
 
 

Rizki Arnas, 2014 
Upaya meningkatkan kepuasan konsumen di maja house restaurant melalui dinescape 
 Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

DAFTAR PUSTAKA 

 

AMA, Publishing. (2013) Definition of marketing. [Online] Tersedia di: 

https://archive.ama.org/archive/AboutAMA/Pages/DefinitionofMarketing.as

px Diakses 21 Mei 2014. 

 

Badan Pusat Statistik Jawa Barat (2013). Kunjungan tamu asing ke Jawa Barat 

melalui bandara Husein Sastranegara Bandung dan pelabuhan Muarajati 

Cirebon 2010-2012. Bandung: BPS Jawa Barat. 

 

Barber, N. dan Scarcelli, J.M.  (2010). Enhancing the assessment of tangible 

service quality through the creation of a cleanliness measurement scale. 

Managing Service Quality, 20 (1), hlm 70-88.  

 

Catering Science and Hotel Management. (2008). Food and beverage service 

service-I. Coimbatore: School of Distance Education Bharathiar University. 

 

Canny, I.U. (2013). The role of food quality, service quality, and physical 

environment on customer satisfaction and future behavioral intention in 

casual dining restaurant.  

 

Dinas Kebudayaan dan Pariwisata Kab. Bandung Barat (2014). Data potensi dan 

pariwisata pendukung pariwisata Kab. Bandung barat tahun 2011-2013. 

Bandung Barat: Disbudpar. 

 

Fadli, B. (2014) Pengujian asumsi klasik regresi model regresi berganda. 

[Online]. Tersedia di: http://dawaisimfoni.wordpress.com/karya-tulis-

ilmiah-2/metodologi-penelitian/pengujian-asumsi-klasik-model-regresi/ 

Diakses 21 Mei 2014. 

 

Han, H. dan Ryu K. (2009). The roles of the physical environment, price 

perception, and customer satisfaction in determining customer loyalty in the 

restaurant industry. Journal of Hospitality & Tourism Research, 33 (4). hlm. 

487-510. 

 

http://dawaisimfoni.wordpress.com/karya-tulis-ilmiah-2/metodologi-penelitian/pengujian-asumsi-klasik-model-regresi/
http://dawaisimfoni.wordpress.com/karya-tulis-ilmiah-2/metodologi-penelitian/pengujian-asumsi-klasik-model-regresi/


 
 

Rizki Arnas, 2014 
Upaya meningkatkan kepuasan konsumen di maja house restaurant melalui dinescape 
 Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Ha, J. dan Jang, S.SC. (2012). The effects of dining atmospherics on behavioral 

intentions through quality perception. Journal of Service Marketing, 26 (3), 

hlm. 204-215. 

 

Hasan, A. (2013). Marketing dan kasus-kasus pilihan. Jakarta: Center Academic 

Publishing Service. 

 

Kamus Bahasa Indonesia Online (2014) Definisi kepuasan. [Online]. Tersedia di: 

http://kamusbahasaindonesia.org/kepuasan Diakses 23 Mei 2014. 

 

Karisma, T. (2014) Food and beverage service. [Online]. Tersedia di: 

http://teguhkarisma.wordpress.com/food-and-beverage/organisasi-food-

beverage-department/food-and-beverage-service/ Diakses 23 Mei 2014. 

 

Koening, E. (2014) The definition of tourism marketing. [Online]. Tersedia di: 

http://www.ehow.com/about_6683884_definition-tourism-marketing.html 

Diakses 23 Mei 2014. 

 

Kotler, P. & Keller, K.L. (2012). Marketing management. One Lake Street, Upper 

Saddle River, New Jersey: Pearson Education, Inc. 

 

Lovelock, C Wirtz J., & Mussry, J. (2012). Pemasaran jasa manusia, teknologi, 

dan strategi 7
th 

Edition. Jilid 1. Jakarta : Erlangga. 

 

Lovelock, C Wirtz J., & Mussry, J. (2013). Pemasaran jasa manusia, teknologi, 

dan strategi 7
th 

Edition. Jilid 2. Jakarta : Erlangga. 

 

Lupioyadi, R. (2013).  Manajemen pemasaran jasa berbasis kompetensi. Jakarta : 

Salemba Empat. 

 

Ninemeier J. D dan Perdue J. (2005) Hospitality operation. [Online]. Tersedia di: 

http://wps.prenhall.com/chet_ninemeier_hospitalityop_1/24/6319/1617683.c

w/index.html Diakses 23 Mei 2014. 

