DAFTAR PUSTAKA

Aaker, J., Fournier, S., & Brasel, S. A.2004.When good brands do badournal of
Consumer Research, 31(1), 1-16.

Ahuvia, Aron Chaim. 1993.1 love it! Towards a unifying theory of love across
diverse love objectsNorthwestern University, Evanston, lllinois 1993.
Dissertation for the Degree of Doctor of Philosophy

Ahuvia, Aaron., Rajeev Batra, Richard Bagozzi 2008.Brand Love: Towards an
Integrative ModelConsumer Research Vol 35.

Ali Hasan. 2009.Marketing Jakarta: PT.Buku Kita

Albert, Noel, Julie Boyer, Clarinda Mathews-Lefebrwe, Dwight Merunka and
Pierre Valette-Florence 2008. When consumers love their brands:
Exploring the concept and its dimensions, a Stddyrench Consumers’ Love
Affairs”. Journal of Business Research (61) 1062-1075.

Altman, ., & Taylor, D., 1973. Social Penetration: The Development of
Interpersonal RelationshipslewYork: Holt, Rinehart and Winston

Aron, A., Westbay, L., 1996. Dimensions of the Prototype of Lowéournal of
Personality & Social Psychology 70 (3), 535-551.

Ball, A. Dwayne. and Tasaki, Lori H. 1992. The Role and Measurement of
Attachment in Consumer Behavidlournal of Consumer Psychology. 1(2),
155-172.

Beall, A. E., Sternberg, R. J.,1995.The Social Construction of Lav@ournal of
Social & Personal Relationships, 12 (3), 417-438.

Buchari Alma. 2008. Manajemen Pemasaran dan Pemasaran ,Ja8andung:
Alfabeta.

Callaghan, William M., Wilson J Bradley. 2000. The Role of The Category in
Brand Equity Studies: a Brand Attitudinal SegmeataPerspective

Carroll, B. A. and A. C. Ahuvia. 2006.Some antecedents and outcomes of brand
love MarketingLetters , Vol.17, No.2, pp.79-89.

Cho, J. 2006. The mechanism of trust and distrust formation dmeirtrelational
outcomesJournal of Retailing821), 25-35.

175



176

Cramphorn, Michael F. 1992. Are There Bounds on Brand Equity® 163°
E.S.O.M.A.R. Conference. October, Brussels (Belgium

. 199Building Universal Brand Equity Advertising
Development Solutions Internal Publication. 1-17.

Dholakia, Utpal M. 1997. An Investigation of Some Determinants of Brand
Commitment. Brucks, Merrie. and Maclnndebbie., Editors. In Advances in
Consumer Research. Association of Consumer Resdzmabo, UT; 381-387.

Dinas Kebudayaan dan Pariwisata Propinsi Jawa Barat2011. Data Jumlah
Kunjungan Wisatawan Mancanegara dan Nusantara J&eaat Dinas
Kebudayaan dan Pariwisata Propinsi Jawa Barat: Band

Djaslim Saladin. 2003 Manajemen Pemasarahinda Karya Bandung.
Ebbert, Griffin . 1995.Customer BehavioKeat Publising Company, Boston
Fandy Tjiptono. 2006.Manajemen Pemasaran Jassolo: Andi

Fehr, B., Russell, J. A 1991.The Concept of Love Viewed From a Prototype
PerspectiveJournal of Personality & Social Psychology 6Q é25-438.

Fournier, Susan. 1998. Consumers and Their Brands: Developing Relationship
Theory in Consumer Researclournal of Consumer Research, 24 (4), 343-
373.

Fournier, Susan and David Glen Mick 1999.Rediscovering Satisfactiodournal
of Marketing, 63 (October) 5-23.

Hatfield, E., Sprecher S 1986.Measuring Passionate Love in Intimate Relationship
Journal of Adolescene, 9. 383-410.

Hays, Richard D. 1985. International Business, Environment and Management
Prentice-Hall (Englewood Cliffs, N.J.)

Heinrich, Daniel. Hans H. Bauer Johannes C. M. Muhl2007. Measuring Brand
Love: Applying Sternberg’s Triangular Theory ofvkeoin Consumer-Brand
Relations University of Mannheim

Husein Umar. 2003. Metode Riset Perilaku Konsumen Jasahalia Indonesia,
ISBN: 979-450-468-6

Ji, Mindy F. 2002. Children’s relationships with brands: “love” or “oe-night”
stand? Psychology & Marketing, 19 (4, April); 369.



