
 

140 

 

DAFTAR PUSTAKA 

 

Alma Buchari (2007), Manajemen Pemasaran dan Pemasaran Jasa, Bandung, 

CV Alfabeta. 

Dinas Kebudayaan Pariwisata 2007, Data dan Pontensi Kebudayaan dan 

Pariwisata Jawa Barat Tahun 2007, Bandung : Dinas Kebudayaan Dan 

Pariwisata Kota Bandung.  

Fandy Tjiptono, (1997), Strategi Pemasaran, Yogyakarta, Andi. 

Griffin, Jill 2002,”Customer Loyalty How To Earn it, How To Keep It”, Mc Graw 

Hill , Kentucky. 

Handi Irawan (2002), Prinsip kepuasan Pelanggan, Elex Media Kompetindo, 

Jakarta. 

Hermawan Kertajaya, (2002), Mark Plus on Strategy, PT Gramedia Pustaka 

Utama, Jakarta. 

Hill, Niegel, 1996, “Hand Book of Customer Satisfaction Meansurement”, Gower 

Publishing, England. 

Kotler, Philip and Gary Amstrong, 2001, “Principle of Marketing”, Prentice Hall, 

11th Edition, New York. 

Kotler, Philip and Keith Cox (1984), Marketing Management and Strategy 

Prentice Hall, Inc. Englewoods Cliff, Nj. 

Kotler. Philip (2000), Manajemen Pemasaran, by Prentice Hall, Inc, Upper 

Saddle River, New Jersey. PT Prenhallindo, Jakarta. 

Kurtz, David and Kenneth, E Clow, 1998, Service Marketing, John Willey & 

Sons, New York. 

Lovelock, Christoper, (2002), Service Marketing and Management, Second 

Edition Prentice Hall, New York. 



 

141 

 

Moh.Nazir,Ph.D, (2005), Metode Penelitian, Bogor, Ghalia Indonesia. 

Philip Kotler (2000), Manajemen Pemasaran, by Prentice Hall, Inc, Upper Saddle 

River, New Jersey. PT Prenhallindo, Jakarta. 

Ratih Hurriyanti, (2005), Bauran Pemasaran dan Loyalitas Konsumen, Bandung, 

CV Alfabeta. 

Sambas Ali Muhidin (2007), Analisis Korelasi, Regresi, dan Jalur Dalam 

Penelitian, Bandung, CV Pustaka Setia. 

Staton, William J, et al, 2002, Fundamental of Marketing, 10th Edition, Mc Graw 

Hill, New Jersey. 

Sudjana, (1989), Metoda Statistik, Bandung, Tarsito 

Sudjana, (1996), Metoda Statistika, Bandung, Tarsito 

Vincent Gaspersz (1997), Manajemen Kualitas Penerapan Konsep-Konsep 

Kualitas Dalam Manajemen Bisnis Total, PT Gramedia Pustaka Utama. 

Zeithaml, Valeria A, Bitner, Mary Jo, (2000), Service Marketing Mix, Irwin Mc 

Graw Hill, Boston. 


