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ABSTRAK

Laula Fanfara Syibaha (1601436) “Pengaruh Tourist Motivation Terhadap
Keputusan Berkunjung” (Survei kepada Wisatawan yang Berkunjung ke
Ekowisata Hutan Mangrove Karangsong) di bawah bimbingan Bagja Waluya S.Pd.,
M.Pd dan Rini Andari.S.Pd.SE.,Par.,MM.

Penelitian ini bertujuan untuk menganalisis adanya pengaruh torist motivation yang
terdiri dari education & photography, novelty learning, relaxation, boredom relief,
dan adventure terhadap keputusan berkunjung di Ekowisata Hutan Mangrove
Karangsong. Metode yang digunakan dalam penelitian ini adalah explanatory
survey dengan pendekatan cross sectional method. Penelitian ini dilakukan dengan
menyebarkan kuesioner online kepada wisatawan yang sudah pernah berkunjung.
Sebanyak 109 responden sampel yang dikumpulkan. Teknik analisis data yang
digunakan adalah regresi linear berganda. Penemuan dari penelitian ini adalah
bahwa dimensi dari education & photography, novelty learning, relaxation,
boredom relief, dan adventure memberikan pengaruh yang kuat terhadap keputusan
berkunjung di Ekowisata Hutan Mangrove Karangsong. Berdasarkan hasil
penelitian tersebut, dengan memahami tourist motivation di Ekowisata Hutan
Mangrove Karangsong akan memberikan wisatawan nilai yang positif untuk
menciptakan keputusan berkunjung yang baik. Hasil penelitian ini menunjukan
bahwa terdapat pengaruh yang signifikan terhadap keputusan berkunjung.

Kata kunci: Toursit motivation, Keputusan Berkunjung, Ekowisata Hutan
Mangrove Karangsong.
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ABSTRACK

Laula Fanfara Syibaha (1601436) ""The Influence of Tourist Motivation on
Visiting Decisions™ (Survey of Tourists Visiting Karangsong Mangrove Forest
Ecotourism) under the guidance of Bagja Waluya S.Pd., M.Pd and Rini
Andari.S.Pd.SE., Par.,MM.

This study aims to analyze the influence of torist motivation consisting of education
& photography, novelty learning, relaxation, boredom relief, and adventure on the
decision to visit Karangsong Mangrove Forest Ecotourism. The method used in
this study is an explanatory survey with a cross sectional method approach. This
research was conducted by distributing online questionnaires to tourists who had
visited. A total of 109 sample respondents were collected. The data analysis
technique used is multiple linear regression. The findings from this study are that
the dimensions of education & photography, novelty learning, relaxation, boredom
relief, and adventure have a strong influence on the decision to visit Karangsong
Mangrove Forest Ecotourism. Based on the results of this study, understanding
tourist motivation in Karangsong Mangrove Forest Ecotourism will give tourists a
positive value for making good visiting decisions. The results of this study indicate
that there is a significant influence on the decision to visit.

Keywords: Toursit motivation, Decision to Visit, Ecotourism of Karangsong
Mangrove Forest.

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN
YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR ISI

LEMBAR HAK CIPTA . e I
LEMBAR PENGESAHAN ...
SURAT PERNYATAAN L.t
ABSTRAK ..o [
ABSTRACK ..o
KATA PENGANTAR ..o
UCAPAN TERIMA KASIH ..o i
DAFTAR ISH...e e [
DAFTAR TABEL ... i
DAFTAR GAMBAR ...

