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ABSTRAK

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI DALAM
PENGARUH PENGALAMAN SEBELUMNYA TERHADAP
INTENSI KEWIRAUSAHAAN SOSIAL
(Survei pada Pelaku Ekonomi Kreatif Kota Bandung)

Dibimbing oleh:
Prof. Dr. Dra. Janah Sojanah M.Si, dan Dr. Rasto, M.Pd.

Muhammad Igbal Rezky

Social Entrepreneurial Intentions (SEI) merujuk pada keadaan mental seseorang,
dimana ia memiliki keinginan dalam menciptakan sebuah usaha sosial. Terdapat
peningkatan perhatian terhadap kewirausahaan sosial, namun studi tentang prediksi niat
menjadi wirausahawan sosial masih terbatas. Melalui pendekatan Social Cognitive Career
Theory — SCCT sebagai kerangka teoretis, penelitian ini bertujuan utuk memprediksi
hubungan antar anteseden social entrepreneurial intention seperti prior experience, self-
efficacy, dan outcome expectation. Metode Penelitian menggunakan pendekatan kuantitatif
dengan metode Survei Eksplanatori, penelitian ini mengumpulkan data melalui kuesioner
dari 290 pelaku ekonomi kreatif di Kota Bandung, data kemudian dianalisis menggunakan
teknik SEM-PLS. Berdasarkan hasil peneltian menunnjukkan bahwa 1) pelaku ekonomi
kreatif di Kota Bandung memiliki tingkat prior experience yang sedang, tingkat outcome
expectation berada pada kategori tinggi, tingkat self-efficacy berada pada kategori tinggi,
tingkat social entrepreneurial intention berada pada kategori yang tinggi; 2).Terdapat
pengaruh positif dan signifikan self-efficacy terhadap social entrepreneurial intention;
3)Terdapat pengaruh positif dan signifikan outcome expectation terhadap social
entrepreneurial intention; 4). Terdapat pengaruh positif dan signifikan prior experience
terhadap social entrepreneurial intention; 5). Terdapat pengaruh positif dan signifikan
prior experience terhadap social entrepreneurial intention dimediasi oleh self-efficacy; 6).
Terdapat pengaruh positif dan signifikan prior experience terhadap social entrepreneurial
intention dimediasi oleh outcome expectation. Adapun saran dalam penelitian ini adalah
pada variabel prior experience pelaku ekonomi kreatif harus meningkatkan pengalaman
berkerja dengan masalah sosial, pada variabel outcome expectation meningkatkan harapan
terhadap kepuasan pribadi atau personal reward, pada variabel self-efficacy
meningkatkan keyakinan dalam kontribusi memecahkan masalah masyarakat, dan
pada variabel social entrepreneurial intention meningkatkan preferences. Implikasi
praktis dalam penelitian ini yaitu menciptakan ekosistem kewirusahaan sosial yang
baik bagi pelaku ekonomi kreatif, sebagai strategi dalam meningkatkan minat
berwirausaha sosial pada kalangan pelaku ekonomi kreatif Kota Bandung.

Kata kunci: Outcome Expectations, Prior Experience, Social Cognitive Career Theory,
Self- Efficacy, Social Entrepreneurial Intention.
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ABSTRACT

MEDIATING EFFECTS OF OUTCOME EXPECTATION AND SELF-
EFFICACY ON THE INFLUENCE OF PRIOR EXPERIENCE ON SOCIAL
ENTREPRENEURIAL INTENTION
(Survey on Creative Economy Actors in Bandung City)

Under guidance of:
Prof. Dr. Dra. Janah Sojanah, M.Si. dan Dr. Rasto, M.Pd.

Muhammad Igbal Rezky

Social Entrepreneurial Intentions (SEI) refer to an individual's mental state, where they
have a desire to create a social enterprise. There is increasing attention towards social
entrepreneurship, but studies on predicting the intention to become a social entrepreneur
are still limited. Using the Social Cognitive Career Theory (SCCT) as a theoretical
framework, this research aims to predict the relationships between antecedents of social
entrepreneurial intention, such as prior experience, self-efficacy, and outcome expectation.
This study employs a quantitative approach with an explanatory survey method, collecting
data through questionnaires from 290 creative economy actors in Bandung City. The data
were then analyzed using the SEM-PLS technique. The research results show that: 1)
creative economic actors in Bandung City have a moderate level of Prior Experience, the
level of outcome expectation is in the high category, the level of self-efficacy is in the high
category, the level of social entrepreneurial intention is in the high category; 2) There is a
positive and significant influence of self-efficacy on social entrepreneurial intention; 3)
There is a positive and significant influence of outcome expectation on social
entrepreneurial intention; 4) There is a positive and significant influence of prior
experience on social entrepreneurial intention; 5) There is a positive and significant
influence of prior experience on social entrepreneurial intention mediated by self-efficacy;
6) There is a positive and significant influence of prior experience on social
entrepreneurial intention mediated by outcome expectation. The suggestions from this
study are as follows: for the variable prior experience, creative economy actors should
increase their experience in dealing with social issues; for the variable outcome
expectation, they should enhance their expectations for personal satisfaction or reward;
for the variable self-efficacy, they should strengthen their belief in contributing to solving
community problems; and for the variable social entrepreneurial intention, they should
increase their preferences. The practical implications of this research include creating a
supportive social entrepreneurship ecosystem for creative economy actors, as a strategy to
increase social entrepreneurial interest among creative economy actors in Bandung City.

Keyword : Outcome Expectations, Prior Experience, Social Cognitive Career Theory, Self-
Efficacy, Social Entrepreneurial Intention.

Muhammad Igbal Rezky, 2024 vl

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR ISI

Halaman

LEMBAR HAK CIPTA oot [
LEMBAR PENGESAHAN ..ot ii
PERNYATAAN KEASLIAN. ...ttt iii
KATA PENGANTAR . ...ttt sttt ne e iv
UCAPAN TERIMA KASIH ..o %
ABSTRAK ..ot vii
ABSTRARCT ...ttt bbbt viii
DAFTAR IS oottt iX
DAFTAR TABEL ..ottt Xi
DAFTAR GAMBAR..... .ottt Xiii
DAFTAR LAMPIRAN . ..ottt IX
BAB | PENDAHULUAN. .....cooiiiii e 1
1.1 Latar Belakang .........ccocvveiiiiiiieseee e 1

