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ABSTRAK 

 

Ailsa Qautzia Bachmid (1607484). Pengaruh Psychological Empowerment terhadap 

Workforce Agility pada Tenaga Kerja Pemasaran Digital di Wilayah Jabodetabek. Skripsi 

Program Studi Psikologi, Fakultas Ilmu Pendidikan, Universitas Pendidikan Indonesia, 

Bandung (2023). 

 

Abstrak: Penelitian ini bertujuan untuk mengetahui pengaruh psychological empowerment 

terhadap workforce agility pada tenaga kerja pemasaran digital di wilayah Jabodetabek. 

Metode yang digunakan adalah metode kuantitatif dengan subjek penelitian sebanyak 108 

responden yang dipilih menggunakan teknik snowball sampling.  Kuesioner terdiri dari 

skala Psychological Empowerment Questionnaire (PEQ) yang disusun oleh Spreitzer 

(2007), kemudian diterjemahkan oleh Armelia (2012) dan skala Workforce Agility 

Questionnaire (WAQ) yang dikembangkan oleh Alavi et al., (2014) dan diterjemahkan oleh 

Suri (2021).  Analisis data dilakukan dengan menggunakan teknik Regresi Linier 

Sederhana. Hasil penelitian menunjukkan bahwa terdapat pengaruh psychological 

empowerment terhadap workforce agility dengan koefisien korelasi sebesar 1,078, dengan 

demikian, workforce agility dipengaruhi oleh psychological empowerment dengan 

koefisien determinasi sebesar 57,1% yang artinya masih terdapat 42,9% prediktor lain.    

 

Kata kunci: Psychological empowerment, Workforce agilty, Pemasaran Digital 
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ABSTRACT 

 

Ailsa Qautzia Bachmid (1607484). Effect of Psychological Empowerment toward 

Workforce Agility of Digital Marketing Employee in the Jabodetabek region. Final Paper, 
Departement of Psychology, The Faculty of Education Science, Indonesia University of 

Education, Bandung (2023). 
 

Abstract: This research aims to determine the influence of psychological empowerment on 

workforce agility in the digital marketing employee in the Jabodetabek region. The method 

used is quantitative research with 108 respondents selected using the snowball sampling 

technique. The questionnaire consists of the Psychological Empowerment Questionnaire 
(PEQ) scale, developed by Spreitzer (2007), translated by Armelia (2012), and the 

Workforce Agility Questionnaire (WAQ) scale, developed by Alavi et al. (2014), and 

translated by Suri (2021). Data analysis was performed using Simple Linear Regression 
technique. The research results indicate that there is an influence of psychological 

empowerment on workforce agility, with a correlation coefficient of 1.078. Thus, workforce 

agility is influenced by psychological empowerment with a determination coefficient of 

57.1%, meaning that there are still 42.9% other predictors. 

 
Keywords: Psychological empowerment, Workforce agilty, Digital Marketing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR ISI 

 

BAB I PENDAHULUAN .................................................................................................. 1 

A. Latar Belakang ...................................................................................................... 1 

B. Pertanyaan Penelitian ........................................................................................... 5 

C. Tujuan Penelitian .................................................................................................. 5 

D. Manfaat Penelitian ................................................................................................ 5 

E. Sistematika Penelitian ........................................................................................... 6 

BAB II KAJIAN PUSTAKA............................................................................................. 7 

A. Psychological Empowerment ................................................................................. 7 

1. Definisi Psychological Empowerment ............................................................... 7 

2. Dimensi Psychological Empowerment .............................................................. 8 

3. Dampak Psychological Empowerment .............................................................. 9 

B. Workforce Agility .................................................................................................. 10 

1. Definisi Workforce Agility ................................................................................ 10 

2. Dimensi Workforce Agility ............................................................................... 10 

3. Faktor yang Mempengaruhi Workforce Agility ............................................ 11 

4. Dampak Workforce Agility .............................................................................. 11 

C. Kerangka Penelitian ............................................................................................ 12 

D. Hipotesis Penelitian ............................................................................................. 14 

BAB III METODE PENELITIAN ................................................................................. 15 

A. Desain Penelitian .................................................................................................. 15 

B. Populasi dan Sampel Penelitian ......................................................................... 15 

1. Populasi Penelitian .......................................................................................... 15 

2. Sampel dan Teknik Sampling ......................................................................... 15 

C. Variabel Penelitian dan Definisi Operasional ................................................... 16 

1. Variabel Penelitian .......................................................................................... 16 

2. Definisi Konseptual dan Definisi Operasional Variabel .................................. 16 

a. Psychological Empowerment ........................................................................... 16 

b. Workforce Agility .............................................................................................. 17 