177

Jin, Ming., Shengha Jia 2009.Developing Brand’'s Love to Consumer in Service:
study of sedan maintenance service brand in Chi¥aper presented. China

Jun Li. 2010. Current Chinese Consumer Purchase Behaviour, C&®nzhai
Mobile Phones Paper presented at Haaga Helia, Univesity of igpl
Research.

Kamat, Vikram and Ajit Arun Parulekar . 2007, BrandLove— The Precursor to
Loyalty,” paper presented at the Advertising andn@amer Pscyhology
Conference, New Frontiers in Branding: Attitudesf{taBhments, and
Relationships, Santa Monica, CA, June 7-9, 2007.

Kaphferer. 2008. 4 ed. The New Strategic Brand Managemehondon: Saxon
Graphics Ltd.

Kayaman, Ruchan and Huseyin Arasli 2007. Customer based brand equity:
evidence from the hotel industianaging Service Quality Vol. 17 No. 1, pp.
92-109

Keh, Hean Tat, Jun Pang and Siging Peng2007.Understanding and Measuring
Brand Love Paper presented at the Advertising and ConsurseyhBlogy
Conference, New Frontiers in Branding: AttitudesttaBhments, and
Relationships, Santa Monica, CA, June 7-9, 2007.

Keller, Kevin L. 2008.Strategic Brand Managememiew Jersey: Prentice Hall.

,Kotler. 2009. Marketing Management f3edition. New Jersey: Prentice
Hall

Kim, Hye-Young. 2007. Journal of Toward Customer Love: Investigating The
Antecedents and Outcomes of Satisfied Customersti@ml Attachments to
Retailers.The University of Tennessee, Knoxville

Kotler, Amstrong, Gary. 2008.Prinsip-Prinsip Pemasaran Edisi 12 Jilid 1 dan 2
Jakarta: Erlangga.

Laurent, Gilles.; Kapferer, Jean-Noel., and RousselFrancoise 1987.Thresholds
in Brand Awarenessn Proceedings of the ESOMAR Congress. Montreux.
677-699.

Loudon,D.L. & Della Bitta, A.J. 1993. Consumer behavior: concepts and
applications (4 th ed.). New York: McGraw Hill. Nagasawa, R.Haiser,
S.B. & Hutton, S.S. (1989).

Maslow, Abraham. 1943. A preface tonotivation theoryPsychosomatic Medicine
1943, 5, 85-92




178

Ratih Hurriyati. 2008. Bauran Pemasaran dan Loyalitas Konsum&andung:
Alfabeta.

Redden, J., Steiner, C. .J 2000.Fanatical Consumers: Towards a Framework for
ResearchJournal of Consumer Marketing 17(4/5), 322-357.

Richard Komar. 2006. Hotel Management: Manajemen Perhotelalakarta: PT.
Grasindo

Romaniuk, Jenni, Byron Sharp 2002, The Concept of Brand Salience and
Impliation for Measuremeft paper presented of The European Marketing
Academy 31st Annual Conference, University of Minho

Sarkar, Abhigyan. 2011. Romancing With A Brand: A Conceptual Analysis of
Romantic Consumer-Brand RelationshigManagement &  Marketing
Challenges for the Knowledge Society Vol. 6, NopA, 79-94

Schiffman, Lg & Kanuk, LI . 2000.Consumer behavior?" ed. London. Prentice
Hall.

, Leslie Laz#t007. Consumer behavior9th Edition.

Prentice Hall. UK

Shimp, Terence and Thomas Madden.1988. Consumer-Object Relations: A
Conceptual Framework Based Analogously on Sternd@ngangular Theory
of Love in Advances in Consumer Research, Volume 15, bustbn (ed),
Provo, UT: Association for Consumer Research, 163-1

Sternberg, R. J& Grajek, S. 1984.The nature of loveJournal of Personality &
Social Psychology7(2), 312-329.

1986.A triangular theory of lovePsychological Review, Vol.93,
No.2, pp.119-135.

Storbacka, Kaj. Strandvik, Tore., and Gronroos, Chiistian. 1994. Managing
Customer Relationships for Profit: The DynamicsRslationship Quality
International Journal of Service Industry Manageim®&r(5), 21-38.

Strahilevitz, Michal Ann. 2007. ‘Why it is Particularly Bad to Upset Female
Customers: Sex Differences in How Brand Love armh@&Hate Affect Word-
of-Mouth” Paper presented at the Advertising and ConsuRssichology
Conference, New Frontiers in Branding: Attitudes, Attachmentsnd
RelationshipsSanta Monica, CA, June 7-9, 2007.

Styles, Chris and Ambler, Tim. 1997, Brand Equity Measuring What Matters
Australasian Journal of Market Research. 5 (1)03-1



179

Sutisna 2003.Perilaku Konsumen & Perilaku Pemasard8andung: Rosda Karya.