BAB |

PENDAHULUAN . ...
1.1 Latar BelaKang .......cccoveieiiiiiiise e

1.2 RUMUSAN IMASAIAN .....eeeeeereeee ettt ettt ettt et e e e et e e e st e e s aereeeessereeeesaans

L3 TUJUAN PENEIILIAN ...c.vecviiiece ettt st s re e sre e

1.4 Kegunaan Penelitian .........ccoiiiiiiiieeee s

1.4.1 KeQUNAAN TEONITIS .....eiuiiviieiteieeieieee ettt

1.4.2 Kegunaan PraKLiS .........ccciiiiiiiieiiieiie et sttt st

BAB Il
KAJIAN PUSTAKA, KERANGKA PEMIKIRAN, DAN HIPOTESIS

2.1 KaJIan PUSTAKA. .......ceeivieiiiic e
2.1.1 Konsep Keputusan Berkunjung ..........ccooeveieiereneiescesesesese e

2.1.2 KONSEP ECOLOUIISM .....ecviiiiciicie ettt st sttt sre st

2.1.3 Konsep TouriSt MOTIVALION ........cccoiiiiiriiiiciieieeees s
2.1.4 Penelitian TerdahUlU .........ccccvoiiiiioriiicie e
2.2 Kerangka PemMIKIraN..........ccooiiiii ettt

P B T 0 T0] (=T [ SO

BAB Il

METODOLOGI PENELITIAN ...t e e e
3.1 OBjJEK PENEIITIAN.......ccueitiitiiiiie et
3.2 MELOAE PENEIITIAN ...veveveee ettt ettt et e e e e e e st e teeereaea e eeeeesenananees

3.2.1 Jenis Penelitian dan Metode yang Digunakan ............ccccceveevieninninninsieennens

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



3.2.2 Operasionalisasi Variabel ...........cccocoviiiiiiiii e 33

3.2.3 Jenis dan SUMDEEN Data.........cccoivriveiireiie et see e e 36
3.2.4 Populasi, Sampel dan Teknik Sampling..........cccoceoeiiiiininineeceeee 37
3.2.5 Teknik Pengambilan Data...........ccccevviiieiiiicie e 40
3.2.6 Hasil Pengujian Validitas dan Reliabilitas.............cccoovviiiiiiiiniiccc, 41
3.2.7 ANALISIS DALA.....ccueeveieeeie ettt ettt nre e nee et e e 45
3.2.8 Pengujian HIPOTESIS. .....cveiiieiiiriie ettt sttt sre e 50
BAB IV
HASIL PENELITIAN DAN PEMBAHASAN .....ccocoiiii e 52

4.1 Profil PErUSANAAN .........oii e 52
4.1.1 Profil PEruSANAAN ........cccoviiiiiie i 52
4.1.2 Profil Responden Hutan Mangrove Karangsong .........ccccoceveevveneseesiesnennennes 53

4.2 Tanggapan Responden Terhadap Tourist Motivation di Hutan Mangrove

[N T T0 o] oo TP U RO PT PRSPPI 57
4.2.1 Tanggapan Responden Terhadap Education & Photography di Hutan
ManNgrove KarangSONG ... ...ueeiueeiureiiereiieesieeeseeesteeesseessaeesbesessbeessseeessaeesnsessssseesns 57
4.2.2 Tanggapan Responden Terhadap Novelty Learning di Hutan Mangrove
ST 010 LS o SRR PSPPI 59
4.2.3 Tanggapan Responden Terhadap Relaxation di Hutan Mangrove Karangsong
.................................................................................................................................. 60
4.2.4 Tanggapan Responden Terhadap Boredom Relief di Hutan Mangrove
ST 010 LS o SRR PSPPI 61
4.2.6 Rekapitulasi Hasil Tanggapan Responden Mengenai Tourist Motivation di
Hutan Mangrove KarangSONg .........cccooeerieieerrerrenreesreesree st s 63

4.3 Tanggapan Responden Terhadap Keputusan Berkunjung di Hutan Mangrove

ST LT 1T o SRS 65
4.3.1 Tanggapan Responden Terhadap Keputusan Berkunjung di Hutan Mangrove
N1 100 0] oo OO R PR 65
4.3.2 Rekapitulasi Tanggapan Responden Terhadap Keputusan Berkunjung di Hutan
Mangrove KarangSONG ........ueuerirrerierieseesee ettt 67

