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ABSTRAK

“Pengaruh Pengalaman Berkunjung terhadap Kepuasan Pengunjung di Tahura
Ir. H. Djuanda”

Oleh

Aliffio Fathi Rahman
1908431

Penelitian ini bertujuan mengidentifikasi pengalaman berkunjung, kepuasan
pengunjung, dan menganalisis pengalaman pengunjung berdasarkan comfort,
educational, hedonic, novelty, recognition, relatinal, safety, dan beauty terhadap
kepuasan pengunjung di Tahura Ir. H. Djuanda. Penelitian ini menggunakan
pendekatan kuantitatif deskriptif dan verifikatif dengan teknik analisis regresi linear
berganda. Sampel dalam penelitian ini berjumlah 150 yang didapatkan dari hasil
penyebaran kuesioner. Hasil penelitian menunjukan bahwa pengalaman berkunjung
berada dalam kategori tinggi. Kemudian dari hasil kepuasan pengunjung juga berada
dalam kategori tinggi. Pada penelitian ini memperoleh hasil nilai kontribusi dari
pengalaman berkunjung terhadap kepuasan pengunjung sebesar 87,5%. Hasil
penelitian menunjukan adanya pengaruh pengalaman berkunjung terhadap kepuasan
pengunjung di Tahura Ir. H. Djuanda. Maka dari itu, selaku pengelola Tahura Ir. H.
Djuanda harus tetap mempertahankan dan meningkatkan optimalisasi pengalaman
wisata untuk memberikan kepuasan pengunjung.

Kata Kunci: Pengalaman Berkunjung, Kepuasan Pengunjung, Tahura Ir. H.

Djuanda.
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ABSTRACT

"The Influence of Visiting Experience on Visitor Satisfaction in Tahura Ir. H.

Djuanda”

By

Aliffio Fathi Rahman
1908431

This research aims to identify visiting experiences, visitor satisfaction, and
analyze visitor experiences based on comfort, educational, hedonic, novelty,
recognition, relatinal, safety, and beauty on visitor satisfaction at Tahura Ir. H.
Djuanda . This research uses a descriptive and verification quantitative approach
with multiple linear regression analysis techniques. The sample in this study was
150 which was obtained from the results of distributing questionnaires. The
research results show that the visiting experience is in the high category. Then the
results of visitor satisfaction are also in the high category. In this research, the
contribution value of the visiting experience to visitor satisfaction was 87.5%.
Therefore, the research results show that there is an influence of visiting
experience on visitor satisfaction at Tahura Ir. H. Juanda. So, as the manager of
Tahura Ir. H. Djuanda still have to maintain and improve the optimization of the
tourist experience to provide a satisfying tourist experience to visitors.

Keywords: Visiting experience, visitor satisfaction, Tahura Ir. H. Djuanda

119



DAFTAR ISI

LEMBAR PENGESAHAN ... 119
PERNYATAAN ORISINALITAS. ..o 119
KATA PENGANTAR ...ttt 121
UCAPAN TERIMA KASIH ...t 122
ABSTRAK e 123
AB ST R A CT e 125
DAFTAR ISL...o ettt rae e 126
DAFTAR TABEL ...ttt 128
DAFTAR GAMBAR ...ttt 130
DAFTAR BAGAN . .....ooiiiieetse ettt ane e 131
BAB | PENDAHULUAN ..ottt 1
1.1  Latar Belakang Masalah .............ccccoveieiieii i 1
1.2 Rumusan Masalah Penelitian ..........c.ccccovoviiiiininiiieie e 6
1.3 Tujuan Penelitian..........cccooveiiiiiiiiii e 7
1.4 Manfaat Penelitian..........coooiiiiieieiee s 7
1.5  Sistematika PenuliSan...........ccooeieieieniiiiesieeee e 7
BAB T_LKAJIAN PUSTAKA ..ottt 9
2.1  Konsep Pengalaman Pengunjung .........cccccovveveiieieeriesiese e 9
2.2 Konsep Kepuasan PENGUNJUNG .......ccueiuieieiieiieeieseesieesie e e siesee e 14
2.3 Hubungan Variabel Pengalaman Berkunjung terhadap Variabel Kepuasan
PENGUNJUND ...ttt ettt sba e ta e e s be e s be e e e saeesreeneesreeneans 17
2.4 Penelitian Terdahulu dan Orisinalitas Penelitian ...........c.ccccccevvinnee. 18
2.5  Kerangka PemiKiran .........ccooiiiiiiiiniiieieiese s 37
2.6 HIPOTESIS ....eiiiiiitiiiieieeeee s 38
BAB I METODE PENELITIAN ..ot 39
3.1 Metode Penelitian.........cccevuviieiieiicie e 39
3.2 Populasi dan Sampel ..o 40

