
 

Harry Rakhman Martakusuma, 2011 
The Representation of Women .... 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

 

TABLE OF CONTENTS 

 

Approval…………………………………………………………………………………… i 

Statement……………………………………………………………………………………ii 

Preface………………………………………………………………………………………iii 

Acknowledgement…………………………………………………………………………. iv 

Abstract…………………………………………………………………………………….. vi 

Table of Contents………………………………………………………………………....... vii 

List of Tables……………………………………………………………………………..... x 

List of Figures…………………………………………………………………………........ xi 

 

1. INTRODUCTION 

1.1.Background…………………………………………………………………….. 1 

1.2.Research Questions…………………………………………………………….. 3 

1.3.Aims of the Study……………………………………………………………… 3 

1.4.Scope of the Study……………………………………………………………... 3 

1.5.Research Methodology……………………………………………………….... 4 

1.6.Data Collection………………………………………………………………… 4 

1.7.Paper Organization……………………………………………………………...4 

 

2. THEORETICAL FRAMEWORK 

2.1. Semiotics……………………………………………………………………..... 6 

2.1.1. Functional Grammar…………………………………………………… 7 

2.1.2. Modality………………………………………………………………... 8  

2.1.3. Mood System…………………………………………………………... 10 

2.1.3.1.Mood Types………………………………………………………... 10 

2.1.4. Reading Images………………………………………………………… 14  

2.1.5. The Position of The Viewer……………………………………………. 15 

2.2.Media…………………………………………………………………………... 16 

2.2.1. Printed Media………………………………………………………….. 16 



 

Harry Rakhman Martakusuma, 2011 
The Representation of Women .... 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

 

2.2.2. Influence of Media……………………………………………………... 16 

2.2.3. Statement of Advertisement…………………………………………… 17 

2.2.4. Types of Advertisement………………………………………………... 19 

2.3.Women in Advertisements……………………………………………………... 20 

2.4.Previous Studies about Women in Advertisements……………………………. 21 

 

3. RESEARCH METHOD 

3.1.Verbal and Visual Representation in Semiotics Perspective…………………... 23  

3.2.Data Source…………………………………………………………………….. 24 

3.3.Sampling……………………………………………………………………….. 24 

3.4.Stages of Research……………………………………………………………... 25 

3.5.Technique of Data Collection………………………………………………….  26 

3.6.Data Analysis…………………………………………………………………... 27 

 

4. FINDINGS AND DISCUSSIONS 

4.1.Findings………………………………………………………………………... 29 

4.1.1. Interpersonal Meanings in the Selected Print 

Advertisements………………………………………………………... 29 

4.1.2. How Women Represented in the Selected Print Advertisements …….. 31 

4.1.3. Mood types in Print Advertisements of Autocar Indonesia 

Magazine…………………………………….…………………………. 31 

4.1.4. Visual Representations (Image Analysis)……………………………….41 

4.2.Discussions…………………………………………………………………….. 44  

4.2.1. Investigation of Women Representation in The Print Advertisement 

Texts…………………………………………………………………… 44 

4.2.2. Mood Types Found In Clauses From The Advertisements of Autocar 

Magazine……………………………………………………………….. 48 

4.2.2.1.Use Declarative Mood……………………………………………... 48 

4.2.2.2.Use of Imperative Mood………………………………………….... 49 

4.2.3. Interpersonal meaning in Autocar Magazine Advertisements………..... 50  



 

Harry Rakhman Martakusuma, 2011 
The Representation of Women .... 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

 

 

 

5. CONCLUSIONS AND SUGGESTIONS 

5.1.Conclusions…………………………………………………………………….. 54 

5.2.Implications……………………………………………………………………..56 

5.3.Suggestions…………………………………………………………………….. 57 

 

Appendix 1 Advertisements Texts…………………………………………………………. 59 

Appendix 2 Verbal Texts Analysis………………………………………………………… 62 

Bibliography……………………………………………………………………………….. 65 

Official Letter of the Research Paper Title………………………………………………… 67 

Curriculum Vitae…………………………………………………………………………... 69 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Harry Rakhman Martakusuma, 2011 
The Representation of Women .... 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

 

 

 

LIST OF TABLES 

 

Table 2.1.  The Concept of Modality in Analysis Visual 

Texts………………………………………………………………………. 9 

Table 3.1.  Products and Taglines ……….……………………………………………. 26 

Table 4.1 The Interactive Meanings in Autocar Magazine Visual Texts…………….. 40 

Table 4.2.  Mood Types in AUTOCAR Magazine Advertisements Texts Based on 

Automobile Products Category…………………………………………….. 42 

Table 4.3. Categorization of Mood Type(s) Contained in  

Three Advertisement Clauses……………………………………………… 42 

Table 4.4. Categorization based on Mood Types of Three Advertisement Texts in Autocar 

Magazine…………………………………………………………………… 43 

Tabel 4.5 Kia Picanto Car…………………………………………………………….. 50 

Tabel 4.6 BMW………………………………………………………………………. 52 

Tabel 4.7 New Picanto………………………………………………………………... 52 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Harry Rakhman Martakusuma, 2011 
The Representation of Women .... 

Universitas Pendidikan Indonesia  |  repository.upi.edu 

 

 

 

 

LIST OF FIGURES 

 

Figure 2.1 Saussurean Diagram……………………………………………………………. 6 

Figure 2.2 Mood Types…………………………………………………………………….. 12 

Figure 4.1 Kia Picanto……………………………………………………………………... 32 

Figure 4.2 BMW…………………………………………………………………………… 35 

Figure 4.3 New Picanto……………………………………………………………………..37 