4.4 Pengujian HIPOTESIS .....ccviviiiiiecii ettt sttt st sr et srestaene s 69
4.4.1 Hasil Pengujian ASumsi NOrMalitas ............cvovrireieininiiieeneseeeeeees 69
4.4.2 Hasil Pengujian Asumsi HeteroskedastiSitas ...........ccoevvevrinieneneneneicinee 70
4.4.3 Hasil Pengujian ASUMSI LINEAITAS ........cceiiiieiiiiiie it 71
4.4.4 Hasil Pengujian Asumsi AULOKOTEIaSH .........ccoevverviieiiiiee e 72
4.4.5 Hasil Pengujian Asumsi MUltiKoliNaritas. ...........ccooeovveeiiienenencicesee 72
4.4.6 Hasil Uji Korelasi dan Determinasi ..........ccocvverererereiisieiisenese s 73
4.4.7 Pengujian Hipotesis Melalui Uji Signifikasi Secara Simultan (Uji F)............. 74

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN
YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.4.8 Pengujian Hipotesis Melalui Uji Signifikasi Secara Parsial (Uji T) ................ 75
4.4.9 Model Persamaan Regresi Berganda Pengaruh Tourist Motivation Terhadap

Keputusan BerkUNjuNG..........cooiiiiiiinieeiseses e 76
4.5 Pembahasan Penelitian...........cocoiiiiiiiiiicie e 77
4.5.1 Pengaruh Tourist Motivation Terhadap Keputusan Berkunjung Di Hutan
MeNgrove KarangSONG . ... .uuuiuieiuie it sireesieessieeesbeesssreesaeesnbeesssbesssieesssaessnseesssseesns 77
4.6 Implikasi Hasil Temuan Penelitian ..o 78
4.6.1 Temuan Penelitian Bersifat TEOMtiK .........ccocvvvrireiiiiiic e 78
4.6.2 Temuan Penelitian Bersifat EMPIriK.........cccoooviiiiiiiiiecic e 79
BAB V
KEISMPULAN DAN REKOMENDASI ......coooiiiiii e 81
5.1 KESTMPUIAN ...ttt 81
5.2 REKOMENUAS.....coveevieiiiiiiie ittt sttt ne et 82
DAFTAR PUSATAKA .ottt st e e e e e nnre e e snae e nnne e 83
LAMPIRAN ..ttt be e e e s nnbe e nnbeeans 91

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR PUSATAKA
Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and
Human Decision PRocess, 50, 179-211.
https://doi.org/10.1922/CDH_2120VandenBroucke08
Anton, C., Camarero, C., & Laguna-Garcia, M. (2017). Towards a new approach
of destination loyalty drivers: satisfaction, visit intensity and tourist motivations.
Current Issues in Tourism, 20(3), 238-260.
https://doi.org/10.1080/13683500.2014.936834
Araljo Vila, N., Fraiz Brea, J. A., & de Carlos, P. (2020). Film tourism in Spain:
Destination awareness and visit motivation as determinants to visit places seen in
TV series. European Research on Management and Business Economics, 27(1),
100135. https://doi.org/10.1016/j.iedeen.2020.100135
Ati Mustikasari, S. W. (2016). The Influence of e-WOM on the Decision Comes
To The Tourism in Bandung. Manajemen Indonesia, 16(2), 95-103.
Basri, N. A. H., Ahmad, R., Anuar, F. I., & Ismail, K. A. (2016). Effect of Word of
Mouth Communication on Consumer Purchase Decision: Malay Upscale
Restaurant. Procedia - Social and Behavioral Sciences, 222, 324-331.
https://doi.org/10.1016/j.sbspro.2016.05.175
Brueckner, J. K., & Flores-Fillol, R. (2020). Market structure and quality
determination for complementary products: Alliances and service quality in the
airline industry. International Journal of Industrial Organization, 68, 102557.
https://doi.org/10.1016/j.ijindorg.2019.102557
Butarbutar, R. (2013). Journal of Indonesian Tourism and Development Studies
ENVIRONMENTAL EFFECTS OF ECOTOURISM IN INDONESIA. J.Ind.
Tour. Dev. Std, 1(3), 97-107. Retrieved from http://jitode.ub.ac.id
Cai, L. A, Feng, R., & Breiter, D. (2004). Tourist purchase decision involvement
and information preferences. Journal of Vacation Marketing, 10(2), 138-148.
https://doi.org/10.1177/135676670401000204
Chan, C. S., Yuen, S. K., Duan, X., & Marafa, L. M. (2018). An analysis of push—
pull motivations of visitors to Country Parks in Hong Kong. World Leisure Journal,
60(3), 191-208. https://doi.org/10.1080/16078055.2018.1496527

