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ABSTRAK 

Penelitian ini dilakukan dengan tujuan untuk menganalisis kegiatan inovasi model 

bisnis wisata yang dilakukan oleh bisnis kopi Aming Pontianak, dimana kopi 

Aming sebelumnya merupakan bisnis produksi kopi bubuk dan melakukan kegiatan 

inovasi pada model bisnisnya menjadi bisnis wisata berupa kedai kopi. Penelitian 

ingin mengetahui jenis inovasi apa yang sebenarnya dilaksanakan oleh bisnis kopi 

Aming Pontianak, dan pengalaman dari wisatawan yang berkunjung ke kedai kopi 

Aming. Metode penelitian ini menggunakan deskriptif kualitatif untuk memberikan 

gambaran secara jelas dan mendalam pada hasil penelitian. Partisipan pada 

penelitian ini ialah pendiri bisnis wisata kopi Aming dan 15 wisatawan yang 

berkunjung ke kedai kopi Aming Pontianak. Hasil penelitian menunjukkan bahwa 

kegiatan inovasi model bisnis dapat meningkatkan pemasaran pada bisnis kopi 

Aming Pontianak. 

Kata kunci : Inovasi model bisnis, model bisnis, pemasaran, pengalaman 

wisatawan, wisata kopi 
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ABSTRACT 

This research was conducted with the aim of analyzing the tourism business model 

innovation activities carried out by Aming Pontianak's coffee business, where 

Aming coffee was previously a ground coffee production business and carried out 

innovation activities in its business model to become a tourism business in the form 

of coffee shops. The research wants to find out what types of innovations are 

actually carried out by the Aming Pontianak coffee business, and the experiences 

of tourists visiting Aming's coffee shops. This research method uses descriptive 

qualitative to provide a clear and in-depth description of the research results. 

Participants in this study were the founder of the Aming coffee tourism business 

and 15 tourists who visited the Aming Pontianak coffee shop. The results of the 

study show that business model innovation activities can improve marketing in the 

Aming Pontianak coffee business. 

Keywords: Business model innovation, business model, marketing, tourist 

experience, coffee tourism 



DAFTAR ISI 

LEMBAR HAK CIPTA ............................................................................................................ 2 

LEMBAR PERNYATAAN .................................................................................................... 4 

KATA PENGANTAR ............................................................................................................. 5 

ABSTRAK ............................................................................................................................... 6 

DAFTAR ISI............................................................................................................................ 8 

DAFTAR TABEL ................................................................................................................. 10 

DAFTAR GAMBAR ............................................................................................................. 11 

DAFTAR LAMPIRAN ......................................................................................................... 12 

BAB I PENDAHULUAN ...................................................................................................... 20 

1.1 Latar Belakang Penelitian .......................................................................................... 20 

1.2 Rumusan Masalah ...................................................................................................... 22 

1.3 Tujuan Penelitian ........................................................................................................ 22 

1.4 Manfaat Penelitian ...................................................................................................... 22 

1.5 Sistematika Penelitian ................................................................................................ 22 

BAB II KAJIAN PUSTAKA ................................................................................................ 24 

2.1 Proses Inovasi Pada Model Bisnis ............................................................................. 24 

2.2 Pengalaman Wisatawan Pada Wisata Kedai Kopi .................................................. 27 

2.3 Penelitian terdahulu .................................................................................................... 31 

2.4 Kerangka Pemikiran .................................................................................................. 33 

BAB III Metodologi Penelitian ............................................................................................ 36 

3.1 Design Penelitian ......................................................................................................... 36 

3.2 Partisipan Dan Tempat Penelitian ............................................................................ 36 

3.3 Pengumpulan Data ...................................................................................................... 37 

3.4 Analisis Data ................................................................................................................ 40 

3.5 Uji Validasi Data ......................................................................................................... 42 

BAB IV  Temuan Dan Pembahasan .................................................................................... 46 

