional, pragmatis dan relasional 
juga convenience, customization, security/privacy dan web appearance. 
 

Kata Kunci: Ponny Beaute, e-Loyalty, Online Shopping Experience, e-Satisfaction 
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ABSTRACT 

 

Ratrining Puspito Sari (1700827), “Influence of Online Shopping Experience and 

E-Satisfaction on E-Loyalty (Study on Ponny Beaute Consumers in Indonesia)”. 
Under the guidance of Prof. Dr. Ratih Hurriyati, MP. and Lisnawati, S.Pd., 

M.M. 

 

The increasing number of competitors in the Beauty e-Commerce Industry requires 

companies to strengthen marketing strategies in creating customer loyalty. Online 

Shopping Experience and e-Satisfaction are strategies that can contribute to 

building e-Loyalty in Beauty e-Commerce. This study analyze the significance of 

the influence of Online Shopping Experience and e-Satisfaction on e-Loyalty with 

descriptive and verificative method. The population in this study were customer of 

Beauty e-Commerce Ponny Beaute in Indonesia with a sample of 400 people. The 

analysis technique used is SEM-PLS analysis with the SMARTPLS 3.0 program. 

Relational experience dimension in Online Shopping Experience and 

security/privacy in e-Satisfaction give the biggest contribution in building e-

Loyalty. The results of this study implicate that Online Shopping Experience 

(sensory, cognitive, emotional, pragmatic and relational experience) as variable 

(X1) and e-Satisfaction (convenience, customization, security/privacy and web 

appearance) as variable (X2) has a significant effect on e-Loyalty as Variable (Y). 

The author recommends that Ponny Beaute or companies in the beauty e-commerce 

industry in Indonesia continue to innovate Online Shopping Experience and e-

Satisfaction strategies as marketing tools through sensory, cognitive, emotional, 

pragmatic and relational as well as convenience, customization, security/privacy 

and web appearance.  

 

Keywords: Ponny Beaute, e-Loyalty, Online Shopping Experience, e-Satisfaction 
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LAMPIRAN 2 

 
REKAPITULASI BIMBINGAN 

SKRIPSI 
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LAMPIRAN 3 

 
ANGKET PENELITIAN 
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KUISIONER PENELITIAN 

PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP 

E-LOYALTY 

 

Kepada Yth. Responden  
Di Tempat 
 
Dengan hormat,  

 Semoga berkah dan rahmat selalu menyertai Saudara/ Saudari dalam setiap menjalankan 

aktivitas sehari-hari. 

 Perkenankan saya untuk memperkenalkan diri. 

 

Nama   : Ratrining Puspito Sari 

NIM   : 1700827 

Program Studi  : Pendidikan Bisnis 

Fakultas Pendidikan Ekonomi dan Bisnis 

Universitas Pendidikan Indonesia 

 

 Dalam rangka penelitian mengenai Pengaruh Online Shopping Experience dan E-

Satisfaction terhadap E-Loyalty (Survei terhadap Pelanggan Ponny Beaute di Indonesia). 

Penelitian ini diharapkan dapat memberikan manfaat positif bagi berbagai pihak. Oleh karena itu, 

saya harapkan kesediaan Saudara/Saudari untuk mengisi kuisioner ini.  

 Atas kesedian Saudara/Saudari yang telah meluangkan waktu untuk mengisi kuisioner ini 

kami ucapkan terimakasih.  

 
Hormat saya, 

 
Ratrining Puspito Sari 
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KUISIONER PENELITIAN  

PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP 

E-LOYALTY 

 

Berilah tanda checklist (√) pada jawaban yang telah disediakan. 
 

I. IDENTITAS RESPONDEN  
1. Jenis Kelamin : □ Laki – Laki  □ Perempuan 
2. Usia : □ 16-20   □ 21-25   □ 26-30   □ 31-35  □ >35  
3. Pendidikan : □ SD  □ SMP  □ SMA  □ Diploma  □ S1  □ S2  □ S3 
4. Pekerjaan : □ Pelajar/Mahasiswa  □ Karyawan Swasta 

   □ Pegawai Negeri  □ Wiraswasta  □ Ibu Rumah Tangga 
5. Penghasilan / bulan : □ <1.000.000  □ 1.000.000 – 2.500.000 

  □ 2.500.000 – 5.000.000  □ 5.000.000 – 7.500.000 
  □ > 7.500.000 

  
II. PENGALAMAN RESPONDEN 

1. Mengetahui dari :  □ Teman   □ Influencer   
 □ Social Media (Tiktok, IG, dll) 
 

2. Sudah berapa lama :  □ < 6 bulan  □ 6-12 bulan   
  □ > 12 bulan 
 

3. Tertarik dengan :  □  Rating Produk  □ Review  □ Live Stream 
 

4. Alasan menggunakan :  □  Harga    □ Kualitas Produk   □ Promo   
  □ Varian  □ Pelayanan Konsumen 
 

5. Sumber ulasan :   □ Instagram  □ Twitter  □ Shopee  □ Google Search 
 

III. TANGGAPAN RESPONDEN MENGENAI ONLINE SHOPPING EXPERIENCE, 
E-SATISFACTION DAN E-LOYALTY 
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PENILAIAN RESPONDEN TERHADAP PENGARUH ONLINE 

SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP E-

LOYALTY PADA KOSUMEN PONNY BEAUTE DI INDONESIA 

Berilah tanda checklist (√) pada kolom 1 sampai dengan 7 sebagai alternatif 
jawaban yang paling sesuai dengan pilihan anda. 
No Pernyataan Kriteria Alternatif Jawaban Kriteria 

    
Sangat Tidak 

Setuju 
1 2 3 4 5 6 7 Sangat Setuju 

Variabel : Online Shopping Experience 

Dimensi : Sensorik 

Visual 

1 
Tingkat kemenarikan visual 
online shopping Ponny 
Beaute pada pelanggan  

Sangat Tidak 
Menarik 

              Sangat Menarik 

Audio 

2 
Tingkat kemenarikan audio 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Menarik 

              Sangat Menarik 

Teks 

3 
Tingkat kemenarikan teks 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Menarik 

              Sangat Menarik 

Dimensi : Kognitif 

Navigasi 

4 
Tingkat kemudahan 
navigasi pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Informasi Produk 

5 

Tingkat kesesuaian 
informasi produk pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

Proses Pembayaran 

6 
Tingkat kemudahan proses 
pembayaran pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Rekomendasi Produk 

7 

Tingkat kesesuaian 
rekomendasi produk pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

 
Pengalaman Pengguna 

8 
Tingkat pengalaman 
pengguna pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Baik 

              Sangat Baik 
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Proses Pengembalian dan Garansi 

9 

Tingkat kemudahan proses 
pengembalian dan garansi 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Proses Penyelesaian Masalah 

10 

Tingkat kemudahan Proses 
Penyelesaian Masalah pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Dimensi : Emosional 

Kepuasan 

11 
Tingkat kepuasan pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Puas 

              Sangat Puas 

Kepercayaan 

12 
Tingkat kepercayaan pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Percaya 

              Sangat Percaya 

Kekecewaan 

13 
Tingkat kekecewaan pada 
pelanggan online Ponny 
Beaute 

Sangat 
Mengecewakan 

              
Sangat Tidak 
Mengecewakan 

Kesetiaan 

14 
Tingkat kesetiaan pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Setia 

              Sangat Setia 

Dimensi : Pragmatis 

Kecepatan Situs Web 

15 
Tingkat kecepatan akses 
situs web pada pelanggan 
online Ponny Beaute 

Sangat Lambat               Sangat Cepat 

Ketersediaan Produk 

16 
Tingkat ketersediaan produk 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Lengkap 

              Sangat Lengkap 

Mudahnya Pencarian 

17 
Tingkat kemudahan 
pencarian pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

 
Deskripsi dan Gambar Produk 

18 

Tingkat kesesuaian 
deskripsi dan gambar 
produk pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

Proses Checkout yang Lancar 
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19 

Tingkat kemudahan proses 
checkout yang lancar pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Layanan pelanggan yang responsif 

20 

Tingkat penanganan layanan 
pelanggan yang responsif 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Responsif 

              
Sangat 
Responsif 

Keamanan transaksi 

21 
Tingkat keamanan transaksi 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Aman 

              Sangat Aman 

Konfirmasi dan Pelacakan Pesanan 

22 

Tingkat kemudahan 
konfirmasi dan pelacakan 
pesanan pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Mudah 

              Sangat Mudah 

Informasi Biaya dan Diskon 

23 

Tingkat ketersediaan 
informasi biaya dan diskon 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Lengkap 

              Sangat Lengkap 

Integrasi dengan biaya pembayaran 

24 

Tingkat kesesuaian integrasi 
dengan metode pembayaran 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

Dimensi : Relasional 

Layanan pelanggan yang personal  

25 

Tingkat penanganan layanan 
pelanggan yang personal 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Baik 

              Sangat Baik 

Program Loyalitas 

26 

Tingkat kemenarikan 
program loyalitas pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Menarik 

              Sangat Menarik 

 
Responsivitas terhadap masalah  

27 

Tingkat responsivitas 
terhadap masalah pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Responsif 

              
Sangat 
Responsif 

Program referensi 

28 
Tingkat penanganan 
program pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Baik 

              Sangat Baik 
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Ketersediaan konten edukatif 

29 
Tingkat ketersediaan konten 
edukatif pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Lengkap 

              Sangat Lengkap 

Kemitraan dengan influencer 

30 

Tingkat kesesuaian mitra 
dengan influencer pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

Variabel : E-Satisfaction 

Dimensi : Convenience 

Kenyamanan pengambil keputusan 

31 

Tingkat kenyamanan 
pengambil keputusan pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Nyaman 

              Sangat Nyaman 

Kenyamanan akses 

32 
Tingkat kenyamanan akses 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Nyaman 

              Sangat Nyaman 

Kenyamanan Transaksi  

33 
Tingkat kenyamanan 
transaksi pada pelanggan 
online Ponny Beaute 

Sangat Tidak 
Nyaman 

              Sangat Nyaman 

Dimensi : Customization 

Layanan Direct Message 

34 

Tingkat penanganan layanan 
direct message pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Baik 

              Sangat Baik 

Dimensi : Security/Privacy 

Etika 

35 
Tingkat kesesuaian etika 
pada pelanggan online 
Ponny Beaute 

Sangat Tidak 
Sesuai 

              Sangat Sesuai 

 

Dimensi : Web Appearance 

Tampilan Aplikasi 

36 

Tingkat kemenarikan 
tampilan aplikasi pada 
pelanggan online Ponny 
Beaute 

Sangat Tidak 
Menarik 

              Sangat Menarik 

Variabel : E-Loyalty 

Dimensi : Repeat Purchase 

Pembelian kembali 
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37 
Tingkat frekuensi pembelian 
kembali pada pelanggan 
online Ponny Beaute 

Sangat Jarang               Sangat Sering 

Dimensi : Purchases across product and services line 

Pembelian produk lain 

38 
Tingkat kuantitas pembelian 
produk lain pada pelanggan 
online Ponny Beaute 

Sangat Sedikit               Sangat Banyak 

Dimensi : Refers others 

Merekomendasikan 

39 

Tingkat frekuensi 
merekomendasikan pada 
pelanggan online Ponny 
Beaute 

Sangat Sedikit               Sangat Banyak 

Dimensi : Demonstrate 

Kritik dan saran 

40 

Tingkat keterlibatan 
pelanggan online Ponny 
Beaute memberikan kritik 
dan saran 

Sangat Tidak 
Terlibat 

              Sangat Terlibat 
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LAMPIRAN 4 

 
KODING KARAKTERISTIK 

DAN PENGALAMAN 
RESPONDEN
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No 
Jenis 

Kelamin 

Rentang 

Usia 

Pendidikan 

Terakhir 
Pekerjaan 

Rata - rata 

penghasilan 

per bulan 

Mengetahui 

Dari 

Sudah berapa 

lama 

menggunakan  

Layanan 

yang 

membuat 

tertarik 

Alasan 

Menggunakan 

Sumber 

Ulasan 

1 2 2 3 1 4 3 2 3 3 3 
2 1 3 5 2 4 1 3 1 3 1 
3 1 4 4 3 5 2 2 3 4 3 
4 2 3 3 4 3 2 1 2 3 4 

5 1 3 5 2 3 1 2 2 1 1 

6 2 3 5 2 3 3 3 1 2 1 
7 2 4 5 3 4 3 2 2 1 1 
8 2 3 7 3 4 2 1 1 2 3 

9 2 2 5 5 1 3 1 1 3 4 
10 1 3 3 2 2 1 1 1 2 1 
11 2 2 5 2 3 3 1 2 3 1 

12 2 2 4 2 3 3 1 2 3 1 

13 1 3 5 1 3 1 1 2 1 4 
14 2 3 5 2 3 3 1 2 3 3 
15 2 3 5 2 3 2 1 1 2 3 
16 2 2 5 2 3 3 1 2 3 1 

17 2 2 4 3 3 2 1 3 3 3 

18 2 3 5 2 4 3 1 2 3 3 
19 2 2 4 2 2 2 1 2 3 3 
20 2 2 5 2 3 1 1 2 1 1 

21 2 2 5 2 3 1 1 1 1 1 
22 2 3 5 2 4 3 1 2 2 1 
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23 2 2 4 2 3 1 1 1 3 1 
24 2 2 5 2 3 1 1 1 4 1 
25 2 2 4 2 3 2 1 3 4 1 
26 2 3 5 2 4 2 2 2 2 1 

27 2 2 3 1 2 1 1 2 1 1 

28 2 1 3 1 1 1 2 2 2 1 
29 2 3 5 2 3 3 2 2 2 1 
30 2 2 5 4 3 2 1 2 2 1 

31 2 2 5 2 3 2 1 1 1 1 
32 2 3 5 3 5 3 1 1 1 1 
33 2 2 5 2 4 2 2 2 2 1 

34 2 2 3 2 3 2 2 3 3 1 

35 2 2 3 2 3 2 2 3 3 1 
36 2 2 3 2 3 2 2 3 3 1 
37 2 2 3 2 3 2 2 3 3 1 
38 2 2 3 2 3 2 2 3 3 1 