Chan, Jennifer Kim Lia, & Baum, T. (2007). Ecotourists > Perception of Ecotourism



Experience in Lower Kinabatangan , Ecotourists ’ Perception of Ecotourism
Experience in Lower Kinabatangan , Sabah , Malaysia. Journal of Sustainable
Tourism, (October 2013), 37-41. https://doi.org/10.2167/jost679.0
Chan, Jennifer Kim Lian, & Baum, T. (2007). Motivation factors of ecotourists in
ecolodge accommodation: The push and pull factors. Asia Pacific Journal of
Tourism Research, 12(4), 349-364. https://doi.org/10.1080/10941660701761027
Chen, & Wu, C.-C. (2020). Students’ behavioral intention to use and achievements
in ICT-Integrated mathematics remedial instruction: Case study of a calculus
course.  Computers and  Education (Vol. 145).  Elsevier  Ltd.
https://doi.org/10.1016/j.compedu.2019.103740
Chow, A.S. Y., Cheng, I. N. Y., & Cheung, L. T. O. (2019). Self-determined travel
motivations and ecologically responsible attitudes of nature-based visitors to the
Ramsar wetland in South China. Annals of Leisure Research, 22(1), 42-61.
https://doi.org/10.1080/11745398.2017.1359791
Cobbinah, P. B. (2015). Contextualising the meaning of ecotourism. Tourism
Management Perspectives, 16, 179-189. https://doi.org/10.1016/j.tmp.2015.07.015
de la Hoz-Correa, A., & Mufioz-Leiva, F. (2019). The role of information sources
and image on the intention to visit a medical tourism destination: a cross-cultural
analysis. Journal of Travel and Tourism Marketing, 36(2), 204-219.
https://doi.org/10.1080/10548408.2018.1507865
Dean, D., & Suhartanto, D. (2019). The formation of visitor behavioral intention to
creative tourism : the role of push — Pull motivation. Asia Pacific Journal of
Tourism Research, 0(0), 1-11. https://doi.org/10.1080/10941665.2019.1572631
Department of National Parks, Q. (1992). Best Practice Ecotourism Development
Guidelines, (June).
Dimitrovski, D., & Crespi-Vallbona, M. (2017). Role of food neophilia in food
market tourists’ motivational construct: The case of La Boqueria in Barcelona,
Spain. Journal of Travel and Tourism Marketing, 34(4), 475-487.
https://doi.org/10.1080/10548408.2016.1193100
Etikan, 1. (2016). Comparison of Convenience Sampling and Purposive Sampling.
American Journal of Theoretical and Applied Statistics, 5(1), 1.
https://doi.org/10.11648/j.ajtas.20160501.11

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Fang, W. T., Lien, C. Y., Huang, Y. W., Han, G., Shyu, G. S., Chou, J. Y., & Ng,
E. (2018). Environmental literacy on ecotourism: A study on student knowledge,
attitude, and behavioral intentions in China and Taiwan. Sustainability
(Switzerland), 10(6). https://doi.org/10.3390/su10061886
Fernandes, H. F., & Muller, C. (2019). Optimization of the waiting time and
makespan in aircraft departures: A real time non-iterative sequencing model.
Journal of Air Transport Management, 79(June), 101686.
https://doi.org/10.1016/j.jairtraman.2019.101686
Fitroh, S., Hamid, D., & Hakim, L. (2017). PENGARUH ATRAKSI WISATA
DAN MOTIVASI WISATAWAN TERHADAP KEPUTUSAN BERKUNJUNG
(Survei pada Pengunjung Wisata Alam Kawah ljen). Jurnal Administrasi Bisnis S1
Universitas Brawijaya, 42(2), 18-25.
Fossgard, K., & Fredman, P. (2019). Dimensions in the nature-based tourism
experiencescape: An explorative analysis. Journal of Outdoor Recreation and
Tourism, (May 2018), 100219. https://doi.org/10.1016/j.jort.2019.04.001
Franco, M. C., Ona, M. S., & Lopez, C. C. (2019). Motivations Analysis in
Ecotourism Through an Empirical Application: Segmentation, Characteristics and
Motivations of the Consumer. Geo Journal of Tourism and Geosites, 24(1).
Retrieved from http://gtg.webhost.uoradea.ro/
Ghorbanzade, D., Mehrani, H., & Rahehagh, A. (2019). The effect of experience
quality on behavioral intentions of domestic tourists in visiting water parks. Cogent
Business and Management, 6(1), 1-24.
https://doi.org/10.1080/23311975.2019.1580843
Gossling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global
change: a rapid assessment of COVID-19. Journal of Sustainable Tourism, 0(0), 1—
20. https://doi.org/10.1080/09669582.2020.1758708
Guizel, F. O. (2014). The Dimensions of Tour Experience, Emotional Arousal, and
Post-experience Behaviors: A Research on Pamukkale in Turkey. Procedia - Social
and Behavioral Sciences, 150, 521-530.
https://doi.org/10.1016/j.sbspro.2014.09.069
Hamid, Z. A. (2017). Interactive tourism websites attributes and tourist decision to
visit Malaysia. Journal of Tourism, Hospitality & Culinary Arts, 9(2), 47-58.

