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ABSTRAK

Feby Fauziah Fatimah (1905371) ""Pengaruh Country Of Origin dan Brand
Image terhadap Purchase Decision (Survei pada Followers Instagram
Innisfree Indonesia)™ di bawah bimbingan. Dr. Bambang Widjajanta, MM. dan
Dr. Puspo Dewi Dirgantari, S.Pd., M.T., M.M.

Penelitian ini bertujuan memperoleh gambaran dan pengaruh country of origin dan
brand image terhadap purchase decision pada followers Instagram Innisfree
Indonesia. Penelitian ini menggunakan metode deskriptif dan verifikatif dengan
pendekatan kuantitatif. Penelitian ini melibatkan 400 sampel yang diambil dengan
metode purposive sampling. Teknik analisis yang digunakan adalah analisis
structural equation model (SEM) dengan bantuan perangkat lunak AMOS for
Windows. Hasil penelitian menunjukkan gambaran country of origin, brand image,
dan purchase decision responden berada pada kategori baik, country of origin
memiliki pengaruh yang positif dan signifikan terhadap purchase decision. Brand
image berpengaruh terhadap purchase decision secara positif dan signifikan.
Kemudian, country of origin dan brand image berpengaruh secara positif dan
signifikan terhadap purchase decision. Temuan ini menunjukkan bahwa country of

origin dan brand image akan mendorong dan meningkatkan purchase decision.

Kata kunci: country of origin, brand image, purchase decision
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ABSTRACT

Feby Fauziah Fatimah (1905371) “Influence of Country Of Origin and Brand
Image on Purchase Decision (Survey on Instagram Followers Innisfree
Indonesia)” under the guidance of Dr. Bambang Widjajanta M.M. and Dr. Puspo
Dewi Dirgantari, S.Pd., M.T., M.M.

This study aims to obtain an overview and influence of country of origin and brand
image on purchase decision on Instagram followers Innisfree Indonesia. This
research uses descriptive and verification methods with a quantitative approach.
This study involved 400 samples taken by purposive sampling method. The analysis
technique used is structural equation model (SEM) analysis using AMOS for
Windows. The findings in this study state that the description country of origin,
brand image and purchase decision are in the good category. Country of origin has
a positive and significant influence on purchase decision. Brand image that
influences purchase decision positively and significantly. Then, country of origin
and brand image have a positive and significant effect on purchase decision. These
findings indicate that country of origin and brand image will encourage and

increase purchase decision.

Keywords : country of origin, brand image, purchase decision
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