39 1 3 5 3 3 2 2 1 3 2 

40 2 2 1 2 4 3 2 1 3 2 
41 2 2 5 2 4 2 1 1 4 1 
42 2 2 5 2 3 2 3 3 2 1 

43 2 2 5 2 4 1 3 3 1 1 
44 2 2 5 2 4 1 1 3 2 1 
45 2 2 5 2 3 2 2 1 2 1 

46 2 2 5 2 4 2 2 1 4 1 

47 2 2 5 2 4 2 2 1 4 1 
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48 2 2 5 2 4 2 2 1 4 1 
49 2 2 5 2 3 1 3 3 2 1 
50 2 2 5 2 3 1 3 3 2 1 
51 2 2 5 2 3 1 3 3 2 1 

52 2 2 5 2 3 1 3 3 2 1 

53 2 2 5 2 3 1 3 3 2 1 
54 2 2 5 2 3 1 3 3 2 1 
55 2 2 5 2 3 1 3 3 2 1 

56 2 2 5 2 3 1 3 3 2 1 
57 2 2 5 2 3 1 3 3 2 1 
58 2 2 5 2 3 1 3 3 2 1 

59 2 2 5 2 3 1 3 3 2 1 

60 2 2 5 2 3 2 3 1 5 4 
61 2 2 5 2 4 2 2 1 4 2 
62 2 2 5 2 4 2 2 1 4 2 
63 2 2 5 2 4 2 2 1 4 2 

64 2 2 5 2 4 2 2 1 4 2 

65 2 2 5 2 4 2 2 1 4 2 
66 2 2 5 2 4 2 2 1 4 2 
67 2 2 5 2 4 2 2 1 4 2 

68 2 2 5 2 4 2 2 1 4 2 
69 2 2 5 2 4 2 2 1 4 2 
70 2 2 5 2 4 2 2 1 4 2 

71 2 2 5 2 4 2 2 1 4 2 

72 2 2 5 2 4 2 2 1 4 2 



145 
 

 

 

 

 

Ratrining Puspito Sari, 2024 
PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP E-LOYALTY 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

73 2 2 5 2 4 2 2 1 4 2 
74 2 2 5 2 4 2 2 1 4 2 
75 2 2 5 2 4 2 2 1 4 2 
76 2 2 5 2 4 2 2 1 4 2 

77 2 2 5 2 4 2 2 1 4 2 

78 2 2 5 2 4 2 2 1 4 2 
79 2 2 5 2 4 2 2 1 4 2 
80 2 2 5 2 4 2 2 1 4 2 

81 2 2 5 2 4 2 2 1 4 2 
82 2 2 5 2 4 2 2 1 4 2 
83 2 2 5 2 4 2 2 1 4 2 

84 2 2 5 2 4 2 2 1 4 2 

85 2 2 5 2 4 2 2 1 4 2 
86 2 2 5 2 4 2 2 1 4 2 
87 2 2 5 2 4 2 2 1 4 2 
88 2 2 5 2 4 2 2 1 4 2 

89 2 2 5 2 4 2 2 1 4 2 

90 2 2 5 2 4 2 2 1 4 2 
91 2 2 5 2 4 2 2 1 4 2 
92 2 2 5 2 4 2 2 1 4 2 

93 2 2 5 2 4 2 2 1 4 2 
94 2 2 5 2 4 2 2 1 4 2 
95 2 2 5 2 4 2 2 1 4 2 

96 2 2 5 2 4 2 2 1 4 2 

97 2 2 5 2 4 2 2 1 4 2 
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98 2 2 5 2 4 2 2 1 4 2 
99 2 2 5 2 4 2 2 1 4 2 

100 2 2 5 2 4 2 2 1 4 2 
101 2 2 5 2 4 2 2 1 4 2 

102 2 3 6 2 3 3 2 1 2 3 

103 2 2 5 2 4 2 2 1 4 2 
104 2 2 5 2 4 2 2 1 4 2 
105 2 2 5 2 4 2 2 1 4 2 

106 2 2 5 2 4 2 2 1 4 2 
107 2 3 5 4 3 3 2 2 3 3 
108 2 2 5 2 4 2 2 1 4 2 

109 2 2 5 2 4 2 2 1 4 2 

110 2 2 5 2 4 2 2 1 4 2 
111 2 2 5 2 4 2 2 1 4 2 
112 2 2 5 1 2 2 1 2 3 3 
113 2 2 5 2 4 2 2 1 4 2 

114 2 2 5 2 4 2 2 1 4 2 

115 2 3 5 2 4 2 2 3 4 3 
116 2 2 5 2 4 2 2 1 4 2 
117 2 2 5 2 4 2 2 1 4 2 

118 2 2 5 2 4 2 2 1 4 2 
119 2 3 5 2 3 3 1 1 2 3 
120 2 2 5 2 4 2 2 1 4 2 

121 2 2 5 2 4 2 2 1 4 2 

122 2 2 5 2 4 3 1 1 2 3 
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123 2 4 6 2 4 3 2 2 2 3 
124 2 2 5 2 4 3 1 1 2 3 
125 2 2 5 2 4 3 1 1 2 3 
126 2 3 5 4 4 3 2 1 2 1 

127 1 3 5 3 4 1 3 2 2 3 

128 2 3 4 2 3 1 1 1 3 1 
129 2 2 5 2 4 3 1 1 2 3 
130 2 2 5 2 4 3 1 1 2 3 

131 2 3 5 4 4 3 2 2 1 3 
132 2 2 5 2 4 3 1 1 2 3 
133 2 2 5 3 4 3 3 1 2 3 

134 2 2 5 2 4 3 1 1 2 3 

135 2 3 3 4 3 3 2 2 3 3 
136 2 2 5 2 4 3 1 1 2 3 
137 2 3 6 2 4 1 2 3 4 3 
138 2 2 5 2 4 3 1 1 2 3 

139 2 3 6 3 5 2 1 1 1 3 

140 2 2 5 2 4 3 1 1 2 3 
141 2 2 5 2 4 3 1 1 2 3 
142 2 3 5 3 5 1 2 2 2 3 

143 2 2 5 2 4 3 1 1 2 3 
144 2 3 5 3 3 2 2 3 3 3 
145 2 2 5 2 4 3 1 1 2 3 

146 2 2 5 2 4 2 3 2 2 3 

147 2 3 6 3 4 2 2 3 2 3 
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148 2 2 5 2 4 3 1 1 2 3 
149 2 2 5 2 4 3 1 1 2 3 
150 2 2 5 2 4 3 1 1 2 3 
151 2 3 5 2 3 2 3 2 3 3 

152 2 2 5 2 4 3 1 1 2 3 

153 2 2 5 2 4 3 1 1 2 3 
154 2 2 5 2 4 3 1 1 2 3 
155 2 2 5 2 4 3 1 1 2 3 

156 2 2 5 2 4 3 1 1 2 3 
157 2 2 5 2 4 3 1 1 2 3 
158 2 2 5 2 4 3 1 1 2 3 

159 2 2 5 2 4 3 1 1 2 3 

160 2 2 5 2 4 3 1 1 2 3 
161 2 2 5 2 4 3 1 1 2 3 
162 2 2 5 2 4 3 1 1 2 3 
163 2 2 5 2 4 3 1 1 2 3 

164 2 3 4 3 4 3 2 2 2 3 

165 2 2 5 2 4 3 1 1 2 3 
166 2 2 5 2 4 3 1 1 2 3 
167 2 2 5 2 4 3 1 1 2 3 

168 2 2 4 3 3 2 2 1 2 3 
169 2 2 5 2 4 3 1 1 2 3 
170 1 3 6 3 5 2 1 1 1 1 

171 2 2 5 3 3 3 3 2 5 3 

172 2 2 5 3 3 3 3 2 5 3 
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173 2 2 5 3 3 3 3 2 5 3 
174 2 2 5 3 3 3 3 2 5 3 
175 2 2 5 3 3 3 3 2 5 3 
176 2 2 5 3 3 3 3 2 5 3 

177 2 2 5 3 3 3 3 2 5 3 

178 2 2 5 3 3 3 3 2 5 3 
179 2 2 5 3 3 3 3 2 5 3 
180 2 2 5 3 3 3 3 2 5 3 

181 2 2 5 3 3 3 3 2 5 3 
182 2 2 5 3 3 3 3 2 5 3 
183 2 2 5 3 3 3 3 2 5 3 

184 2 3 3 2 2 2 1 2 3 3 

185 2 2 5 3 3 3 3 2 5 3 
186 2 2 5 4 3 3 1 3 3 3 
187 2 2 5 3 3 3 3 2 5 3 
188 2 3 4 4 4 2 2 3 4 3 

189 2 2 5 3 3 3 3 2 5 3 

190 2 2 5 1 2 1 2 2 3 1 
191 2 2 4 3 3 2 2 3 3 1 
192 2 2 5 3 3 3 3 2 5 3 

193 2 3 4 3 3 3 1 1 1 3 
194 2 2 5 3 3 3 3 2 5 3 
195 2 2 5 3 3 3 3 2 5 3 

196 2 3 5 2 3 2 3 2 3 1 

197 2 3 5 4 4 3 2 2 3 3 
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198 2 2 5 3 3 3 3 2 5 3 
199 2 3 6 3 4 3 2 2 4 1 
200 1 2 5 3 3 1 2 2 5 2 
201 2 3 6 4 5 1 2 1 1 1 

202 2 2 5 3 3 3 3 2 5 3 

203 2 2 5 3 3 3 3 2 5 3 
204 2 2 5 3 3 3 3 2 5 3 
205 2 2 5 3 3 3 3 2 5 3 

206 2 2 5 3 3 3 3 2 5 3 
207 2 2 5 3 3 3 3 2 5 3 
208 2 2 5 3 3 3 3 2 5 3 

209 2 3 6 3 4 2 2 2 3 1 

210 2 2 5 3 3 3 3 2 5 3 
211 2 2 4 1 2 3 2 2 4 3 
212 2 2 5 3 3 3 3 2 5 3 
213 2 2 5 3 3 3 3 2 5 3 

214 2 2 5 3 3 3 3 2 5 3 

215 2 2 4 1 2 1 1 3 3 3 
216 2 2 5 3 3 3 3 2 5 3 
217 2 3 7 3 5 3 2 1 2 1 

218 2 2 5 3 3 3 3 2 5 3 
219 2 2 5 3 3 3 3 2 5 3 
220 1 3 4 2 3 2 1 1 3 3 

221 2 3 6 4 4 1 2 1 4 3 

222 2 2 5 3 3 3 3 2 5 3 
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223 2 2 5 3 3 3 3 2 5 3 
224 2 2 5 3 3 3 3 2 5 3 
225 2 3 5 3 3 3 2 2 3 3 
226 2 2 5 3 3 3 3 2 5 3 

227 2 2 5 3 3 3 3 2 5 3 

228 2 2 5 3 3 3 3 2 5 3 
229 2 2 5 3 3 3 3 2 5 3 
230 2 2 5 3 3 3 3 2 5 3 

231 2 2 5 3 3 3 3 2 5 3 
232 2 4 6 4 5 3 2 2 2 3 
233 2 3 3 4 3 3 1 1 1 3 

234 2 3 5 2 3 3 2 3 3 3 

235 2 3 5 5 3 3 1 1 5 3 
236 2 3 5 5 3 3 1 1 5 3 
237 2 1 3 1 2 1 1 2 3 1 
238 2 3 5 5 3 3 1 1 5 3 

239 2 2 5 4 3 2 2 2 3 1 

240 2 3 5 5 3 3 1 1 5 3 
241 2 3 5 5 3 3 1 1 5 3 
242 2 3 5 3 4 3 2 3 3 2 

243 2 2 4 2 3 2 1 1 3 3 
244 2 3 5 5 3 3 1 1 5 3 
245 2 3 5 5 3 3 1 1 5 3 

246 2 1 3 1 2 2 2 1 4 3 

247 2 1 3 1 2 2 2 1 4 3 
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248 2 3 6 4 4 2 1 1 4 1 
249 2 1 3 1 2 2 2 1 4 3 
250 2 1 3 1 2 2 2 1 4 3 
251 2 1 3 1 2 2 2 1 4 3 

252 2 1 3 1 2 2 2 1 4 3 

253 2 1 3 1 2 2 2 1 4 3 
254 2 1 3 1 2 2 2 1 4 3 
255 2 1 3 1 2 2 2 1 4 3 

256 2 3 6 2 4 2 2 3 2 1 
257 2 1 3 1 2 2 2 1 4 3 
258 2 1 3 1 2 2 2 1 4 3 

259 2 1 3 1 2 2 2 1 4 3 

260 2 1 3 1 2 2 2 1 4 3 
261 2 1 3 1 2 2 2 1 4 3 
262 2 1 3 1 2 2 2 1 4 3 
263 2 1 3 1 2 2 2 1 4 3 

264 2 3 6 5 3 2 2 2 3 3 

265 2 1 3 1 2 2 2 1 4 3 
266 2 1 3 1 2 2 2 1 4 3 
267 2 1 3 1 2 2 2 1 4 3 

268 2 1 3 1 2 2 2 1 4 3 
269 2 1 3 1 2 2 2 1 4 3 
270 2 1 3 1 2 2 2 1 4 3 

271 2 1 3 1 2 2 2 1 4 3 

272 2 4 6 4 5 2 3 2 2 3 
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273 2 4 6 4 5 2 3 2 2 3 
274 2 4 6 4 5 2 3 2 2 3 
275 2 4 6 4 5 2 3 2 2 3 
276 2 4 6 4 5 2 3 2 2 3 

277 2 4 6 4 5 2 3 2 2 3 

278 2 4 6 4 5 2 3 2 2 3 
279 2 4 6 4 5 2 3 2 2 3 
280 2 4 6 4 5 2 3 2 2 3 

281 2 4 6 4 5 2 3 2 2 3 
282 2 4 6 4 5 2 3 2 2 3 
283 2 4 6 4 5 2 3 2 2 3 

284 2 2 3 1 1 1 1 1 5 3 

285 2 2 3 1 1 1 1 1 5 3 
286 2 2 3 1 1 1 1 1 5 3 
287 2 2 3 1 1 1 1 1 5 3 
288 2 2 3 1 1 1 1 1 5 3 

