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ABSTRAK
Shelvi Nurjulia (1901768), “Pengaruh Perceived Risk Terhadap Behavioral
Intention Pada Pengguna Pinjaman Online (Survei Pada Pengguna Aplikasi
Pinjaman Online Home Credit di Kota Bandung” Dibawah bimbingan Dr. Imas
Purnamasari, S.Pd, MM dan Sulastri, S.Pd., M.Stat., MM.

Penelitian ini bertujuan untuk memperoleh gambaran dan pengaruh dari persepsi
risiko terhadap niat perilaku pada pengguna aplikasi pinjaman online Home credit
di Kota Bandung. Penelitian ini menggunakan metode deskriptif dan verifikatif
dengan pendekatan kuantitatif. Populasi dalam penelitian ini berjumlah 260 orang
dengan sampel berjumlah 106 responden yang tergabung dalam forum facebook
home credit di Kota Bandung dengan menggunakan teknik Convenience. Uji
instrument yang digunakan uji validitas dan uji reliabilitas serta teknik analisis yang
digunakan yaitu analisis regresi linier sederhana dengan alat bantu software
Statistical Products for Service Sollution (SPSS) versi 25.0 for windows. Hasil
temuan pada penelitian ini menemukan bahwa perceived risk berpengaruh positif

terhadap behavioral intention.

Kata Kunci: Niat Perilaku; Home Credit, Persepsi Risiko
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ABSTRACT
Shelvi Nurjulia (1901768), “The Effect of Perceived Risk on Behavioral Intention
of Online Loan Users (Survey of Home Credit Online Loan Application Users in
Bandung City)” Under the guidance of Dr. Imas Purnamasari, S.Pd, MM and
Sulastri, S.Pd., M.Stat., MM.

This study aims to obtain an overview and influence of perceived risk on behavioral
intention in users of home credit online loan applications in the city of Bandung.
This research uses descriptive and verification methods with a quantitative
approach. The population in this study amounted to 260 people with a sample of
106 respondents who joined the Facebook home credit forum in the city of Bandung
using the Convenience technique. The test instruments used were validity and
reliability tests as well as the analytical technique used, namely simple linear
regression analysis with the help of the Statistical Products for Service Solution
(SPSS) software version 25.0 for Windows. The findings in this study found that

perceived risk has a positive effect on behavioral intention.

Keywords: Behavioral Intention; Home Credit, Perceived Risk

viii
Shelvi Nurjulia, 2023
PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR ISI

LEMBAR PENGESAHAN ..ottt iii
PERNYATAAN KEASLIAN SKRIPSI ... \Y
UCAPAN TERIMAKASIH. ..ottt Vv
ABSTRAK e e arae e vii
ABSTRACT ..ottt sttt sttt e s et ste e renbe e viii
KATA PENGANTAR .ttt e et e e snta e e e e nnae e IX
DAFTAR ISttt sttt ns X
DAFTAR TABEL ...ttt eirae e Xiv
DAFTAR GAMBAR ..ottt ns XVi
DAFTAR LAMPIRAN ...ttt et sran e XVii
BAB | PENDAHULUAN ..ottt 1
1.1 Latar Belakang Penelitian...........cccocooeiiiiiiniiiiiccceeec s 1
1.2 RUmMUSaN Masalah ..........ccocooiiiiiiiiiee e 14
1.3 TUjuan PeNEITIAN.......cciiiiiiiiieeiee s 15
1.4 Manfaat Penelitian.........ccccoiiiiiiiie e 15
BAB Il KAJIAN PUSTAKA, KERANGKA PEMIKIRAN DAN HIPOTESIS
............................................................................................................................... 16
2.1 KaJian PUSEAKA .......ccoiviiiiiiiiieee s 16
0 I R T Y- O = U =T o SO PPPP 16
2.1.2 Konsep Perceived RiSK ... 18
2.1.2.1 Definisi Konsep Perceived RiSK..........cccooeviiiiiiinnenieieenccee 18
2.1.2.2 Dimensi Konsep Perceived RisK .........ccccccevvviiiivineiic e 19
2.1.2.3 Model Konsep Perceived RiSK..........ccooviieriiniieienie e 21
2.1.3 Konsep Behavioral INtention...........ccccceeveiiiiicie s 23
2.1.3.1 Definisi Konsep Behavioral Intention............cccocevvnieninncenne. 23
2.1.3.2 Dimensi Konsep Behavioral Intention...........ccccccevveveiiveinenenn. 24
2.1.3.3 Model Konsep Behavioral Intention ............cccooeveniieniiinnenen. 26
2.1.4 Pengaruh Variabel Perceived Risk Terhadap Behavioral Intention ... 27
2.2 Kerangka Pemikiran ... 28
2 B o [ 10T0] (=Y £SO 32
BAB 11l METODOLOGI PENELITIAN ...c.ooiii e 33
3.1  Subjek dan Objek Penelitian ...........cccccvueiieieiiic i 33

