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ABSTRAK 

Rino Sugiyanto (1603928), “Pengaruh Customer Perception dan Atribut Hotel 

Kapsul Terhadap Keputusan Menginap di Bobobox Kota Bandung” (survei 

terhadap tamu yang akan menginap di hotel bobobox kota bandung) di bawah 

bimbingan Dr. AH. Galihkusumah, S.ST., Par., MM. 

 

Penelitian ini bertujuan untuk mengetahui Gambaran customer perception dan 

hotel attribute serta bagaimana gambaran purchase decision. Hubungan antara 

variable customer perception dan hotel attribute terhadap purchase decision 

menjadi salah satu tujuan penelitian ini. Objek pada penelitian kali ini yaitu Hotel 

Kapsul Bobobox Kota Bandung dan jenis penelitian yang digunakan yaitu 

deskriptif dan verifikastid serta untuk metode yang digunakan adalah explonary 

survey. Sampel yang digunakan untuk kebutuhan peneltian yaitu sebenayak 97 

responden yang akan menginap atau berkunjung di Hotel Kapsul Bobobox Kota 

Bandung. Untuk membantu dalam melakukan pengolahan data penuli 

menggunakan bantuan aplikasi SPSS 25 for windows. Berdasarkan pengujian 

diperoleh hasil bahwa terdapat pengaruh secara simultan antara customer 

perception dan hotel attribute terhadap purchase decision. Secara parsial terdapat 

juga pengaruh antara variable customer perception dan hotel attribute terhadap 

purchase decision. 

 

Kata kunci: Customer Perception, Hotel Attribute, dan Purchase Decision. 
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ABSTRACT 

Rino Sugiyanto (1603928), "The Influence of Guest Perceptions and Capsule 

Hotel Attributes on Decisions to Stay at Bobobox Bandung City" (survey of 

guests who stay at bobobox hotels in Bandung city) under the guidance of Dr. 

AH. Galihkusumah, S.ST., Par., MM. 

 

This study aims to describe the customer perception and hotel attributes and how 

to describe the purchase decision. The relationship between customer perception 

variables and hotel attributes on purchase decisions is one of the objectives of this 

study. The object of this research is the Bobobox Capsule Hotel in Bandung City 

and the type of research used is descriptive and verification and the method used 

is an exploratory survey. The sample used for research needs is a total of 97 

respondents who will stay or visit the Bobobox Capsule Hotel in Bandung. To 

assist in proces the author's data using the help of the SPSS 25 for windows 

application. Based on the test, the results show that there is a simultaneous 

influence between customer perception and hotel attributes on purchase 

decisions. Partially, there is also an influence between the customer perception 

variable and the hotel attribute on the purchase decision. 

 

Keywords: Customer Perception, Hotel Attribute, dan Purchase Decision. 
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