Sugiyono, 2008. Metode Penelitian Kuantitatif Kualitatif dan R&DBandung:
Alfabeta

2008.Metode Penelitian Bisniandung: Alfabeta

Suharsimi Arikunto. 2006.Prosedur Penelitian Suatu Pendekatan Prakielkarta:
Rineka

Sulastiyong Agus, 2006.Manajemen Penyelenggaraan Hoteknerbit Alfabeta

Thomson, Matthew, Deborah J. Maclnnis and C. Whan Brk. 2005. ‘The Ties
That Bind: Measuring the Strength of Consumers’ imnal Attachments to
Brands” Journal of Consumer Psychology, 15(1), 77-91.

Ulber Silalahi. 2009.Metode Penelitian SosiaBandung: PT.Refika Aditama

Wallendorf, Melanie. and Arnould, Eric J. 1988."My Favorite Things": A Cross-
Cultural Inquiry into Object Attachment, Possesse&s, and Social Linkage.
Journal of Consumer Research. 14 (March), 531-547.

Wells, William D. 1990.A Proposal for an International Brand Equity StudDB
Needham Worldwide, Unknown.

Whang, Yun-Oh, Jeff Allen, Niquelle Sahoury, HaitaoZhang. 2004. ‘Falling in
Love with a Product: The Stucture of a Romantic stomer-Product
Relationshig’ Advances in Consumer Research, 31, 320-327.

Yasin, Norjaya Mohd., Mohd Nasser Noor dan Osman Mieamad. 2007.Does
image of country-of-origin matter to brand equity@urnal of Product &
BrandManagement 16/1 38—48

Yeung, Catherine W M, Robert S Wyer Jr.2005. ‘Does Loving a Brand Mean
Loving Its Products? The Role of Brand-Elicitedeatfin Brand Extension
Evaluationg’ Journal of Marketing Research, 42(4), 495-506.

Website:

Customer Love. 2009. http://www.customerlove.com.au/Building Business
Relationships That Last.pdf

2009. http://contextrules.typepad.com/transformer/2006/12
customer love i.html




180

Kementrian Kebudayaan dan Pariwisata Indonesia.Data Statistik Pariwisata.
http://www.budpar.go.id/page.php?ic=5@iakses pada 02/02/2010 19:30

Pariwisata. 2009. Peran Perhotelan dalam Kepariwisataan.
http://www.kabarindonesia.com/berita.php?pil=15&8g$ran+Perhotelan+dal
am+Kepariwisataan&dn=20081128063914

2010. Data Statistik Perhotelan. www.agoda.com dan
www.tripadvisor.com

Indonesia2009. Soal Pariwisata Indoneskdtp://manshurin.com/soal-
pariwisata-indonesia-nomor-8diakses pada 18/10/2009 11:51 (Pariwisata)

http://infopariwisata.wordpress.com/2010/12/15/maspan-industri-hotel-semakin-
cerah/diakses pada 2/2/2011 11:20 (Pariwisata)

http://ekonomi.inilah.com/read/detail/1107592/2Qibkat-hunian-hotel-ditarget-60
diakses pada 2/2/2011 11:40 (Pariwisata)

http://www.rolandsmart.com/2009/03/three-steps+amb-love/ diakses pada 12 dec
2010 pukul 08.59 am

http://www.hotelsmag.com/

http://www.indonesiatravel.com/

http://www.strglobal.com/

Tutor2u.2008. [Buyer behaviour - decision-makinggass]

URL:http://tutor2u.net/business/marketing/buyingcid®n_process.asQuoted:
16.04.2009

http://www.rolandsmart.com/2009/03/three-steps+amal-love/diakses pada 12 dec
2010 pukul 08.59

http://www.bandungtourism.com/search_e.jolgkses pada 4 Juni 2011 pukul 23.50

http://traveltextonline.com/travel-data/wisatawadependen-ke-jabar-diduga-
meningkat-40diakses pada 5 Juni 2011 pukul 00.13

http://properti.kompas.com/read/2010/04/17/15488BBHADUNG.MAGNET.ABA
DIL.BISNIS.HOTEL diakses pada 5 Juni 2011 pukul 00.29




181

http://rafliestrella.blogspot.com/2011/01/masa-deparhotelan.htmdiakses pada 5
Juni 2011 pukul 02.08

http://www.hospitalitynet.org/news/4010409.searcle?g=lucienne+anhar+boutique
+hotel diakses pada 10 Juni 2011 pukul 16.00 WIB




