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ABSTRAK 

 

Ana Inayatul Millah 1909961 “Pengaruh Outdoor Recreation Motivation 

Terhadap Revisit Intention Melalui Perceived Risk” di bawah bimbingan Prof. 

Dr. H. Hari Mulyadi, M.Si. dan Oce Ridwanudin, SE., MM. 
 

Kunjungan berulang yang dilakukan oleh wisatawan menjadi salah satu faktor 

penilaian mengenai keseluruhan kepuasan pelanggan, kematangan tujuan, dan nilai 

yang dirasakan dari sebuah destinasi wisata ketika wisatawan melakukan 

kunjungan. Penelitian empiris telah mengakui bahwa banyak atraksi maupun 

destinasi wisata yang sangat bergantung dengan wisatawan yang melakukan 

reivisit. Berdasarkan hal di atas, melakukan penelitian mengenai revisit intention 

akan sangat membantu perusahaan atau destinasi untuk mempertahankan eksistensi 

dan memberikan keunggulan pada daya saingnya. Kajian ini telah menjadikan 

tingkat keinginan berkunjung kembali sebagai urgensi dalam penelitian. Tujuan 

dari penelitian ini ialah memperoleh gambaran dan pengaruh dari dimensi outdoor 

recreation motivation terhadap revisit intention berdasarkan perceived risk pada 

wisatawan Destinasi Kemah Puncak Jamiaki Dan Puncak Puspa Kabupaten Ciamis. 

Metode penelitian yang digunakan ialah metode kuantitatif dengan jenis penelitian 

deskriptif dan verifikatif. Penelitian dilakukan dengan menetapkan sampel 

sejumlah 350 wisatawan melalui kuesioner sebagai pengumpulan data. Penelitian 

menggunakan teknik analisis SEM (Structural Equation Model) dengan software 

AMOS 20.0 dan SPSS for windows versi 25.0. Pengujian yang telah dilakukan 

mengemukakan bahwa outdooor recreation motivation memiliki pengaruh 

signifikan secara simultan terhadap revisit intetion melalui perceived risk. Hasil 

pengkajian menunjukkan bahwa nilai pengaruh atau loading factor terbesar dari 

variabel outdoor recreation motivation yang membentuk revisit intention, yaitu 

dimensi relaxation (ORM3) yang berkorelasi dengan perceived risk. Pada variabel 

perceived risk, dimensi terbesar pembentuk revisit intention, yaitu dimensi 

financial risk (PR2) yang berkorelasi dengan outdoor recreation motivation. Aspek 

ini dapat dimanfaatkan oleh pengelola destinasi untuk terus di pertahankan bahkan 

dikembangkan agar Destinasi Kemah Puncak Jamiaki Dan Puncak Puspa dapat 

terus berkelanjutan. 

Kata Kunci: Outdooor Recreation Motivation, Revisit Intention, Perceived Risk, 

Puncak Jamiaki, Puncak Puspa.  
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ABSTRACT 

Ana Inayatul Millah 1909961 “The influence of Outdoor Recreation Motivation 

on Revisit Intention through Perceived Risk” under the guidance of  Prof. Dr. H. 

Hari Mulyadi, M.Si. and Oce Ridwanudin, SE., MM. 

 

Repeat visits made by tourists become one of the assessment factors regarding 

overall customer satisfaction, destination maturity, and perceived value of a tourist 

destination when tourists make a visit. Empirical research has recognized that 

many attractions and tourist destinations are very dependent on tourists who 

reivisit. Based on the above, conducting research on revisit intention will greatly 

help the company or destination to maintain its existence and provide an advantage 

in its competitiveness. This study has made the level of willingness to visit again an 

urgency in research. The purpose of this study is to obtain an overview and 

influence of the outdoor recreation motivation dimension on revisit intention based 

on perceived risk in tourists Jamiaki Peak and Puspa Peak Camp Destination, 

Ciamis Regency. The research method used is a quantitative method with 

descriptive and verifiative research types. The study was conducted by setting a 

sample of 350 tourists through questionnaires as data collection. The study used 

SEM (Structural Equation Model) analysis techniques with AMOS 20.0 software 

and SPSS for windows version 25.0. Tests have shown that outdooor recreation 

motivation has a significant effect simultaneously on revisit intetion through 

perceived risk. The results showed that the greatest value of the influence or loading 

factor of the outdoor recreation motivation variable that forms revisit intention, 

namely the relaxation dimension (ORM3) which correlates with perceived risk. In 

the perceived risk variable, the largest dimension forming revisit intention, namely 

the financial risk (PR2) dimension which correlates with outdoor recreation 

motivation. This aspect can be utilized by destination managers to continue to be 

maintained and even developed so that the Jamiaki Peak Camp Destination and 

Puspa Peak can continue to be sustainable. 

Key Words: Outdooor Recreation Motivation, Revisit Intention, Perceived Risk, 

Jamiaki Peak, Puspa Peak. 
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