D. Instrumen Penelitian ........................................................................................... 17 

1. Psychological Empowerment ........................................................................... 17 

2. Workforce Agility .............................................................................................. 20 

E. Prosedur Pengumpulan Data ............................................................................. 23 

F. Analisis Data ........................................................................................................ 23 



xii 
 

BAB IV HASIL DAN PEMBAHASAN ......................................................................... 23 

A. Hasil ...................................................................................................................... 23 

1. Gambaran Umum Partisipan ......................................................................... 23 

2. Gambaran Psychological Empowerment ........................................................ 24 

3. Gambaran Workforce Agility .......................................................................... 29 

    4.      Hasil Uji Hipotesis ........................................................................................... 33 

B. Pembahasan ......................................................................................................... 35 

C. Keterbatasan Penelitian ...................................................................................... 40 

BAB V KESIMPULAN, IMPLIKASI DAN REKOMENDASI .................................. 41 

A. Kesimpulan ........................................................................................................... 41 

B. Rekomendasi ........................................................................................................ 41 

DAFTAR PUSTAKA ...................................................................................................... 41 

LAMPIRAN ..................................................................................................................... 43 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

DAFTAR TABEL 

 

Tabel 3. 1 Kisi-kisi Instrumen PEQ .......................................................................18 

Tabel 3. 2 Penyekoran Instrumen PEQ ..................................................................18 

Tabel 3. 3 Kategori Skor Psychological Empowerment ........................................19 

Tabel 3. 4 Penyekoran Instrumen WAQ ................................................................20 

Tabel 3. 5 Kisi-kisi Instrumen WAQ .....................................................................21 

Tabel 3. 6 Kategori Skor Workforce Agility .........................................................21 

 

Tabel 4. 1 Gambaran Demografis Partisipan .........................................................23 

Tabel 4. 2 Hasil Penghitungan Statistik Psychological Empowerment .................25 

Tabel 4. 3 Kategori Psychological Empowerment Tenaga Kerja Pemasaran Digital 

di Jabodetabek ........................................................................................................25 

Tabel 4. 4 Gambaran Umum Psychological Empowerment Tenaga Kerja 

Pemasaran Digital di Jabodetabek .........................................................................25 

Tabel 4. 5 Gambaran Skor Rata-rata Dimensi Psychological Empowerment .......26 

Tabel 4. 6 Hasil Uji Beda Aspek Psychological Empowerment ............................27 

Tabel 4. 7 Hasil Penghitungan Statistik Workforce Agility ..................................29 

Tabel 4. 8 Kategori Workforce Agility Tenaga Kerja Pemasaran Digital di 

Jabodetabek ............................................................................................................29 

Tabel 4. 9 Gambaran Umum Workforce Agility Tenaga Kerja Pemasaran Digital 

di Jabodetabek ........................................................................................................30 

Tabel 4. 10 Gambaran Skor Rata-Rata Dimensi Workforce Agility .....................30 

Tabel 4. 11 Hasil Uji Beda Aspek Workforce Agility ...........................................31 

Tabel 4. 12 Analisis Regresi Model Summary ......................................................33 

Tabel 4. 13 Analisis Regresi Model Summary ......................................................33 

Tabel 4. 14 Koefisien Analisis ...............................................................................33 

 

DAFTAR GAMBAR 

Gambar 1 Bagan Kerangka Berpikir 14 

Gambar 2 Model Hubungan Variabel Independen dan Independen 15 

 

 

 

file:///E:/Downloads/(2021)%20SKRIPSI%20DAN%20PROPOSAL%20SKRIPSI/1.%20SKRIPSI/REVISI%20FINAL%20SKRIPSI/PASCA%20SIDANG/PRINT%20AILSA%20Q%20BACHMID_%20FULLDRAFT%20REVISI%20PASCA%20SIDANG%20SKRIPSI%20.docx%23_Toc144730346
file:///E:/Downloads/(2021)%20SKRIPSI%20DAN%20PROPOSAL%20SKRIPSI/1.%20SKRIPSI/REVISI%20FINAL%20SKRIPSI/PASCA%20SIDANG/PRINT%20AILSA%20Q%20BACHMID_%20FULLDRAFT%20REVISI%20PASCA%20SIDANG%20SKRIPSI%20.docx%23_Toc144730347


41 
 

 

DAFTAR PUSTAKA 

 

Aggarwal, A., Chand, P. K., Jhamb, D., & Mittal, A. (2020). Leader–member 

exchange, work engagement, and psychological withdrawal behavior: the 

mediating role of psychological empowerment. Frontiers in psychology, 11, 

423. 