1.2 Rumusan Masalah ..........ccooeeiiieiiiesiceee s 11

1.3 Tujuan Penelitian........cccocoeiveieeiieieesi e 11

1.4 Manfaat penelitian..........ccooeveiiieiiieiie e 12

1.5 Sistematika Penelitian .........cccoocoveriieniniiieieese s 13

BAB Il KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, HIPOTESIS.. 14
2.1 Kajian PUSTAKA. ........coeiiriiiiiieiee e 14

2.2 Hasil Penelitian Yang Relevan..........ccccccvveiveieiciciiese e 42

2.3 Kerangka Pemikiran Penelitian..........c.ccoovvviiiinenncninee, 49

2.4 Hipotesis PeNelitian.........ccccvvieiiiireicieieeeee e 53

BAB 111l METODOLOGI PENELITIAN ....ooiiiiiteee e 54
3.1 Desain Penelitian.........cccoeieieieniiesiseeee e 54

3.2 Objek Penelitian ........ccccveieieiiiiec e 54

3.3 Populasi dan Sampel Penelitian ............cccooevieiinive e 54

3.4 Variabel Penelitian ... 57

3.5 Operasional Variabel...........c.cccoeiiiiiiiic 57

3.6 Teknik pengumpulan dan Instrumen Penelitian...............cccccoc..... 61

3.7 Pengujian Instrumen Penelitian..........cccooeiiiiineniienieee, 62

3.8 Teknik ANalisis Data.........cccocerereieiisieieieese e 66

BAB IV HASIL DAN PEMBAHASAN .....cooiiiie e 75
AL HASI .o 75

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.2 PEMDANASAN .....coeeeeeeeeeeeeeeeeeee e

BAB V SIMPULAN, IMPLIKASI DAN REKOMENDASI .........cccovvvnne.
5.1 SIMPUIAN.....eiiiiiiie s

5.2 IMPIIKASI....ccvviiiiiiiec e
5.3 REKOMENUAST ..ot

DAFTAR PUSTAKA ..
LAMPIRAN L.
RIWAYAT HIDUP ..ot

Muhammad Igbal Rezky, 2024 X

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Tabel 1.1

Tabel 2.
Tabel 2.
Tabel 2.
Tabel 2.
Tabel 2.
Tabel 2.
Tabel 3.

= W o1 W W N

Tabel 3.2
Tabel 3.3
Tabel 3.4
Tabel 3.5
Tabel 3.6

Tabel 3.

7

Tabel 3.8

Tabel 3.
Tabel 3.

9
10

Tabel 3.11
Tabel 3.12
Tabel 3.13

Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

14

coO N oo O A W N P

DAFTAR TABEL

Halaman

Hasil Pra-Penelitian Social Entrepreneurial Intention Pelaku

Ekonomi Kreatif Kota Bandung ...........ccccovveveiieieenneie e 8

Definisi Kewirausahaan sosial...........ccccccevverviieeiieenesiesneiennenn 16
Definisi Social Entrepreneurial Intention ............cccoceevieinnee. 23
Definisi Variabel Prior EXperience........ccccoocevveevveiieecie e, 27
Definisi Ekspektasi Hasil............ccccceveiiiiiiiiie e 32
Definisi Self-effiCacy .........coocevvreieiiiei 37
Hasil Penelitian Yang Relevan ..o 43
Data Populasi Pelaku Ekonomi Kreatif Kota Bandung............... 55
Operasional Variabel Prior EXperience.........cccooveeeevvenveneesnnenn, 57
Operasional Variabel Self-efficacy.........c.ccccvvvvvivevciiciineiccn 59
Operasional Variabel Outcome Expectation..............cccceevernennen. 60
Operasional Variabel Social Entrepreneurial Intention............. 61
Kriteria Penskoran Alternatif Jawaban ............ccccocevvveienninenn. 62
Hasil Uji Validitas Instumen Peneltian.............ccccccoovevviieinnen. 63
Kriteria Reliabilitas..........cccooeveviiieiie e 65
Hasil Uji Reliabilitas Instrumen Penelitian ..........ccccooevveenen, 66
Kriteria Capaiaan ResSponden ...........ccccovvevveveiieveeie e 67
Daftar Simbol/Notasi Model Penelitian...........ccocoveveiencinnnne. 69
Ringkasan Rule of Thumb Measurement Model Evaluation ...... 70
Ringkasan Rule of Thumb Structural Model Evaluation ............ 71
Ringkasan Rule of Thumb Kecocokan Model............c..ccccouneee. 73
Distribusi Responden Berdasarkan Sektor Ekonomi Kreatif ..... 75
Distribusi Responden Berdasarkan Jenis Kelamin..................... 76
Distribusi Responden Berdasarkan Usia...........ccccccevevinencninne. 77
Distribusi Responden Berdasarkan Lama Usaha........................ 78
Kriteria Tingkat Capaiaan Responden...........ccccceeveevveveieesneenne. 79
Skor Rerata Varibel Prior EXPerience.........ccccevvvevviveivenvnsnnenn, 80
Indikator Pengalaman Bekerja dengan Masalah Sosial.............. 81
Indikator Pengalaman Sukarelawan.............c.ccoovvvvieiencncnenn. 82

Xi

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31

Indikator Pengetahuan tentang Organisasi Sosial....................... 83

Skor Rerata Variabel Outcome Expectation .............ccccccvevvennenn. 84
Indikator harapan terhadap Pencapaiaan Sosial...............c..c....... 85
Indikator Harapan terhadap Pencapaiaan Financial.................... 86
Indikator Harapan terhadap Kepuasan Pribadi ............cccccceeenee, 87
Skor Rerata Varibel Self-Efficacy .........cccccoovevviviiciicicien, 88
Indikator Keyakinan untuk Mengatasi Tantangan Sosial ........... 89
Indikator Memiliki Solusi Memecahkan Masalah Sosial ........... 90
Indikator Kontribusi memecahkan masalah masyarakat ............ 91
Skor Rerata Varibel Social Entreprenuerial Intention ............... 92
INAIKALOr DESITES.....coviiiiieiieiiesieeiee e 93
Indikator PrefferenCes. ... ieiie e 94
INAIKALOr PIaNS........cooiiiiiiiee e 95
Indikator Behavior XPerience.........cocvvveiieeieesie e esee s 96
Construct Reliability and Validity............cccooevviveiienieiecieen, 98
Discriminant validity ... 99
FaCtOr LAOAINGS.......eoviieiieiiiieiieieee et 100
CroSS LA0UINGS ...ocvveiiiieiiieiie ettt 101
R SQUANE ...t 103
Interpretasi Nilai f2............ooooevivevieceeeee e 103
Hasil Effect size (CONBN f2)......c.ocvevceeiieeece e 103
Hasil Path COffICIENtS .......ceeviiiiiieecee e 105
Ringkasan Hasil Pengujian HIpotesiS.........ccccovvvevieeiieeiiieevieenn, 107
Xii