289 2 2 3 1 1 1 1 1 5 3 

290 2 2 3 1 1 1 1 1 5 3 
291 2 2 3 1 1 1 1 1 5 3 
292 2 2 3 1 1 1 1 1 5 3 

293 2 2 3 1 1 1 1 1 5 3 
294 2 2 3 1 1 1 1 1 5 3 
295 2 2 4 1 2 2 1 2 3 3 

296 2 2 3 1 1 1 1 1 5 3 

297 2 2 3 1 1 1 1 1 5 3 
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298 2 3 5 2 4 1 2 2 2 1 
299 2 2 3 1 1 1 1 1 5 3 
300 2 4 6 4 5 2 1 2 2 3 
301 2 2 3 1 1 1 1 1 5 3 

302 2 2 3 1 1 1 1 1 5 3 

303 2 3 5 2 4 3 3 1 1 3 
304 2 2 5 1 2 1 1 3 3 3 
305 2 2 3 1 1 1 1 1 5 3 

306 2 2 3 1 1 1 1 1 5 3 
307 2 2 3 1 1 1 1 1 5 3 
308 2 2 3 1 1 1 1 1 5 3 

309 2 2 3 1 1 1 1 1 5 3 

310 2 2 3 1 1 1 1 1 5 3 
311 2 2 3 1 1 1 1 1 5 3 
312 2 2 3 1 1 1 1 1 5 3 
313 2 2 3 1 1 1 1 1 5 3 

314 2 2 3 1 1 1 1 1 5 3 

315 2 2 5 2 4 2 2 2 2 3 
316 2 2 5 2 4 2 2 2 2 3 
317 2 2 5 2 4 2 2 2 2 3 

318 2 2 5 2 4 2 2 2 2 3 
319 2 2 5 2 4 2 2 2 2 3 
320 2 2 5 2 4 2 2 2 2 3 

321 2 2 3 1 2 1 1 2 1 3 

322 2 2 5 2 4 2 2 2 2 3 
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323 2 2 5 2 4 2 2 2 2 3 
324 2 2 5 2 3 2 1 2 3 1 
325 2 2 3 1 2 2 1 2 3 1 
326 2 2 4 4 3 3 1 2 4 3 

327 2 3 5 3 4 3 1 2 2 3 

328 2 2 5 2 4 2 2 2 2 3 
329 2 2 4 1 2 3 1 3 4 1 
330 1 2 5 2 3 2 2 1 2 3 

331 2 2 4 4 3 3 1 2 1 3 
332 2 2 5 2 4 3 2 1 2 3 
333 2 2 5 3 4 1 1 2 4 1 

334 2 2 5 2 4 3 2 1 2 3 

335 2 2 5 2 4 3 2 1 2 3 
336 2 2 3 4 3 2 1 2 3 3 
337 2 2 5 2 4 3 2 1 2 3 
338 2 2 5 2 4 3 2 1 2 3 

339 2 2 5 1 2 3 1 1 1 1 

340 2 2 5 2 4 3 2 1 2 3 
341 2 2 5 4 3 1 1 2 3 3 
342 2 2 5 2 4 3 2 1 2 3 

343 2 3 5 4 3 3 2 1 1 1 
344 2 2 5 2 4 3 2 1 2 3 
345 2 2 5 2 3 3 1 1 1 1 

346 2 2 5 2 4 3 2 1 2 3 

347 2 2 5 2 3 3 1 1 1 3 
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348 2 2 5 2 4 3 2 1 2 3 
349 2 2 4 4 3 3 1 2 3 1 
350 2 2 5 2 4 3 2 1 2 3 
351 2 2 3 2 2 3 1 2 1 3 

352 2 2 5 2 4 3 2 1 2 3 

353 2 3 5 2 4 3 1 1 3 1 
354 2 2 5 2 4 3 2 1 2 3 
355 2 2 5 4 3 1 1 2 2 3 

356 2 2 5 2 4 3 2 1 2 3 
357 2 2 5 1 3 3 1 3 4 1 
358 2 2 5 2 4 3 2 1 2 3 

359 2 2 5 2 4 3 2 1 2 3 

360 2 2 5 2 3 3 1 1 1 1 
361 2 2 5 2 4 3 2 1 2 3 
362 2 2 5 1 3 2 1 3 3 3 
363 2 2 5 2 4 3 2 1 2 3 

364 2 2 5 2 4 3 2 1 2 3 

365 2 2 5 3 4 1 1 2 2 1 
366 2 2 5 2 4 3 2 1 2 3 
367 2 2 5 2 3 3 1 2 1 3 

368 2 2 5 2 4 3 2 1 2 3 
369 2 2 5 2 3 1 2 1 2 1 
370 2 2 5 2 4 3 2 1 2 3 

371 2 2 5 2 3 3 1 1 1 1 

372 2 2 5 2 4 3 2 1 2 3 
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373 2 2 5 2 3 1 1 2 3 1 
374 2 2 5 2 4 3 2 1 2 3 
375 2 2 5 2 4 3 2 1 2 3 
376 2 2 5 2 4 3 2 1 2 3 

377 2 2 5 2 3 3 1 2 3 1 

378 2 2 5 2 4 3 2 1 2 3 
379 2 2 5 1 3 1 1 1 1 3 
380 2 2 5 2 4 3 2 1 2 3 

381 2 2 5 1 3 3 1 2 1 3 
382 2 2 5 2 4 3 2 1 2 3 
383 2 2 5 2 3 3 1 1 3 3 

384 2 2 5 2 4 3 2 1 2 3 

385 2 2 5 1 3 3 1 1 1 1 
386 2 2 5 2 4 3 2 1 2 3 
387 2 2 5 4 3 1 1 1 3 3 
388 2 2 5 2 4 3 2 1 2 3 

389 2 2 5 1 3 3 1 1 3 1 

390 2 2 5 2 4 3 2 1 2 3 
391 2 2 5 4 2 1 1 1 1 3 
392 2 2 5 2 4 3 2 1 2 3 

393 2 2 5 2 4 3 2 1 2 3 
394 2 2 3 1 2 3 1 1 3 1 
395 2 2 5 2 4 3 2 1 2 3 

396 2 2 5 2 3 3 1 1 3 3 

397 2 2 5 2 4 3 2 1 2 3 
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398 2 2 5 3 3 1 1 1 1 3 
399 2 2 5 2 4 3 2 1 2 3 

400 2 2 5 2 4 3 2 1 2 3 

Keterangan: 

 

Jenis Kelamin 

1. Laki – Laki 
2. Perempuan 
 
Rentang Usia 

1. 16-20 Tahun 
2. 21-25 Tahun 
3. 26-30 Tahun 
4. 31-35 Tahun 
5. >35 Tahun 
 
Pendidikan Terakhir 

1. SD/Sederajat 
2. SMP/Sederajat 
3. SMA/Sederajat 
4. Diploma 
5. S1 
6. S2 
7. S3 
 
 
 

Pekerjaan 

1. Pelajar / Mahasiswa 
2. Karyawan Swasta 
3. Pegawai Negeri 
4. Wiraswasta 
5. Ibu Rumah Tangga 
 
Rata-Rata Penghasilan per Bulan 

1. < 1.000.000 / bulan 
2. 1.000.000 – 2.500.000 / bulan 
3. 2.500.000 – 5.000.000 / bulan 
4. 5.000.000 – 7.500.000 / bulan 
5. > 7.500.000 / bulan 
 
Mengetahui dari 

1. Teman 
2. Influencer 
3. Social Media (Tiktok, Instagram, 
YouTube, dll) 
 
 
 

Sudah berapa lama menggunakan 

1. Kurang dari 6 bulan 
2. 6-12 bulan 
3. Lebih dari 12 bulan 
 
Layanan yang membuat tertarik 

1. Rating Produk 
2. Review 
3. Live Stream 
 
Alasan menggunakan 

1. Harga 
2. Kualitas Produk 
3. Promo 
4. Varian 
5. Pelayanan Konsumen 
 
Sumber ulasan 

1. Instagram 
2. Twitter 
3. Shopee 
4. Google Search 
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LAMPIRAN 5 

 
KODING VARIABEL X DAN Y
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X1 (Online Shopping Experience) 

No 
Q 

1 

Q 

2 

Q 

3 

Q 

4 

Q 

5 

Q 

6 

Q 

7 

Q 

8 

Q 

9 

Q 

10 

Q 

11 

Q 

12 

Q 

13 

Q 

14 

Q 

15 

Q 

16 

Q 

17 

Q 

18 

Q 

19 

Q 

20 

Q 

21 

Q 

22 

Q 

23 

Q 

24 

Q 

25 

Q 

26 

Q 

27 

Q 

28 

Q 

29 

Q 

30 
Total 

1 5 3 4 6 5 7 6 5 4 4 4 4 5 5 5 4 4 5 4 4 4 4 3 4 4 4 5 5 5 4 135 
2 6 4 5 6 5 6 7 4 6 5 6 5 6 6 7 6 5 6 6 5 6 6 5 7 6 7 7 6 6 6 174 

3 3 4 6 4 5 5 6 5 3 5 5 4 4 5 5 4 4 4 4 4 4 3 4 4 5 5 4 3 4 5 130 
4 4 4 5 4 6 7 5 6 5 5 6 4 4 5 6 5 6 5 6 6 6 5 6 7 4 4 3 4 6 6 155 
5 6 5 6 6 6 6 6 6 6 6 6 6 6 6 6 5 6 6 6 6 5 6 6 6 6 6 5 6 6 6 176 

6 5 5 6 5 6 6 6 7 6 7 6 6 6 5 6 6 6 5 5 5 6 5 3 5 5 5 5 7 6 6 168 

7 5 5 4 5 6 5 5 6 7 5 6 6 6 5 6 5 5 5 4 6 5 6 5 5 5 5 5 5 6 5 159 
8 5 4 5 4 5 5 4 5 5 5 6 5 6 6 5 5 5 5 5 5 5 4 4 4 4 5 5 5 6 6 148 
9 3 3 3 3 3 3 3 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 6 6 6 6 6 6 6 6 128 

10 4 4 4 4 4 4 4 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 121 

11 6 5 6 5 6 6 6 5 5 5 5 6 5 5 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 172 

12 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 6 180 
13 4 4 5 1 6 5 5 3 4 3 4 4 5 2 1 5 1 1 2 3 4 2 3 2 4 5 3 1 4 5 101 
14 6 6 6 6 7 7 7 7 7 6 7 7 7 7 7 7 7 7 7 6 7 7 7 7 7 7 7 6 6 6 201 

15 7 7 7 6 7 7 7 7 6 6 6 6 6 6 7 7 7 7 7 7 7 7 7 7 6 6 6 6 6 6 197 
16 7 7 6 6 7 7 7 7 7 7 6 6 7 7 7 6 7 7 6 7 7 7 7 6 6 6 7 7 6 6 199 
17 6 6 6 6 6 7 7 7 7 7 7 7 7 7 7 6 6 6 7 7 7 7 7 7 6 6 7 7 7 7 200 

18 7 7 7 6 6 6 6 7 7 7 7 6 6 6 7 7 7 6 6 6 7 7 7 7 7 7 7 7 7 7 200 

19 7 7 7 7 7 7 6 7 6 7 7 7 7 6 6 7 7 6 7 7 6 7 7 7 7 6 6 7 6 6 200 
20 7 7 6 6 7 7 7 7 7 6 6 7 7 7 6 7 7 7 7 7 7 7 6 7 6 7 6 7 6 7 201 
21 7 6 6 7 7 7 7 7 6 6 7 6 6 7 6 7 7 7 7 7 7 7 7 7 7 6 7 7 7 7 202 
22 7 7 7 7 7 7 7 7 7 7 6 6 6 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 6 6 205 
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23 7 7 7 6 6 7 7 7 7 7 7 7 7 7 7 7 7 6 6 7 7 7 7 7 7 6 7 7 7 7 205 
24 7 7 7 6 7 7 7 7 7 7 7 6 7 7 7 7 7 7 6 6 7 7 7 7 7 6 7 7 7 7 205 
25 7 7 6 6 7 7 7 7 7 7 7 7 7 7 7 7 7 6 7 7 7 7 7 7 7 7 7 7 7 7 207 
26 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 210 

27 6 5 7 4 6 5 7 6 5 6 7 5 6 5 4 7 6 4 6 6 5 7 4 5 6 5 7 4 5 6 167 

28 5 4 5 6 7 5 3 7 5 6 7 7 6 5 6 5 7 6 4 6 6 7 7 5 6 7 7 7 7 7 178 
29 7 6 6 6 7 7 6 7 6 5 7 6 7 5 5 7 5 6 6 6 6 5 7 6 6 7 5 6 7 6 184 
30 5 6 6 4 7 6 6 5 7 6 7 7 5 6 6 5 7 4 7 6 6 5 5 6 7 7 6 7 5 7 179 

31 6 5 7 5 7 6 7 5 6 6 7 4 7 6 6 7 6 6 5 7 6 7 6 7 7 6 7 7 6 5 185 
32 6 5 4 6 7 7 5 7 6 6 5 7 7 6 5 7 6 7 6 6 7 7 6 5 7 7 6 6 5 7 184 
33 7 6 7 6 7 7 7 5 7 6 7 6 7 7 6 7 5 6 3 4 6 5 6 5 4 7 6 5 3 4 174 

34 6 4 6 6 4 6 5 7 7 6 5 7 7 5 7 6 5 7 7 7 6 7 6 7 6 6 7 6 7 6 184 

35 6 4 6 6 4 6 5 7 7 6 5 7 7 5 7 6 5 7 7 7 6 7 6 7 6 6 7 6 7 6 184 
36 6 4 6 6 4 6 5 7 7 6 5 7 7 5 7 6 5 7 7 7 6 7 6 7 6 6 7 6 7 6 184 
37 6 4 6 6 4 6 5 7 7 6 5 7 7 5 7 6 5 7 7 7 6 7 6 7 6 6 7 6 7 6 184 
38 6 4 6 6 4 6 5 7 7 6 5 7 7 5 7 6 5 7 7 7 6 7 6 7 6 6 7 6 7 6 184 

39 4 6 7 7 6 7 7 6 7 6 7 6 7 7 7 6 5 5 6 7 6 7 6 7 7 6 4 6 6 7 188 

40 7 6 7 7 7 6 6 5 6 7 6 6 7 7 6 7 7 7 7 7 6 5 6 6 5 6 6 6 5 6 188 
41 7 6 7 6 5 7 7 6 6 5 6 4 6 7 6 6 5 5 6 7 7 6 7 6 5 7 7 7 6 7 185 
42 7 6 7 6 5 7 7 6 7 7 6 6 7 7 7 7 7 7 6 7 6 5 7 7 6 7 7 7 6 7 197 