4.1 Gambaran Umum Lokasi Penelitian ......................................................................... 46 

4.1.1 Profil Kedai kopi Aming Pontianak ................................................................... 46 

4.2 Deskripsi Temuan Penelitian ..................................................................................... 46 

4.2.1 Keterkaitan antara inovasi model bisnis wisata dengan bisnis awal kopi 

Aming Pontianak .......................................................................................................... 47 



9 
 

4.2.3 Pengalaman wisatawan selama berkunjung dikedai kopi Aming Pontianak 56 

4.3 Pembahasan Hasil Temuan ........................................................................................ 65 

4.3.1 Diversifikasi sebagai inovasi model bisnis wisata ............................................. 65 

4.3.2 Implikasi bisnis wisata kedai kopi terhadap pengalam wisatawan ................. 66 

BAB V Kesimpulan, Implikasi Dan Rekomendasi ............................................................ 68 

5.1 Kesimpulan .................................................................................................................. 68 

5.2 Implikasi Dan Rekomendasi ...................................................................................... 70 

Lampiran ............................................................................................................................... 72 

 

 

  



10 
 

DAFTAR TABEL 

Tabel 3. 1 Sasaran penelitian pertama......................................................................... 37 

Tabel 3. 2 Sasaran penelitian kedua ............................................................................ 39 

Tabel 3. 3 Teknis pengumpulan data .......................................................................... 39 

Tabel 3. 4 Analisis data ............................................................................................... 41 

Tabel 4. 1 Hasil Koding Wawancara Proses koding keterkaitan Inovasi model bisnis 

wisata dengan bisnis awal kopi Aming ....................................................................... 47 

Tabel 4. 2 Hasil Koding Wawancara Pengalaman Wisatawan Selama Berkunjung Ke 

Kedai Kopi Aming Pontianak ..................................................................................... 56 

 

 

 

 

  



11 
 

DAFTAR GAMBAR 

Gambar 2. 1 Blok Bangunan Model Bisnis Canvas .................................................... 25 

Gambar 2. 2 Orkestra pengalaman wisatawan ............................................................ 30 

Gambar 3. 1 Lokasi Aming Kopi Pontianak ............................................................... 37 

Gambar 4. 1 Logo kopi Aming ................................................................................... 52 

Gambar 4. 2 Proses penyeduhan kopi Aming ............................................................. 52 

Gambar 4. 3 Penyediaan fasilitas colokan disetiap meja ............................................ 54 

Gambar 4. 4 Aktivitas pengantaran pesanan ke meja ................................................. 54 

Gambar 4. 5 Platform Facebook kopi Aming ............................................................. 52 

Gambar 4. 6 Platform Instagram kopi Aming ............................................................. 52 

Gambar 4. 7 Media liput kopi Aming ......................................................................... 53 

 

  



12 
 

DAFTAR LAMPIRAN 

Lampiran 1 Surat Keputusan Pembimbing ................................................................. 72 

Lampiran 2 Surat Penelitian ........................................................................................ 72 

Lampiran 3 Proses Bimbingan Skripsi ........................................................................ 73 

Lampiran 4 Pedoman Wawancara .............................................................................. 73 

Lampiran 5 Hasil Koding Wawancara ........................................................................ 76 

Lampiran 6 Dokumentasi Penulis ............................................................................... 80 

  



13 
 

DAFTAR PUSTAKA 

 

Abdurrahman, M. F., Daryanto, A., & Nuraisyah, A. (2021). COFFEE TO GO 

MARKETING MIX ( 7P ) ANALYSIS TO IMPROVE CUSTOMER 

SATISFACTION ( CASE STUDY KATUHU COFFEE ). 2(2), 70–79. 

https://doi.org/http://dx.doi.org/10.17358/brcs.2.2.70 

Adiwinata, N. N., Sumarwan, U., & Simanjuntak, M. (2021). FAKTOR-FAKTOR 

YANG MEMENGARUHI PERILAKU KONSUMSI KOPI DI ERA PANDEMI 

COVID-19. 14(2), 189–202. 

https://doi.org/http://dx.doi.org/10.24156/jikk.2021.14.2.189 

Agribisnis, M., Tanjungpura, U., Laut, B., Tenggara, P., Pontianak, K., & Barat, K. 