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Han, H., & Hyun, S. S. (2018). Role of motivations for luxury cruise traveling,
satisfaction, and involvement in building traveler loyalty. International Journal of
Hospitality Management, 70(October 2017), 75-84.
https://doi.org/10.1016/j.ijhm.2017.10.024
Han, J. Y. (2005). The Relationships of Perceived Risk to Personal Factors,
Knowledge of Destination, and Travel Purchase Decisions in International Leisure
Travel. ProQuest Business Collection Pg., (March), 248.
https://doi.org/10.1017/CB09781107415324.004
Horner, S., & Swarbrooke, J. (2007). Consumer Behaviour in Tourism. Consumer
Behaviour in Tourism. https://doi.org/10.4324/9780080466958
Humaira, A., & Wibowo, L. A. (2017). Analisis Faktor Elektronik Word of Mouth
(Ewom) Dalam Mempengaruhi Keputusan Berkunjung Wisatawan. THE Journal :
Tourism and Hospitality Essentials Journal, 6(2), 1049.
https://doi.org/10.17509/thej.v6i2.5515
Jiang, S., Scott, N., Tao, L., & Ding, P. (2019). Chinese tourists’ motivation and
their  relationship to  cultural values. Anatolia, 30(1), 90-102.
https://doi.org/10.1080/13032917.2018.1504312
Johns, N. (1999). What is this thing called somnolence? European Journal of
Marketing, 33(2), 958-973. https://doi.org/10.1183/09031936.00177010
Khan, M. J., Chelliah, S., & Ahmed, S. (2017). Factors influencing destination
image and visit intention among young women travellers: role of travel motivation,
perceived risks, and travel constraints. Asia Pacific Journal of Tourism Research,
22(11), 1139-1155. https://doi.org/10.1080/10941665.2017.1374985
Kim, J.-H., Song, H., & Youn, H. (2019). The chain of effects from authenticity
cues to purchase intention: The role of emotions and restaurant image. International
Journal of Hospitality Management, (March), 102354.
https://doi.org/10.1016/j.ijhm.2019.102354
Kim, S., Lee, Y.-K., & Lee, C.-K. (2017). The moderating effect of place
attachment on the relationship between festival quality and behavioral intentions.
Asia  Pacific  Journal of  Tourism Research, 22(1), 49-63.
https://doi.org/10.1080/10941665.2016.1176060
Kitouna, S., & Kim, Y. G. (2017). Tourists > novelty-seeking motivation in nature-
Laula Fanfara Syibaha, 2023
PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