X

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



3.2 Metode Penelitian .......oooooeoe oo 33

3.2.1 Jenis dan Metode Penelitian yang digunakan............c.ccccoccevvervnnnnne. 33
3.2.2 Operasionalisasi Variabel ...........ccccceviiiiiiiiicic e 34
3.2.3 Jenis dan SUMDEr Data.........ccccovveiveieiiieiiee e 38
3.2.4 Populasi dan Sampel ... 38
3.2.4.1 POPUIBSE .evvevieie ettt 38
32,42 SAMPEL ... s 39
3.2.5 Teknik Sampling .......cccovieiiiieiice e 39
3.2.6 Teknik Pengumpulan Data...........ccoovierienieiieniee e 40
3.2.7 Pengujian Validitas dan Reliabilitas...........ccccccoeevivviiveiii i, 41
3.2.7.1 Pengujian Validitas.........cccocooiiiniiiiiiinieeeeee e 41
3.2.7.2 Hasil Pengujian Validitas ..........cccccevvvvvieiiieiiiie e 42
3.2.7.3 Pengujian Reliabilitas. ... 46
3.2.7.4 Hasil Pengujian Reliabilitas ...........cccccooovvevviiiiiie e 47
3.2.8 Teknik AnalisiS DAta .........cccoereeriiieiieieeie e 47
3.2.8.1 Teknik Analisis Data DesKriptif..........ccccocovvviviiiiiiiiie e, 49
3.2.8.2 Teknik Analisis Data Verifikatif...........c.cccoovrviviiiieninnienccee 51
3.2.8.2.1 Analisis Regresi Linier Sederhana.............cccooveveevieieeincnenne. 52
3.2.8.2.2 Uji ASUMSI KIASIK .....ccuviiiiiiiiiiiiciesceee e 52
3.2.8.3  Pengujian HipOteSIS......cceiieiuieieiieie e 53
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.........cccccviiiiiiieeiieee 57
4.1 HaSH Penelitian.......ccoooviiiiiiiie e 57
4.1.1 Profil Perusahaan Home Credit ..........cccovveveviieienie e 57
4.1.2 Karakteristik dan Pengalaman Responden ..........ccccoccvevveiiiecinecnnnn, 59
4.1.2.1 Karakteristik Responden Berdasarkan Jenis Kelamin................. 59
4.1.2.2 Karakteristik Pengguna Berdasarkan Usia.........c..cccccoeeeiineiinnnnn, 59
4.1.2.3 Karakteristik Responden Berdasarkan Status............c.cc.ceevvennnn. 60
4.1.2.4 Karakteristik Responden Berdasarkan Pendidikan ..................... 61
4.1.2.5 Karakteristik Responden Berdasarkan Pekerjaan........................ 61
4.1.2.6 Karakteristik Responden Berdasarkan Uang Saku dan Penghasilan
P BUIAN ... 62

4.1.2.7 Pengalaman Responden Berdasarkan Pernah atau Sedang
Menggunakan Aplikasi Home Credit...........cccccevviieieeie i 63

Xl

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN

ONLINE
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.1.2.8 Pengalaman Responden Berdasarkan Memperoleh Sumber
Informasi Aplikasi Home Credit..........cccooevveiiiii i 64

4.1.2.9 Pengalaman Responden Berdasarkan Lamanya Penggunaan ..... 65
4.1.2.10 Pengalaman Responden Berdasarkan Intensitas Penggunaan..... 65

4.1.2.11 Pengalaman Responden Berdasarkan Tujuan Penggunaan......... 66
4.1.2.12 Pengalaman Responden Berdasarkan Alasan Penggunan........... 66
4.1.3 Tanggapan Responden Mengenai Perceived Risk pada Pengguna
Aplikasi Home Credit di kota Bandung...........cccccveveviiereeiieiieseese e 67
4.1.3.1 Tanggapan Responden Terhadap Dimensi Financial Risk ......... 68
4.1.3.2 Tanggapan Responden Terhadap Dimensi Performance Risk.... 69
4.1.3.3 Tanggapan Responden Terhadap Dimensi Security Risk............ 70
4.1.3.4 Tanggapan Responden Terhadap Dimensi Social Risk............... 71
4.1.3.5 Tanggapan Responden Terhadap Dimensi Time Risk................. 72

4.1.4 Tanggapan Responden Mengenai Behavioral Intention pada Pengguna
Aplikasi Home Credit di kota Bandung...........c.ccocviiiiininiininnceins 74

4.1.4.1 Tanggapan Responden Terhadap Dimensi Performance
EXPECLANCY ... 75

4.1.4.2 Tanggapan Responden Terhadap Dimensi Effort Expectancy.... 76
4.1.4.3 Tanggapan Responden Terhadap Dimensi Social Influence....... 77
4.1.4.4 Tanggapan Responden Terhadap Facilitating Conditioning ...... 78

4.2  Teknik Analisis Data Verifikatif............ccccoooviiiiiiieiiececece e 80
4.2.1 Uji AsUMSI KIASIK......ccooiiiiiiiiciic i 80
4.2.1.1 Uji NOMMAIIAS ......coviiviiiiiiieieee e 80
4.2.1.2 UJi LINGAITAS .....veevieiiieiie ittt 81
4.2.2 Uji Regresi Linier Sederhana...........cccoceveieiinininieienene s 82
4.2.3 Pengujian HIPOLESIS ...ocvieiiieiie ettt 83
4.3  Pembahasan Hasil Penelitian.........c..cccoccoviveiiiiiiieiie e 84
4.3.1 Pembahasan Perceived RiSK.........cccoviiiiiiiiiiiiiiieccc e 84
4.3.2 Pembahasan Behavioral INtENtioN ...........ccoovviviniininniiesc s 85