(2020). KEPUASAN DAN LOYALITAS PELANGGAN AMING COFFEE : 

EXPERIENTIAL MARKETING. 22(2), 335–346. 

Aji, S. B., Herlina, H., & Purnomo, B. H. (2020). Application of Business Model 

Canvas in Production and Marketing of Solog (Analogue Sausage). Food 

ScienTech Journal, 2(1), 35. https://doi.org/10.33512/fsj.v2i1.8137 

Berampu, L. T., Sirojuzilam, Sutarman, & Sembiring, B. K. F. (2019). The 

relationship of consumer preference, value creation, and global supply chain in 

the third wave coffee business in sumatera utara, Indonesia. International 

Journal of Supply Chain Management, 8(6), 731–736. 

Bouwman, H., Nikou, S., & de Reuver, M. (2019). Digitalization, business models, 

and SMEs: How do business model innovation practices improve performance 

of digitalizing SMEs? Telecommunications Policy, 43(9), 101828. 

https://doi.org/10.1016/j.telpol.2019.101828 

Breier, M., Kallmuenzer, A., Clauss, T., Gast, J., Kraus, S., & Tiberius, V. (2021). 

The role of business model innovation in the hospitality industry during the 

COVID-19 crisis. International Journal of Hospitality Management, 92, 102723. 

https://doi.org/10.1016/j.ijhm.2020.102723 

Cano-marquina, A., Tarín, J. J., & Cano, A. (2013). Maturitas The impact of coffee 

on health. Maturitas, 75(1), 7–21. 

https://doi.org/10.1016/j.maturitas.2013.02.002 

Carvalho, L., Galina, S., & Sánchez-hernández, M. I. (2019). An international 

perspective of the business incubators ’ perception about business model canvas 

for startups. 1–11. https://doi.org/10.1002/tie.22112 

Chen, H. T., & Lin, Y. T. (2018). A study of the relationships among sensory 

experience, emotion, and buying behavior in coffeehouse chains. Service 

Business, 12(3), 551–573. https://doi.org/10.1007/s11628-017-0354-5 

de Vasconcelos Teixeira, L. (2020). The consumption of experiences in specialty 



14 
 

coffee shops. In Coffee Consumption and Industry Strategies in Brazil: A 

Volume in the Consumer Science and Strategic Marketing Series. Elsevier Inc. 

https://doi.org/10.1016/B978-0-12-814721-4.00010-X 

Eiseman, D., & Jonsson, M. (2019). Leveraging the coffee experience as a tool for 

engagement with climate change. Qualitative Market Research, 22(4), 570–581. 

https://doi.org/10.1108/QMR-07-2018-0084 

Euchner, J. (2019). Business Model Innovation: An Interview with Alex Osterwalder. 

Research Technology Management, 62(4), 12–18. 

https://doi.org/10.1080/08956308.2019.1613114 

Fadli, M. R. (2021). Memahami desain metode penelitian kualitatif. 21(1), 33–54. 

https://doi.org/10.21831/hum.v21i1. 