Al-Faouri, A. H., Al-Nsour, M. M., & Al-Kasasbeh, M. M. (2014). The impact of 

workforce agility on organizational memory. Knowledge Management 

Research & Practice, 12(4), 432-442. 

 Bidhandi, R., & Valmohammadi, C. (2017). Effects of supply chain agility on 

profitability. Business Process Management Journal, 23(5), 1064-1082. 

Breu, K., Hemingway, C. J., Strathern, M., & Bridger, D. (2002). Workforce agility: 

the new employee strategy for the knowledge economy. Journal of 

Information technology, 17(1), 21-31. 

Boston Consulting Group. (2020, October 29). Flipping the Odds of Digital 

Transformation Success. Boston Consulting Group. Retrieved August 30, 

2023, from https://www.bcg.com/publications/2020/increasing-odds-of-

success-in-digital-transformation 

Candelo, E. (2019). Marketing innovations in the automotive industry: Meeting the 

challenges of the digital age. Springer. 

Cho, J., Laschinger, H. S., and Wong, C. (2006). Workplace empowerment, work 

engagement and organizational commitment of new graduate nurses. Nurs. 

Leadersh. 19, 43–60. doi: 10.12927/cjnl.2006.18368. 

Chonko, L. B., & Jones, E. (2005). The need for speed: Agility selling. Journal of 

Personal Selling and Sales Management 25(4), 373-384. 

Codit. (2020, October 30). Industry 4.0 - Marketing vs. Reality and Obstacles in 

Digital Projects. Retrieved September 29, 2022, from 

https://www.codit.eu/blog/industry-4-0-marketing-vs-reality-and -

obstacles-in-digital-projects/?country_sel=be 

Cyfert, S., Szumowski, W., Dyduch, W., Zastempowski, M., & Chudziński, P. 

(2022). The power of moving fast: responsible leadership, psychological 

empowerment and workforce agility in energy sector firms. Heliyon, 8(10). 

Deepak, R. K. A., & Jeyakumar, S. (2019). Marketing management. Educreation 

Publishing. 



42 
 

Gera, G., Gera, B., & Mishra, A. (2019). Role of Agile marketing in the present 

era. International Journal of Technical Research & Science, 4(5), 40-44. 

Guerrero, S., Chênevert, D., Vandenberghe, C., Tremblay, M., & Ayed, A. K. B. 

(2018). Employees’ psychological empowerment and performance: how 

customer feedback substitutes for leadership. Journal of Services 

Marketing. 

Hosein, Z. Z. & Yousefi, A., (2012).The Role of Emotional Intelligence on 

Workforce Agility in the Workplace. International Journal of Psychological 

Studies; 4, (3), 48-61. 

Joiner, B. (2019). Leadership Agility for organizational agility. Journal of Creating 

Value, 5(2), 139-149. 

KEMENTERIAN KOORDINATOR BIDANG PEREKONOMIAN REPUBLIK 

INDONESIA. (2018, April 12). Pemerintah Beri Perhatian Khusus pada 

Jabodetabek. KEMENTERIAN KOORDINATOR BIDANG 

PEREKONOMIAN REPUBLIK INDONESIA. Retrieved August 25, 2023, 

from https://ekon.go.id/publikasi/detail/1425/pemerintah-beri-perhatian-

khusus-pada-jabodetabekpunjur 

Liu, H. M. (2021). Effect of partnership quality on SMEs success: Mediating role 

of coordination capability and organisational agility. Total quality 

management & business excellence, 32(15-16), 1786-1802. 

Meredith, S., & Francis, D. (2000). Journey towards agility: the agile wheel 

explored. The TQM Magazine. 

Moura, D., Orgambídez-Ramos, A., and de Jesus, S. N. (2015). Psychological 

empowerment and work engagement as predictors of work satisfaction: a 

sample of hotel employees. J. Spat. Organ. Dyn. 3, 125–134. 

Muduli, A. (2013). Workforce Agility: A Review of Literature. IUP Journal of 

Management Research, 12(3). 

Muduli, A. (2017). Workforce agility: Examining the role of organizational 

practices and psychological empowerment. Global Business and 

Organizational Excellence, 36(5), 46-56. 

Muduli, A., & Pandya, G. (2018). Psychological empowerment and workforce 

agility. Psychological Studies, 63(3), 276-285. 

Muduli, A., & Pandya, G. (2018). Psychological empowerment and workforce 

agility. Psychological Studies, 63(3), 276-285. 

Mulla, T. (2021, August 12). Marketing Agility: a brief guide for businesses. 