119



3.3 Variabel PeNEITIAN ... 42

3.4 Operasional Variabel ... 43
3.5 SUMDEE DAt .....coiiiiiiciiecieee e 50
3.6 Teknik Pengumpulan Data..........cccoceeiieieiiieiiese e 50
3.7 INStUMEN PeNelitian ........ccvoieieieii s 51
3.8 Prosedur PENEHTIAN .......ccccuviiiiiiie e 54
3.9  Teknik AnaliSisS Data .........coeierieiieiieiiiisisieee e 65
BAB IV _HASIL PENELITIAN DAN PEMBAHASAN.........ccccooeiiiiinienen, 74
4.1  Profil Tahura Ir. H. DJuanda ...........cccoveiiiieiieie e 74
4.2  Karakteristik Pengunjung Tahura Ir. H. Djuanda.............ccccccceveunenne. 74
4.3 Analisis DeSKIIPLIT........ccoiiiiiiiee e 82
4.4  Hasil Rekapitulasi Tanggapan Pengunjung Terkait Pengalaman Berkunjung
di Tahura Ir. H. DJUANAA .....cc.eeiieeiecic e 94
45  Gambaran Kepuasan PENQUNJUNG .....cceeeveeieieerieeieseesieeee e 97

4.6  Hasil Rekapitulasi Tanggapan Pengunjung Terhadap Kepuasan Pengunjung
101

4.7  Pengaruh Pengalaman Berkunjung Terhadap Kepuasan Pengunjung101

4.8  Hasil dan Temuan Penelitian..........ccocovvviniiininnene s 111
BAB V_KESIMPULAN DAN SARAN .....coiiiiitieeeseseeee e 116
5.1 KeSIMPUIAN......ooiccee e 116
5.2 REKOMENUAST ..c.veviiiiiiiiiiiieieieiesie ettt 117
DAFTAR PUSTAKA ettt e e 119
LAMPIRAN ...ttt e e e e e e e e e nnneeeas 124

119



Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.

Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Penelitian Terdahulu .........cccooiiiiiiiiiii e, 20
1 Operasional Variabel............cccooiiiiiiii e, 43
2 Skor Pernyataan Skala LiKert...........ccoooviviieniiiniieneee e 52
3 Kriteria Interpretasi SKOY ........cocovviieiieeieie e 53
4 Hasil Uji Validitas.........ccovevviiieiieie e 55
5 Hasil Pengujian Reliabilitas.............ccocviiiiiiiieneee, 64
6 Pedoman Interpretasi KOrelasi..........c.ccoovvvvieniniiiniiiseceen, 68
1 Persentase Responden Berdasarkan Jenis Kelamin................... 75
2 Karakteristik Pengunjung Berdasarkan Usia .........c.ccccceevveiieenenne. 76
3 Karakteristik Pengunjung Berdasarkan Asal Daerah...................... 77
4 Karakteristik Pengunjung Berdasarkan Pekerjaan.............ccccceeu..... 77
5 Karakteristik Pengunjung Berdasarkan Pendidikan Terakhir......... 78
6 Pendapatan PENQUNJUNG ..........coviieiieie e 79
7 Karakteristik Responden Berdasarkan Kunjungan Terakhir .......... 80
8 Frekuensi KUNJUNGAN ..o 80
9 Karakteristik Responden Berdasakan Pola Kunjungan ................. 81
10 Tanggapan Pengunjung Terkait Comfort..............cccccoeviviieiiennn, 83
11 Tanggapan Pengunjung Terkait Dimensi Educational.................. 84
12 Tanggapan Pengunjung terkait Dimensi Hedonic ........................ 85
13 Tanggapan Pengunjung Terkait Dimensi Novelty........................ 87
14 Tanggapan Pengunjung Terkait Dimensi Recognition................. 88
15 Tanggapan Pengunjung Terkait Dimensi Relational .................... 90
16 Tanggapan Pengunjung Terkait Dimensi Safety ...........cccccceeuenee. 91
17 Tanggapan Pengunjung Terkait Dimensi Beauty ................c....... 93
18 Hasil Rekapitulasi Variabel Pengalaman Berkunjung................. 94
19 Tanggapan Pengunjung Terkait Kepuasan Pengunjung ............... 97
20 Hasil Uji Normalitas Kolmogorov-Smirnov......................... 103
21 Kriteria Uji Linearitas...........ooooviviiiiiiiiei e, 105