43 7 7 5 6 6 7 6 7 7 7 7 7 7 7 5 6 6 6 5 7 7 7 6 7 7 7 6 7 7 7 196 
44 7 6 7 6 7 6 6 6 6 6 6 7 7 6 7 7 6 6 7 7 6 7 7 7 7 7 6 6 7 6 195 
45 7 6 6 7 6 7 6 7 6 6 5 5 7 7 6 6 6 6 7 7 7 7 6 7 6 7 6 7 7 6 192 

46 7 6 6 7 5 5 6 7 7 6 7 6 7 6 7 7 7 6 7 6 7 7 6 5 6 5 7 7 7 6 191 

47 7 6 6 7 5 5 6 7 7 6 7 6 7 6 7 7 7 6 7 6 7 7 6 5 6 5 7 7 7 6 191 
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48 7 6 6 7 5 5 6 7 7 6 7 6 7 6 7 7 7 6 7 6 7 7 6 5 6 5 7 7 7 6 191 
49 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
50 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
51 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 

52 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 

53 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
54 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
55 7 7 7 6 7 6 6 7 6 7 6 7 7 7 6 7 7 7 6 7 6 7 7 6 6 7 6 7 7 7 199 

56 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
57 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 
58 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 

59 7 7 7 6 7 6 7 7 6 7 6 6 7 7 6 7 7 7 6 7 6 7 7 6 7 7 7 7 7 7 201 

60 7 6 7 7 6 7 7 6 5 4 6 7 7 5 6 7 7 6 7 6 7 7 7 7 6 7 7 6 7 7 194 
61 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
62 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
63 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

64 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

65 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
66 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
67 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

68 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
69 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
70 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

71 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

72 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
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73 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
74 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
75 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
76 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

77 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

78 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
79 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
80 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

81 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
82 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
83 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

84 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

85 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
86 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
87 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
88 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

89 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

90 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
91 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
92 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

93 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
94 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
95 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

96 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

97 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
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98 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
99 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
100 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
101 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

102 6 7 6 6 7 7 7 7 6 6 7 7 6 6 6 6 7 7 7 7 7 7 7 6 6 6 6 7 7 7 197 

103 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
104 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
105 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

106 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
107 7 7 7 7 6 6 7 7 7 6 7 7 7 6 6 6 7 7 7 7 6 7 7 6 7 7 7 7 7 7 202 
108 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

109 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

110 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
111 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
112 6 6 6 6 6 6 5 6 6 6 6 7 7 7 7 6 6 6 7 7 7 6 7 7 6 6 6 7 6 6 189 
113 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

114 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

115 7 7 7 7 6 6 7 6 7 6 7 6 6 7 7 6 7 6 7 7 7 7 7 7 7 6 6 7 7 6 199 
116 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
117 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

118 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 
119 7 7 6 6 7 6 7 6 7 6 6 6 6 7 7 7 6 7 6 6 6 7 7 7 6 7 7 7 7 6 196 
120 7 6 7 7 6 7 7 6 7 6 6 7 7 6 6 6 7 7 5 7 6 6 7 7 7 6 7 6 7 7 196 

121 7 6 7 7 7 6 7 5 6 4 5 3 5 5 5 4 6 6 6 5 7 6 7 6 7 7 6 7 6 7 178 

122 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
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123 6 6 6 6 7 7 7 7 6 6 7 7 6 7 6 7 7 7 7 7 7 7 6 6 7 7 6 6 6 6 196 
124 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
125 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
126 7 7 6 6 7 7 7 7 7 6 6 6 5 5 6 6 7 6 6 6 7 6 6 6 7 6 6 7 7 7 191 

127 7 1 6 5 4 7 4 5 4 5 6 5 5 7 6 7 7 7 5 7 6 7 7 7 6 7 7 6 7 7 177 

128 7 7 7 6 6 7 7 6 6 7 7 7 6 6 6 7 7 7 7 7 7 7 6 6 7 7 6 6 6 6 197 
129 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
130 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

131 7 7 6 6 6 7 7 7 7 7 7 7 6 6 6 7 6 7 7 7 7 7 7 6 6 6 7 7 7 6 199 
132 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
133 4 3 3 3 4 3 3 3 3 3 4 3 3 4 2 3 4 3 4 4 3 3 3 3 4 3 4 4 3 1 97 

134 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

135 3 3 3 3 4 4 4 4 4 3 4 3 4 3 3 4 3 3 3 4 4 4 4 4 2 3 3 3 3 3 102 
136 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
137 7 7 7 7 7 7 7 7 6 6 6 7 7 7 6 6 7 6 7 6 7 6 7 6 6 7 7 7 6 6 198 
138 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

139 2 1 2 1 2 2 2 3 2 3 3 2 1 2 3 1 2 3 3 3 4 2 3 4 4 3 3 4 4 4 78 

140 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
141 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
142 7 7 6 6 6 6 6 6 5 5 6 5 6 6 7 7 7 7 7 6 7 7 6 6 7 6 7 6 7 6 189 

143 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
144 2 2 2 3 2 2 3 2 3 3 3 3 2 3 3 2 3 3 3 2 3 2 3 3 2 2 1 3 3 3 76 
145 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

146 6 6 7 7 7 6 6 7 6 7 7 6 5 6 6 7 7 7 6 7 7 6 7 7 6 7 7 6 7 7 196 

147 3 3 3 3 3 4 2 4 3 3 4 2 1 3 3 4 3 3 2 4 3 3 2 1 1 3 3 2 2 2 82 
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148 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
149 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
150 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
151 2 3 1 2 3 2 3 3 2 4 4 3 4 4 5 4 4 4 4 4 6 5 6 5 4 4 4 3 3 4 109 

152 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

153 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
154 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
155 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

156 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
157 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
158 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

159 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

160 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
161 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
162 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
163 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

164 3 2 3 4 2 2 3 3 3 3 3 3 4 3 3 4 5 4 3 2 3 2 3 4 4 3 3 3 4 4 95 

165 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
166 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
167 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 

168 2 2 3 1 3 3 3 3 2 2 2 3 4 2 2 3 3 3 3 1 2 3 2 3 3 3 3 3 2 3 77 
169 5 5 6 6 7 6 6 5 6 6 5 7 5 6 6 7 6 7 6 7 7 6 7 7 7 6 6 6 7 7 186 
170 3 2 1 2 2 3 1 2 2 2 3 3 1 3 3 3 2 3 2 2 3 2 3 3 1 3 2 2 2 2 68 

171 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

172 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
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173 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
174 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
175 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
176 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

177 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

178 7 6 6 6 6 5 6 6 7 6 5 5 6 5 6 7 6 5 5 6 7 5 6 5 6 7 7 5 4 6 175 
179 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
180 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

181 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
182 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
183 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

184 2 2 2 3 1 3 2 2 3 2 4 3 3 3 3 3 1 2 3 3 3 3 3 2 4 2 5 4 3 6 85 

185 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
186 3 3 2 4 2 4 2 3 4 5 1 4 5 3 4 2 5 4 4 5 5 4 2 4 2 4 3 3 4 3 103 
187 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
188 3 3 3 3 3 2 3 3 3 2 5 4 4 4 4 3 4 3 3 1 2 3 3 3 4 3 4 3 3 3 94 

189 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

190 6 6 6 6 7 7 7 7 7 6 7 7 6 7 7 6 7 7 7 7 7 7 7 6 6 6 7 7 6 6 198 
191 2 3 3 3 4 3 3 2 2 1 3 3 5 5 4 4 4 4 4 3 4 3 2 3 4 3 2 4 3 2 95 
192 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

193 2 3 2 3 4 2 4 4 1 3 3 2 3 3 2 3 3 3 3 4 3 3 3 3 4 2 3 4 3 2 87 
194 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
195 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

196 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 6 6 208 

197 3 4 5 4 2 5 4 2 2 2 4 4 2 3 4 6 4 3 4 3 1 3 3 3 2 3 3 3 4 3 98 
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198 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
199 2 1 3 4 3 2 3 4 3 3 3 5 5 4 4 3 3 3 4 2 3 3 3 3 4 5 4 3 3 3 98 
200 7 6 4 6 6 6 7 6 7 7 6 7 7 5 6 6 6 6 5 6 7 7 6 7 7 6 6 7 6 6 187 
201 7 7 7 7 7 7 6 6 6 7 7 7 6 7 6 7 7 7 7 7 7 7 7 7 7 7 7 7 7 7 205 

202 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

203 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
204 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
205 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

206 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
207 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
208 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

209 2 1 3 3 1 2 4 2 3 4 3 3 4 4 2 2 3 4 4 4 4 4 3 2 4 6 2 4 4 3 94 

210 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
211 7 7 7 6 6 7 7 7 7 7 7 7 7 6 7 7 6 7 7 7 7 7 7 7 7 7 7 6 6 6 203 
212 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
213 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

214 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

215 7 7 7 6 7 6 6 6 7 7 7 6 6 5 5 6 6 7 6 5 6 6 6 6 5 5 5 6 6 6 182 
216 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
217 3 3 3 2 2 1 4 4 4 3 3 3 2 2 1 2 3 2 2 3 3 3 3 4 4 4 4 4 5 5 91 

218 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
219 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
220 2 3 3 2 3 1 2 3 4 4 3 3 3 3 3 3 4 2 3 3 4 2 3 2 3 3 4 3 3 3 87 

221 6 5 6 6 6 7 7 6 6 6 7 7 6 6 6 7 7 7 7 6 7 7 6 6 6 7 7 7 6 6 192 

222 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
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223 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
224 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
225 2 3 3 3 4 3 4 4 3 4 3 2 3 3 4 3 3 4 3 3 3 3 4 3 4 6 4 3 4 3 101 
226 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

227 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

228 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
229 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
230 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 

231 6 7 6 7 6 7 6 6 7 7 7 7 6 6 7 5 4 6 7 6 7 7 7 6 7 6 6 7 7 6 192 
232 7 7 7 6 6 5 7 7 7 7 7 6 6 6 6 7 7 7 7 6 6 6 7 7 7 7 6 6 6 7 196 
233 7 5 6 5 4 3 4 6 5 3 7 5 4 5 6 4 4 5 6 5 7 5 5 5 6 7 6 7 5 6 158 

234 7 7 7 7 7 6 6 6 6 6 6 6 7 7 7 7 7 7 6 6 6 6 7 7 7 7 7 7 7 6 198 

235 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 
236 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 
237 7 7 7 7 7 7 6 6 6 6 7 7 7 7 7 7 7 7 7 7 7 7 7 7 6 6 6 7 7 7 203 
238 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 

239 4 2 3 3 4 2 3 4 3 2 3 5 4 3 3 3 4 4 3 3 1 4 3 2 2 3 5 3 5 3 96 

240 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 
241 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 
242 3 3 3 3 4 3 3 3 3 3 3 3 3 3 4 3 3 4 3 4 3 4 4 3 2 3 3 3 2 1 92 

243 6 6 6 6 6 6 7 7 7 7 7 7 6 6 6 7 7 7 7 7 6 6 6 6 7 7 7 7 7 6 196 
244 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 
245 5 7 6 7 5 6 7 6 5 6 5 4 6 6 5 7 6 7 6 5 4 5 4 5 6 7 6 7 6 7 174 

246 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

247 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
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248 6 6 6 6 6 6 6 6 7 5 6 6 6 6 5 6 6 6 7 7 7 7 5 6 6 6 7 7 7 7 186 
249 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
250 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
251 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

252 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

253 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
254 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
255 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

256 3 3 3 3 2 4 3 3 3 5 3 3 2 4 4 4 2 3 4 4 4 3 4 5 5 5 5 6 5 5 112 
257 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
258 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

259 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

260 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
261 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
262 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
263 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

264 2 4 3 2 4 4 3 3 2 2 4 3 2 4 3 4 5 4 3 3 3 2 2 3 3 2 3 3 4 4 93 

265 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
266 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
267 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

268 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
269 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 
270 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

271 7 5 3 4 3 6 5 4 3 6 4 7 5 7 7 5 6 5 7 7 6 7 6 7 7 6 5 6 5 6 167 

272 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
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273 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
274 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
275 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
276 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 

277 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 

278 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
279 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
280 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 

281 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
282 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 
283 4 2 3 1 4 3 5 4 7 4 5 3 5 6 5 7 6 7 5 7 7 6 5 7 7 6 5 7 6 7 156 

284 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

285 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
286 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
287 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
288 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

289 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

290 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
291 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
292 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

293 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
294 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
295 6 5 6 7 7 7 6 6 5 5 6 6 6 5 7 7 7 7 7 7 7 7 7 7 6 6 6 6 6 6 189 

296 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

297 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
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298 6 6 6 6 6 6 6 6 6 6 7 7 7 7 7 6 7 7 7 6 7 7 6 6 6 6 6 6 7 7 192 
299 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
300 6 6 6 6 6 6 6 6 5 5 5 5 5 5 7 7 7 7 7 7 7 7 7 6 6 6 6 6 6 6 183 
301 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

302 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

303 7 6 7 7 7 7 6 6 6 6 6 7 7 7 7 6 6 6 7 7 7 7 7 7 7 7 7 7 7 7 201 
304 7 6 7 7 7 7 6 7 6 6 6 6 7 7 6 6 6 7 7 7 7 6 6 7 7 7 7 7 7 7 199 
305 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

306 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
307 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
308 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

309 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

310 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
311 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
312 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 
313 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

314 7 5 6 4 3 6 5 6 5 7 6 7 7 4 5 6 7 6 5 4 7 6 6 7 7 3 2 6 5 6 166 

315 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
316 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
317 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 

318 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
319 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
320 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 

321 6 7 5 6 6 7 5 7 6 6 7 6 6 7 5 6 6 7 5 7 5 6 6 7 6 5 7 7 7 6 185 

322 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
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323 7 6 5 5 6 7 6 4 5 3 4 5 6 5 5 6 7 5 6 6 6 5 6 7 6 5 4 5 6 7 166 
324 6 7 6 5 6 6 7 7 6 5 7 6 7 6 6 5 7 7 6 7 7 5 6 5 7 7 5 6 6 5 184 
325 7 5 5 6 5 7 7 6 6 5 7 5 7 5 6 7 5 6 7 7 6 5 6 7 6 7 7 5 7 5 182 
326 7 5 6 6 7 7 6 6 5 7 7 6 6 7 6 7 6 6 7 5 6 7 7 7 5 5 6 7 6 7 188 