Ferreira, J., Ferreira, C., & Bos, E. (2021). Spaces of consumption, connection, and 

community: Exploring the role of the coffee shop in urban lives. Geoforum, 

119(December 2020), 21–29. https://doi.org/10.1016/j.geoforum.2020.12.024 

Gautama Himawan, A., & Rahadi, R. A. (2020). Customer Preferences on Coffee 

Shop Consumptions: a Conceptual Model. Advanced International Journal of 

Business, Entrepreneurship and SMEs, 2(3), 19–32. 

https://doi.org/10.35631/aijbes.23003 

Geissdoerfer, M., Savaget, P., & Evans, S. (2017). The Cambridge Business Model 

Innovation Process. Procedia Manufacturing, 8(October 2016), 262–269. 

https://doi.org/10.1016/j.promfg.2017.02.033 

Geissdoerfer, M., Vladimirova, D., & Evans, S. (2018). Sustainable business model 

innovation : A review. Journal of Cleaner Production, 198, 401–416. 

https://doi.org/10.1016/j.jclepro.2018.06.240 

Gumilang, G. S. (2016). METODE PENELITIAN KUALITATIF DALAM BIDANG 

BIMBINGAN DAN KONSELING. 2(2). 

Han, H., Lee, K. S., Song, H. J., Lee, S., & Chua, B. L. (2019). Role of coffeehouse 

brand experiences (sensory/affective/intellectual/behavioral) in forming patrons’ 

repurchase intention: Impact of switching costs. Journal of Hospitality and 

Tourism Insights, 3(1), 17–35. https://doi.org/10.1108/JHTI-03-2019-0044 

Haritaoglu, G., KOrkmaz, A. T., & Burnaz, S. (2022). A field study on sensory cues 

and customer revisit intention. Pressacademia, 9, 105–114. 

https://doi.org/10.17261/pressacademia.2022.1634 

Hasibuan, S. A. F., Harahap, R. H., & Purwoko, A. (2021). Peran Pemuda Dalam 

Pengembangan Usaha Kopi Di Kawasan Wisata Simarjarunjung. Perspektif, 

10(2), 644–655. https://doi.org/10.31289/perspektif.v10i2.4970 

Hasyim, M., Arafah, B., & Kuswarini, P. (2020). The new Toraja destination: Adding 

value “Toraja coffee” of the sustainable tourism development. IOP Conference 



15 
 

Series: Earth and Environmental Science, 575(1), 1–11. 

https://doi.org/10.1088/1755-1315/575/1/012072 

Heikkilä, M., & Bouwman, H. (2020). From strategic goals to business model 

innovation paths : an exploratory study. Journal of Small Business and 

Enterprise Development, 25(1), 107–128. https://doi.org/10.1108/JSBED-03-

2017-0097 

Ibarra, D., Ganzarain, J., & Igartua, J. I. (2018). Business model innovation through 

Industry 4.0: A review. Procedia Manufacturing, 22, 4–10. 

https://doi.org/10.1016/j.promfg.2018.03.002 

Jourdain, P., Cedex, T., Cannella, A., Huy, Q., Eisenhardt, K., Ener, H., Gruber, M., 

Gupta, A., Hambrick, D., Reiche, S., Ricart, J. E., Westphal, J., & Wright, M. 

(2017). The Genesis and Metamorphosis of Novelty Imprints : How Business 

Model Innovation Emerges in Young Ventures The Genesis and Metamorphosis 

of Novelty Imprints : How Business Model Innovation Emerges in Young 

Ventures University of Toulouse University of Na. 

Keiningham, T., Aksoy, L., Bruce, H. L., Cadet, F., Clennell, N., Hodgkinson, I. R., 

& Kearney, T. (2020). Customer experience driven business model innovation. 

Journal of Business Research, 116(January), 431–440. 

https://doi.org/10.1016/j.jbusres.2019.08.003 

Kim, S. H., Kim, M. S., & Lee, D. H. (2016). The effects of personality traits and 

congruity on customer satisfaction and brand loyalty: Evidence from coffee shop 

customers. In Advances in Hospitality and Leisure (Vol. 12). 