119



Tabel 4. 22 Hasil Uji Linearitas. ..........c.cooveiiiiiiiiiiiiieieee e 105

Tabel 4. 23 Hasil Uji Koefisien Korelasi...............ccoooiiiiiiiiiinnnn. 106
Tabel 4. 24 Uji Koefisien Determinasi..............oooieiiiiiiiiiiiiiinnannn.. 107
Tabel 4. 25 Uji Signifikansi............ooooiiiiiiiii e 109
Tabel 4. 26 Hasil Uji Analisis Regresi Linear Sederhana........................ 110

119



Gambar 1.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Kunjungan Wisatawan Tahura 2018-2022..............cccecvevvereennenn, 4

1 Model Pengalaman Berkunjung...................ccoooiiiiinnnn. 13
2 Model Pengalaman Berkunjung .........cccceverieiienenienneeniesen s 13
3 Model Kepuasan PENQUNJUNG .......ccccevveieerieerieiiere e seesie e 17
1 Garis KONtinUM.......ooiiiie e 67
1Tahuralr. H.Djuanda..............oooiiiiiiiiiieee, 74
2 Garis Kontinum Variabel Pengalaman Berkunjung.................... 96
3 Garis Kontinum Variabel Kepuasan Pengunjung.................. 102
A Grafik P-PlOt. ..o 104

119


file:///C:/Users/Sofia/Downloads/FILE%20SKRIPSI%20ALIFFIO%20SELESAI%20(revisi%20dikit)(1).docx%23_Toc149163449

Bagan 2. 1 Kerangka Pemikiran

DAFTAR BAGAN

119


file:///C:/Users/Sofia/Downloads/FILE%20SKRIPSI%20ALIFFIO%20SELESAI%20(revisi%20dikit)(1).docx%23_Toc149164283

DAFTAR PUSTAKA

Adhikari, A., & Bhattacharya, S. (2016). Appraisal of literature on customer experience
in tourism sector: review and framework. Current Issues in Tourism, 19(4), 296—
321. https://doi.org/10.1080/13683500.2015.1082538

Alazzam, M. B., Basari, A. S. H., Sibghatullah, A. S., Ramli, M. R., Jaber, M. M., &
Naim, M. H. (2016). Pilot study of EHRs acceptance in Jordan hospitals by
UTAUT?2. Journal of Theoretical and Applied Information Technology, 85(3),
378-393.

Ali, F., Ryu, K., Hussain, K., & Ali, F. (2015). Influence of Experiences on Memories
, Satisfaction and Behavioral Intentions : A Study of Creative Tourism In fl uence
of Experiences on Memories , Satisfaction and Behavioral Intentions : A Study of
Creative Tourism. May, 37-41. https://doi.org/10.1080/10548408.2015.1038418

Arikunto suharsimi. (2006). Metodologi Penelitian. 50.

Arli, D, Cherrier, H., & Tjiptono, F. (2016). Marketing Intelligence & Planning Article
information : God Blesses Those Who Wear Prada: Exploring the Impact of
Religiousness on Attitudes toward Luxury among the Youth of Indonesia.
Marketing Intelligence & Planning, 34(1), 61-79.