327 6 5 7 6 6 6 5 6 7 7 7 6 7 5 5 6 6 7 7 6 5 5 6 7 7 7 6 6 5 7 184 

328 5 5 6 7 6 4 5 3 4 5 6 6 6 5 5 6 7 5 5 6 6 6 6 7 6 5 4 5 6 7 165 
329 7 6 7 6 6 5 7 6 7 6 5 5 7 7 6 7 5 6 7 5 6 6 7 6 7 7 6 5 7 6 186 
330 7 6 6 7 6 5 6 6 7 6 5 4 6 4 6 3 5 4 6 2 4 1 4 3 6 5 5 4 6 5 150 

331 6 5 7 6 5 7 6 5 7 7 6 6 5 7 6 5 7 7 6 5 7 6 6 6 7 7 7 5 6 5 183 
332 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
333 7 6 6 7 6 5 6 5 7 6 5 7 5 6 5 6 7 7 5 6 7 6 7 7 6 6 5 7 7 6 184 

334 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

335 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
336 7 6 7 7 6 5 7 6 5 7 7 6 5 7 7 6 5 6 7 7 6 7 5 5 6 7 7 6 5 7 187 
337 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
338 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

339 6 5 7 7 6 5 7 6 7 5 7 6 5 7 7 5 5 6 5 7 7 6 7 6 5 7 5 6 6 7 183 

340 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
341 7 5 6 5 7 7 6 7 5 7 6 7 7 5 7 7 7 5 6 6 6 7 6 7 7 5 6 6 5 6 186 
342 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

343 6 5 7 7 6 5 7 6 7 7 7 6 5 7 5 6 7 6 6 5 7 6 5 7 6 6 7 7 5 5 184 
344 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
345 7 7 5 6 6 5 7 6 5 7 7 6 5 6 7 6 7 5 6 6 5 7 7 6 7 7 5 7 7 7 187 

346 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

347 7 5 6 5 7 6 7 7 6 5 6 7 7 6 7 5 7 6 6 7 6 5 7 7 6 6 7 5 7 6 187 
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348 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
349 6 6 5 7 6 5 7 5 7 6 6 7 6 5 7 6 7 5 7 6 7 6 6 6 7 5 7 5 6 7 184 
350 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
351 7 6 7 6 6 6 7 7 5 7 7 5 6 6 7 7 6 5 7 7 5 6 5 7 6 7 7 5 7 7 189 

352 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

353 7 6 7 5 5 7 7 7 7 6 6 6 7 6 5 7 6 5 7 7 6 6 6 6 7 5 7 6 7 5 187 
354 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
355 6 7 5 5 6 6 7 7 7 7 5 6 6 7 7 6 7 7 5 6 7 7 6 6 7 5 7 7 6 6 189 

356 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
357 6 7 5 7 6 6 7 5 6 7 7 5 6 6 5 7 6 7 7 7 5 7 5 7 6 7 7 5 6 5 185 
358 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

359 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

360 7 7 5 6 5 7 6 5 7 7 5 6 6 7 6 5 7 7 6 5 7 6 6 7 5 5 6 7 7 7 185 
361 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
362 7 6 7 7 7 6 5 7 6 7 7 7 6 5 7 6 6 5 6 7 7 7 6 6 7 5 7 7 7 6 192 
363 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

364 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

365 7 6 5 7 7 7 6 5 7 6 5 7 7 6 5 7 5 6 5 7 7 6 5 7 5 6 5 5 7 6 182 
366 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
367 7 6 7 7 5 6 6 5 7 7 7 6 6 7 7 6 6 7 6 7 6 6 7 6 7 7 6 6 7 6 192 

368 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
369 6 5 7 6 6 7 7 6 7 7 6 6 7 7 6 7 7 6 5 7 6 7 6 6 7 7 6 7 6 5 191 
370 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

371 7 7 6 5 7 6 6 5 7 7 7 6 6 7 6 7 6 7 7 7 6 6 7 6 7 6 7 7 5 5 191 

372 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
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373 7 7 5 7 6 7 5 7 7 6 5 7 7 7 6 5 7 6 5 7 6 7 6 7 6 7 7 6 7 7 192 
374 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
375 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
376 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

377 7 5 6 7 7 5 7 6 7 7 5 7 7 6 5 7 7 7 7 6 7 7 6 6 7 7 6 7 6 7 194 

378 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
379 7 6 7 7 5 6 7 6 7 7 6 7 6 5 7 7 6 7 7 6 7 7 5 7 6 7 7 6 6 7 194 
380 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

381 6 7 7 6 5 6 6 7 7 7 6 6 7 6 7 7 6 7 7 6 7 6 7 5 7 7 7 7 6 7 195 
382 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
383 7 7 5 6 5 7 6 5 7 6 5 7 7 5 6 7 7 6 5 7 6 7 6 7 7 7 7 6 7 6 189 

384 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

385 7 6 7 7 5 7 6 7 7 7 6 7 7 7 6 6 7 7 5 7 6 6 6 5 7 7 6 7 7 5 193 
386 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
387 7 6 7 7 5 7 6 7 7 7 6 7 7 7 7 5 6 6 7 7 6 6 5 7 6 6 7 7 5 7 193 
388 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

389 7 6 5 7 6 5 7 7 6 7 6 6 7 6 5 7 5 6 7 6 5 7 7 5 7 6 7 7 6 7 188 

390 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
391 7 6 7 6 7 6 5 6 6 7 7 7 5 6 6 7 5 7 6 7 5 7 7 6 7 5 7 5 7 7 189 
392 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

393 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
394 7 6 5 7 6 7 5 7 6 7 7 6 6 5 7 6 7 5 7 7 5 6 7 5 7 6 6 7 6 7 188 
395 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

396 7 6 7 7 5 6 6 7 7 5 7 6 7 7 6 7 7 7 5 6 6 7 6 7 5 7 6 6 7 7 192 

397 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 
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398 7 5 7 6 5 7 7 6 7 7 5 6 7 6 5 7 6 7 7 6 7 5 7 5 7 6 7 6 6 5 187 
399 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

400 4 3 4 5 4 4 6 4 7 5 5 4 5 6 5 7 5 6 6 5 4 5 6 6 5 6 6 5 5 7 155 

 
  X2 (e-Satisfaction) Y (e-Loyalty) 

No 
Q 

31 

Q 

32  

Q 

33 

Q 

34 

Q 

35 

Q 

36 
Total 

Q 

37 

Q 

38 

Q 

39 

Q 

40 
Total 

1 5 3 4 6 5 7 30 5 4 4 4 17 
2 6 4 5 6 5 6 32 4 6 5 6 21 
3 3 4 6 4 5 5 27 5 3 5 5 18 

4 4 4 5 4 6 7 30 6 5 5 6 22 

5 6 5 6 6 6 6 35 6 6 6 6 24 
6 5 5 6 5 6 6 33 7 6 7 6 26 
7 5 5 4 5 6 5 30 6 7 5 6 24 

8 5 4 5 4 5 5 28 5 5 5 6 21 
9 3 3 3 3 3 3 18 3 4 4 4 15 

10 4 4 4 4 4 4 24 4 4 4 4 16 

11 6 5 6 5 6 6 34 5 5 5 5 20 

12 6 6 6 6 6 6 36 6 6 6 6 24 
13 4 4 5 1 6 5 25 3 4 3 4 14 
14 6 6 6 6 7 7 38 7 7 6 7 27 
15 7 7 7 6 7 7 41 7 6 6 6 25 

16 7 7 6 6 7 7 40 7 7 7 6 27 
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17 6 6 6 6 6 7 37 7 7 7 7 28 
18 7 7 7 6 6 6 39 7 7 7 7 28 
19 7 7 7 7 7 7 42 7 6 7 7 27 
20 7 7 6 6 7 7 40 7 7 6 6 26 

21 7 6 6 7 7 7 40 7 6 6 7 26 

22 7 7 7 7 7 7 42 7 7 7 6 27 
23 7 7 7 6 6 7 40 7 7 7 7 28 
24 7 7 7 6 7 7 41 7 7 7 7 28 

25 7 7 6 6 7 7 40 7 7 7 7 28 
26 7 7 7 7 7 7 42 7 7 7 7 28 
27 6 5 7 4 6 5 33 6 5 6 7 24 

28 5 4 5 6 7 5 32 7 5 6 7 25 

29 7 6 6 6 7 7 39 7 6 5 7 25 
30 5 6 6 4 7 6 34 5 7 6 7 25 
31 6 5 7 5 7 6 36 5 6 6 7 24 
32 6 5 4 6 7 7 35 7 6 6 5 24 

33 7 6 7 6 7 7 40 5 7 6 7 25 

34 6 4 6 6 4 6 32 7 7 6 5 25 
35 6 4 6 6 4 6 32 7 7 6 5 25 
36 6 4 6 6 4 6 32 7 7 6 5 25 

37 6 4 6 6 4 6 32 7 7 6 5 25 
38 6 4 6 6 4 6 32 7 7 6 5 25 
39 4 6 7 7 6 7 37 6 7 6 7 26 

40 7 6 7 7 7 6 40 5 6 7 6 24 

41 7 6 7 6 5 7 38 6 6 5 6 23 
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42 7 6 7 6 5 7 38 6 7 7 6 26 
43 7 7 5 6 6 7 38 7 7 7 7 28 
44 7 6 7 6 7 6 39 6 6 6 6 24 
45 7 6 6 7 6 7 39 7 6 6 5 24 

46 7 6 6 7 5 5 36 7 7 6 7 27 

47 7 6 6 7 5 5 36 7 7 6 7 27 
48 7 6 6 7 5 5 36 7 7 6 7 27 
49 7 7 7 6 7 6 40 7 6 7 6 26 

50 7 7 7 6 7 6 40 7 6 7 6 26 
51 7 7 7 6 7 6 40 7 6 7 6 26 
52 7 7 7 6 7 6 40 7 6 7 6 26 

53 7 7 7 6 7 6 40 7 6 7 6 26 

54 7 7 7 6 7 6 40 7 6 7 6 26 
55 7 7 7 6 7 6 40 7 6 7 6 26 
56 7 7 7 6 7 6 40 7 6 7 6 26 
57 7 7 7 6 7 6 40 7 6 7 6 26 

58 7 7 7 6 7 6 40 7 6 7 6 26 

59 7 7 7 6 7 6 40 7 6 7 6 26 
60 7 6 7 7 6 7 40 6 5 4 6 21 
61 7 6 7 7 6 7 40 6 7 6 6 25 

62 7 6 7 7 6 7 40 6 7 6 6 25 
63 7 6 7 7 6 7 40 6 7 6 6 25 
64 7 6 7 7 6 7 40 6 7 6 6 25 

65 7 6 7 7 6 7 40 6 7 6 6 25 

66 7 6 7 7 6 7 40 6 7 6 6 25 
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67 7 6 7 7 6 7 40 6 7 6 6 25 
68 7 6 7 7 6 7 40 6 7 6 6 25 
69 7 6 7 7 6 7 40 6 7 6 6 25 
70 7 6 7 7 6 7 40 6 7 6 6 25 

71 7 6 7 7 6 7 40 6 7 6 6 25 

72 7 6 7 7 6 7 40 6 7 6 6 25 
73 7 6 7 7 6 7 40 6 7 6 6 25 
74 7 6 7 7 6 7 40 6 7 6 6 25 

75 7 6 7 7 6 7 40 6 7 6 6 25 
76 7 6 7 7 6 7 40 6 7 6 6 25 
77 7 6 7 7 6 7 40 6 7 6 6 25 

78 7 6 7 7 6 7 40 6 7 6 6 25 

79 7 6 7 7 6 7 40 6 7 6 6 25 
80 7 6 7 7 6 7 40 6 7 6 6 25 
81 7 6 7 7 6 7 40 6 7 6 6 25 
82 7 6 7 7 6 7 40 6 7 6 6 25 

83 7 6 7 7 6 7 40 6 7 6 6 25 

84 7 6 7 7 6 7 40 6 7 6 6 25 
85 7 6 7 7 6 7 40 6 7 6 6 25 
86 7 6 7 7 6 7 40 6 7 6 6 25 

87 7 6 7 7 6 7 40 6 7 6 6 25 
88 7 6 7 7 6 7 40 6 7 6 6 25 
89 7 6 7 7 6 7 40 6 7 6 6 25 

90 7 6 7 7 6 7 40 6 7 6 6 25 

91 7 6 7 7 6 7 40 6 7 6 6 25 
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92 7 6 7 7 6 7 40 6 7 6 6 25 
93 7 6 7 7 6 7 40 6 7 6 6 25 
94 7 6 7 7 6 7 40 6 7 6 6 25 
95 7 6 7 7 6 7 40 6 7 6 6 25 

96 7 6 7 7 6 7 40 6 7 6 6 25 

97 7 6 7 7 6 7 40 6 7 6 6 25 
98 7 6 7 7 6 7 40 6 7 6 6 25 
99 7 6 7 7 6 7 40 6 7 6 6 25 

100 7 6 7 7 6 7 40 6 7 6 6 25 
101 7 6 7 7 6 7 40 6 7 6 6 25 
102 6 7 6 6 7 7 39 7 6 6 7 26 

103 7 6 7 7 6 7 40 6 7 6 6 25 

104 7 6 7 7 6 7 40 6 7 6 6 25 
105 7 6 7 7 6 7 40 6 7 6 6 25 
106 7 6 7 7 6 7 40 6 7 6 6 25 
107 7 7 7 7 6 6 40 7 7 6 7 27 

108 7 6 7 7 6 7 40 6 7 6 6 25 

109 7 6 7 7 6 7 40 6 7 6 6 25 
110 7 6 7 7 6 7 40 6 7 6 6 25 
111 7 6 7 7 6 7 40 6 7 6 6 25 

112 6 6 6 6 6 6 36 6 6 6 6 24 
113 7 6 7 7 6 7 40 6 7 6 6 25 
114 7 6 7 7 6 7 40 6 7 6 6 25 

115 7 7 7 7 6 6 40 6 7 6 7 26 

116 7 6 7 7 6 7 40 6 7 6 6 25 
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117 7 6 7 7 6 7 40 6 7 6 6 25 
118 7 6 7 7 6 7 40 6 7 6 6 25 
119 7 7 6 6 7 6 39 6 7 6 6 25 
120 7 6 7 7 6 7 40 6 7 6 6 25 

