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‭Analisis Inovasi Pemasaran Pada TKIT Al-Kumala di Bekasi‬

‭Ahmad Ibnu Mihsan Farid‬

‭ABSTRAK‬

‭Perkembangan‬ ‭usaha‬ ‭di‬ ‭bidang‬ ‭pendidikan‬ ‭sangat‬ ‭pesat‬ ‭dan‬ ‭ketat.‬ ‭Banyaknya‬
‭bermunculan‬ ‭sekolah-sekolah‬ ‭baru‬ ‭yang‬ ‭ada‬‭disekitar‬‭masyarakat,‬‭sehingga‬‭para‬
‭pelaku‬ ‭usaha‬ ‭yang‬ ‭berjalan‬ ‭di‬ ‭bidang‬ ‭jasa‬ ‭pendidikan‬ ‭harus‬ ‭membuat‬ ‭inovasi‬
‭pemasaran‬ ‭yang‬ ‭baik‬ ‭dan‬ ‭benar‬ ‭yang‬ ‭sesuai‬ ‭dengan‬ ‭target‬ ‭pasar‬ ‭yang‬ ‭ingin‬
‭dicapai.‬ ‭Tujuan‬ ‭penelitian‬ ‭untuk‬ ‭merumuskan‬ ‭inovasi‬ ‭pemasaran‬ ‭yang‬ ‭sesuai‬
‭dengan‬‭pasar‬‭yang‬‭ada,‬‭untuk‬‭mengetahui‬‭apa‬‭saja‬‭yang‬‭harus‬‭dipertahankan‬‭dan‬
‭diperbaiki‬ ‭dalam‬ ‭meningkatkan‬ ‭pemasaran‬ ‭yang‬ ‭baik‬ ‭dan‬ ‭unggul‬ ‭dalam‬
‭persaingan‬ ‭di‬ ‭bidang‬ ‭pendidikan.‬ ‭Penelitian‬ ‭ini‬ ‭menggunakan‬ ‭metode‬ ‭kualitatif‬
‭dengan‬ ‭pendekatan‬ ‭studi‬ ‭kasus.‬ ‭Identifikasi‬ ‭pada‬ ‭penelitian‬ ‭ini‬ ‭menggunakan‬
‭indikator‬‭inovasi‬‭pemasaran‬‭di‬‭antaranya‬‭yaitu‬‭keunggulan‬‭relatif,‬‭kompatibilitas,‬
‭divisibilitas,‬ ‭dan‬ ‭komunikabilitas.‬ ‭Terdapat‬ ‭7‬ ‭formulasi‬ ‭untuk‬ ‭mengatasi‬
‭permasalah‬ ‭yang‬ ‭ada‬ ‭di‬ ‭antaranya‬ ‭yaitu‬ ‭membuat‬ ‭status‬ ‭di‬ ‭media‬ ‭sosial‬ ‭TKIT‬
‭Al-Kumala,‬ ‭membuat‬ ‭kalender‬ ‭konten,‬ ‭membuat‬ ‭google‬ ‭drive‬ ‭konten,‬‭membuat‬
‭storyline‬ ‭dan‬ ‭storyboard,‬ ‭menentukan‬ ‭tone‬ ‭warna‬ ‭konten,‬ ‭mengikuti‬ ‭kegiatan‬
‭peningkatan‬ ‭skill‬ ‭pemasaran,‬ ‭dan‬ ‭menambah‬ ‭media‬ ‭sosial‬ ‭TikTok.‬ ‭Hasil‬ ‭yang‬
‭didapatkan‬ ‭setelah‬ ‭mengimplementasikan‬ ‭formulasi‬ ‭inovasi‬ ‭pemasaran‬ ‭yaitu‬
‭adanya‬ ‭peningkatan‬ ‭jumlah‬ ‭murid‬ ‭dari‬ ‭tahun‬ ‭sebelumnya,‬ ‭dengan‬ ‭peningkatan‬
‭jumlah‬ ‭dari‬ ‭23‬ ‭murid‬ ‭pada‬ ‭tahun‬ ‭2023‬‭menjadi‬‭35‬‭murid‬‭baru‬‭pada‬‭tahun‬‭2024,‬
‭dengan melakukan optimalisasi inovasi pemasaran.‬