4.3.3 Pembahasan Pengaruh Perceived Risk terhadap Behavioral Intention86

4.4 Implikasi Hasil Penelitian..........cccocevviieiiieiiiic e 89
4.4.1 Temuan Penelitian Bersifat TEOItIS ........ccccveiieeiieiie e, 89
4.4.2 Temuan Penelitian Bersifat EMPIFiS......ccccovovvieiveieiiiese e 92

xii

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN

ONLINE
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



4.4.3 Implikasi Hasil Penelitian Perceived Risk terhadap Behavioral

Intention untuk Pendidikan BiSniS..........cocoviiiiiiiiiiieieee e 92

BAB V KESIMPULAN DAN REKOMENDASI .......ccccoviiiiiieceice e, 94

5.1 KESIMPUIAN ..ot 94

5.2 REKOMENUASI ....oveeiiiiiiiiie i 95

DAFTAR PUSTAKA ...ttt 96

LAMPIRAN ...t s e e e e s sba e e e e nnraeeeeans 109
xiii

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu



DAFTAR PUSTAKA

Abyantoro Seno, H. G., & Purnamaningsih, P. (2021). Analisis Faktor-Faktor Yang
Mempengaruhi  Behavioral Intention  Aplikasi  Delivery  Service
Food&Beverage. Ultima Management : Jurnal Ilmu Manajemen, 13(1), 164—
182. https://doi.org/10.31937/manajemen.v13i1.2069

Achiriani, M. P. A. (2021). Pengaruh Performance Expectancy, Effort Expectancy,
Social Influence, Perceived Risk, Perceived Cost Terhadap Behavioral
Intention Pada Pengguna Dompet Digital Dana Di Indonesia. E-Proceeding of
Management, 8(1), 376-388.

Ajzen, |., & Fisbbein, M. (1974). Factors Influencing Intentions and the Intention-
Behavior Relation. Human Relations, 27(1), 1-15.
https://doi.org/10.1177/001872677402700101

Amoroso, D. L., & Magnier-Watanabe, R. (2012). Building a research model for
mobile wallet consumer adoption: The case of mobile Suica in Japan. Journal
of Theoretical and Applied Electronic Commerce Research, 7(1), 94-110.
https://doi.org/10.4067/S0718-18762012000100008

Andista, D. R., Susilawaty, R., Mt, S. E. A., & Kunci, K. (2021). Pengaruh Persepsi
Kemudahan Penggunaan dan Risiko Terhadap Minat Pengguna Dalam

Penggunaan Finansial Teknologi Pinjaman Online. 4-5.

Anugerahadi, A. (2021). Penipuan Home Credit hingga Rp 1,5 Miliar, 2 Orang
Ditangkap Polisi. Liputan 6.
https://www.liputan6.com/news/read/4683630/penipuan-home-credit-hingga-
rp-15-miliar-2-orang-ditangkap-polisi

Appsflyer. (2021). Distribution of Finance installs by category in APAC.

https://www.appsflyer.com/infograms/state-of-finance-2021/

Arista, D., & Sri, R. (2011). Analisis Pengaruh Iklan, dan Citra Merek terhadap
Minat Beli Konsumen. Aset, 13(1), 37-45.

Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction and behavioral

96
Shelvi Nurjulia, 2023
PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE
Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



97

intentions.  Annals of  Tourism  Research, 27(3), 785-804.
https://doi.org/10.1016/S0160-7383(99)00108-5

Ben Arfi, W., Ben Nasr, I., Khvatova, T., & Ben Zaied, Y. (2021). Understanding
acceptance of eHealthcare by 10T natives and IoT immigrants: An integrated
model of UTAUT, perceived risk, and financial cost. Technological
Forecasting and Social Change, 163(XXXX).
https://doi.org/10.1016/j.techfore.2020.120437

Chen, L., & Yang, X. (2019). Using EPPM to Evaluate the Effectiveness of Fear
Appeal Messages Across Different Media Outlets to Increase the Intention of
Breast Self-Examination Among Chinese Women. Health Communication,
34(11), 1369-1376. https://doi.org/10.1080/10410236.2018.1493416

Chin, J., Jiang, B. C., Mufidah, 1., Persada, S. F., & Noer, B. A. (2018). The
investigation of consumers’ behavior intention in using green skincare
products: A pro- environmental behavior model approach. Sustainability
(Switzerland), 10(11). https://doi.org/10.3390/su10113922

Christin, A. (2021). Tren Pinjaman Online Melonjak di Masa Pandemi.
Kompasiana.
https://www.kompasiana.com/064arachristinnpt1165/612ba26401019017091

9a472/tren-pinjaman-online-melonjak-di-masa-pandemi-pasti-aman

Covid-, P., & Marginingsih, R. (2021). Financial Technology ( Fintech ) Dalam
Inklusi Keuangan Nasional di Masa. 8(1).

