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ABSTRAK
Muhammad Zunqad Meidya Thahra 2007901 “Pengaruh Health
Consciousness dan Attitude terhadap Revisit Intention” (Survei pada Pelanggan
ZEN Family Spa & Reflexology Bandung) di bawah bimbingan Heri Puspito Diyah
Setiyorini, MM dan Dr.Gitasiswhara, SE.Par. MM.

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh health
consciousness dan attitude terhadap revisit intention. Dalam penelitian ini
menggunakan variabel (X1) yakni health consciousness (X1) dan attitude (X2).
Revisit intention (Y) sebagai variabel terikat. Jenis penelitian yang digunakan
adalah deskriptif dan verifikatif dengan metode explanatory survey. Data dalam
penelitian menggunakan data primer dengan pengambilan sampel sebanyak 330
responden yaitu pelanggan yang sudah pernah mengunjungi ZEN Family Spa &
Reflexology Bandung. Teknik analisis data yang digunakan adalah regresi linear
berganda. Hasil penelitian menunjukkan bahwa health consciousness berpengaruh
terhadap revisit intention secara signifikan. Pada hasil temuan ini juga
membuktikan bahwa attitude berpengaruh secara signifikan terhadap revisit
intention.

Kata Kunci: Health Consciousness, attitude, revisit intention, Zen Family Spa &
Reflexology Bandung
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ABSTRACT
Muhamaad Zunqad Meidya Thahra " The Influence of Health Consciousness
and Attitude on Revisit Intention in Wellness Tourism Spa & Reflexology (Survey
on ZEN Family Spa & Reflexology) under the guidance of Ms. Heri Puspito Diyah
Setiyorini, MM and Dr.Gitasiswhara, SE.Par. MM

This research aims to analyze the influence health consciousness and attitude on
revisit intention in wellness tourism destination spa & reflexology. The research
method used is a quantitative method with the type of research namely descriptive
and verification with an explanatory survey method. The data in the research used
primary data with a sample of 330 respondents, namely tourists who had visited
Zen Family Spa & Reflexology Bandung. The data analysis technique used is
multiple linear regression. The research results show that health consciousness has
a significant effect on revisit intention. These findings also prove that attitude has
a significant effect on revisit intention.

Keywords: health consciousness, attitude, revisit intention, Zen Family Spa &
Reflexology Bandung
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