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR GAMBAR

Halaman
Gambar 1. 1 Rasio Jumlah Pengusaha terhadap Populasi 2023....................... 2
Gambar 1. 2 Global Entrepreneurship Index (GEI) Negara Asia Tenggara (2019)
.................................................................................................. 3
Gambar 1. 3 Proporsi Pelaku Usaha Sosial di Indonesia.........c..cccccceveviennnnns 6
Gambar 2. 1 Social Cognitive Career Theory Model..........c.ccoovevveiiiiiiieiinnns 15
Gambar 2. 2 Kerangka Pemikiran Penelitian ............cccccovvevviieiicinese e, 51
Gambar 2. 3 Paradigma Penelitian ............ccocvieiiiiiincisiseseeee e 52
Gambar 3. 1 Model SEM Penelitian...........ccoocvviiiiieiii e, 68
Gambar 4. 1 Distribusi Responden Berdasarkan Jenis Kelamin ..................... 77
Gambar 4. 2 Distribusi Responden Berdasarkan Usia.............cccccecvvevveiiennnnne. 78
Gambar 4. 3 Distribusi Responden Berdasarkan Lama Usaha........................ 79
Gambar 4. 4 MOodel PLS ........ooi e 97
Gambar 4. 5 Hasil Model Penelitian...........ccoocvoeiiiienienieniee e, 105

Muhammad Igbal Rezky, 2024 X

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR LAMPIRAN

Halaman
Lampiran 1. Kisi-kisi Instrumen Penelitian ..............cccooveviiiiie e, 142
Lampiran 2. Kuesioner Penelitian ............ccocveveiieiieie i 147
Lampiran 3. 1Zin PeNelitian ..o 153
Lampiran 4. Surat keterangan Penelitian ..........cccccoooeieiiiinieeneceeeenn 154
Lampiran 5. Tabulasi data..........cccccoveiiiiiiiiiic e 155
Lampiran 6. ANalisiS ata..........cccccveveiiieiiieieiie e 164

Muhammad Igbal Rezky, 2024 IX

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR PUSTAKA

AKHTER, A., HOSSAIN, M. U., & Al ASHEQ, A. (2020). Influential factors of
social entrepreneurial intention in Bangladesh. The Journal of Asian Finance,
Economics and Business (JAFEB), 7(8), 645-651.

Ali, M. (2013). Penelitian kependidikan prosedur & strategi. Bandung: Angkasa.

Ambad, S. N. A. (2022). A Systematic Literature Review on Social Entrepreneurial
Intention: Citation, Thematic Analyses and Future Research Directions. In
Social Entrepreneurs (Developments in Corporate Governance and
Responsibility (pp. 93-124). https://doi.org/10.1108/S2043-
052320220000018006

Andriani, D. (2021). Wirausaha Sosial, Mau Dana Hibah Hingga Rp3,57 Miliar?
Cek Ini. Bisnis.Com.
https://entrepreneur.bisnis.com/read/20210526/263/1398216/wirausaha-
sosial-mau-dana-hibah-hingga-rp357-miliar-cek-ini

Anggahegari, P., Yudoko, G., Rudito, B., Mulyaningsih, H. D., & Ramadani, V.
(2021). Female social entrepreneurship in Indonesia: a critical literature
review. International Journal of Entrepreneurship and Small Business, 43(3),
315-331.

Anuraga, G., Sulistiyawan, E., & Munadhiroh, S. (2017). Structural equation
modeling—partial least square untuk pemodelan indeks pembangunan
kesehatan masyarakat (IPKM) di Jawa Timur. Seminar Nasional Matematika
Dan Aplikasinya, 257.

Aquino, K., & Reed, A. (2002). The self-importance of moral identity. Journal of
Personality and Social Psychology, 83(6), 1423-1440.
https://doi.org/10.1037/0022-3514.83.6.1423

Arikunto, S. (2010). Metode peneltian. Jakarta: Rineka Cipta, 173.

Ashraf, M. A. (2021). “Is Old Gold?” the role of prior experience in exploring the
determinants of Islamic social entrepreneurial intentions: evidence from
Bangladesh. Journal of Social Entrepreneurship, 12(2), 265-290.

Asma, Peng, X., Hassan, S., Akhtar, S., Sarwar, A., Khan, M. A., & Khan, B. U.
(2019). Determinants of social entrepreneurial intentions for educational
programs. Journal of Public Affairs, 19(2), e1925.

Association, W. M. (2021). Weather related disasters increase over past 50 years,
causing more damage but fewer deaths. Retrieved December.

Aure, P. A. H. (2018). Exploring the social entrepreneurial intentions of senior high
school and college students in a Philippine university: A PLS-SEM approach.
Journal of Legal, Ethical and Regulatory Issues, 21(2), 1-11.

130
Muhammad Igbal Rezky,2024
EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



131

Bacq, S., & Alt, E. (2018). Feeling capable and valued: A prosocial perspective on
the link between empathy and social entrepreneurial intentions. Journal of
Business Venturing, 33(3), 333-350.
https://doi.org/10.1016/j.jbusvent.2018.01.004

Bacq, S., Hartog, C., & Hoogendoorn, B. (2016). Beyond the Moral Portrayal of
Social Entrepreneurs: An Empirical Approach to Who They Are and What
Drives Them. Journal of Business Ethics, 133(4), 703-718.
https://doi.org/10.1007/s10551-014-2446-7

Badan Pusat Statistik. (2022). Badan Pusat Statistik.

Baierl, R., Grichnik, D., Sporrle, M., & Welpe, I. M. (2014). Antecedents of social
entrepreneurial intentions: The role of an individual’s general social appraisal.
Journal of Social Entrepreneurship, 5(2), 123-145.

Bandura, A. (1977). Social learning theory. In Social learning theory. Prentice-
Hall.

Bandura, A. (1986). Social foundations of thought and action. Englewood Cliffs,
NJ, 1986(23-28).

Bandura, A., Barbaranelli, C., Caprara, G. V., & Pastorelli, C. (2001). Self-efficacy
beliefs as shapers of children’s aspirations and career trajectories. Child
Development, 72(1), 187-206.