Cox, D. F., & Rich, S. U. (1964). Perceived Risk and Consumer Decision-Making:
The Case of Telephone Shopping. Journal of Marketing Research, 1(4), 32.
https://doi.org/10.2307/3150375

Credit, H. (n.d.). Home Credit. Retrieved June 9, 2022, from
https://www.homecredit.co.id/

Dasgupta, S., Paul, R., & Fuloria, S. (2011). An Empirical Study to Understand the
Different Antecedents of Relationship Quality in the Indian Context with
Reference to the Mobile Telecommunication Sector. Romanian Journal of
Marketing, 6(1), 1-117.

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN

ONLINE
Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



98

de Kerviler, G., Demoulin, N. T. M., & Zidda, P. (2016). Adoption of in-store
mobile payment: Are perceived risk and convenience the only drivers? Journal
of Retailing and Consumer Services, 31, 334-344.
https://doi.org/10.1016/j.jretconser.2016.04.011

Diyani. (2021). Teror Mengatasnamakan Debt Collector Home Credit yang
Meresahkan. Mediakonsumen.Com.
https://mediakonsumen.com/2021/12/23/surat-pembaca/teror-
mengatasnamakan-debt-collector-home-credit-yang-meresahkan#comments

Dowling, G. R., & Staelin, R. (1994). A Model of Perceived Risk and Intended
Risk-Handling Activity. Journal of Consumer Research, 21(1), 119.
https://doi.org/10.1086/209386

Dyki Bungang, R. (2010). THE EFFECT OF PERCEIVED RISK AND TRUST
TOWARD. 1-20.

Ernama Santi, Budiharto, & Saptono, H. (2017). Pengawasan Otoritas Jasa
Keuangan Terhadap Financial Technology ( Peraturan Otoritas Jasa Keuangan
Nomor 77/Pojk.01/2016). Diponegoro Law Journal, 6(3), 1-20.

Fadila, N., Goso, G., Hamid, R. S., & Ukkas, I. (2022). Pengaruh Literasi
Keuangan, Financial Technology, Persepsi Risiko, dan Locus of Control
Terhadap Keputusan Investasi Pengusaha Muda. Owner, 6(2), 1633-1643.
https://doi.org/10.33395/owner.v6i2.789

Fardiah, R. (2020). Digitalisasi kian cepat saat pandemi. Antaranews.
https://www.antaranews.com/berita/1795889/perilaku-masyarakat-berubah-

bi-digitalisasi-kian-cepat-saat-pandemi

Fauzi, A. (2018). PENGARUH BEHAVIORAL INTENTION TERHADAP USE
BEHAVIOR PADA PENGGUNAAN APLIKASI TRANSPORTASI
ONLINE (STUDI KASUS PADA PENGGUNA GO-JEK DAN GRAB DI
KALANGAN MAHASISWA TELKOM UNIVERSITY ). Manajemen

Bisnis, 5.

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: A
perceived risk facets perspective. International Journal of Human Computer

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



99

Studies, 59(4), 451-474. https://doi.org/10.1016/S1071-5819(03)00111-3

Fitria, L., & Winata, A. (2020). The Effect of Electronic Coupon Value to Perceived
Usefulness and Perceived Ease-of-Use and its Implication to Behavioral

Intention to Use Server-Based Electronic Money. 5(1), 147-158.

George, A. (2018). Determinants of Behavioral Intention To Use Mobile Wallets--
a Conceptual Model. Journal of Management (JOM), 5(5), 52-62.

Gide, A. (1967). & #&No Title No Title No Title. Angewandte Chemie International
Edition, 6(11), 951-952., 3, 5-24.

Group, H. C. (2020). PT Home Credit Indonesia. 2022(April), 8334.

Gu, J. C., Lee, S. C., & Suh, Y. H. (2009). Determinants of behavioral intention to
mobile banking. Expert Systems with Applications, 36(9), 11605-11616.
https://doi.org/10.1016/j.eswa.2009.03.024

Guerrero, J. L., & Hughes, G. D. (1972). An Empirical Test of the Fishbein Model.
Journalism & Mass Communication Quarterly, 49(4), 684-691.
https://doi.org/10.1177/107769907204900409

Hamdani, F., Luh, N., Puja, V., Amru, H., & Figri, H. (2022). Reformasi hukum
perlindungan data pribadi korban pinjaman online ( perbandingan Uni Eropa

dan Malaysia ).

Hasan, A., & Gupta, S. K. (2020). Exploring Tourists * Behavioural Intentions
Towards Use of Select Mobile Wallets for Digital Payments.
https://doi.org/10.1177/0971890720959519

Hidayanto, A. N., Hidayat, L. S., Sandhyaduhita, P. I., & Handayani, P. W. (2015).
Examining the relationship of payment system characteristics and behavioural
intention in e-payment adoption: A case of Indonesia. International Journal of
Business Information Systems, 19(1), 58-86.
https://doi.org/10.1504/1JB1S.2015.069065

Hutama, C. L., & Hartono, S. (2014). Analisa Pengaruh Dining Experience
terhadap Behavioral Intention dengan Customer Satification sebagai Variabel

Intervening (Studi Kasus : Domicile Kitcher and Lounge). Jurnal Manajemen

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



100

Pemasaran Petra, 2(1), 1-8.