https://doi.org/10.1108/S1745-354220160000012001 

Kukkamalla, P. K., Bikfalvi, A., & Arbussa, A. (2020). The new BMW: business 

model innovation transforms an automotive leader. Journal of Business Strategy, 

42(4), 268–277. https://doi.org/10.1108/JBS-02-2020-0021 

Lagrasta, F. P., Pontrandolfo, P., & Scozzi, B. (2021). Circular economy business 

models for the Tanzanian coffee sector: A teaching case study. Sustainability 

(Switzerland), 13(24). https://doi.org/10.3390/su132413931 

Lee, W. S., Moon, J., & Song, M. (2018). Attributes of the coffee shop business 

related to customer satisfaction. Journal of Foodservice Business Research, 

21(6), 628–641. https://doi.org/10.1080/15378020.2018.1524227 

Mohamud, S. S., Khalifa, G. S. A., & Abuelhassan, A. E. (2017). Investigating the 

Antecedents of Coffee Shop. 1(4), 1–14. 

Moliner, M. Á., Monferrer, D., Estrada, M., & Rodríguez, R. M. (2019). 

Environmental sustainability and the hospitality customer experience: A study in 

tourist accommodation. Sustainability (Switzerland), 11(19). 

https://doi.org/10.3390/su11195279 



16 
 

Müller, J. M. (2019). Business model innovation in small- and medium-sized 

enterprises: Strategies for industry 4.0 providers and users. Journal of 

Manufacturing Technology Management, 30(8), 1127–1142. 

https://doi.org/10.1108/JMTM-01-2018-0008 

Murdiyanto, E. (2020). Metode penelitian kualitatif. 

Musfar, T. F., Pratiwi, D., Sitepu, R. F., & T, E. R. (2022). Business Development 

Design Using the Business Model Canvas ( BMC ) Approach and Swot Analysis 

for One Alumni Coffee Pekan Baru. 2(12), 4377–4386. 

https://doi.org/https://doi.org/10.55927/mudima.v2i12.2078 

Nosratabadi, S., Mosavi, A., & Shamshirband, S. (2019). Sustainable Business 

Models : A Review. 1–30. https://doi.org/10.3390/su11061663 

Novan, N., Kalsum, E., & Lestari, L. (2021). Pontianak Coffee Shop. JMARS: Jurnal 

Mosaik Arsitektur, 9(1), 243. https://doi.org/10.26418/jmars.v9i1.45090 

Nugrahani, F. (2014). Metode Penelitian Kualitatif dalam Penelitian Pendidikan 

Bahasa. 

Ojasalo, J., & Ojasalo, K. (2018). Service Logic Business Model Canvas. Journal of 

Research in Marketing and Entrepreneurship. https://doi.org/10.1108/JRME-06-

2016-0015 

Oktafarel, K. M., Khouw, M., Augusta, D. N., Arifin, A., Ekomadyo, A. S., & 

Susanto, V. (2021). Indonesian Coffee Culture and Heritage: Demystifying the 

Heritage Value of Coffee Shops inside Historical Buildings in Jakarta and 

Bandung. Local Wisdom : Jurnal Ilmiah Kajian Kearifan Lokal, 13(1). 

https://doi.org/10.26905/lw.v13i1.5088 

Osterwalder, A., Pigneur, Y., Smith, A., & Movement, T. (2010). Business Model 

Generation. John Wiley & Sons, Inc. 

Pangaribuan, C. H., Sofia, A., & Martinus Fieser Sitinjak. (2020). FACTORS OF 

COFFEE SHOP REVISIT INTENTION AND WORD-OF- MOUTH 

MEDIATED BY CUSTOMER SATISFACTION. Journal of Management and 

Business, 19(1), 1–14. https://doi.org/https://doi.org/10.24123/jmb.v19i1 

Parida, V., Sjödin, D., & Reim, W. (2019). Reviewing literature on digitalization, 

business model innovation, and sustainable industry: Past achievements and 

future promises. Sustainability (Switzerland), 11(2). 

https://doi.org/10.3390/su11020391 

Pearce, P. (2011). Tourist Behaviour and the Contemporary World. In Tourist 

Behaviour and the Contemporary World. 

https://doi.org/10.21832/9781845412234 

Pearce, P. L., & Mohammadi, Z. (2021). Building the orchestra model of tourist 

experience, integration and examples. Routledge Handbook of the Tourist 



17 
 

Experience, 50–63. https://doi.org/10.4324/9781003219866-6 

Pearce, P., & Zare, S. (2011). The orchestra model as the basis for teaching tourism 

experience design. Journal of Hospitality and Tourism Management. 

https://doi.org/10.1016/j.jhtm.2017.01.004 

Rachinger, M., Rauter, R., Müller, C., Vorraber, W., & Schirgi, E. (2019). 