Belchior, R. F., & Lyons, R. (2021). Explaining entrepreneurial intentions, nascent
entrepreneurial behavior and new business creation with social cognitive
career theory — a 5-year longitudinal analysis. International Entrepreneurship
and Management Journal, 17(4), 1945-1972.
https://doi.org/10.1007/s11365-021-00745-7

Bestari, N. (2023, March 13). Gelombang PHK Startup RI dan Big Tech Dunia
2023, Ini Datanya. CNBC IndOnesia.
https://www.cnbcindonesia.com/tech/20230313121242-37-
421151/gelombang-phk-startup-ri-dan-big-tech-dunia-2023-ini-datanya

Blaese, R., Noemi, S., & Brigitte, L. (2021). Should | Stay, or Should I Go? Job
satisfaction as a moderating factor between outcome expectations and
entrepreneurial intention among academics. International Entrepreneurship
and Management Journal, 17(3), 1357-1386.

Bornstein, D. (2006). Mengubah Dunia: Kewirausahaan Sosial dan Kekuatan
Gagasan Baru. Terjemahan Bambang Agung. Yogyakarta: InsistPress Nurani
Dunia.

Bosma, N., Content, J., Sanders, M., & Stam, E. (2018). Institutions,
entrepreneurship, and economic growth in Europe. Small Business
Economics, 51(2), 483-499. https://doi.org/10.1007/s11187-018-0012-x

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



132

Bosma, N., Hessels, J., Schutjens, V., Van Praag, M., & Verheul, 1. (2012).
Entrepreneurship and role models. Journal of Economic Psychology, 33(2),
410-424.

British Council. (2021). Supporting Social Enterprises in Indonesia.
www.britishcouncil.org

Campo, J. L. M. (2010). The propensity for entrepreneurship: psychological and
social factors. Cuadernos Latinoamericanos de Administracién, 6(10), 51-76.

Chen, C. C., Greene, P. G., & Crick, A. (1998). Does entrepreneurial self-efficacy
distinguish entrepreneurs from managers? Journal of Business Venturing,
13(4), 295-316.

Chien-Chi, C., Sun, B., Yang, H., Zheng, M., & Li, B. (2020). Emotional
competence, entrepreneurial self-efficacy, and entrepreneurial intention: A

study based on China college students’ social entrepreneurship project.
Frontiers in Psychology, 11, 547627.

Chin, W. W. (1998). The partial least squares approach to structural equation
modeling. Modern Methods for Business Research, 295(2), 295-336.

Christopoulos, D., & Vogl, S. (2015). The motivation of social entrepreneurs: The
roles, agendas and relations of altruistic economic actors. Journal of Social
Entrepreneurship, 6(1), 1-30.

Cohen, J. (2013). Statistical power analysis for the behavioral sciences. Routledge.

Corner, P. D, & Ho, M. (2010). How opportunities develop in social
entrepreneurship. Entrepreneurship Theory and Practice, 34(4), 635-659.

Creswell, J. (2015). Riset pendidikan: Perencanaan, pelaksanaan, dan evaluasi riset
kualitatif & kuantitatif. Yogyakarta: Pustaka Pelajar.

Creswell, J., & Guetterman, T. (2018). Educational Research: Planning,
Conducting, and Evaluating Quantitative and Qualitative Research, 6th
Edition.

Darmanto, S., & Pujiarti, E. (2020). Developing student’s social entrepreneurial
intention. Management Science Letters, 10(5), 1103-1106.

Davidsson, P., & Honig, B. (2003). The role of social and human capital among
nascent entrepreneurs. Journal of Business Venturing, 18(3), 301-331.

de Sousa-Filho, J. M., Matos, S., da Silva Trajano, S., & de Souza Lessa, B. (2020).
Determinants of social entrepreneurial intentions in a developing country
context. Journal of Business Venturing Insights, 14, e00207.

Dickel, P., & Eckardt, G. (2021). Who wants to be a social entrepreneur? The role
of gender and sustainability orientation. Journal of Small Business

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



133

Management, 59(2), 196-218.
https://doi.org/10.1080/00472778.2019.1704489

Doan, W., Jeff, V., & Ehrhardt, K. (2011). An organizing framework for
entrepreneurial intentions research: an integration and extension of dominant
intent based models using social cognitive career theory. USA: Small Business
Journal, 12.

Doran, J., McCarthy, N., & O’Connor, M. (2018). The role of entrepreneurship in
stimulating economic growth in developed and developing countries. Cogent
Economics & Finance, 6(1), 1442093.
https://doi.org/10.1080/23322039.2018.1442093

Duong, C.D., & Le, T. L. (2022). ADHD symptoms and entrepreneurial intention
among Vietnamese college students: an empirical study. Journal of
Entrepreneurship in Emerging Economies, 14(3), 495-522.

Fernandes, C., Ferreira, J. J., Raposo, M., Sanchez, J., & Hernandez—Sanchez, B.
(2018). Determinants of entrepreneurial intentions: an international cross-
border study. International Journal of Innovation Science, 10(2), 129-142.

Germak, A. J., & Robinson, J. A. (2014). Exploring the motivation of nascent
social entrepreneurs. Journal of Social Entrepreneurship, 5(1), 5-21.

Ghatak, A., Chatterjee, S., & Bhowmick, B. (2020). Intention towards digital social
entrepreneurship: An integrated model. Journal of Social Entrepreneurship,
1-21.

Ghozali, 1. (2014). SEM metode alternatif dengan menggunakan Partial Least
Squares (PLS). Semarang: Badan Penerbit Universitas Diponegoro.

Ha, N. T., Doan, X. H., Vu, T. N,, Linh Nguyen, T. P., Phan, T. H., & Duong, C.
D. (2020). The effect of social capital on social entrepreneurial intention
among vietnamese students. Journal of Asian Finance, Economics and
Business, 7(8), 671-680.
https://doi.org/10.13106/JAFEB.2020.VOL7.NO8.671

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2013). Multivariate data
analysis. Pearson Higher Ed.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.
Journal of Marketing Theory and Practice, 19(2), 139-152.

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and
how to report the results of PLS-SEM. European Business Review, 31(1), 2—
24.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., Ray, S.,
Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). An

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



134

introduction to structural equation modeling. Partial Least Squares Structural
Equation Modeling (PLS-SEM) Using R: A Workbook, 1-29.

Hartika, N. (2023). Efek Mediasi Sikap Berwirausaha Pada Pengaruh Pendidikan
Kewirausahaan, Efikasi Diri Dan Peran Orang Tua Terhadap Intensi
Berwirausaha [Doctoral dissertation]. Universitas Pendidikan Indonesia.

