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ABSTRAK

Salah satu fungsi bahasa adalah sebagai kontrol sosial yang dapat mengontrol pikiran
dan perasaan orang lain. Kalimat-kalimat yang ditulis media akan berpengaruh di
masyarakat, bahkan bisa dianggap sebuah kebenaran. Penelitian ini mengkaji ideologi
mediaindonesia.com, viva.co.id, dan sindonews.com pada pemberitaan debat
Pemilihan Presiden (Pilpres) 2024. Dalam pemberitaan tersebut, penulis menduga
adanya wacana keberpihakan kepada salah satu pasangan calon presiden. Rumusan
masalah dalam penelitian ini meliputi tiga dimensi, yakni (1) Dimensi teks (struktur
teks) (2) Discourse practice (produksi teks) (3) Sociocultural practice (praktik sosial
budaya) pada pemberitaan pasca debat Pemilihan Presiden 2024. Penelitian ini
menggunakan teori analisis wacana kritis model Norman Fairclough. Penelitian ini
menggunakan pendekatan kualitatif dengan metode pengumpulan data dokumentasi
dan simak catat. Hasil penelitian menemukan bahwa (1) secara tekstual,
mediaindonesia.com, viva.co.id, dan sindonews.com memiliki sudut pandang yang
berbeda dalam memberitakan peristiwa yang sama. (2) hubungan antara pemilik media
dengan partai koalisi menunjukkan potensi pengaruh dalam produksi pemberitaan
debat Pilpres 2024. (3) berdasarkan praktik sosial budaya, ketiga media cenderung
memilih dan menyoroti pernyataan kandidat sesuai dengan kepentingannya. Jadi,
terdapat keberpihakan mediaindonesia.com kepada pasangan calon nomor urut 1
Anies-Muhaimin, viva.co.id kepada pasangan calon nomor urut 2 Prabowo-Gibran,
dan sindonews.com kepada pasangan calon nomor urut 3 Ganjar-Mahfud yang muncul
dalam pemberitaan debat Pemilihan Presiden 2024.

Kata Kunci: analisis wacana kritis, ideologi pemberitaan, debat Pilpres 2024
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ABSTRACT

One of the functions of language is social control that can control the people thoughts
and feelings. Words that written by news media will influence society, even can be
considered the truth. This research examines the ideology of mediaindonesia.com,
viva.co.id, and sindonews.com in news of the 2024 Presidential Election debate. The
author suspects there is partisan discourse with one of the presidential candidates. The
formulation of the problem in this research includes three dimensions, namely (1) Text
dimension (text structure) (2) Discourse practice (text production) (3) Sociocultural
practice in the news after the 2024 Presidential Election debate. This research uses the
critical discourse analysis theory of the Norman Fairclough model. This research uses
qualitative approach with documentation and note-taking data collection methods. The
results of the research found that (1) textually, mediaindonesia.com, viva.co.id, and
sindonews.com have different points of view in reporting the same occasion. (2) the
relationship between media owners and coalition parties shows potential influence in
the production of news coverage of the 2024 Presidential Election debate. (3) based
on socio-cultural practices, the three media tend to select and highlight candidate
statements according to their interests. So that, there is bias of mediaindonesia.com
towards candidate pair number 1 Anies-Muhaimin, viva.co.id towards candidate pair
number 2 Prabowo-Gibran, and sindonews.com towards candidate pair number 3
Ganjar-Mahfud who appeared in the news coverage of the 2024 Presidential Election
debate.

Keywords: critical discourse analysis, news ideology, 2024 presidential election
debate
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