Digitalization and its influence on business model innovation. Journal of 

Manufacturing Technology Management, 30(8), 1143–1160. 

https://doi.org/10.1108/JMTM-01-2018-0020 

Rahardjo, B., Hasbullah, R., & Taqi, F. M. (2019). Coffee Shop Business Model 

Analysis. Integrated Journal of Business and Economics, 3(2), 140. 

https://doi.org/10.33019/ijbe.v3i2.153 

Ritter, T., & Lettl, C. (2018). The wider implications of business-model research. 

Long Range Planning, 51(1), 1–8. https://doi.org/10.1016/j.lrp.2017.07.005 

Salwin, M., Jacyna-Gołda, I., Kraslawski, A., & Waszkiewicz, A. E. (2022). The Use 

of Business Model Canvas in the Design and Classification of Product-Service 

Systems Design Methods. Sustainability (Switzerland), 14(7). 

https://doi.org/10.3390/su14074283 

Samoggia, A., Del Prete, M., & Argenti, C. (2020). Functional needs, emotions, and 

perceptions of coffee consumers and non-consumers. Sustainability 

(Switzerland), 12(14). https://doi.org/10.3390/su12145694 

Samoggia, A., & Riedel, B. (2019). Consumers ’ Perceptions of Coffee Health 

Benefits and Motives for Coffee Consumption and Purchasing. 

https://doi.org/10.3390/nu11030653 

Shaker Ardekani, R., & Rath, J. (2020). Coffee people in Tehran, Glasgow and 

Amsterdam. Journal of Consumer Culture, 20(1), 122–140. 

https://doi.org/10.1177/1469540517736557 

Sidiq, U., & Choiri, M. (2019). METODE PENELITIAN KUALITATIF DI BIDANG 

PENDIDIKAN (A. Mujahidin (ed.)). CV. Nata Karya. 

Simanjuntak, M. (2021). Designing of Service Dominant Logic and Business Model 

Canvas: Narrative Study of Village Tourism. Golden Ratio of Marketing and 

Applied Psychology of Business, 1(2), 73–80. 

https://doi.org/10.52970/grmapb.v1i2.60 

Sjödin, D., Parida, V., Jovanovic, M., & Visnjic, I. (2020). Value Creation and Value 

Capture Alignment in Business Model Innovation: A Process View on Outcome-

Based Business Models. Journal of Product Innovation Management, 37(2), 

158–183. https://doi.org/10.1111/jpim.12516 

Smajlović, S., Umihanić, B., & Turulja, L. (2019). The interplay of technological 

innovation and business model innovation toward company performance. 



18 
 

Management (Croatia), 24(2), 63–79. https://doi.org/10.30924/mjcmi.24.2.5 

Sort, J. C., & Nielsen, C. (2018). Using the business model canvas to improve 

investment processes. Journal of Research in Marketing and Entrepreneurship, 

20(1), 10–33. https://doi.org/10.1108/JRME-11-2016-0048 

Sumarni, N., Suroso, & Suherman, E. (2020). DEVELOPMENT OF 

SANGGABUANA COFFEE PRODUCT INNOVATION THROUGH PRODUCT 

DIVERSIFICATION (CASE STUDY IN BUMDES BUANAMEKAR BUSINESS 

IN MEKARBUANA VILLAGE, KARAWANG). 18(November). 