based tourism destinations. International Journal of Tourism and Hospitality
Research, 31(10), 45-58.
Kotler, P, Manceau, D., & Keller, K. (2017). Marketing Management(15e édition).
Kotler, Philip, Bowen, J. T., Makens, J. C., & Baloglu, S. (2016). Marketing for
Hospitality and Tourism, 7/e. Pearson.
Kotler, Philip, & Keller, K. L. (2012). Marketing Management (14th Editi). Pearson
education.
Kotler, Philip, & Keller, K. L. (2016). Marketing Management Global Edition.
Marketing Management (15th Editi, Vol. 15E). Pearson.
https://doi.org/10.1080/08911760903022556
Kruger, M., Saayman, M., & Hull, J. (2019). A motivation-based typology for
natural event attendees. Journal of Policy Research in Tourism, Leisure and Events,
11(1), 35-53. https://doi.org/10.1080/19407963.2018.1443939
Li, Q., Guan, X., Wu, P., Wang, X., Zhou, L., Tong, Y., ... Feng, Z. (2020). Early
Transmission Dynamics in Wuhan, China, of Novel Coronavirus—Infected
Pneumonia. New England Journal of Medicine, 382(13), 1199-1207.
https://doi.org/10.1056/nejmoa2001316
Mansour, J. S. A., & Ariffin, A. A. M. (2016). The Effects of Local Hospitality ,
Commercial Hospitality and Experience Quality on Behavioral Intention in Cultural
Heritage Tourism. Journal of QUality Assurance in Hospitality & Tourism,
0098(May). https://doi.org/10.1080/1528008X.2016.1169474
Moon, H., & Han, H. (2019). Tourist experience quality and loyalty to an island
destination: the moderating impact of destination image. Journal of Travel and
Tourism Marketing, 36(1), 43-59.
https://doi.org/10.1080/10548408.2018.1494083
Park, J. J., & Park, J. W. (2016). Investigating the effects of service recovery quality
elements on passengers’ behavioral intention. Journal of Air Transport
Management, 53, 235-241. https://doi.org/10.1016/j.jairtraman.2016.03.003
Park, J., Musa, G., Moghavvemi, S., Thirumoorthi, T., Taha, A. Z., Mohtar, M., &
Sarker, M. M. (2019). Travel motivation among cross border tourists: Case study
of Langkawi. Tourism Management Perspectives, 31(April 2018), 63-71.
https://doi.org/10.1016/j.tmp.2019.03.004

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Pathom, N. (2018). Tourism Elements Influence the Decision Making in Traveling
to Visit Phra Pathom Chedi, Nakhon Pathom, Thailand, 1(1), 171-179.
Perera, P., & Vlosky, R. (2015). How Previous Visits Shape Trip Quality, Perceived
Value, Satisfaction, and Future Behavioral Intentions: The Case of Forest-Based
Ecotourism in Sri Lanka. International Journal of Sport Management, Recreation
& Tourism, 11(March 2015), 1-24. https://doi.org/10.5199/ijsmart-1791-874x-11a
Pornprasit, P., & Rurkkhum, S. (2019). Performance evaluation of community-
based ecotourism: a case study in Satun province, Thailand. Journal of Ecotourism,
18(1), 42-59. https://doi.org/10.1080/14724049.2017.1379529
Prayag, G. (2012). Senior Travelers” Motivations and Future Behavioral Intentions:
THE CASE OF NICE. Journal of Travel and Tourism Marketing, 29(7), 665-681.
https://doi.org/10.1080/10548408.2012.720153
Rachmawati, D., Shukri, S., Ferdous Azam, S. M., & Khatibi, A. (2019). Factors
influencing customers’ purchase decision of residential property in selangor,
malaysia. Management Science Letters, 9(9), 1341-1348.
https://doi.org/10.5267/j.msl.2019.5.016
Rahimi, R., Kbseoglu, M. A., Ersoy, A. B., & Okumus, F. (2017). Customer
relationship management research in tourism and hospitality: a state-of-the-art.
Tourism Review, 72(2), 209-220. https://doi.org/10.1108/TR-01-2017-0011
Roseta, P., Sousa, B. B., & Roseta, L. (2020). Determiners in the consumer’s
purchase decision process in ecotourism contexts: A portuguese case study.
Geosciences (Switzerland), 10(6), 1-18.
https://doi.org/10.3390/geosciences10060224
Ruhanen, L. (2019). The prominence of eco in ecotourism experiences: An analysis
of post-purchase online reviews. Journal of Hospitality and Tourism Management,
39(October 2018), 110-116. https://doi.org/10.1016/j.jhtm.2019.03.006
Safitri, 1. (2018). The Influence of Product Price on Consumers Purchasing
Decision. Review of Integrative Business and Economics Research, 7(2), 328-337.
Sanghun, P., & Santos, C. A. (2016). Exploring the Tourist Experience: A
Sequential Approach. Journal of Travel Ressearch.
https://doi.org/10.1177/0047287515624017
Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior, Eleventh Edition.
Laula Fanfara Syibaha, 2023
PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