121 7 6 7 7 7 6 40 5 6 4 5 20 

122 5 5 6 6 7 6 35 5 6 6 5 22 
123 6 6 6 6 7 7 38 7 6 6 7 26 
124 5 5 6 6 7 6 35 5 6 6 5 22 

125 5 5 6 6 7 6 35 5 6 6 5 22 
126 7 7 6 6 7 7 40 7 7 6 6 26 
127 7 1 6 5 4 7 30 5 4 5 6 20 

128 7 7 7 6 6 7 40 6 6 7 7 26 

129 5 5 6 6 7 6 35 5 6 6 5 22 
130 5 5 6 6 7 6 35 5 6 6 5 22 
131 7 7 6 6 6 7 39 7 7 7 7 28 
132 5 5 6 6 7 6 35 5 6 6 5 22 

133 4 3 3 3 4 3 20 3 3 3 4 13 

134 5 5 6 6 7 6 35 5 6 6 5 22 
135 3 3 3 3 4 4 20 4 4 3 4 15 
136 5 5 6 6 7 6 35 5 6 6 5 22 

137 7 7 7 7 7 7 42 7 6 6 6 25 
138 5 5 6 6 7 6 35 5 6 6 5 22 
139 2 1 2 1 2 2 10 3 2 3 3 11 

140 5 5 6 6 7 6 35 5 6 6 5 22 

141 5 5 6 6 7 6 35 5 6 6 5 22 
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142 7 7 6 6 6 6 38 6 5 5 6 22 
143 5 5 6 6 7 6 35 5 6 6 5 22 
144 2 2 2 3 2 2 13 2 3 3 3 11 
145 5 5 6 6 7 6 35 5 6 6 5 22 

146 6 6 7 7 7 6 39 7 6 7 7 27 

147 3 3 3 3 3 4 19 4 3 3 4 14 
148 5 5 6 6 7 6 35 5 6 6 5 22 
149 5 5 6 6 7 6 35 5 6 6 5 22 

150 5 5 6 6 7 6 35 5 6 6 5 22 
151 2 3 1 2 3 2 13 3 2 4 4 13 
152 5 5 6 6 7 6 35 5 6 6 5 22 

153 5 5 6 6 7 6 35 5 6 6 5 22 

154 5 5 6 6 7 6 35 5 6 6 5 22 
155 5 5 6 6 7 6 35 5 6 6 5 22 
156 5 5 6 6 7 6 35 5 6 6 5 22 
157 5 5 6 6 7 6 35 5 6 6 5 22 

158 5 5 6 6 7 6 35 5 6 6 5 22 

159 5 5 6 6 7 6 35 5 6 6 5 22 
160 5 5 6 6 7 6 35 5 6 6 5 22 
161 5 5 6 6 7 6 35 5 6 6 5 22 

162 5 5 6 6 7 6 35 5 6 6 5 22 
163 5 5 6 6 7 6 35 5 6 6 5 22 
164 3 2 3 4 2 2 16 3 3 3 3 12 

165 5 5 6 6 7 6 35 5 6 6 5 22 

166 5 5 6 6 7 6 35 5 6 6 5 22 



183 
 

 

 

 

 

Ratrining Puspito Sari, 2024 
PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP E-LOYALTY 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

167 5 5 6 6 7 6 35 5 6 6 5 22 
168 2 2 3 1 3 3 14 3 2 2 2 9 
169 5 5 6 6 7 6 35 5 6 6 5 22 
170 3 2 1 2 2 3 13 2 2 2 3 9 

171 6 7 6 7 6 7 39 6 7 7 7 27 

172 6 7 6 7 6 7 39 6 7 7 7 27 
173 6 7 6 7 6 7 39 6 7 7 7 27 
174 6 7 6 7 6 7 39 6 7 7 7 27 

175 6 7 6 7 6 7 39 6 7 7 7 27 
176 6 7 6 7 6 7 39 6 7 7 7 27 
177 6 7 6 7 6 7 39 6 7 7 7 27 

178 7 6 6 6 6 5 36 6 7 6 5 24 

179 6 7 6 7 6 7 39 6 7 7 7 27 
180 6 7 6 7 6 7 39 6 7 7 7 27 
181 6 7 6 7 6 7 39 6 7 7 7 27 
182 6 7 6 7 6 7 39 6 7 7 7 27 

183 6 7 6 7 6 7 39 6 7 7 7 27 

184 2 2 2 3 1 3 13 2 3 2 4 11 
185 6 7 6 7 6 7 39 6 7 7 7 27 
186 3 3 2 4 2 4 18 3 4 5 1 13 

187 6 7 6 7 6 7 39 6 7 7 7 27 
188 3 3 3 3 3 2 17 3 3 2 5 13 
189 6 7 6 7 6 7 39 6 7 7 7 27 

190 6 6 6 6 7 7 38 7 7 6 7 27 

191 2 3 3 3 4 3 18 2 2 1 3 8 



184 
 

 

 

 

 

Ratrining Puspito Sari, 2024 
PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP E-LOYALTY 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

192 6 7 6 7 6 7 39 6 7 7 7 27 
193 2 3 2 3 4 2 16 4 1 3 3 11 
194 6 7 6 7 6 7 39 6 7 7 7 27 
195 6 7 6 7 6 7 39 6 7 7 7 27 

196 7 7 7 7 7 7 42 7 7 7 7 28 

197 3 4 5 4 2 5 23 2 2 2 4 10 
198 6 7 6 7 6 7 39 6 7 7 7 27 
199 2 1 3 4 3 2 15 4 3 3 3 13 

200 7 6 4 6 6 6 35 6 7 7 6 26 
201 7 7 7 7 7 7 42 6 6 7 7 26 
202 6 7 6 7 6 7 39 6 7 7 7 27 

203 6 7 6 7 6 7 39 6 7 7 7 27 

204 6 7 6 7 6 7 39 6 7 7 7 27 
205 6 7 6 7 6 7 39 6 7 7 7 27 
206 6 7 6 7 6 7 39 6 7 7 7 27 
207 6 7 6 7 6 7 39 6 7 7 7 27 

208 6 7 6 7 6 7 39 6 7 7 7 27 

209 2 1 3 3 1 2 12 2 3 4 3 12 
210 6 7 6 7 6 7 39 6 7 7 7 27 
211 7 7 7 6 6 7 40 7 7 7 7 28 

212 6 7 6 7 6 7 39 6 7 7 7 27 
213 6 7 6 7 6 7 39 6 7 7 7 27 
214 6 7 6 7 6 7 39 6 7 7 7 27 

215 7 7 7 6 7 6 40 6 7 7 7 27 

216 6 7 6 7 6 7 39 6 7 7 7 27 



185 
 

 

 

 

 

Ratrining Puspito Sari, 2024 
PENGARUH ONLINE SHOPPING EXPERIENCE DAN E-SATISFACTION TERHADAP E-LOYALTY 
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

217 3 3 3 2 2 1 14 4 4 3 3 14 
218 6 7 6 7 6 7 39 6 7 7 7 27 
219 6 7 6 7 6 7 39 6 7 7 7 27 
220 2 3 3 2 3 1 14 3 4 4 3 14 

221 6 5 6 6 6 7 36 6 6 6 7 25 

222 6 7 6 7 6 7 39 6 7 7 7 27 
223 6 7 6 7 6 7 39 6 7 7 7 27 
224 6 7 6 7 6 7 39 6 7 7 7 27 

225 2 3 3 3 4 3 18 4 3 4 3 14 
226 6 7 6 7 6 7 39 6 7 7 7 27 
227 6 7 6 7 6 7 39 6 7 7 7 27 

228 6 7 6 7 6 7 39 6 7 7 7 27 

229 6 7 6 7 6 7 39 6 7 7 7 27 
230 6 7 6 7 6 7 39 6 7 7 7 27 
231 6 7 6 7 6 7 39 6 7 7 7 27 
232 7 7 7 6 6 5 38 7 7 7 7 28 

233 7 5 6 5 4 3 30 6 5 3 7 21 

234 7 7 7 7 7 6 41 6 6 6 6 24 
235 5 7 6 7 5 6 36 6 5 6 5 22 
236 5 7 6 7 5 6 36 6 5 6 5 22 

237 7 7 7 7 7 7 42 6 6 6 7 25 
238 5 7 6 7 5 6 36 6 5 6 5 22 
239 4 2 3 3 4 2 18 4 3 2 3 12 

240 5 7 6 7 5 6 36 6 5 6 5 22 

241 5 7 6 7 5 6 36 6 5 6 5 22 
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242 3 3 3 3 4 3 19 3 3 3 3 12 
243 6 6 6 6 6 6 36 7 7 7 7 28 
244 5 7 6 7 5 6 36 6 5 6 5 22 
245 5 7 6 7 5 6 36 6 5 6 5 22 

246 7 5 3 4 3 6 28 4 3 6 4 17 

247 7 5 3 4 3 6 28 4 3 6 4 17 
248 6 6 6 6 6 6 36 6 7 5 6 24 
249 7 5 3 4 3 6 28 4 3 6 4 17 

250 7 5 3 4 3 6 28 4 3 6 4 17 
251 7 5 3 4 3 6 28 4 3 6 4 17 
252 7 5 3 4 3 6 28 4 3 6 4 17 

253 7 5 3 4 3 6 28 4 3 6 4 17 

254 7 5 3 4 3 6 28 4 3 6 4 17 
255 7 5 3 4 3 6 28 4 3 6 4 17 
256 3 3 3 3 2 4 18 3 3 5 3 14 
257 7 5 3 4 3 6 28 4 3 6 4 17 

258 7 5 3 4 3 6 28 4 3 6 4 17 

259 7 5 3 4 3 6 28 4 3 6 4 17 
260 7 5 3 4 3 6 28 4 3 6 4 17 
261 7 5 3 4 3 6 28 4 3 6 4 17 

262 7 5 3 4 3 6 28 4 3 6 4 17 
263 7 5 3 4 3 6 28 4 3 6 4 17 
264 2 4 3 2 4 4 19 3 2 2 4 11 

265 7 5 3 4 3 6 28 4 3 6 4 17 

266 7 5 3 4 3 6 28 4 3 6 4 17 
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267 7 5 3 4 3 6 28 4 3 6 4 17 
268 7 5 3 4 3 6 28 4 3 6 4 17 
269 7 5 3 4 3 6 28 4 3 6 4 17 
270 7 5 3 4 3 6 28 4 3 6 4 17 

271 7 5 3 4 3 6 28 4 3 6 4 17 

272 4 2 3 1 4 3 17 4 7 4 5 20 
273 4 2 3 1 4 3 17 4 7 4 5 20 
274 4 2 3 1 4 3 17 4 7 4 5 20 

275 4 2 3 1 4 3 17 4 7 4 5 20 
276 4 2 3 1 4 3 17 4 7 4 5 20 
277 4 2 3 1 4 3 17 4 7 4 5 20 

278 4 2 3 1 4 3 17 4 7 4 5 20 

279 4 2 3 1 4 3 17 4 7 4 5 20 
280 4 2 3 1 4 3 17 4 7 4 5 20 
281 4 2 3 1 4 3 17 4 7 4 5 20 
282 4 2 3 1 4 3 17 4 7 4 5 20 

283 4 2 3 1 4 3 17 4 7 4 5 20 

284 7 5 6 4 3 6 31 6 5 7 6 24 
285 7 5 6 4 3 6 31 6 5 7 6 24 
286 7 5 6 4 3 6 31 6 5 7 6 24 

287 7 5 6 4 3 6 31 6 5 7 6 24 
288 7 5 6 4 3 6 31 6 5 7 6 24 
289 7 5 6 4 3 6 31 6 5 7 6 24 

290 7 5 6 4 3 6 31 6 5 7 6 24 

291 7 5 6 4 3 6 31 6 5 7 6 24 
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292 7 5 6 4 3 6 31 6 5 7 6 24 
293 7 5 6 4 3 6 31 6 5 7 6 24 
294 7 5 6 4 3 6 31 6 5 7 6 24 
295 6 5 6 7 7 7 38 6 5 5 6 22 

296 7 5 6 4 3 6 31 6 5 7 6 24 

297 7 5 6 4 3 6 31 6 5 7 6 24 
298 6 6 6 6 6 6 36 6 6 6 7 25 
299 7 5 6 4 3 6 31 6 5 7 6 24 

300 6 6 6 6 6 6 36 6 5 5 5 21 
301 7 5 6 4 3 6 31 6 5 7 6 24 
302 7 5 6 4 3 6 31 6 5 7 6 24 

303 7 6 7 7 7 7 41 6 6 6 6 24 

304 7 6 7 7 7 7 41 7 6 6 6 25 
305 7 5 6 4 3 6 31 6 5 7 6 24 
306 7 5 6 4 3 6 31 6 5 7 6 24 
307 7 5 6 4 3 6 31 6 5 7 6 24 

308 7 5 6 4 3 6 31 6 5 7 6 24 

309 7 5 6 4 3 6 31 6 5 7 6 24 
310 7 5 6 4 3 6 31 6 5 7 6 24 
311 7 5 6 4 3 6 31 6 5 7 6 24 

312 7 5 6 4 3 6 31 6 5 7 6 24 
313 7 5 6 4 3 6 31 6 5 7 6 24 
314 7 5 6 4 3 6 31 6 5 7 6 24 

315 7 6 5 5 6 7 36 4 5 3 4 16 

316 7 6 5 5 6 7 36 4 5 3 4 16 
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317 7 6 5 5 6 7 36 4 5 3 4 16 
318 7 6 5 5 6 7 36 4 5 3 4 16 
319 7 6 5 5 6 7 36 4 5 3 4 16 
320 7 6 5 5 6 7 36 4 5 3 4 16 

321 6 7 5 6 6 7 37 7 6 6 7 26 

322 7 6 5 5 6 7 36 4 5 3 4 16 
323 7 6 5 5 6 7 36 4 5 3 4 16 
324 6 7 6 5 6 6 36 7 6 5 7 25 

325 7 5 5 6 5 7 35 6 6 5 7 24 
326 7 5 6 6 7 7 38 6 5 7 7 25 
327 6 5 7 6 6 6 36 6 7 7 7 27 