Hockerts, K. (2017a). Determinants of Social Entrepreneurial Intentions.
Entrepreneurship: Theory and Practice, 41(1), 105-130.
https://doi.org/10.1111/etap.12171

Hockerts, K. (2017b). Determinants of Social Entrepreneurial Intentions.
Entrepreneurship: Theory and Practice, 41(1), 105-130.
https://doi.org/10.1111/etap.12171

Hussain, B., Zafar Sheikh, A., & Fatima, T. (2022). Learning social
entrepreneurship: Experiences of sociology students. Cogent Business and
Management, 9(1). https://doi.org/10.1080/23311975.2022.2032539

Idris, A., & Hijrah Hati, R. (2013). Social entrepreneurship in Indonesia: Lessons
from the past. Journal of Social Entrepreneurship, 4(3), 277-301.

Ip, C. Y., & Liang, C. (2023). Would customers of social enterprises become social
entrepreneurs? Managerial and Decision Economics, 44(3), 1454-1464.
https://doi.org/10.1002/mde.3757

Jokela, P., & Elo, M. (2015). Developing innovative business models in social
ventures.

Keat, O. Y., Selvarajah, C., & Meyer, D. (2011). Inclination towards
entrepreneurship among university students: An empirical study of Malaysian

university students. International Journal of Business and Social Science,
2(4).

Kruse, P. (2020). Can there only be one? —an empirical comparison of four models
on social entrepreneurial intention formation. International Entrepreneurship
and Management Journal, 16(2), 641-665. https://doi.org/10.1007/s11365-
019-00608-2

Lacap, J. P. G., Mulyaningsih, H. D., & Ramadani, V. (2018). The mediating
effects of social entrepreneurial antecedents on the relationship between prior
experience and social entrepreneurial intent: The case of Filipino and
Indonesian university students. Journal of Science and Technology Policy
Management, 9(3), 329-346. https://doi.org/10.1108/JSTPM-03-2018-0028

Lan, H., Zhu, Y., Ness, D., Xing, K., & Schneider, K. (2014). The role and
characteristics of social entrepreneurs in contemporary rural cooperative
development in China: case studies of rural social entrepreneurship. Asia
Pacific Business Review, 20(3), 379-400.
https://doi.org/10.1080/13602381.2014.929300

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



135

Lent, R. W., & Brown, S. D. (1996). Social cognitive approach to career
development: An overview. The Career Development Quarterly, 44(4), 310—
321.

Lent, R. W., & Brown, S. D. (2008). Social cognitive career theory and subjective
well-being in the context of work. Journal of Career Assessment, 16(1), 6—
21.

Lent, R. W., & Brown, S. D. (2013). Social cognitive model of career self-
management: Toward a unifying view of adaptive career behavior across the
life span. Journal of Counseling Psychology, 60(4), 557-568.
https://doi.org/10.1037/a0033446

Lent, R. W., & Brown, S. D. (2019). Social cognitive career theory at 25: Empirical
status of the interest, choice, and performance models. Journal of Vocational
Behavior, 115, 103316. https://doi.org/10.1016/}.jvb.2019.06.004

Lent, R. W., Brown, S. D., & Hackett, G. (1994). Toward a Unifying Social
Cognitive Theory of Career and Academic Interest, Choice, and Performance.
Journal of Vocational Behavior, 45(1), 79-122.
https://doi.org/10.1006/jvbe.1994.1027

Liguori, E. W., Bendickson, J. S., & McDowell, W. C. (2018). Reuvisiting
entrepreneurial intentions: a social cognitive career theory approach.
International Entrepreneurship and Management Journal, 14, 67-78.

Liguori, E., Winkler, C., Vanevenhoven, J., Winkel, D., & James, M. (2020a).
Entrepreneurship as a career choice: intentions, attitudes, and outcome
expectations. Journal of Small Business & Entrepreneurship, 32(4), 311-331.

Liguori, E., Winkler, C., Vanevenhoven, J., Winkel, D., & James, M. (2020b).
Entrepreneurship as a career choice: intentions, attitudes, and outcome
expectations. Journal of Small Business and Entrepreneurship, 32(4), 311-
331. https://doi.org/10.1080/08276331.2019.1600857

Liu, H.-C., Liang, C., Chang, C.-C., Ip, C. Y., & Liang, C.-T. (2021). Optimizing
personality traits and entrepreneurial creativity to boost the precursors of
social entrepreneurial intentions: Five studies in Taiwan. Journal of Social
Service Research, 47(1), 10-32.

Luc, P. T. (2020). The influence of personality traits on social entrepreneurial
intention among owners of civil society organisations in Vietnam.
International Journal of Entrepreneurship and Small Business, 40(3), 291.
https://doi.org/10.1504/1JESB.2020.107799

Maheshwari, G. (2021). Factors influencing entrepreneurial intentions the most for
university students in Vietnam: educational support, personality traits or TPB
components? Education+ Training, 63(7/8), 1138-1153.

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



136

Mair, J., & Noboa, E. (2006). Social Entrepreneurship: How Intentions to Create a
Social Venture are Formed. In Social Entrepreneurship (pp. 121-135).
Palgrave Macmillan UK. https://doi.org/10.1057/9780230625655_8

Margiono, A. (2021). Why Indonesia needs to recognize its social enterprises -
Opinion - The Jakarta Post. The Jakarta Post.
https://www.thejakartapost.com/academia/2021/04/05/why-indonesia-needs-
to-recognize-its-social-enterprises.htmi

Margiono, A., & Feranita, F. (2021a). The Past, Present, and Future of Social
Entrepreneurship in Indonesia: A Strategy to Move the Ecosystem Forward.
In  Entrepreneurial Connectivity (pp. 29-40). Springer Singapore.
https://doi.org/10.1007/978-981-16-5572-2_3

Margiono, A., & Feranita, F. (2021b). The past, present, and future of social
entrepreneurship in Indonesia: A strategy to move the ecosystem forward.
Entrepreneurial  Connectivity:  Network, Innovation and Strategy
Perspectives, 29-40.

Martin, R. L., & Osberg, S. (2007). Social entrepreneurship: The case for
definition. Stanford social innovation review Stanford.

Miralles, F., Giones, F., & Riverola, C. (2016). Evaluating the impact of prior
experience in entrepreneurial intention. International Entrepreneurship and
Management Journal, 12(3), 791-813. https://doi.org/10.1007/s11365-015-
0365-4

Mulyaningsih, H. D., & Ramadani, V. (2017a). Social entrepreneurship in an
Islamic context. Entrepreneurship and Management in an Islamic Context,
143-158.

Mulyaningsih, H. D., & Ramadani, V. (2017b). Social entrepreneurship in an
Islamic context. Entrepreneurship and Management in an Islamic Context,
143-158.