Consumer Behavior.
Sekaran, & Bougie. (2016a). Research Methods for Business A Skill-Building
Approach. Encyclopedia of Quality of Life and Well-Being Research (7th Editio).
John Wiley & Sons Ltd. https://doi.org/10.1007/978-94-007-0753-5 102084
Sekaran, U., & Bougie, R. (2016b). Research Methods for Business.
Sondak, M. R. (2017). Faktor-Faktor Yang Memengaruhi Keputusan, 13(2), 85—
94,
Sotiriadis, M. (2017). Experiential dimensions and their influence on behavioral
intentions within the context of nature-based tourism. Tourism and Hospitality
Management, 23(1), 35-50. https://doi.org/10.20867/thm.23.1.7
Su, D. N., Johnson, L. W., & O’Mahony, B. (2020). Analysis of push and pull
factors in food travel motivation. Current Issues in Tourism, 23(5), 572-586.
https://doi.org/10.1080/13683500.2018.1553152
Su, L., Lian, Q., & Huang, Y. (2020). How do tourists’ attribution of destination
social responsibility motives impact trust and intention to visit? The moderating
role of destination reputation. Tourism Management, 77(June 2019), 103970.
https://doi.org/10.1016/j.tourman.2019.103970
Swarbrooke, J., & Horner, S. (2007). Consumer Behaviour in Tourism (second edi).
New York.
Tabachnick, B.G. and Fidell, L. S. (2001). Using Multivariate Statistics, 983.
Tata, S. V., Prashar, S., & Gupta, S. (2020). An examination of the role of review
valence and review source in varying consumption contexts on purchase decision.
Journal of Retailing and Consumer Services, 52(June 2018), 101734.
https://doi.org/10.1016/j.jretconser.2019.01.003
Tsephe, N. P., & Eyono Obono, S. D. (2013). A Theoretical Framework for Rural
Tourism Motivation Factors. International Journal of Economics and Management
Engineering, 7(1), 273-278. Retrieved from https://zenodo.org/record/1058363
Vada, S., Prentice, C., & Hsiao, A. (2019). The role of positive psychology in
tourists” behavioural intentions. Journal of Retailing and Consumer Services,
51(February), 293-303. https://doi.org/10.1016/j.jretconser.2019.06.015
Vespestad, M. K., & Lindberg, F. (2011). Understanding nature-based tourist
experiences: An ontological analysis. Current Issues in Tourism, 14(6), 563-580.
Laula Fanfara Syibaha, 2023
PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN

YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



https://doi.org/10.1080/13683500.2010.513730

Wachyuni, S. S., & Kusumaningrum, D. A. (2020). The Effect of COVID-19
Pandemic: How are the Future Tourist Behavior? Journal of Education, Society and
Behavioural Science, 33(4), 67-76. https://doi.org/10.9734/jesbs/2020/v33i430219
Wood, M. E. (2002). UNITED NATIONS ENVIRONMENT PROGRAMME
ECOTOURISM : Principles, Practices and Policies For Sustainability. Retrieved
from United Nations Environment Programme

Xuan, W. (2018). The impacts of product attributes, physical environment, and
cultural awareness on chinese visitors to visit night markets in bangkok district.
Yoon, Y., & Uysal, M. (2005). An examination of the effects of motivation and
satisfaction on destination loyalty: A structural model. Tourism Management,
26(1), 45-56. https://doi.org/10.1016/j.tourman.2003.08.016

Laula Fanfara Syibaha, 2023

PENGARUH TOURIST MOTIVATION TERHADAP KEPUTUSAN BERKUNJUNG (SURVEI KEPADA WISATAWAN
YANG PERNAH BERKUNJUNG KE EKOWISATA HUTAN MANGROVE KARANGSONG)

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