Scroogemarketer. Retrieved September 22, 2022, from 



43 
 

https://www.scroogemarketer.com/post/marketing-agility-a-brief-guide-

for-businesses 

Nadhira Putri, D., & Mangundjaya, W. (2020). Examining the effects of 

organizational learning on workforce agility through psychological 

empowerment. Open Journal for Psychological Research, 4(2). 

Natapoera, M. P., & Mangundjaya, W. L. (2020). The Effect of Employee 

Involvement and Work Engagement on Workforce Agility. 

Pasigai, M. A. (2010). Pentingnya Konsep Dan Strategi Pemasaran Dalam 

Menghadapi Persaingan Bisnis. Jurnal Ekonomi Balance, 6(2), 51-56. 

Paul, M., Jena, L. K., & Sahoo, K. (2020). Workplace spirituality and workforce 

agility: a psychological exploration among teaching professionals. Journal 

of religion and health, 59(1), 135-153. 

Permarupan, P. Y., Al Mamun, A., Samy, N. K., Saufi, R. A., & Hayat, N. (2020). 

Predicting nurses burnout through quality of work life and psychological 

empowerment: A study towards sustainable healthcare services in 

Malaysia. Sustainability, 12(1), 388. 

Sachdeva, P., & Kumar, D. (2022). Strategic Marketing: Agile Marketing 

Developments. Journal of Positive School Psychology, 6575-6589. 

Sayyid, M. (2020). Strategi Pemasaran Bisnis Farmasi. Zifatama Jawara. 

Shah, Z. D., Majidian Fard, M. B., Lataifian, A., Farahani, R., & Sahebi, M. (2017). 

Examining the relationship between empowerment and organizational 

agility and organizational entrepreneurship in Education Ministry 

Employees of Lorestan Province. Palma Journal, 16(3), 134-140. 

Sherehiy, B., & Karwowski, W. (2014). The relationship between work 

organization and workforce agility in small manufacturing enterprises. 

International Journal of Industrial Ergonomics, 44(3), 466-473. 

Spreitzer, G. M. (1995). Psychological empowerment in the workplace: 

Dimensions, measurement, and validation. Academy of management 

Journal, 38(5), 1442-1465. 

Spreitzer, G. M. (2007). Toward the integration of two perspectives: A review of 

social-structural and psychological empowerment at work. The Handbook 

of Organizational Behavior. C. Cooper et J. Barling, dir. Thousand Oaks, 

CA: Sage Publications. 

Sumukadas, N., & Sawhney, R. (2004). Workforce agility through employee 

involvement. Iie Transactions, 36(10), 1011-1021. 

https://www.scroogemarketer.com/post/marketing-agility-a-brief-guide-for-businesses
https://www.scroogemarketer.com/post/marketing-agility-a-brief-guide-for-businesses


44 
 

Sya, I. S., & Mangundjaya, W. (2020, August). The Moderating Effect of Perceived 

Organizational Support in Relationship between Affective Commitment and 

Workforce Agility in Workplace. In ICAS-PGS 2019: Proceedings of the 

3rd International Conference on Administrative Science, Policy, and 

Governance Studies, ICAS-PGS 2019, October 30-31, Universitas 

Indonesia, Depok. Indonesia (p. 140). European Alliance for Innovation. 

Thomas, J. (2020). Marketing concept: examining AMA definitions, evolution, 

influences. In Seventeenth AIMS International Conference on Management. 

Kerala: Indian Institute of Management Kozhikode. 

Thomas, K. W., & Velthouse, B. A. (1990). Cognitive elements of empowerment: 

An “interpretive” model of intrinsic task motivation. Academy of 

management review, 15(4), 666-681. 

Varshney, D., & Varshney, N. K. (2020). Workforce agility and its links to 

emotional intelligence and workforce performance: A study of small 

entrepreneurial firms in India. Global Business and Organizational 

Excellence, 39(5), 35-45. 

Wijoyo, H. (2021). Manajemen Pemasaran. Insan Cendekia Mandiri. 

Yohn, D. L. (2019, January 8). Marketing Matters Now More Than Ever. Forbes. 

Retrieved September 22, 2022, from 

https://www.forbes.com/sites/deniselyohn/2019/01/08/marketing-matters-

now-more-than-ever/?sh=256da51e117a 

 

https://www.forbes.com/sites/deniselyohn/2019/01/08/marketing-matters-now-more-than-ever/?sh=256da51e117a
https://www.forbes.com/sites/deniselyohn/2019/01/08/marketing-matters-now-more-than-ever/?sh=256da51e117a

	LEMBAR PERNYATAAN
	UCAPAN TERIMA KASIH
	DAFTAR PUSTAKA