 

http://teguhkarisma.wordpress.com/food-and-beverage/organisasi-food-beverage-department/food-and-beverage-service/
http://teguhkarisma.wordpress.com/food-and-beverage/organisasi-food-beverage-department/food-and-beverage-service/
http://wps.prenhall.com/chet_ninemeier_hospitalityop_1/24/6319/1617683.cw/index.html
http://wps.prenhall.com/chet_ninemeier_hospitalityop_1/24/6319/1617683.cw/index.html


 
 

Rizki Arnas, 2014 
Upaya meningkatkan kepuasan konsumen di maja house restaurant melalui dinescape 
 Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Ong, J.O. Analisis kepuasan pelanggan dengan importance performance analysis 

di SBU Laboratoy Cibitung PT Sucofindo (Persero). Fakultas Teknik, 

Jurusan Teknik Industri, President University. 

 

Osterberg, M. (2008). Exploring the effects of ambient scent on consumers in 

servicescapes. (Thesis). Hanken Swedish School of Economics Business 

Administration, Sweden. 

 

Parekraf. (2014). Tingkatkan peranan daerah dalam bidang Pariwisata dan 

Ekonomi Kreatif. [Online]. Tersedia di: 

http://www.parekraf.go.id/asp/detil.asp?c=16&id=2586 Diakses 21 Mei 

2014. 

 

Pikiran Rakyat Online. (2013). Hampir 10 tahun belum terpenuhi, target 

kunjungan wisatawan akhirnya tercapai tahun 2012. [Online]. Tersedia di 

http://disparbud.jabarprov.go.id/applications/frontend/index.php?mod=news

&act=showdetail&id=1320. Diakses 21 Mei 2014. 

 

Presiden Republik Indonesia (2009). Undang - Undang Republik Indonesia 

Nomor 10.Tahun 2009 Tentang Kepariwisataan. Jakarta: Bappenas. 

 

Pusdatin Kemenparekraf & BPS (2013). Perkembangan wisatawan nasional dan 

mancanegara. Jakarta: Parekraf.  

 

Ratnasari, R.T & Aksa, H.M. (2011). Manajemen pemasaran jasa. Bogor : Ghalia 

Indonesia. 

 

Ryu, K. (2005). Dinescape, emotions, and behavioral intentions in upscale 

restaurants. (Dissertation). Department of Hotel, Restaurant, Institution 

Management & Dietetics College of Human Ecology Kansas State 

University, Manhattan, Kansas. 

 

Ryu, K. dan Jang, S.SC. (2007). The effect of environmental perception on 

behavioral  intention through emotions: the case of upscale restaurant. 

Journal of Hospitality and Tourism Research, 31(1), hlm. 56-72. 

 

http://www.parekraf.go.id/asp/detil.asp?c=16&id=2586
http://disparbud.jabarprov.go.id/applications/frontend/index.php?mod=news&act=showdetail&id=1320
http://disparbud.jabarprov.go.id/applications/frontend/index.php?mod=news&act=showdetail&id=1320


 
 

Rizki Arnas, 2014 
Upaya meningkatkan kepuasan konsumen di maja house restaurant melalui dinescape 
 Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 

 

Sales & Marketing Department Maja House (2014). Total guest report dan guest 

comment. Bandung Barat: Maja Group. 

 

Sanusi, A.  (2012). Metodologi penelitian bisnis. Jakarta: Salemba Empat. 

 

Sugiyono. (2012). Metode penelitian bisnis. Bandung: Alfabeta.  

 

Sumarwan, U. dkk. (2011). Riset pemasaran dan konsumen. Kampus IPB Taman 

Kencana Bogor: PT Penerbit IPB Press. 

 

Tjiptono, F. & Chandra, G. (2012). Pemasaran Strategik Edisi 2. Yogyakarta. 

Penerbit Andi. 

 

Walter, U. and Edvardsson, B. (2012). The physical environment as a driver of 

customers’s service experience at restaurant. International Journal of 

Quality and Service Sciences, 4 (2), hlm. 104-119. 

 

Wikipedia (2014) Restaurant. [Online]. Tersedia di: 

http://en.wikipedia.org/wiki/Restaurant Diakses 23 Mei 2014. 

 

WTO (2014) Definiton of tourism. [Online]. Tersedia di: www.world-tourism.org 

Diakses 23 Mei 2014.  

http://en.wikipedia.org/wiki/Restaurant
http://www.world-tourism.org/