328 5 5 6 7 6 4 33 3 4 5 6 18 

329 7 6 7 6 6 5 37 6 7 6 5 24 
330 7 6 6 7 6 5 37 6 7 6 5 24 
331 6 5 7 6 5 7 36 5 7 7 6 25 
332 4 3 4 5 4 4 24 4 7 5 5 21 

333 7 6 6 7 6 5 37 5 7 6 5 23 

334 4 3 4 5 4 4 24 4 7 5 5 21 
335 4 3 4 5 4 4 24 4 7 5 5 21 
336 7 6 7 7 6 5 38 6 5 7 7 25 

337 4 3 4 5 4 4 24 4 7 5 5 21 
338 4 3 4 5 4 4 24 4 7 5 5 21 
339 6 5 7 7 6 5 36 6 7 5 7 25 

340 4 3 4 5 4 4 24 4 7 5 5 21 

341 7 5 6 5 7 7 37 7 5 7 6 25 
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342 4 3 4 5 4 4 24 4 7 5 5 21 
343 6 5 7 7 6 5 36 6 7 7 7 27 
344 4 3 4 5 4 4 24 4 7 5 5 21 
345 7 7 5 6 6 5 36 6 5 7 7 25 

346 4 3 4 5 4 4 24 4 7 5 5 21 

347 7 5 6 5 7 6 36 7 6 5 6 24 
348 4 3 4 5 4 4 24 4 7 5 5 21 
349 6 6 5 7 6 5 35 5 7 6 6 24 

350 4 3 4 5 4 4 24 4 7 5 5 21 
351 7 6 7 6 6 6 38 7 5 7 7 26 
352 4 3 4 5 4 4 24 4 7 5 5 21 

353 7 6 7 5 5 7 37 7 7 6 6 26 

354 4 3 4 5 4 4 24 4 7 5 5 21 
355 6 7 5 5 6 6 35 7 7 7 5 26 
356 4 3 4 5 4 4 24 4 7 5 5 21 
357 6 7 5 7 6 6 37 5 6 7 7 25 

358 4 3 4 5 4 4 24 4 7 5 5 21 

359 4 3 4 5 4 4 24 4 7 5 5 21 
360 7 7 5 6 5 7 37 5 7 7 5 24 
361 4 3 4 5 4 4 24 4 7 5 5 21 

362 7 6 7 7 7 6 40 7 6 7 7 27 
363 4 3 4 5 4 4 24 4 7 5 5 21 
364 4 3 4 5 4 4 24 4 7 5 5 21 

365 7 6 5 7 7 7 39 5 7 6 5 23 

366 4 3 4 5 4 4 24 4 7 5 5 21 
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367 7 6 7 7 5 6 38 5 7 7 7 26 
368 4 3 4 5 4 4 24 4 7 5 5 21 
369 6 5 7 6 6 7 37 6 7 7 6 26 
370 4 3 4 5 4 4 24 4 7 5 5 21 

371 7 7 6 5 7 6 38 5 7 7 7 26 

372 4 3 4 5 4 4 24 4 7 5 5 21 
373 7 7 5 7 6 7 39 7 7 6 5 25 
374 4 3 4 5 4 4 24 4 7 5 5 21 

375 4 3 4 5 4 4 24 4 7 5 5 21 
376 4 3 4 5 4 4 24 4 7 5 5 21 
377 7 5 6 7 7 5 37 6 7 7 5 25 

378 4 3 4 5 4 4 24 4 7 5 5 21 

379 7 6 7 7 5 6 38 6 7 7 6 26 
380 4 3 4 5 4 4 24 4 7 5 5 21 
381 6 7 7 6 5 6 37 7 7 7 6 27 
382 4 3 4 5 4 4 24 4 7 5 5 21 

383 7 7 5 6 5 7 37 5 7 6 5 23 

384 4 3 4 5 4 4 24 4 7 5 5 21 
385 7 6 7 7 5 7 39 7 7 7 6 27 
386 4 3 4 5 4 4 24 4 7 5 5 21 

387 7 6 7 7 5 7 39 7 7 7 6 27 
388 4 3 4 5 4 4 24 4 7 5 5 21 
389 7 6 5 7 6 5 36 7 6 7 6 26 

390 4 3 4 5 4 4 24 4 7 5 5 21 

391 7 6 7 6 7 6 39 6 6 7 7 26 
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392 4 3 4 5 4 4 24 4 7 5 5 21 
393 4 3 4 5 4 4 24 4 7 5 5 21 
394 7 6 5 7 6 7 38 7 6 7 7 27 
395 4 3 4 5 4 4 24 4 7 5 5 21 

396 7 6 7 7 5 6 38 7 7 5 7 26 

397 4 3 4 5 4 4 24 4 7 5 5 21 
398 7 5 7 6 5 7 37 6 7 7 5 25 
399 4 3 4 5 4 4 24 4 7 5 5 21 

400 4 3 4 5 4 4 24 4 7 5 5 21 
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LAMPIRAN 6 

 
HASIL UJI VALIDITAS DAN 
RELIABILITAS VARIABEL X 

DAN Y
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Validitas X1 (Online Shopping Experience) 

 

Correlations 

 

OSE0

01 

OSE0

02 

OSE0

03 

OSE0

04 

OSE0

05 

OSE0

06 

OSE0

07 

OSE0

08 

OSE0

09 

OSE0

10 

OSE0

11 

OSE0

12 

OSE0

13 

OSE0

14 

OSE0

15 

OSE0

16 

OSE0

17 

OSE0

18 

OSE0

19 

OSE0

20 

OSE0

21 

OSE0

22 

OSE0

01 

Pear

son 

Corr

elati

on 

1 ,795** ,852** ,816** ,561** ,816** ,840** ,813** ,826** ,707** ,731** ,640** ,860** ,732** ,652** ,590** ,741** ,732** ,446** ,730** ,558** ,722** 

Sig. 

(2-

taile

d) 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

02 

Pear

son 

Corr

elati

on 

,795** 1 ,752** ,759** ,685** ,763** ,800** ,766** ,783** ,808** ,812** ,643** ,693** ,749** ,705** ,515** ,511** ,597** ,627** ,637** ,663** ,765** 

Sig. 

(2-

taile

d) 

<,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 
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N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

03 

Pear

son 

Corr

elati

on 

,852** ,752** 1 ,817** ,699** ,832** ,898** ,716** ,801** ,721** ,677** ,724** ,764** ,761** ,670** ,704** ,744** ,779** ,479** ,806** ,580** ,678** 

Sig. 

(2-

taile

d) 

<,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

04 

Pear

son 

Corr

elati

on 

,816** ,759** ,817** 1 ,596** ,845** ,794** ,706** ,875** ,756** ,685** ,809** ,749** ,742** ,789** ,539** ,621** ,815** ,561** ,775** ,685** ,748** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

05 

Pear

son 

Corr

elati

on 

,561** ,685** ,699** ,596** 1 ,662** ,741** ,590** ,617** ,715** ,549** ,672** ,469** ,759** ,570** ,764** ,592** ,709** ,556** ,731** ,762** ,661** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

06 

Pear

son 

Corr

elati

on 

,816** ,763** ,832** ,845** ,662** 1 ,834** ,718** ,851** ,747** ,725** ,776** ,713** ,734** ,729** ,567** ,571** ,748** ,530** ,779** ,679** ,724** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

07 

Pear

son 

Corr

elati

on 

,840** ,800** ,898** ,794** ,741** ,834** 1 ,710** ,805** ,712** ,678** ,687** ,764** ,770** ,639** ,670** ,731** ,754** ,459** ,766** ,615** ,677** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

08 

Pear

son 

Corr

elati

on 

,813** ,766** ,716** ,706** ,590** ,718** ,710** 1 ,759** ,795** ,763** ,622** ,788** ,722** ,721** ,568** ,621** ,658** ,631** ,700** ,625** ,825** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

09 

Pear

son 

Corr

elati

on 

,826** ,783** ,801** ,875** ,617** ,851** ,805** ,759** 1 ,827** ,743** ,841** ,790** ,722** ,808** ,552** ,585** ,762** ,563** ,787** ,725** ,770** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

10 

Pear

son 

Corr

elati

on 

,707** ,808** ,721** ,756** ,715** ,747** ,712** ,795** ,827** 1 ,739** ,775** ,657** ,799** ,820** ,613** ,518** ,738** ,707** ,786** ,802** ,848** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

11 

Pear

son 

Corr

elati

on 

,731** ,812** ,677** ,685** ,549** ,725** ,678** ,763** ,743** ,739** 1 ,589** ,650** ,706** ,731** ,441** ,422** ,479** ,603** ,542** ,594** ,756** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

12 

Pear

son 

Corr

elati

on 

,640** ,643** ,724** ,809** ,672** ,776** ,687** ,622** ,841** ,775** ,589** 1 ,651** ,679** ,745** ,626** ,566** ,817** ,577** ,795** ,720** ,720** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

13 

Pear

son 

Corr

elati

on 

,860** ,693** ,764** ,749** ,469** ,713** ,764** ,788** ,790** ,657** ,650** ,651** 1 ,680** ,621** ,494** ,664** ,652** ,394** ,654** ,463** ,679** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

14 

Pear

son 

Corr

elati

on 

,732** ,749** ,761** ,742** ,759** ,734** ,770** ,722** ,722** ,799** ,706** ,679** ,680** 1 ,784** ,726** ,676** ,784** ,653** ,782** ,735** ,788** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

15 

Pear

son 

Corr

elati

on 

,652** ,705** ,670** ,789** ,570** ,729** ,639** ,721** ,808** ,820** ,731** ,745** ,621** ,784** 1 ,572** ,472** ,731** ,795** ,708** ,802** ,859** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

16 

Pear

son 

Corr

elati

on 

,590** ,515** ,704** ,539** ,764** ,567** ,670** ,568** ,552** ,613** ,441** ,626** ,494** ,726** ,572** 1 ,701** ,754** ,530** ,764** ,663** ,650** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

17 

Pear

son 

Corr

elati

on 

,741** ,511** ,744** ,621** ,592** ,571** ,731** ,621** ,585** ,518** ,422** ,566** ,664** ,676** ,472** ,701** 1 ,774** ,276** ,749** ,456** ,525** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

18 

Pear

son 

Corr

elati

on 

,732** ,597** ,779** ,815** ,709** ,748** ,754** ,658** ,762** ,738** ,479** ,817** ,652** ,784** ,731** ,754** ,774** 1 ,531** ,891** ,727** ,739** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

19 

Pear

son 

Corr

elati

on 

,446** ,627** ,479** ,561** ,556** ,530** ,459** ,631** ,563** ,707** ,603** ,577** ,394** ,653** ,795** ,530** ,276** ,531** 1 ,573** ,782** ,806** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

20 

Pear

son 

Corr

elati

on 

,730** ,637** ,806** ,775** ,731** ,779** ,766** ,700** ,787** ,786** ,542** ,795** ,654** ,782** ,708** ,764** ,749** ,891** ,573** 1 ,762** ,775** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

21 

Pear

son 

Corr

elati

on 

,558** ,663** ,580** ,685** ,762** ,679** ,615** ,625** ,725** ,802** ,594** ,720** ,463** ,735** ,802** ,663** ,456** ,727** ,782** ,762** 1 ,815** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

<,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

22 

Pear

son 

Corr

elati

on 

,722** ,765** ,678** ,748** ,661** ,724** ,677** ,825** ,770** ,848** ,756** ,720** ,679** ,788** ,859** ,650** ,525** ,739** ,806** ,775** ,815** 1 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

23 

Pear

son 

Corr

elati

on 

,357** ,440** ,424** ,427** ,669** ,412** ,404** ,534** ,511** ,645** ,466** ,534** ,248** ,622** ,673** ,688** ,350** ,565** ,767** ,596** ,817** ,700** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

24 

Pear

son 

Corr

elati

on 

,659** ,535** ,749** ,752** ,654** ,745** ,740** ,566** ,765** ,693** ,477** ,792** ,609** ,710** ,725** ,681** ,704** ,876** ,524** ,874** ,733** ,697** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

25 

Pear

son 

Corr

elati

on 

,677** ,693** ,773** ,788** ,747** ,720** ,778** ,619** ,785** ,771** ,614** ,821** ,639** ,736** ,709** ,637** ,607** ,812** ,589** ,809** ,758** ,766** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

26 

Pear

son 

Corr

elati

on 

,752** ,701** ,762** ,681** ,759** ,721** ,726** ,733** ,724** ,777** ,632** ,694** ,680** ,810** ,710** ,721** ,620** ,742** ,626** ,748** ,743** ,781** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

27 

Pear

son 

Corr

elati

on 

,862** ,655** ,822** ,788** ,571** ,727** ,790** ,747** ,807** ,717** ,647** ,723** ,791** ,737** ,703** ,664** ,742** ,809** ,479** ,799** ,619** ,759** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

28 

Pear

son 

Corr

elati

on 

,711** ,784** ,665** ,756** ,662** ,693** ,674** ,769** ,763** ,838** ,744** ,680** ,632** ,816** ,827** ,562** ,519** ,709** ,777** ,716** ,786** ,869** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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OSE0

29 

Pear

son 

Corr

elati

on 

,701** ,655** ,771** ,816** ,662** ,761** ,718** ,677** ,801** ,777** ,603** ,830** ,629** ,708** ,766** ,644** ,608** ,849** ,620** ,857** ,755** ,789** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 

OSE0

30 

Pear

son 

Corr

elati

on 

,673** ,584** ,788** ,718** ,700** ,726** ,751** ,610** ,749** ,705** ,526** ,777** ,611** ,703** ,632** ,708** ,703** ,814** ,468** ,843** ,710** ,668** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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TOTA

LX1 

Pear

son 

Corr

elati

on 

,858** ,828** ,884** ,883** ,795** ,868** ,873** ,834** ,901** ,890** ,764** ,854** ,784** ,882** ,855** ,764** ,733** ,887** ,704** ,902** ,833** ,891** 

Sig. 