Hwang, J., & Choe, J. Y. (2020). How to enhance the image of edible insect
restaurants: Focusing on perceived risk theory. International Journal of
Hospitality Management, 87(January), 102464.
https://doi.org/10.1016/j.ijhm.2020.102464

Ikhsan, R., & Prabowo, H. (2020). Behavioral Intentions as an Impact of Customer
Satisfaction In Retail Banking. May. https://doi.org/10.4108/eai.8-10-
2018.2288741

Indonesia, B. P. S. (2021). Keadaan Ketenagakerjaan Indonesia Agustus 2019.
Badan Pusat Statistik, 11(84), 1-28.

Indonesia, B. P. S. (2022). Tingkat Pengangguran Terbuka di Kota Bandung. BPS.
https://bandungkota.bps.go.id/indicator/6/95/1/tingkat-pengangguran-
terbuka.html

Igbal, M. (2022). Data Pribadi Saya Disalahgunakan untuk Pengajuan Cash Loan
Home Credit Indonesia. Mediakonsumen.Com.
https://mediakonsumen.com/2022/11/30/surat-pembaca/data-pribadi-saya-
disalahgunakan-untuk-pengajuan-cash-loan-home-credit-indonesia

Jamila, M. U., Ratnawati, K., & Hussein, A. S. (2020). The Effect of Digital
Literacy to Behavioral Intention With ICT Self-Efficacy as Variable
Moderation (Studies in GoPay Users in Malang). 135(Aicmbs 2019), 155—
160. https://doi.org/10.2991/aebmr.k.200410.023

Jang, S. S., & Namkung, Y. (2009). Perceived quality , emotions , and behavioral
intentions : Application of an extended Mehrabian — Russell model to
restaurants.  Journal of Business Research, 62(4), 451-460.
https://doi.org/10.1016/j.jbusres.2008.01.038

Janmaimool, P., & Watanabe, T. (2014). Evaluating determinants of environmental
risk perception for risk management in contaminated sites. International
Journal of Environmental Research and Public Health, 11(6), 6291-6313.
https://doi.org/10.3390/ijerph110606291

Jayantari, 1. A. A. U., & Seminari. Ni Ketut. (2018). NIAT MENGGUNAKAN

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



101

MANDIRI MOBILE BANKING DI KOTA DENPASAR Fakultas Ekonomi
dan Bisnis Universitas Udayana ( Unud ), Bali , Indonesia Kemajuan teknologi
informasi dapat dilihat dari perkembangan internet di seluruh belahan dunia .

Masyarakat saat ini cender. E-Jurnal Manajemen Unud, 7(5), 2621-2651.

Kartika, N., & Iramani, R. (2013). Pengaruh Overconfidence, Experience, Emotion
Terhadap Risk Perception Dan Risk Attitude Pada Investor Pasar Modal Di
Surabaya. Journal of Business and Banking, 3(2), 177.
https://doi.org/10.14414/jbb.v3i2.235

Katadata.co.id. (n.d.-a). Jumlah Penyaluran Pinjaman Online. https://databoks-
series.katadata.co.id/datapublish/2023/01/30/penyaluran-pinjaman-online-

indonesia-tembus-rp19-triliun-pada-desember-2022

Katadata.co.id. (n.d.-b). Proyeksi Pengguna Internet 2019-2023. 20109.
https://databoks.katadata.co.id/datapublish/2019/09/09/berapa-pengguna-

internet-di-indonesia

Katawetawaraks, C., & Wang, C. L. (2011). Online Shopper Behavior

Influences.pdf. Asian Journal of Business Research, 1(2), 66—74.

Kaur, S., & Arora, S. (2021). Role of perceived risk in online banking and its impact
on behavioral intention: trust as a moderator. Journal of Asia Business Studies,
15(1), 1-30. https://doi.org/10.1108/JABS-08-2019-0252

Khatimah, H., & Halim, F. (2014). Consumers’ intention to use e-money in
Indonesia based on Unified Theory of Acceptance and Use of Technology
(UTAUT). American-Eurasian Journal of Sustainable Agriculture, 8(12), 34—
40.

Lam, T. (2006). Predicting behavioral intention of choosing a travel destination.
Tourism Management, 27(4), 589-599.
https://doi.org/10.1016/j.tourman.2005.02.003

Lee, M. C. (2009). Factors influencing the adoption of internet banking: An
integration of TAM and TPB with perceived risk and perceived benefit.
Electronic Commerce Research and Applications, 8(3), 130-141.
https://doi.org/10.1016/j.elerap.2008.11.006

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



102

Lidwina, A. (2021). Total Unduhan Aplikasi di Indonesia Tertinggi ke-3 di Asia
pada 2020. https://databoks.katadata.co.id/datapublish/2021/02/25/total-

unduhan-aplikasi-di-indonesia-tertinggi-ke-3-di-asia-pada-2020

Lim, N. (2003). Consumers’ perceived risk: Sources versus consequences.
Electronic Commerce Research and Applications, 2(3), 216-228.
https://doi.org/10.1016/S1567-4223(03)00025-5

Madan, K., & Yadav, R. (2016). Behavioural intention to adopt mobile wallet: a
developing country perspective. Journal of Indian Business Research, 8(3),
227-244. https://doi.org/10.1108/JIBR-10-2015-0112

MAHASISWA DI YOGYAKARTA TERHADAP PINJAMAN ONLINE CICIL . CO.
ID SKRIPSI Oleh : Nama : Sarah Asiyah Qolby Kadir PROGRAM STUDI
AKUNTANSI FAKULTAS BISNIS DAN EKONOMIKA. (2020).