Noruzi, M. R., Westover, J. H., & Rahimi, G. R. (2010). An exploration of social
entrepreneurship in the entrepreneurship era. Asian Social Science, 6(6), 3.

Paramita, W. (2022). Let ethics lead your way: The role of moral identity and moral
intensity in promoting social entrepreneurial intention. Journal of Business
Venturing Insights, 17. https://doi.org/10.1016/j.jbvi.2021.e00299

Patra, S. K., & Nath, S. C. (2014). Social Transformation Through Social
Entrepreneurship: An Exploratory Study. IUP Journal of Entrepreneurship
Development, 11(1).

Peredo, A. M., & McLean, M. (2006). Social entrepreneurship: A critical review
of the concept. Journal of World Business, 41(1), 56-65.
https://doi.org/10.1016/j.jwb.2005.10.007

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



137

Pham, L. X., Phan, L. T., Le, A. N. H., & Bui Ngoc Tuan, A. (2022). Factors
Affecting Social Entrepreneurial Intention: An Application of Social
Cognitive  Career Theory. Entrepreneurship  Research  Journal.
https://doi.org/10.1515/erj-2021-0316

Politis, K., Ketikidis, P., Diamantidis, A. D., & Lazuras, L. (2016). An
investigation of social entrepreneurial intentions formation among South-East
European postgraduate students. Journal of Small Business and Enterprise
Development, 23(4), 1120-1141. https://doi.org/10.1108/JSBED-03-2016-
0047

Portales, L. (2019). Social Innovation and Social Entrepreneurship. Springer
International Publishing. https://doi.org/10.1007/978-3-030-13456-3

Quan, X. (2012). Prior experience, social network, and levels of entrepreneurial
intentions. Management Research Review, 35(10), 945-957.

Ratten, V. (2016). Female entrepreneurship and the role of customer knowledge
development, innovation outcome expectations and culture on intentions to
start informal business ventures. International Journal of Entrepreneurship
and Small Business, 27(2-3), 262-272.

Ringle, C., Wende, S., & Becker, J.-M. (2015). SmartPLS 3.

Ruiz-Rosa, I., Gutiérrez-Tafio, D., & Garcia-Rodriguez, F. J. (2020). Social
Entrepreneurial Intention and the Impact of COVID-19 Pandemic: A
Structural Model. Sustainability, 12(17), 6970.
https://doi.org/10.3390/su12176970

Saebi, T., Foss, N. J., & Linder, S. (2019). Social entrepreneurship research: Past
achievements and future promises. Journal of Management, 45(1), 70-95.

Salgado-Banda, H. (2007). ENTREPRENEURSHIP AND ECONOMIC
GROWTH: AN EMPIRICAL ANALYSIS. Journal of Developmental
Entrepreneurship, 12(01), 3-29.
https://doi.org/10.1142/S1084946707000538

Samuel, Y. A, Ernest, K., & Awuah, J. B. (2013). An assessment of
entrepreneurship intention among Sunyani Polytechnic Marketing students.
International Review of Management and Marketing, 3(1), 37—49.

Santos, S. C., & Liguori, E. W. (2020). Entrepreneurial self-efficacy and intentions:
Outcome expectations as mediator and subjective norms as moderator.
International Journal of Entrepreneurial Behavior & Research, 26(3), 400-
415.

Sarstedt, M., Hair Jr, J. F., Nitzl, C., Ringle, C. M., & Howard, M. C. (2020).
Beyond a tandem analysis of SEM and PROCESS: Use of PLS-SEM for
mediation analyses! International Journal of Market Research, 62(3), 288—
299.

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



138

Sarstedt, M., Ringle, C. M., Cheah, J.-H., Ting, H., Moisescu, O. I., & Radomir, L.
(2020). Structural model robustness checks in PLS-SEM. Tourism
Economics, 26(4), 531-554.

Schermelleh-Engel, K., Moosbrugger, H., & Miiller, H. (2003). Evaluating the fit
of structural equation models: Tests of significance and descriptive goodness-
of-fit measures. Methods of Psychological Research Online, 8(2), 23-74.

Setiawan, H. H., Yuda, T. K., Susantyo, B., Sulubere, M. B., Ganti, M., Habibullah,
H., Sabarisman, M., & Murni, R. (2023). Scaling up social entrepreneurship
to reduce poverty: Exploring the challenges and opportunities through
stakeholder engagement. Frontiers in Sociology, 8.

Shahab, Y., Chengang, Y., Arbizu, A. D., & Haider, M. J. (2019). Entrepreneurial
self-efficacy and intention: do entrepreneurial creativity and education
matter? International Journal of Entrepreneurial Behavior & Research,
25(2), 259-280.

Shirokova, G., Osiyevskyy, O., & Bogatyreva, K. (2016). Exploring the intention—
behavior link in student entrepreneurship: Moderating effects of individual
and environmental characteristics. European Management Journal, 34(4),
386-399.

Shumate, M., Atouba, Y., Cooper, K. R., & Pilny, A. (2014). Two paths diverged:
Examining the antecedents to social entrepreneurship. Management
Communication Quarterly, 28(3), 404-421.

Sijabat, R., & Singgalen, Y. A. (2023). Antecedents of Intention to become a Social
Entrepreneur: Studies in Undergraduate Students in Indonesia. Budapest
International Research and Critics Institute-Journal (BIRCI-Journal), 6(1),
141-153.

Smith, I. H., & Woodworth, W. P. (2012). Developing social entrepreneurs and
social innovators: A social identity and self-efficacy approach. Academy of
Management Learning & Education, 11(3), 390-407.

Somekh, B., & Lewin, C. (2005). Research methods in the social sciences. Sage.

Sousa-Filho, J. M. de, Matos, S., da Silva Trajano, S., & de Souza Lessa, B. (2020).
Determinants of social entrepreneurial intentions in a developing country
context. Journal of Business Venturing Insights, 14.
https://doi.org/10.1016/j.jbvi.2020.e00207

Steyaert, C., & Hjorth, D. (2006). Introduction: what is social in social
entrepreneurship?

Stoica, O., Roman, A., & Rusu, V. D. (2020). The Nexus between
Entrepreneurship and Economic Growth: A Comparative Analysis on Groups
of Countries. Sustainability, 12(3), 1186. https://doi.org/10.3390/su12031186

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



139

Suryadi, E., Kusnaedi, & Mulyadi, A. (2020). Metode Penelitian Manajemen (N.
Supriatna, Ed.; pp. 74-74). UPI PRESS.

