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ABSTRAK 

 

Pipit Febriyani Maryam  (2009125) “Pengaruh Psychological Entrepreneurship 

terhadap Entrepreneurial Intention (Studi pada Siswa Kelas XII Bisnis Daring 

dan Pemasaran di SMK Sangkuriang 1 Cimahi Tahun Ajaran 2023/2024)” di 

bawah bimbingan Dr. H. Rd. Dian Herdiana Utama., M.Si dan Sulastri., S.Pd., 

M.Stat., M.M. 

 

Penelitian ini bertujuan untuk memperoleh gambaran dan besaran pengaruh 

psychological entrepreneurship terhadap entrepreneurial intention (studi pada 

Siswa Kelas XII Bisnis Daring dan Pemasaran di SMK Sangkuriang 1 Cimahi 

Tahun Ajaran 2023/2024). Jenis penelitian yang digunakan adalah deskriptif dan 

verifikatif dengan pendekatan kuantitatif. Populasi dalam penelitian ini dijadikan 

sampel yang disebut dengan sampel jenuh yang berjumlah 97 siswa. Data diolah 

secara statistik dengan menggunakan analisis jalur (path analysis) dengan bantuan 

software SPSS 23.0 for Windows. Hasil dari penelitian menemukan bahwa 

psychological entrepreneurship (sebagai variabel eksogen) secara simultan 

berpengaruh positif terhadap entrepreneurial intention. Sedangkan hasil penelitian 

secara parsial menemukan bahwa sub variabel psychological entrepreneurship 

yaitu need for achievement, locus of control, dan risk-taking propensity 

berpengaruh positif dengan nilai yang signifikan. 

 

Kata kunci: Entrepreneurship, Psychological Entrepreneurship, Entrepreneurial 

intention. 
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ABSTRACT 

 

Pipit Febriyani Maryam  (2009125) “The Influence of Psychological 

Entrepreneurship on Entrepreneurial Intention (Study on Students of Class XII 

Online Business and Marketing at SMK Sangkuriang 1 Cimahi Academic Year 

2023/2024)” the guidance of  Dr. H. Rd. Dian Herdiana Utama., M.Si and Sulastri., 

S.Pd., M.Stat., M.M. 

 

The study aims to understand the impact of psychological factors on 

entrepreneurial intention among Class XII Online Business and Marketing students 

at SMK Sangkuriang 1 Cimahi for the academic year 2023/2024. The research 

methodology employed in this study is descriptive and verification with a 

quantitative approach. The population sample comprised 97 students. Statistical 

analysis was carried out using path analysis with the assistance of SPSS 23.0 for 

Windows software. The findings reveal that psychological entrepreneurship has a 

positive impact on entrepreneurial intention. Furthermore, the sub-variables of 

psychological entrepreneurship, including the need for achievement, locus of 

control, and risk-taking propensity, were found to have a positive and significant 

influence on entrepreneurial intention. Overall, the study highlights the importance 

of psychological factors in shaping entrepreneurial aspirations and intentions. 

 

Keywords: Entrepreneurship, Psychological Entrepreneurship, Entrepreneurial 

intention. 
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