Mahyarni. (2013). Sebuah Kajian Historis tentang Perilaku. Jurnal El-Riyasah,
4(2), 13-23. http://ejournal.uin-
suska.ac.id/index.php/elriyasah/article/view/17/13

Malhotra, N. K., & Birks, D. F. (2015). Marketing Approach: An Applied
Approach.

Maria, I., Wijaya, V., & Keni, K. (2021). Pengaruh Information Quality Dan
Service Quality Terhadap Perceived Value Dan Konsekuensinya Terhadap
Customer Engagement Behavior Intention (Studi Pada Social Commerce
Instagram). Versi Cetak), 5(2), 321-334.
https://doi.org/10.24912/jmieb.v5i2.12276

Masoud, E. Y. (2013). The Effect of Perceived Risk on Online Shopping in Jordan.
5(6), 76-88.

Meida, L., & Trifiyanto, K. (2022). Pengaruh Perceived Trust dan Perceived Risk
Terhadap Behavioral Intention dengan Perceived Ease of Use sebagai Variabel
Intervening. Jurnal llmiah Mahasiswa Manajemen, Bisnis Dan Akuntansi
(JIMMBA), 4(2), 217-232. https://doi.org/10.32639/jimmba.v4i2.92

Muhammad Daffa, E. N. F., & Praswati, A. N. (2023). Pengaruh Persepsi Kegunaan
Dan Persepsi Resiko Terhadap Niat Pembelian Ulang Food Delivery App Pada

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



103

Generasi Milenial Dengan Kepercayaan Sebagai Variabel Mediasi. Jurnal
Lentera Bisnis, 12(2), 359. https://doi.org/10.34127/jrlab.v12i2.767

Mulyana, Y. F. (2016). PENGARUH KEPERCAYAAN, PERSEPSI RISIKO,
DAN KEAMANAN TERHADAP MINAT BELI KONSUMEN PADA
TOKO ONLINE ( Studi Pada Toko Online OLX.Co.ld ). Euphytica, 18(2),
22280.
http://dx.doi.org/10.1016/j.jplph.2009.07.006%0Ahttp://dx.doi.org/10.1016/j.
neps.2015.06.001%0Ahttps://www.abebooks.com/Trease-Evans-
Pharmacognosy-13th-Edition-William/14174467122/bd

Namira, N. V., & Susanto, P. (2021). The Effect of Perceived Usefulness, Perceived
Pase of Use, and Perceived Risk on Behavioral Intention to Use E-money.
Operation Maangement and Information System Atudies, 1(3), 133-144.
https://doi.org/10.24036/omiss.v1i3.34

Nugraha, A. (2020). Analisis Faktor-Faktor yang Mempengaruhi Behavioral
Intention untuk Mengadopsi Media Sosial sebagai Tempat Belanja Online.
Jurnal Administrasi Niaga Politeknik Negeri Bandung, 11(1), 26-27.
https://jurnal.polban.ac.id/proceeding/article/view/2163

Nurdiani, N. (2014). TEKNIK SAMPLING SNOWBALL DALAM PENELITIAN
LAPANGAN. 5(9), 1110-1118.

Nurdin, N., Azizah, W. N., & Rusli, R. (2020). Pengaruh Pengetahuan ,
Kemudahan dan Risiko Terhadap Minat Bertransaksi Menggunakan
Finansial Technology ( Fintech ) Pada Mahasiswa Institut Agama Islam
Negeri ( IAIN ) Palu. 2(2).

Ojk.co.id. (n.d.). Perusahaan OJK. https://www.ojk.go.id/id/kanal/iknb/financial-
technology/Documents/PENYELENGGARA FINTECH TERDAFTAR
DAN BERIZIN DI OJK PER 6 OKTOBER 2021.pdf

OJK. (2023). Perusahaan Fintech Lending Berizin.

Park, J. Y., Back, R. M., Bufquin, D., & Shapoval, V. (2019). Servicescape, positive
affect, satisfaction and behavioral intentions: The moderating role of

familiarity. International Journal of Hospitality Management, 78(October

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



104

2018), 102-111. https://doi.org/10.1016/j.ijhm.2018.11.003

Parry, M. E., Sarma, S., & Yang, X. (2021). The Relationships among Dimensions
of Perceived Risk and the Switching Intentions of Pioneer Adopters in Japan.
Journal of International Consumer Marketing, 33(1), 38-57.
https://doi.org/10.1080/08961530.2020.1765445

Piarna, R., Fathurohman, F., & Purnawan, N. N. (2020). Understanding online
shopping adoption: The unified theory of acceptance and the use of technology
with perceived risk in millennial consumers context. JEMA: Jurnal Ilmiah
Bidang Akuntansi Dan Manajemen, 17(1), 51.
https://doi.org/10.31106/jema.v17i1.5050

Prajogo, U. (2022). Persepsi risiko terhadap minat melakukan pinjaman online
dengan kemudahan penggunaan sebagai variabel moderasi Pendahuluan.
6(1), 22-32.

