
 

175 

DAFTAR PUSTAKA 

Sumber Buku 
 
Buchari Alma. 2007,  Manajemen Pemasaran dan Pemasaran Jasa, 

CV.Alfabeta:Bandung,  
 
Carpenter, Phil. 1997, eBrands ”Building an Internet Business at Breakneek 

Speed, Harvard Business School Press 
 
Darmadi Durianto, Sugiarto, Tony, Sitinjak. 2004, Strategi Menaklukan Pasar, 

PT. Gramedia:  Jakarta 
 
Dini Ekawati. (2008). Pengaruh Public Relations and Publicity dan  Eventand 

Experience terhadap Brand equity terhadap Radio. Skripsi pada FPIPS 
UPI Bandung:tidak diterbitkan. 

 
Freddy Rangkuti 2008, The Power Of Brand. Jakarta . PT Gramedia:Yakarta 
 
Husein Umar (2002), Riset Pemasaran dan Perilaku Konsumen. Jakarta. PT. 

Gramedia Pustaka Utama. 
 
Kotler, Philip dan Keler, Kevin, Lane. 2009, Marketing Management, Pearson 

International Edition:New Jersey 
 
Kusnendi. 2005, Panduan Operasional Metode Penelitian Ilmiah, Jurusan 

Pendidikan Ekonomi  Universitas Pendidikan Indonesia:Bandung. 
 
Moch. Ali, (1985), Penelitian Pendidikan, Prosedur dan Strategi, 

Bandung:Angkasa 
 
Moutinho, L 2002, Strategic Mangement in Tourism, CABI Publishing:New York 
 
Powers, Tom, Cathy H. C. HSU. 2002, Marketing Hospitality, John Wiley & 

Sons.Inc : New York 
 
Riduan. 2006, Metode dan Teknik Menyusun Tesis, CV Alfabeta:Bandung 
 
Schmitt, Bernd H. 1999, Experiential marketing “How to Get Customers to Sense, 

Feel, Think, Act and Relate to Yoour Company and Brands, The Free 
Press:New York 

 
Shimp, Terence A.2003, Periklanan Promosi Aspek Tambahan Komunikasi 

Pemasaran  Terpadu, Erlangga : Jakarta 
 
 



176 
 

 

Sugiyono, 2007, Metode Penelitian Bisnis, Alfabeta:Bandung 
 
Sugiyono. 2008, Metode Penelitian Bisnis, Alfabeta:Bandung  
 
Suharsimi Arikunto.2002, Prosedur Penelitian (edisi Revisi ke lima), Rieka Cipta 

: Jakarta  
 
Pine, B.J. Gilmore J.H. (1999), The Experience Economy: Work Theatre is and 

Every Business is a Stage, Harvard Business School Press:Massachusetts 
 
Zarem, 2000, “Experience marketing”, Folio:The Magazine for Magazine 
 

Sumber Majalah  
 
SWA /02/XXIV/ 24 Januari-5 Februari 2008: Sektor-sektor yang menggairahkan 

di tahun 2008 
 
Sumber Internet 
 
Davou, Konstantina. (2008), Emotional engagement and experiential marketing. 

International Journal of Sport Management and Marketing. (Online). Vol 4 
(1) 21 Halaman. Tersedia: 
http://www.inderscience.com/browse/index.php?journalID=102&year=20
08&vol=4&issue=1 

 
Francisca Andreani. (2007). Experiential marketing. Dalam Jurnal Pemasaran. 

(Online), Vol 2 (1), 8 halaman. Tersedia:  
 http://www.petra.ac.id/~puslit/journals/pdf.php?PublishedID=MAR07020

101. (21 September 2008). 
 
Wood, E.H. Masterman, G. (2007), Event marketing:Experience and exploitation. 

Extraordinary Experiences Conference: managing the consumer 
experience in hospitality, leisure,sport, tourism, retail and events 
Bournemouth University, Jan 17th/19th 2007. Journal of Contemporary 
Hospitality Management. (Online). Vol 18 (6) 14 Halaman. Tersedia: 
http://www.springerlink.com/content/qt25504u96h48704/ 

 . (16 Maret 2009). 
 
Sumber Lainnya 
 
Litbang Kompas 6 Juni 2009:Kawasan Objek Wisata di Jawa Barat  
 
Pikiran Rakyat/17/XLIV/11 April 2009:Objek Wisata Kawah Putih Objek Wisata 

Unggulan 
 



177 
 

 

Maurutius dan I Gusti Ngurah Adhitya. (2008). Analisa Strategic Experiential 
Modules (SEMs) Dan Pengukuran Brand Awareness Anggota HP 
Xperience Zone (Studi Kasus HP Xperience Zone, Grand Indonesia. Tesis 
pada Unika Atma Jaya:tidak diterbitkan. 

 
 


