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ABSTRAK
Latar belakang penelitian ini karena terjadinya kenaikan bahan bakar minyak di
Indonesia yang juga turut mempengaruhi kenaikan harga barang, hal tersebut
merupakan suatu permasalahan bagi pengguna kendaraan pribadi salah satunya
adalah para pengguna motor. Para pengguna motor khususnya yang juga
merupakan mahasiswa dapat terjadi perubahan perilaku konsumen akibat kenaikan
bahan bakar minyak. Tujuan penelitian ini yaitu untuk mendeskripsikan serta
menganalisis tingkat perilaku konsumen mahasiswa pengendara motor sebelum dan
sesudah kenaikan bahan bakar minyak. Penelitian ini adalah penelitian kuantitatif
dengan menggunakan metode penelitian kausal komparatif. Teknik pengumpulan
data menggunakan survei berupa angket atau kuesioner. Berdasarkan hasil
penelitian dari angket yang disebar kepada 56 sampel pengendara motor prodi
Pendidikan IPS Universitas Pendidikan Indonesia, hasil dari uji beda rata-rata
menunjukkan nilai signifikansi 0,717. Sehingga dapat ditarik kesimpulan bahwa
terdapat perbedaan perilaku konsumen sebelum dan sesudah kenaikan BBM pada
mahasiswa pengendara motor prodi Pendidikan IPS Universitas Pendidikan

Indonesia.

Kata Kunci: harga BBM, perilaku konsumen, pengendara motor
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THE IMPACT OF THE INCREASE IN FUEL OIL ON THE
CONSUMER BEHAVIOR OF MOTORCYCLISTS STUDENT OF THE
SOCIAL STUDIES EDUCATION STUDY PROGRAM
INDONESIA UNIVERSITY OF EDUCATION

Deazzurriana Sofia Risna

2003476

ABSTRACT
The background of this research is due to the increase in fuel oil in Indonesia which
also affects the increase in the price of goods, this is a problem for private vehicle
users, one of which is motorcycle users. Motorcycle users, especially those who are
also students, can experience changes in consumer behavior due to the increase in
fuel oil. The purpose of this study is to describe and analyze the level of consumer
behavior of student motorcyclists before and after the increase in fuel oil. This
research is a quantitative study using a comparative causal research method. The
data collection technique uses a survey in the form of a questionnaire. Based on the
results of research from a questionnaire distributed to 56 samples of motorcyclists
from Social Studies Education Study Program Indonesia University of Education,
the results of the mean t-test showed a significance value of 0.717. It can be
concluded that there are differences in consumer behavior before and after the fuel
increase in motorcyclists of the Social Studies Education Study Program Indonesia

University of Education.

Keywords: fuel prices, consumer behavior, motorcyclists
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