Tan, L. P, Le, A.N. H., & Xuan, L. P. (2020). A Systematic Literature Review on
Social Entrepreneurial Intention. In Journal of Social Entrepreneurship (\Vol.
11, Issue 3, pp. 241-256). Routledge.
https://doi.org/10.1080/19420676.2019.1640770

Tan, L. P.,, Pham, L. X,, & Bui, T. T. (2021). Personality Traits and Social
Entrepreneurial Intention: The Mediating Effect of Perceived Desirability and
Perceived Feasibility. The Journal of Entrepreneurship, 30(1), 56-80.
https://doi.org/10.1177/0971355720974811

Tiwari, P., Bhat, A. K., & Tikoria, J. (2017a). An empirical analysis of the factors
affecting social entrepreneurial intentions. Journal of Global
Entrepreneurship Research, 7(1), 9. https://doi.org/10.1186/s40497-017-
0067-1

Tiwari, P., Bhat, A. K., & Tikoria, J. (2017b). Predictors of social entrepreneurial
intention: an empirical study. South Asian Journal of Business Studies, 6(1),
53-79. https://doi.org/10.1108/SAJBS-04-2016-0032

Tiwari, P., Bhat, A. K., & Tikoria, J. (2018). Factors affecting individual’s
intention to become a social entrepreneur. In Social Entrepreneurship and
Sustainable Business Models: The Case of India (pp. 59-98). Springer
International Publishing. https://doi.org/10.1007/978-3-319-74488-9_3

Tiwari, P., Bhat, A. K., & Tikoria, J. (2022). Mediating Role of Prosocial
Motivation in Predicting Social Entrepreneurial Intentions. Journal of Social
Entrepreneurship, 13(1), 118-141.
https://doi.org/10.1080/19420676.2020.1755993

Tran, A. T. P.,, & Von Korflesch, H. (2016). A conceptual model of social
entrepreneurial intention based on the social cognitive career theory. Asia
Pacific Journal of Innovation and Entrepreneurship, 10(1), 17-38.
https://doi.org/10.1108/apjie-12-2016-007

Tsai, K.-H., Chang, H.-C., & Peng, C.-Y. (2016). Extending the link between
entrepreneurial self-efficacy and intention: a moderated mediation model.
International Entrepreneurship and Management Journal, 12, 445-463.

Urban, B., & Galawe, J. (2020). The mediating effect of self-efficacy on the
relationship between moral judgement, empathy and social opportunity
recognition in South Africa. International Journal of Entrepreneurial
Behavior & Research, 26(2), 349-372.

Uysal, S. K., Karadag, H., Tuncer, B., & Sahin, F. (2022). Locus of control, need
for achievement, and entrepreneurial intention. A moderated mediation

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



140

model. The International Journal of Management Education, 20(2), 100560.
https://doi.org/10.1016/J.1JME.2021.100560

Van Auken, H., Fry, F. L., & Stephens, P. (2006). The influence of role models on
entrepreneurial intentions. Journal of Developmental Entrepreneurship,
11(02), 157-167.

Vatavu, S., Dogaru, M., Moldovan, N.-C., & Lobont, O.-R. (2022). The impact of
entrepreneurship on economic development through government policies and
citizens’ attitudes. Economic Research-Ekonomska Istrazivanja, 35(1), 1604—
1617. https://doi.org/10.1080/1331677X.2021.1985566

Vieira, V. G., de Oliveira, V. M., & Miki, A. F. C. (2023). Social Entrepreneurship
Measurement Framework for Developing Countries. Revista de
Administracao  Contemporanea, 27(2). https://doi.org/10.1590/1982-
7849rac2023220017.en

Vinogradov, E., Kolvereid, L., & Timoshenko, K. (2013). Predicting
entrepreneurial intentions when satisfactory employment opportunities are
scarce. Education+ Training, 55(7), 719-737.

Wetzels, M., Odekerken-Schrdder, G., & Van Oppen, C. (2009). Using PLS path
modeling for assessing hierarchical construct models: Guidelines and
empirical illustration. MIS Quarterly, 177-195.

Winkel, D., Vanevenhoven, J., & Ehrhardt, K. (2011). An Organizing Framework
For Entrepreneurial Intentions Research: An Integration And Extension Of
Dominant Intent-Based Models Using Social Cognitive Career Theory.

Wolfe, M. T., & Patel, P. C. (2021). Everybody hurts: Self-employment, financial
concerns, mental distress, and well-being during COVID-19. Journal of
Business Venturing Insights, 15, e00231.
https://doi.org/10.1016/j.jbvi.2021.e00231

Wright, M., Robbie, K., & Ennew, C. (1997). Venture capitalists and serial
entrepreneurs. Journal of Business Venturing, 12(3), 227-249.

Yitshaki, R., & Kropp, F. (2016). Motivations and opportunity recognition of social
entrepreneurs. Journal of Small Business Management, 54(2), 546-565.

Younis, A., Xiaobao, P., Nadeem, M. A., Kanwal, S., Pitafi, A. H., Qiong, G., &
Yuzhen, D. (2021). Impact of positivity and empathy on social entrepreneurial
intention: The moderating role of perceived social support. Journal of Public
Affairs, 21(1). https://doi.org/10.1002/pa.2124

Yunanto, Y., Suhariadi, F., Yulianti, P., Andajani, W., & Subagyo. (2021). creating
social entrepreneurship value for economic development. Problems and
Perspectives in Management, 19(4), 124-137.
https://doi.org/10.21511/ppm.19(4).2021.11

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



141

Zahra, S. A., Gedajlovic, E., Neubaum, D. O., & Shulman, J. M. (2009). A
typology of social entrepreneurs: Motives, search processes and ethical
challenges. Journal of Business Venturing, 24(5), 519-532.

Zahra, S. A., Rawhouser, H. N., Bhawe, N., Neubaum, D. O., & Hayton, J. C.
(2008). Globalization of social entrepreneurship opportunities. Strategic
Entrepreneurship Journal, 2(2), 117-131.

Zhang, L., & Geng, S. (2023). Research on Entrepreneurship and Regional
Economic Growth on the New Over the Counter Market Based on a Fixed
Effects Model. In Proceedings of the 2022 International Conference on
Mathematical Statistics and Economic Analysis (MSEA 2022) (pp. 61-67).
Atlantis Press International BV. https://doi.org/10.2991/978-94-6463-042-
8 11

Zhao, H., Seibert, S. E., & Hills, G. E. (2005). The mediating role of self-efficacy
in the development of entrepreneurial intentions. Journal of Applied
Psychology, 90(6), 1265.

