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Salsabilla Sarah Puspa Yanti (1908648) “Analisis Literasi Halal, Online Costumer Review
(OCR) dan Lokasi Terhadap Keputusan Pembelian Makanan Di Kawasan Kuliner Street
Food Di Kota Bandung (Survei pada Konsumen Generasi Y dan Z di Jawa Barat), di
bawah bimbingan Dr. Hilda Monoarfa, M.Si. dan Rida Rosida, BS., M.Sc.

ABSTRAK

Penelitian ini mengatasi keprihatinan terkait pembelian makanan tanpa jaminan halal oleh
sebagian masyarakat muslim dan kurangnya literasi halal yang memengaruhi perilaku
konsumen. Dengan pergeseran perkembangan teknologi, khususnya online customer review
(OCR), penelitian ini menyoroti pengaruh faktor literasi halal, OCR, dan lokasi usaha yang
aman di Kota Bandung terhadap keputusan pembelian makanan di kawasan kuliner street food.
Metode penelitian menggunakan pendekatan deskriptif kuantitatif dengan analisis Structural
Equation Modeling-Partial Least Square (SEM-PLS). Populasi yang diteliti adalah generasi Y
dan Z di Jawa Barat dengan sampel sebanyak 179 responden melalui purposive sampling. Hasil
menunjukkan bahwa literasi halal dan OCR memiliki pengaruh dan signifikansi terhadap
keputusan pembelian, sementara lokasi tidak memiliki pengaruh yang signifikan. Implikasi
penelitian ini menegaskan bahwa literasi halal dan OCR memainkan peran kunci dalam
keputusan pembelian makanan di kawasan street food Kota Bandung.

Kata Kunci: Keputusan Pembelian, Kuliner, Literasi Halal, Lokasi, Online Customer Review,
Street Food
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Salsabilla Sarah Puspa Yanti (1908648) “the influence of Halal literacy, Online Customer
Review (OCR) and location on food purchase decisions in Street Food Culinary areas in

Bandung (survey on Generation Y and Z consumers in West Java), under the guidance of
Dr. Hilda Monoarfa, M.Si. and Rida Rosida, BS., M.Sc.

ABSTRACT

This study addresses concerns regarding the purchase of food without halal guarantees by
some muslim communities and the lack of halal literacy that affects consumer behavior. With
the shift in technological developments, especially Online Customer Review (OCR), this study
highlights the influence of halal literacy factors, OCR, and safe business locations in the city
of Bandung on food purchase decisions in street food culinary areas. The research method
used quantitative descriptive approach with Structural Equation Modeling-Partial Least
Square (SEM-PLS) analysis. The population studied is Generation Y and Z in West Java with
a sample of 179 respondents through purposive sampling. The results showed that halal
literacy and OCR had an influence and significance on purchasing decisions, while location
did not have a significant influence. Implications of this study confirms that halal literacy and
OCR play a key role in food purchasing decisions in the street food area of Bandung.

Keywords: Purchase Decision, Culinary, Halal Literacy, Location, online customer review,
Street Food
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