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ABSTRAK 

 

Keputusan pembelian oleh konsumen dapat di pengaruhi oleh beberapa 

variabel di antaranya adalah store location (lokasi) dan service quality (kualitas 

pelayanan) kedua variabel tersebut merupakan variabel sederhana yang 

menentukan keputusan pembelian konsumen. Penelitian ini memiliki tujuan untuk 

mengetahui bagaimana pengaruh store location dan service quality yang 

berpengaruh terhadap keputusan pembelian di Kopi Salarea Bandung. Variabel 

bebas (X1) yaitu store location yang memiliki lima dimensi di antaranya ialah place, 

parking, accesibility, visibility dan infrastructure, kemudian variabel bebas (X2) 

yaitu service quality memiliki lima dimensi di antaranya ialah assurance, 

tangibility, responsiveness, reliability, dan empathy. Sedangkan variabel terikat (Y) 

pada penelitian ini ialah keputusan pembelian dengan empat dimensi yaitu 

pemilihan produk, pemilihan merek, pemilihan waktu dan pilihan metode/cara 

pembayaran. Metode yang digunakan dalam penelitian ini, yaitu menggunakan 

metode kuantitatif deskriptif dan verifikatif, terdapat 100 responden dalam 

penelitian ini yang pernah bertransaksi di Kopi Salarea Bandung. Teknik 

pengolahan data menggunakan uji validitas dan reliabilitas, uji asumsi klasik, serta 

uji regresi linear berganda dengan uji F (simultan), dan uji t (parsial). Hasil 

penelitian menunjukan secara simultan store location dan service quality terdapat 

pengaruh yang signifikan terhadap keputusan pembelian. Secara parsial store 

location berpengaruh secara signifikan terhadap keputusan pembelian dan service 

quality juga berpengaruh secara signifikan terhadap keputusan pembelian. 

 

Kata Kunci: store location, service quality, keputusan pembelian, coffee shop. 
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ABSTRACT 

 

Purchasing decisions by consumers can be influenced by several variables 

including store location and service quality These two variables are simple 

variables that determine consumer purchasing decisions. This study aims to 

determine how the influence of store location and service quality influence 

purchasing decisions at Kopi Salarea Bandung. The independent variable (X1), 

namely store location which has five dimensions, including place, parking, 

accessibility, visibility and infrastructure, then the independent variable (X2), 

namely service quality which has five dimensions, including assurance, tangibility, 

responsiveness, reliability, and empathy. While the dependent variable (Y) in this 

study is the purchase decision with the dimensions of product/service selection, 

brand selection, timing and choice of method/method of payment. The method used 

in this research is using descriptive quantitative and verification method, there are 

100 respondents in this study who have transacted at Kopi Salarea Bandung. Data 

processing techniques use validity and Reliability tests, classical assumption tests, 

and multiple linear regression tests with the ftest (simultaneous), and ttest (partial). 

The results of the study show that store location and service quality simultaneously 

have a significant influence on purchasing decisions. Partially, store location has 

a significant effect on purchasing decisions and service quality also has a 

significant effect on purchasing decisions. 

 

Keywords: store location, service quality, purchase decisions, coffee shop. 
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