Aziz, Z. A. (2022). Pengaruh Fasilitas Dan Pengalaman Pengunjung Terhadap
Loyalitas Pengunjung Yang Dimediasi Oleh Kepuasan Pengunjung (Survey Pada
Pengunjung Wisata Umbul Ponggok Klaten). Jurnal Studi Manajemen
Organisasi, 17(2), 8-18. https://doi.org/10.14710/jsmo.v17i2.32470

Bigné, J. E., Sdnchez, M. I., & Sanchez, J. (2001). Tourism image, evaluation variables
and after purhase behaviour: Inter-relationship. Tourism Management, 22(6),
607-616. https://doi.org/10.1016/S0261-5177(01)00035-8

Chun-Fang Chiang, & SooCheong Jang. (2006). The Effects of Perceived Price and
Brand Image on Value and Purchase Intention: Leisure Travelers > Attitudes
Toward Online Hotel Booking The Effects of Perceived Price and Brand Image

on Value and Purchase Intention : Leisure Travelers > Attitudes Towar. Journal of

119



Hospitality Leisure Marketing, 15(3), 49-69. https://doi.org/10.1300/J150v15n03
Cifci, 1. (2022). Testing self-congruity theory in Bektashi faith destinations : The roles

of memorable tourism experience and destination attachment. 28(1), 3-19.

https://doi.org/10.1177/13567667211011758

Febriani, A., Syariah, J. E., Ekonomi, F., & Bisnis, D. A. N. (2018). experiential
marketing dalam upaya mempertahankan jumlah pengunjung pada obyek wisata
air bojongsari ( owabong ) perspektif marketing syariah.

Ferdinand, AugustyFerdinand, A. (2002). Kualitas Strategi Pemasaran. In Jurnal Sains
Pemasaran Indonesia (Vol. 1, Issue 1, pp. 107-119). https://ejournal. undip. ac.
id/index. php/jspi/article/view/1395. (2002). Kualitas Strategi Pemasaran. In
Jurnal Sains Pemasaran Indonesia (Vol. 1, Issue 1, pp. 107-119).
https://ejournal.undip.ac.id/index.php/jspi/article/view/13957

Green, P., Dan, M., Image, B., Kasus, S., Followers, P., & Twitter, A. (2020). pengaruh
green marketing dan brand image terhadap keputusan pembelian produk the body
shop indonesia (Studi Kasus Pada Followers Account Twitter
@TheBodyShoplindo). Jurnal lImiah M-Progress, 10(1), 1-9.
https://doi.org/10.35968/m-pu.v10i1.371

Jeon, H. M., Yoo, S. R., & Kim, S. H. (2020). The Relationships among Experience ,
Delight , and Recollection for Revisit Intention in Chocolate Exposition.

Kim, J. H. (2018). The Impact of Memorable Tourism Experiences on Loyalty
Behaviors: The Mediating Effects of Destination Image and Satisfaction. Journal
of Travel Research, 57(7), 856-870. https://doi.org/10.1177/0047287517721369

Kozak, M. (2010). Holiday taking decisions - The role of spouses. Tourism
Management, 31(4), 489-494. https://doi.org/10.1016/j.tourman.2010.01.014

Kristiutami, Y. P., & Syarifuddin, D. (2020). Pengaruh Pengalaman Museum
Experience Terhadap Kepuasan Pengunjung Di Museum Sri Baduga. Jurnal
Nusantara, 3(2), 1-13.
http://jurnal.akparda.ac.id/index.php/nusantara/article/download/28/7

Lee, S., Jeon, S., & Kim, D. (2011). The impact of tour quality and tourist satisfaction
on tourist loyalty: The case of Chinese tourists in Korea. Tourism Management,



32(5), 1115-1124. https://doi.org/10.1016/j.tourman.2010.09.016

Lin, C. H., & Kuo, B. Z. L. (2016). The Behavioral Consequences of Tourist
Experience. Tourism Management Perspectives, 18, 84-91.
https://doi.org/10.1016/j.tmp.2015.12.017

Loureiro, S. M. C. (2014). The role of the rural tourism experience economy in place
attachment and behavioral intentions. International Journal of Hospitality
Management, 40, 1-9. https://doi.org/10.1016/j.ijhm.2014.02.010

Marhanah, S., & Wahadi, W. H. (2016). pengunjung di taman margasatwa the
influence of tourism facilities and quality of service to customer satisfaction at
taman margasatwa. 13(1).

Martalia, D. (n.d.). masa pandemi di taman nasional baluran Pendahuluan. 9(2), 123-
146.

