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ABSTRAK

Penelitian ini bertujuan untuk mengetahui gambaran social media marketing
Tiktok dan keputusan pembelian produk online shop Melza di Tasikmalaya, serta
mengetahui bagaimana pengaruh social media marketing Tiktok terhadap keputusan
pembelian produk online shop Melza di Tasikmalaya. Metode yang digunakan yaitu
kuantitatif dengan pendekatan deskriptif dan verifikatif. Jumlah populasi sebanyak
3.257 orang, dengan sampel sejumlah 97 orang yang didapat melalui rumus Slovin.
Teknik pengumpulan data dilakukan dengan kuesioner, dan studi literatur. Hasil
penelitian menunjukkan bahwa social media marketing Tiktok berpengaruh terhadap
keputusan pembelian produk online shop Melza di Tasikmalaya sebesar 82,5%, sisanya
sebesar 17,5% dipengaruhi oleh variabel lain yang tidak dijelaskan dalam penelitian ini,
seperti brand awareness dan online customer review. Hal ini menunjukkan bahwa social

media marketing Tiktok yang efektif dapat meningkatkan keputusan pembelian.

Kata kunci: Keputusan Pembelian, Social Media Marketing, Tiktok
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ABSTRACT

This study aims to determine the description of social media marketing Tiktok and
purchasing decisions for Melza online shop products in Tasikmalaya, and find out how
the influence of social media marketing Tiktok on purchasing decisions for Melza online
shop products in Tasikmalaya. The method used quantitative with descriptive and
verification approaches. The total population was 3.257 people, with a sample of 97
people obtained through the Slovin formula. Data collection techniques were carried out
with questionnaires, and literature studies. The results showed that social media
marketing Tiktok influenced the decision to purchase Melza online shop products in
Tasikmalaya by 82.5%, the remaining 17.5% influenced by other variables not explained
in this study, such as brand awareness and online customer reviews. This shows that

effective social media marketing tiktok can increase purchasing decisions.

Keywords: Purchasing Decision, Social Media Marketing, Tiktok
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