‭Kata Kunci: Inovasi Pemasaran, Formulasi, Implementasi‬
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‭Analysis of Marketing Innovation Approach at TKIT Al-Kumala Of Bekasi‬

‭Ahmad Ibnu Mihsan Farid‬

‭ABSTRACT‬

‭The‬ ‭development‬ ‭of‬ ‭businesses‬ ‭in‬ ‭the‬ ‭field‬ ‭of‬ ‭education‬ ‭is‬‭very‬‭rapid‬‭and‬‭strict.‬
‭Many‬‭new‬‭schools‬‭have‬‭sprung‬‭up‬‭around‬‭the‬‭community,‬‭so‬‭business‬‭actors‬‭who‬
‭run‬ ‭in‬ ‭the‬ ‭field‬ ‭of‬ ‭educational‬ ‭services‬ ‭must‬ ‭make‬ ‭good‬ ‭and‬ ‭correct‬ ‭marketing‬
‭innovations‬ ‭that‬ ‭are‬ ‭in‬ ‭accordance‬ ‭with‬ ‭the‬ ‭target‬ ‭market‬ ‭they‬ ‭want‬‭to‬‭achieve.‬
‭The‬ ‭purpose‬ ‭of‬ ‭the‬ ‭research‬ ‭is‬ ‭to‬ ‭formulate‬ ‭marketing‬ ‭innovations‬ ‭that‬ ‭are‬ ‭in‬
‭accordance‬ ‭with‬ ‭the‬ ‭existing‬ ‭market,‬ ‭to‬ ‭find‬ ‭out‬ ‭what‬ ‭must‬ ‭be‬ ‭maintained‬ ‭and‬
‭improved‬‭in‬‭improving‬‭good‬‭marketing‬‭and‬‭excelling‬‭in‬‭competition‬‭in‬‭the‬‭field‬‭of‬
‭education.‬ ‭This‬ ‭study‬ ‭uses‬‭a‬‭qualitative‬‭method‬‭with‬‭a‬‭case‬‭study‬‭approach.‬‭The‬
‭identification‬ ‭in‬ ‭this‬ ‭study‬ ‭uses‬ ‭marketing‬ ‭innovation‬ ‭indicators,‬ ‭including‬
‭relative‬‭excellence,‬‭compatibility,‬‭divisibility,‬‭and‬‭communicativeness.‬‭There‬‭are‬‭7‬
‭formulations‬ ‭to‬ ‭overcome‬‭existing‬‭problems,‬‭including‬‭creating‬‭a‬‭status‬‭on‬‭TKIT‬
‭Al-Kumala's‬‭social‬‭media,‬‭creating‬‭a‬‭content‬‭calendar,‬‭creating‬‭a‬‭google‬‭drive‬‭for‬
‭content,‬ ‭creating‬ ‭storylines‬ ‭and‬ ‭storyboards,‬ ‭determining‬ ‭the‬ ‭color‬ ‭tone‬ ‭of‬ ‭the‬
‭content,‬‭participating‬‭in‬‭activities‬‭to‬‭improve‬‭marketing‬‭skills,‬‭and‬‭adding‬‭TikTok‬
‭social‬ ‭media.‬ ‭The‬ ‭results‬ ‭obtained‬ ‭after‬ ‭implementing‬ ‭the‬ ‭marketing‬ ‭innovation‬
‭formulation‬‭are‬‭an‬‭increase‬‭in‬‭the‬‭number‬‭of‬‭students‬‭from‬‭the‬‭previous‬‭year,‬‭with‬
‭an‬‭increase‬‭in‬‭the‬‭number‬‭of‬‭students‬‭from‬‭23‬‭students‬‭in‬‭2023‬‭to‬‭35‬‭new‬‭students‬
‭in 2024, by optimizing marketing innovation.‬

‭Keywords: Marketing Innovation, Formulation, Implementation‬
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