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ABSTRAK 

 

PENGARUH DAYA TARIK WISATA TERHADAP KEPUASAN SERTA 

DAMPAKNYA PADA LOYALITAS WISATAWAN DI KARANG POTONG 

OCEAN VIEW CIANJUR 

  

Tia Septiani 

2009936 

 

Penelitian ini bertujuan untuk mengidentifikasi pengaruh daya tarik wisata 

terhadap kepuasan dan loyalitas wisatawan yang berkunjung ke Karang Potong Ocean 

View Cianjur. Penelitian ini menggunakan pendekatan kuantitatif dengan alat analisis 

data menggunakan path analysis (analisis jalur) software IBM SPSS Statistics 23. 

Populasi dalam penelitian ini adalah pengunjung yang pernah berkunjung ke Karang 

Potong Ocean View. Jumlah sampel sebanyak 145 responden dengan teknik purposive 

sampling. Kuesioner disebarkan secara langsung di lokasi wisata dan di sosial media. 

Berdasarkan hasil analisis deskriptif daya tarik wisata, kepuasan dan loyalitas wisatawan 

memperoleh hasil penilaian dalam kategori baik. Hasil temuan dari penelitian ini adalah 

(1) terdapat pengaruh signifikan daya tarik terhadap kepuasan (2) terdapat pengaruh 

langsung dan lebih signifikan daripada pengaruh tidak langsung daya tarik terhadap 

loyalitas wisatawan (3) terdapat pengaruh signifikan kepuasan terhadap loyalitas 

wisatawan (4) terdapat pengaruh tidak langsung dan signifikan daya tarik terhadap 

loyalitas melalui kepuasan.  

 

Kata kunci: daya tarik wisata, kepuasan, loyalitas wisatawan, Karang Potong 

Ocean View Cianjur 
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ABSTRACT 

 

THE EFFECT OF TOURIST ATTRACTION ON SATISFACTION AND ITS 

IMPACT ON TOURIST LOYALTY IN KARANG POTONG OCEAN VIEW CIANJUR 

  

Tia Septiani 

2009936 

 

 

This study aims to identify the influence of tourist attraction on the 

satisfaction and loyalty of tourists who visit Karang Potong Ocean View Cianjur. 

This study uses a quantitative approach with data analysis tools using the path 

analysis software IBM SPSS Statistics 23. The population in this study is visitors 

who have visited Karang Potong Ocean View. The number of samples was 145 

respondents with purposive sampling techniques. The questionnaire was 

distributed directly at tourist sites and on social media. Based on the results of the 

descriptive analysis of tourist attractions, tourist satisfaction and loyalty obtained 

assessment results in the good category. The findings of this study are (1) there is 

a significant influence of attraction on satisfaction (2) there is a direct and more 

significant influence than the indirect influence of attraction on tourist loyalty (3) 

there is a significant influence of satisfaction on tourist loyalty (4) there is an 

indirect and significant influence of attraction on loyalty through satisfaction. 

 

 
  

Keywords: tourist attraction, satisfaction, tourist loyalty, Karang Potong Ocean View 

Cianjur 
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