https://doi.org/10.36276/mws.v21i1.453 

Suryadi, N., Anggraeni, R., & Permadi, F. (2020). Initial Identification for 

Development Value Co-Creation Triadic Business Model Innovation: the Case 

of Malang Coffee Industry. Jurnal Aplikasi Manajemen, 18(3), 539–547. 

https://doi.org/10.21776/ub.jam.2020.018.03.14 

Therisea, Sunarti, & Juliansyah, E. (2021). PHYSICAL DISTANCING 

PENGUNJUNG WARUNG KOPI PADA MASA PANDEMI COVID-19 DI 

KOTA SINTANG FACTORS RELETED TO THE IMPLEMENTATION OF 

PHYSICAL DISTANCING FOR COFFE SHOP VISITORS DURING THE 

COVID-19 PANDEMIC IN SINTANG CITY . 

Urban, M., Klemm, M., Ploetner, K. O., & Hornung, M. (2018). Airline 

categorisation by applying the business model canvas and clustering algorithms. 

Journal of Air Transport Management, 71(xxxx), 175–192. 

https://doi.org/10.1016/j.jairtraman.2018.04.005 

Wang, M. jung, Chen, L. H., Su, P. an, & Morrison, A. M. (2019). The right brew? 

An analysis of the tourism experiences in rural Taiwan’s coffee estates. Tourism 

Management Perspectives, 30(February), 147–158. 

https://doi.org/10.1016/j.tmp.2019.02.009 

Wijayanti, N., & Hidayat, H. H. (2020). Business Model Canvas (BMC) sebagai 

Strategi Penguatan Kompetensi UMKM Makanan Ringan di Kabupaten 

Kebumen, Jawa Tengah. Jurnal Agroindustri Halal, 6(2), 114–121. 

https://doi.org/10.30997/jah.v6i2.2631 

Woyesa, T., & Kumar, S. (2021). Potential of coffee tourism for rural development in 

Ethiopia: a sustainable livelihood approach. Environment, Development and 

Sustainability, 23(1), 815–832. https://doi.org/10.1007/s10668-020-00610-7 

Yang, M., Evans, S., Vladimirova, D., & Rana, P. (2017). Value uncaptured 

perspective for sustainable business model innovation. Journal of Cleaner 

Production, 140, 1794–1804. https://doi.org/10.1016/j.jclepro.2016.07.102 

Yulia, Y., Bahtera, N. I., Evahelda, E., Hayati, L., & Bahtera, N. T. (2020). Business 

Development Strategy Using Business Model Canvas Approach. Jurnal Muara 

Ilmu Ekonomi Dan Bisnis, 4(1), 106. https://doi.org/10.24912/jmieb.v4i1.7563 



19 
 

Yuliani, W. (2018). METODE PENELITIAN DESKRIPTIF KUALITATIF DALAM 

PERSPEKTIF BIMBINGAN DAN KONSELING. Quanta, 2(2), 83–91. 

https://doi.org/10.22460/q.v1i1p1-10.497 

Zainuddin, A., Magfiroh, I. S., Setyawati, I. K., Rahman, R. Y., & Suciati, L. P. 

(2022). PENGEMBANGAN USAHA “ PAKIS FRUIT COFFEE ” MELALUI 

BUSINESS MODEL CANVAS DALAM RANGKA MEWUJUDKAN 

KEMANDIRIAN EKONOMI MASYARAKAT DESA PAKIS. 2(6), 45–51. 

https://doi.org/https://doi.org/10.1234/jpm.v2i6.407.g288 

Zulkarnain, Saputra, M. G., & Silvia, D. (2020). STRATEGI PENGEMBANGAN 

BISNIS MELALUI PENDEKATAN BUSINESS MODEL CANVAS PADA PT 

PITU KREATIF BERKAH. Journal Industrial Servicess, 6(1). 

https://doi.org/http://dx.doi.org/10.36055/jiss.v6i1.9476 

 

 

  