McNabb, D. E. (2018). Exploring Multivariate Statistics. Research Methods in Public
Administration and Nonprofit Management, 233-250.
https://doi.org/10.4324/9781315181158-21

Meng, F., Tepanon, Y., & Uysal, M. (2008). Measuring tourist satisfaction by attribute
and motivation: The case of a nature-based resort. Journal of Vacation Marketing,
14(1), 41-56. https://doi.org/10.1177/1356766707084218

Pratminingsih, S. (2014). Roles of Motivation and Destination Image in Predicting
Tourist Revisit Intention: A Case of Bandung — Indonesia. International Journal
of Innovation, Management and Technology, 5(1).
https://doi.org/10.7763/ijimt.2014.v5.479

Putri, R. A., Farida, N., & Dewi, R. S. (2014). Pengaruh Citra Destinasi, Fasilitas
Wisata Dan Experiential Marketing Terhadap Loyalitas Melalui Kepuasan. Jurnal
Ilmu Administrasi Bisnis, 4(1), 225-235.

Rageh, A., Melewar, T. C., & Woodside, A. (2013). Using netnography research
method to reveal the underlying dimensions of the customer/tourist experience.
Qualitative Market Research: An International Journal, 16(2), 126-149.
https://doi.org/10.1108/13522751311317558

Sanislow, C. A., Pine, D. S., Quinn, K. J., Kozak, M. J., Garvey, M. A., Heinssen, R.



K., Wang, P. S. E., & Cuthbert, B. N. (2010). Developing constructs for
psychopathology research: Research domain criteria. Journal of Abnormal
Psychology, 119(4), 631-639. https://doi.org/10.1037/a0020909

Sharma, P. (2019). Understanding memorable tourism experiences as the determinants
of tourists * behaviour. July 2018, 1-15. https://doi.org/10.1002/jtr.2278

Sleman, D. I. K. (n.d.). rawan bencana gunung merapi Pendahuluan. 9, 287-308.

Song, H. J, Lee, C. K., Park, J. A., Hwang, Y. H., & Reisinger, Y. (2015). The
Influence of Tourist Experience on Perceived Value and Satisfaction with Temple
Stays: The Experience Economy Theory. Journal of Travel and Tourism
Marketing, 32(4), 401-415. https://doi.org/10.1080/10548408.2014.898606

Stamboulis, Y., & Skayannis, P. (2003). Innovation strategies and technology for
experience-based  tourism.  Tourism  Management, 24(1), 35-43.
https://doi.org/10.1016/S0261-5177(02)00047-X

Stylos, N., Vassiliadis, C. A., Bellou, V., & Andronikidis, A. (2016). Destination
images, holistic images and personal normative beliefs: Predictors of intention to
revisit a destination. Tourism Management, 53, 40-60.
https://doi.org/10.1016/j.tourman.2015.09.006

Sugiyanto, E., & Sitohang, C. A. V. (n.d.). optimalisasi fungsi ruang terbuka hijau
sebagai ruang publik di taman ayodia kota. 205-218.

Tan, W. K. (2017). Repeat visitation: A study from the perspective of leisure constraint,
tourist experience, destination images, and experiential familiarity. Journal of
Destination Marketing and Management, 6(3), 233-242.
https://doi.org/10.1016/j.jdmm.2016.04.003

Trihayuningtyas, E., Wulandari, W., Adriani, Y., & Sarasvati, S. (2019). Media Sosial
Sebagai Sarana Informasi Dan Promosi Pariwisata Bagi Generasi Z Di Kabupaten
Garut. Tourism Scientific Journal, 4(1), 1. https://doi.org/10.32659/tsj.v4i1.46

Weng, J., Wong, C., Ka, I., Lai, W., Tao, Z., Weng, J., & Wong, C. (2019). Current
Issues in Tourism Sharing memorable tourism experiences on mobile social media
and how it influences further travel decisions and how it in fl uences further travel

decisions. Current Issues in Tourism, 0(0), 1-15.



https://doi.org/10.1080/13683500.2019.1649372

Yang, F. F. (n.d.). Faktor Faktor Yang ..... ( Kalebos) 489. 489-502.

Zhang, H. M., Peh, L. S., & Wang, Y. H. (2014). Servo motor control system and
method of auto-detection of types of servo motors. Applied Mechanics and
Materials, 496-500(1), 1510-1515.
https://doi.org/10.4028/www.scientific.net/ AMM.496-500.1510

Zhang, H., Wu, Y., & Buhalis, D. (2017). Journal of Destination Marketing &
Management A model of perceived image , memorable tourism experiences and
revisit intention. Journal of Destination Marketing & Management, June, 1-11.
https://doi.org/10.1016/j.jJdmm.2017.06.004