Raden, B. (2019). PRAKTIK FINANSIAL TEKNOLOGI ILEGAL DALAM
BENTUK PINJAMAN ONLINE. 1, 379-391.

Rahardyan, A. (2021). Terdampak Pandemi, Penyaluran Home Credit Indonesia
Rp6,3 Triliun Tahun 2020. Finansialbisnis.Com.
https://finansial.bisnis.com/read/20210422/89/1384969/terdampak-pandemi-

penyaluran-home-credit-indonesia-rp63-triliun-tahun-2020

Ramdhani, N. (2016). Penyusunan Alat Pengukur Berbasis Theory of Planned
Behavior. Buletin Psikologi, 19(2), 55-69.
https://doi.org/10.22146/bpsi.11557

Revathy, C., & Balaji, P. (2020). Determinants of Behavioural Intention on E-
Wallet Usage: An Empirical Examination in Amid of COVID-19 Lockdown
Period. International Journal of Management (IJM), 11(6), 92-104.
https://doi.org/10.34218/1JM.11.6.2020.008

Reyes-Mercado, P. (2021). FinTech Strategy: Linking Entrepreneurship, Finance,
and Technology.

Rifka, A. (2020). Data Primer dan  Sekunder. Liputan 6.
https://hot.liputan6.com/read/4608645/data-primer-adalah-data-utama-

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



105

dalam-sebuah-penelitian-ketahui-definisi-dan-fungsinya

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and
customer satisfaction on customer behavior in online shopping. Heliyon.
https://doi.org/10.1016/j.heliyon.2019.e02690

Roy, S. K., Balaji, M. S., Kesharwani, A., & Sekhon, H. (2017). Predicting Internet
banking adoption in India: a perceived risk perspective. Journal of Strategic
Marketing, 25(5-6), 418-438.
https://doi.org/10.1080/0965254X.2016.1148771

Sanjaya, . (2005). Pengaruh Rasa Manfaat dan Kemudahan terhadap Minat
Berperilaku (Behavioral Intention) Para Mahasiswa dan Mahasiswi dalam
Penggunaan Internet. Kinerja Journal of Business and Economics, 9(2), 113—
122,

Sarwono, Y. (2010). Pengertian Dasar Structural Equation Modeling (SEM). Jurnal
IImiah Manajemen Bisnis Ukrida, 10(3), 98528.

Schierz, P. G., Schilke, O., & Wirtz, B. W. (2010). Understanding consumer
acceptance of mobile payment services: An empirical analysis. Electronic
Commerce Research and Applications, 9(3), 209-216.
https://doi.org/10.1016/j.elerap.2009.07.005

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior 12th Edition. In

Journal of Chemical Information and Modeling (Vol. 53, Issue 9).

Schiffman, L. G., & Wisenblit, J. L. (2015). Consumer Behavior, Eleventh Edition.

In Consumer Behavior (Issue 6).

Sekaran, U. (2003). Research Methods for Business: A Skill-Building Approach
(4th ed.). John Wiley & Sons, Inc.
https://doi.org/https://doi.org/10.13140/RG.2.1.1419.3126

Sekaran, U., & Bougie, R. (2011). Research Methods for Business: A Skill-Building
Approach, 6th Edition.

Septiani, R., Handayani, P. W., & Azzahro, F. (2017). Factors that Affecting

Behavioral Intention in Online Transportation Service: Case study of GO-JEK.

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



106

Procedia Computer Science, 124, 504-512.
https://doi.org/10.1016/j.procs.2017.12.183

Septiani, R., Handayani, P. W., & Azzahro, F. (2018). An empirical examination of
factors affecting the behavioral intention to use online transportation service:
Case study of GRAB. 2017 International Conference on Advanced Computer
Science and Information Systems, ICACSIS 2017, 2018-Janua, 93-98.
https://doi.org/10.1109/ICACSIS.2017.8355017

Shanmugam, A., Savarimuthu, M. T., & Wen, T. C. (2014). Factors affecting
Malaysian behavioral intention to use mobile banking with mediating effects
of attitude. Academic Research International, 5(2), 236-253.

Siagian, D., Blanca, B., & Marcellina, G. (2020). TELAAH FAKTOR PEMICU
BEHAVIORAL INTENTION.

Sidharta. (2018). THE EFFECT OF PERCEIVED EASE OF USE, PERCEIVED
USEFULNESS, AND PERCEIVED RISK TOWARDS BEHAVIORAL
INTENTION OF GO-FOOD. Universitas Ciputra, 151-156.

Solomon, M. (2016). Cunsomer Behavior. In Laboratorium Penelitian dan
Pengembangan FARMAKA TROPIS Fakultas Farmasi Universitas

Mualawarman, Samarinda, Kalimantan Timur (Issue April).