(2-

taile

d) 

<,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 200 
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Correlations 

 

OSE02

3 

OSE02

4 

OSE02

5 

OSE02

6 

OSE02

7 

OSE02

8 

OSE02

9 

OSE03

0 

TOTAL

X1 

OSE0

01 

Pearson 

Correlation 

,357** ,659** ,677** ,752** ,862** ,711** ,701** ,673** ,858** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

02 

Pearson 

Correlation 

,440** ,535** ,693** ,701** ,655** ,784** ,655** ,584** ,828** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

03 

Pearson 

Correlation 

,424** ,749** ,773** ,762** ,822** ,665** ,771** ,788** ,884** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

04 

Pearson 

Correlation 

,427** ,752** ,788** ,681** ,788** ,756** ,816** ,718** ,883** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

05 

Pearson 

Correlation 

,669** ,654** ,747** ,759** ,571** ,662** ,662** ,700** ,795** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 
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OSE0

06 

Pearson 

Correlation 

,412** ,745** ,720** ,721** ,727** ,693** ,761** ,726** ,868** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

07 

Pearson 

Correlation 

,404** ,740** ,778** ,726** ,790** ,674** ,718** ,751** ,873** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

08 

Pearson 

Correlation 

,534** ,566** ,619** ,733** ,747** ,769** ,677** ,610** ,834** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

09 

Pearson 

Correlation 

,511** ,765** ,785** ,724** ,807** ,763** ,801** ,749** ,901** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

10 

Pearson 

Correlation 

,645** ,693** ,771** ,777** ,717** ,838** ,777** ,705** ,890** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

11 

Pearson 

Correlation 

,466** ,477** ,614** ,632** ,647** ,744** ,603** ,526** ,764** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 
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N 200 200 200 200 200 200 200 200 200 

OSE0

12 

Pearson 

Correlation 

,534** ,792** ,821** ,694** ,723** ,680** ,830** ,777** ,854** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

13 

Pearson 

Correlation 

,248** ,609** ,639** ,680** ,791** ,632** ,629** ,611** ,784** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

14 

Pearson 

Correlation 

,622** ,710** ,736** ,810** ,737** ,816** ,708** ,703** ,882** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

15 

Pearson 

Correlation 

,673** ,725** ,709** ,710** ,703** ,827** ,766** ,632** ,855** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

16 

Pearson 

Correlation 

,688** ,681** ,637** ,721** ,664** ,562** ,644** ,708** ,764** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

17 

Pearson 

Correlation 

,350** ,704** ,607** ,620** ,742** ,519** ,608** ,703** ,733** 
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Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

18 

Pearson 

Correlation 

,565** ,876** ,812** ,742** ,809** ,709** ,849** ,814** ,887** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

19 

Pearson 

Correlation 

,767** ,524** ,589** ,626** ,479** ,777** ,620** ,468** ,704** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

20 

Pearson 

Correlation 

,596** ,874** ,809** ,748** ,799** ,716** ,857** ,843** ,902** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

21 

Pearson 

Correlation 

,817** ,733** ,758** ,743** ,619** ,786** ,755** ,710** ,833** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

22 

Pearson 

Correlation 

,700** ,697** ,766** ,781** ,759** ,869** ,789** ,668** ,891** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 
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OSE0

23 

Pearson 

Correlation 

1 ,585** ,574** ,681** ,493** ,687** ,593** ,560** ,667** 

Sig. (2-tailed)  <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

24 

Pearson 

Correlation 

,585** 1 ,829** ,719** ,752** ,671** ,846** ,833** ,853** 

Sig. (2-tailed) <,001  <,001 <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

25 

Pearson 

Correlation 

,574** ,829** 1 ,759** ,795** ,782** ,871** ,854** ,885** 

Sig. (2-tailed) <,001 <,001  <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

26 

Pearson 

Correlation 

,681** ,719** ,759** 1 ,776** ,768** ,717** ,760** ,870** 

Sig. (2-tailed) <,001 <,001 <,001  <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

27 

Pearson 

Correlation 

,493** ,752** ,795** ,776** 1 ,742** ,782** ,798** ,878** 

Sig. (2-tailed) <,001 <,001 <,001 <,001  <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

28 

Pearson 

Correlation 

,687** ,671** ,782** ,768** ,742** 1 ,791** ,686** ,872** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001  <,001 <,001 <,001 
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N 200 200 200 200 200 200 200 200 200 

OSE0

29 

Pearson 

Correlation 

,593** ,846** ,871** ,717** ,782** ,791** 1 ,867** ,891** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001  <,001 <,001 

N 200 200 200 200 200 200 200 200 200 

OSE0

30 

Pearson 

Correlation 

,560** ,833** ,854** ,760** ,798** ,686** ,867** 1 ,854** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001  <,001 

N 200 200 200 200 200 200 200 200 200 

TOTA

LX1 

Pearson 

Correlation 

,667** ,853** ,885** ,870** ,878** ,872** ,891** ,854** 1 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 <,001 <,001  

N 200 200 200 200 200 200 200 200 200 
 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validitas X2 (e-Satisfaction)  

 

Correlations 

 ES01 ES02 ES03 ES04 ES05 ES06 

ES01 Pearson Correlation 1 ,772** ,598** ,846** ,813** ,574** 

Sig. (2-tailed)  <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 

ES02 Pearson Correlation ,772** 1 ,669** ,795** ,829** ,670** 

Sig. (2-tailed) <,001  <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 

ES03 Pearson Correlation ,598** ,669** 1 ,506** ,781** ,861** 

Sig. (2-tailed) <,001 <,001  <,001 <,001 <,001 

N 200 200 200 200 200 200 

ES04 Pearson Correlation ,846** ,795** ,506** 1 ,760** ,472** 

Sig. (2-tailed) <,001 <,001 <,001  <,001 <,001 

N 200 200 200 200 200 200 

ES05 Pearson Correlation ,813** ,829** ,781** ,760** 1 ,769** 

Sig. (2-tailed) <,001 <,001 <,001 <,001  <,001 

N 200 200 200 200 200 200 

ES06 Pearson Correlation ,574** ,670** ,861** ,472** ,769** 1 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001  

N 200 200 200 200 200 200 

TOTALX2 Pearson Correlation ,882** ,900** ,843** ,837** ,947** ,829** 

Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001 <,001 

N 200 200 200 200 200 200 
 

 

 TOTALX2 

ES01 Pearson Correlation ,882** 

Sig. (2-tailed) <,001 

N 200 

ES02 Pearson Correlation ,900** 

Sig. (2-tailed) <,001 

N 200 

ES03 Pearson Correlation ,843** 

Sig. (2-tailed) <,001 

N 200 

ES04 Pearson Correlation ,837** 
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Sig. (2-tailed) <,001 

N 200 

ES05 Pearson Correlation ,947** 

Sig. (2-tailed) <,001 

N 200 

ES06 Pearson Correlation ,829** 

Sig. (2-tailed) <,001 

N 200 

TOTALX2 Pearson Correlation 1 

Sig. (2-tailed)  

N 200 
 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Validitas Y (e-Loyalty) 

 

Correlations 

 EL01 EL02 EL03 EL04 TOTALY 

EL01 Pearson Correlation 1 ,701** ,689** ,839** ,928** 

Sig. (2-tailed)  <,001 <,001 <,001 <,001 

N 200 200 200 200 200 

EL02 Pearson Correlation ,701** 1 ,621** ,499** ,806** 

Sig. (2-tailed) <,001  <,001 <,001 <,001 

N 200 200 200 200 200 

EL03 Pearson Correlation ,689** ,621** 1 ,813** ,879** 

Sig. (2-tailed) <,001 <,001  <,001 <,001 

N 200 200 200 200 200 

EL04 Pearson Correlation ,839** ,499** ,813** 1 ,897** 

Sig. (2-tailed) <,001 <,001 <,001  <,001 

N 200 200 200 200 200 

TOTALY Pearson Correlation ,928** ,806** ,879** ,897** 1 

Sig. (2-tailed) <,001 <,001 <,001 <,001  

N 200 200 200 200 200 
 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability X1 (Online Shopping Experience) 

 

Reliability 
Statistics 

Cronbach's 

Alpha N of Items 

,985 30 

 
Reliability X2 (e-Satisfaction) 

 

Reliability 
Statistics 

Cronbach's 

Alpha N of Items 

,937 6 

 

Reliability Y (e-Loyalty) 

 

Reliability 
Statistics 

Cronbach's 

Alpha N of Items 

,899 4 
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LAMPIRAN 8 

 
HASIL PENGUJIAN 

DESKRIPTIF VARIABEL X 
DAN Y 
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REKAPITULASI TANGGAPAN RESPONDEN TERHADAP DIMENSI E-

LOYALTY 

No Dimensi Total Skor  
Skor 

Ideal 
% 

1 Repeat purchases 2.309 2.800 82.13% 

2 Purchases across product and 
services line 2.226 

2.800 79.15% 

3 Refers others 2.198 2.800 78.23% 
4 Demonstrate 2.378 2.800 85.10% 

Total 9.111 11.200 81.35 % 
 

 

 

 

REKAPITULASI TANGGAPAN RESPONDEN TERHADAP DIMENSI 

ONLINE SHOPPING EXPERIENCE 

No Dimensi Total Skor  
Skor 

Ideal 
% 

1 Sensorik 6.677 8.400 79.50% 
2 Kognitif 15933 19.600 81.07% 
3 Emosional 9.298 11.200 83.07% 
4 Pragmatis 23917 28.000 85.41% 
5 Experience Relational 14.434 16.800 85.91% 

Total 70.259 84.000 83,64 % 
 

 

 

 

 

REKAPITULASI TANGGAPAN RESPONDEN TERHADAP DIMENSI E-

SATISFACTION 

No Dimensi Total Skor  
Skor 

Ideal 
% 

1 Convenience 7.162 8.400 85.26% 
2 Customization 2.452 2.800 87.57% 
3 Security/Privacy 2.483 2.800 88.67% 
4 Web Appearanc 2.302 2.800 82.21% 

Total 14.399 16.800 85.70 % 
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LAMPIRAN 9 

 
HASIL PENGUJIAN 

VERIFIKATIF 
MENGGUNAKAN SMARTPLS 

4.0 
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TABEL LOADING FAKTOR PENYESUAIAN PADA FORNELL LACKER 

CRITERION 

 

 E-Loyalty 

(Y)  
E-Satisfaction 

(X2)  
Online Shopping Experience 

(X1)  
EL1  0.873    

EL2  0.879    

EL3  0.846    

EL4  0.657    

ES1   0.862   

ES2   0.817   

ES3   0.634   

ES4   0.830   

ES5   0.833   

ES6   0.803   

OSE1    0.772  
OSE10    0.768  
OSE11    0.748  
OSE12    0.752  
OSE13    0.780  
OSE14    0.659  
OSE15    0.773  
OSE16    0.538  
OSE17    0.593  
OSE18    0.792  
OSE19    0.602  
OSE2    0.778  
OSE20    0.751  
OSE21    0.727  
OSE22    0.806  
OSE23    0.458  
OSE24    0.699  
OSE25    0.802  
OSE26    0.598  
OSE27    0.623  
OSE28    0.797  
OSE29    0.850  
OSE3    0.803  
OSE30    0.656  
OSE4    0.757  
OSE5    0.711  
OSE6    0.816  
OSE7    0.805  
OSE8    0.807  
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OSE9    0.649  
 

FORNELL LACKER CRITERION 

 E-Loyalty 

(Y)  
E-Satisfaction 

(X2)  
Online Shopping 

Experience (X1)  
E-Loyalty (Y)     

E-Satisfaction (X2)  0.768    

Online Shopping 

Experience (X1)  
0.893  0.916   

 

CROSS LOADING 

 E-Loyalty 

(Y)  
E-Satisfaction 

(X2)  
Online Shopping Experience 

(X1)  
EL1  0.873  0.582  0.692  
EL2  0.879  0.520  0.711  
EL3  0.846  0.452  0.604  
EL4  0.657  0.683  0.694  
ES1  0.712  0.862  0.787  
ES2  0.569  0.817  0.721  
ES3  0.414  0.634  0.450  
ES4  0.629  0.830  0.814  
ES5  0.377  0.833  0.604  
ES6  0.478  0.803  0.617  
OSE1  0.655  0.656  0.772  
OSE10  0.567  0.725  0.768  
OSE11  0.686  0.636  0.748  
OSE12  0.601  0.733  0.752  
OSE13  0.753  0.612  0.780  
OSE14  0.321  0.584  0.659  
OSE15  0.483  0.740  0.773  
OSE16  0.476  0.490  0.538  
OSE17  0.567  0.436  0.593  
OSE18  0.686  0.624  0.792  
OSE19  0.312  0.711  0.602  
OSE2  0.639  0.628  0.778  
OSE20  0.555  0.597  0.751  
OSE21  0.681  0.673  0.727  
OSE22  0.572  0.761  0.806  
OSE23  0.247  0.650  0.458  
OSE24  0.543  0.684  0.699  
OSE25  0.631  0.702  0.802  
OSE26  0.363  0.475  0.598  
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OSE27  0.436  0.456  0.623  
OSE28  0.604  0.652  0.797  
OSE29  0.754  0.693  0.850  
OSE3  0.824  0.634  0.803  
OSE30  0.516  0.619  0.656  
OSE4  0.613  0.659  0.757  
OSE5  0.691  0.556  0.711  
OSE6  0.680  0.713  0.816  
OSE7  0.640  0.633  0.805  
OSE8  0.778  0.613  0.807  
OSE9  0.614  0.534  0.649  

 

AVERAGE VARIANCE EXTRACTED (AVE) 

 Average variance extracted (AVE)  
E-Loyalty (Y)  0.670  
E-Satisfaction (X2)  0.640  
Online Shopping Experience (X1)  0.530  

 

PENGUJIAN REABILITAS KONSTRUK 

 Cronbach's 

alpha  
Composite 

reliability   
E-Loyalty (Y)  0.830  0.832  
E-Satisfaction (X2)  0.888  0.911  
Online Shopping Experience 

(X1)  
0.969  0.974  

 

KOEFISIEN DETERMINASI KONSTRUK (R2) 

 R-square  R-square adjusted  
E-Loyalty (Y)  0.696  0.694  
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VARIANCE INFLATION FACTOR (VIF) 

 E-Loyalty 

(Y)  
E-Satisfaction 

(X2)  
Online Shopping 

Experience (X1)  
E-Loyalty (Y)     

E-Satisfaction (X2)  3.737    

Online Shopping 

Experience (X1)  
3.737    

 

F-SQUARE (F2) 

 E-Loyalty 

(Y)  
E-Satisfaction 

(X2)  
Online Shopping 

Experience (X1)  
E-Loyalty (Y)     

E-Satisfaction (X2)  0.412    

Online Shopping 

Experience (X1)  
0.719    
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LAMPIRAN 10 

 
CURRICULUM VITAE 
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CURRICULUM VITAE 
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