Zola, N., Yusuf, A. M., & Firman, F. (2022a). Konsep social cognitive career
theory. JRTI (Jurnal Riset Tindakan Indonesia), 7(1), 24.
https://doi.org/10.29210/30031454000

Muhammad Igbal Rezky, 2024

EFEK MEDIASI EKSPEKTASI HASIL DAN EFIKASI DIRI PADA PENGARUH PENGALAMAN
SEBELUMNYA TERHADAP INTENSI KEWIRAUSAHAAN SOSIAL (SURVEI PADA PELAKU EKONOMI
KREATIF KOTA BANDUNG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



	LEMBAR HAK CIPTA
	LEMBAR PENGESAHAN
	PERNYATAAN KEASLIAN
	KATA PENGANTAR
	UCAPAN TERIMA KASIH
	ABSTRAK
	ABSTRACT
	BAB I
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I  PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah
	1.3 Tujuan Penelitian
	1.4 Manfaat penelitian
	1.5 Sistematika Penelitian

	BAB II  KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, HIPOTESIS
	2.1 Kajian Pustaka
	2.1.1 Teori Pembelajaran Sosial (Social Learning Theory)
	2.1.2 Social Cognitive Career Theory (SCCT)
	2.1.3 Kewirausahaan Sosial
	2.1.3.1 Definisi Kewirausahaan Sosial
	2.1.3.2 Business Models

	2.1.4 Social Entrepreneurial Intention
	2.1.4.1 Indikator Intensi Kewirausahaan Sosial

	2.1.5 Pengalaman Sebelumnya (Prior Expererince)
	2.1.5.1 Definisi Pengalaman Sebelumnya (Prior Expererince)
	2.1.5.2 Indikator Pengalaman Sebelumnya (Prior Experience)

	2.1.6 Ekspektasi Hasil (Outcome Expectation)
	2.1.6.1 Definisi Ekspektasi Hasil (Outcome Expectation)
	2.1.6.2 Indikator Ekspektasi Hasil (Outcome Expectation)

	2.1.7 Efikasi Diri (Self-efficacy )
	2.1.7.1 Definisi Efikasi Diri (Self-efficacy )
	2.1.7.2 Indikator Efikasi diri (Self-efficacy )

	2.1.8 Pengalaman Sebelumnya  dan Intensi Kewirausahaan Sosial
	2.1.9 Peran Mediasi dari Efikasi Diri Kewirausahaan Sosial
	2.1.10 Peran Mediasi dari Ekspektasi Hasil Kewirausahaan Sosial

	2.2 Hasil Penelitian Yang Relevan
	2.3 Kerangka Pemikiran Penelitian
	2.4 Hipotesis Penelitian

	BAB III  METODOLOGI PENELITIAN
	3.1 Desain Penelitian
	3.2 Objek Penelitian
	3.3 Populasi dan Sampel Penelitian
	3.3.1 Populasi Penelitian
	3.3.2 Sampel Penelitian

	3.4 Variabel Penelitian
	3.4.1 Variabel Eksogen (Independen)
	3.4.2 Variabel Endogen (Dependen)

	3.5 Operasional Variabel
	3.6 Teknik pengumpulan dan Instrumen Penelitian
	3.7 Pengujian Instrumen Penelitian
	3.7.1 Uji Validitas
	3.7.2 Uji Reliabilitas

	3.8 Teknik Analisis Data
	3.8.1 Analisis Deskriptif
	3.8.2 Analisis Verifikatif
	3.8.2.1 Structural Equation Model
	3.8.2.2 Measurement Model Evaluation
	3.8.2.3 Structural Model Evaluation
	3.8.2.4 Evaluasi Kebaikan dan kecocokan Model

	3.8.3 Uji Hipotesis


	BAB IV  HASIL DAN PEMBAHASAN
	4.1 Hasil
	4.1.1 Gambaran Pelaku Ekonomi Kreatif Kota Bandung
	4.1.1.1 Karakteristik Responden Berdasarkan Sektor Ekonomi Kreatfif
	4.1.1.2 Karakteristik Responden Berdasarkan Jenis Kelamin
	4.1.1.3 Karakteristik Responden Berdasarkan Usia
	4.1.1.4 Karakteristik Responden Berdasarkan Lama Usaha

	4.1.2 Analisis Deskriptif
	4.1.2.1  Variabel Prior Experience
	4.1.2.1.1 Indikator Pengalaman Bekerja dengan Masalah Sosial
	4.1.2.1.2 Indikator Pengalaman Sukarelawan
	4.1.2.1.3 Indikator Pengetahuan tentang Organisasi Sosial

	4.1.2.2 Variabel Outcome Expectation
	4.1.2.2.1 Indikator Harapan terhadap Pencapaiaan Sosial
	4.1.2.2.2 Indikator Harapan terhadap Pencapaiaan Finansial
	4.1.2.2.3 Indikator Harapan terhadap Kepuasan Pribadi

	4.1.2.3 Variabel Self-efficacy
	4.1.2.3.1 Indikator Keyakinan untuk Mengatasi Tantangan Sosial
	4.1.2.3.2 Indikator Memiliki Solusi Memecahkan Masalah Sosial
	4.1.2.3.3 Indikator Kontribusi memecahkan masalah masyarakat

	4.1.2.4 Social Entreprenuerial Intention
	4.1.2.4.1 Desires
	4.1.2.4.2 Prefferences
	4.1.2.4.3 Plans
	4.1.2.4.4 Behavior experience


	4.1.3 Analisis Verifikatif
	4.1.3.1 Structural Equation Model
	4.1.3.1.1 Measurement Model Evaluation
	4.1.3.1.2 Structural Model Evaluation


	4.1.4 Uji Hipotesis

	4.2 Pembahasan
	4.2.1  Variabel Prior Experience
	4.2.2  Variabel Self-efficacy
	4.2.3  Variabel Outcome Expectation
	4.2.4 Variabel Social Entrepreneurial Intention
	4.2.5 Pengaruh Self-efficacy terhadap social entrepreneurial intention
	4.2.6 Pengaruh Outcome expectation terhadap social entrepreneurial intention
	4.2.7 Pengaruh Prior Experience terhadap Social Entrepreneurial Intention
	4.2.8 Pengaruh Prior Experience terhadap Social Entrepreneurial Intention dimediasi oleh Outcome expectation
	4.2.9 Pengaruh Prior Experience terhadap Social Entrepreneurial Intention dimediasi oleh Self-efficacy


	BAB V  SIMPULAN, IMPLIKASI DAN REKOMENDASI
	5.1 Simpulan
	5.2 Implikasi
	5.3 Rekomendasi

	DAFTAR PUSTAKA
	LAMPIRAN
	RIWAYAT HIDUP