Sousa, B. M., & Alves, G. M. (2018). The role of relationship marketing in
behavioural intentions of medical tourism services and guest experiences.
https://doi.org/10.1108/JHT1-05-2018-0032

Sudarti, K. (2018). SIKAP TERHADAP M-BANKING DAN DAMPAKNYA
TERHADAP BEHAVIORAL INTENTION TO ADOPT M-BANKING
(Studi Pada PT Bank Sya. Jurnal Manajemen, 8(1), 20-35.
https://doi.org/10.26460/jm.v8i1.561

Suharsaputra, U. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan.

Sukwadi, R., & Teofilus, G. (2015). Behavioral Intention Penumpang Krl
Commuter Line Jabodetabek. J@Ti Undip : Jurnal Teknik Industri, 10(2), 71—
76. https://doi.org/10.12777/jati.10.2.71-76

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



107

Sunny, P., & George, A. (2020). Determinants of Behavioral Intention To Use
Mobile Wallets — a. 5(May 2018), 52—-62.

supardi. (1990). Populasi Dan Sampel Penelitian. April 1952, 100-108.

Sutarso, Y. (2022). The Role of Islamic Religiosity on the Relationship Between
Risk, Trust, and Intention to Use Digital Payments During the COVID-19
Pandemic. International Journal of Islamic Economics and Finance (1JIEF),
5(2), 177-200. https://doi.org/10.18196/ijief.v5i2.13990

Sweeney, J. C., Soutar, G. N., & Johnson, L. W. (1999). The role of perceived risk
in the quality-value relationship: A study in a retail environment. Journal of
Retailing, 75(1), 77-105. https://doi.org/10.1016/S0022-4359(99)80005-0

Taylor, W. (1974). The Role of Risk 1n. Journal of Marketing, 38(April 1957), 54—
60.

Torlak, N. G., Demir, A., & Budur, T. (2019). Impact of operations management
strategies on customer satisfaction and behavioral intentions at café-
restaurants. International Journal of Productivity and Performance
Management. https://doi.org/10.1108/IJPPM-01-2019-0001

Tuncer, 1., Unusan, C., & Cobanoglu, C. (2020). Service Quality, Perceived Value
and Customer Satisfaction on Behavioral Intention in Restaurants: An
Integrated Structural Model. Journal of Quality Assurance in Hospitality and
Tourism, 00(00), 1-29. https://doi.org/10.1080/1528008X.2020.1802390

Ulker-Demirel, E., & Ciftci, G. (2020). A systematic literature review of the theory
of planned behavior in tourism, leisure and hospitality management research.
Journal of Hospitality and Tourism Management, 43(September 2019), 209—
219. https://doi.org/10.1016/j.jhtm.2020.04.003

Van, H. N., Pham, L., Williamson, S., Huong, V. T., Hoa, P. X., & Trang, P. L. H.
(2020). Impact of perceived risk on mobile banking usage intentions: Trust as
a mediator and a moderator. International Journal of Business and Emerging
Markets, 12(1), 94-118. https://doi.org/10.1504/1JBEM.2020.106202

Venkatesh. (2012). Consumer Acceptance and Use of Information Technology:

Extending the Unified Theory of Acceptance and Use of Technology. 36(1),

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



108

157-178.

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User Acceptance
of Information Technology: Toward a Unified View. 27(3), 425-478.

Wardani, D. K., Nugroho, S. P., & Prabowo, A. A. (2021). Pengaruh Persepsi Etis
Dan Religiusitas Terhadap Niat Umkm Melakukan Pinjaman Online Pada
Masa Covid-19. Kajian Bisnis Sekolah Tinggi Ilmu Ekonomi Widya Wiwaha,
29(2), 81-92. https://doi.org/10.32477/jkb.v29i2.296

Warshaw, P. R., & Davis, F. D. (1985). Disentangling behavioral intention and
behavioral expectation. Journal of Experimental Social Psychology, 21(3),
213-228. https://doi.org/10.1016/0022-1031(85)90017-4

Williamson, S. (2020). Dampak resiko yang dirasakan pada niat penggunaan
mobile banking. 12(1), 94-118.

Xie, J., Ye, L., Huang, W., & Ye, M. (2021). Memahami Adopsi Platform FinTech :
Dampak Perceived Value dan Perceived Risk. 1893-1911.

Yadav, M. &. (2016). Behavioural intentions to adopt mobile wallets : a developing

country ’ s perspective. Journal of Indian Business Research.
Yusuf, M. (2017). Metode Penelitian.

Zefanya, J., Arvante, Y., & Semarang, U. N. (2022). Dampak Permasalahan
Pinjaman Online dan Perlindungan Hukum Bagi Konsumen Pinjaman Online
The Impact of Online Loan Problems and Legal Protection for Online Loan
Consumers. 2(1), 73-87.

Shelvi Nurjulia, 2023

PENGARUH PERCEIVED RISK TERHADAP BEHAVIORAL INTENTION PADA PENGGUNA PINJAMAN
ONLINE

Universitas Pendidikan Indonesia ' repository.upi.edu perpustakaan.upi.edu



